Editor  &  Publisher 


Sun-Times  newsmen  Art  Petacque  and  Hugh 
Hough  share  the  Pulitzer  prize  tor  general 
local  reporting  in  1973.  They  uncovered  evi¬ 
dence  pointing  to  the  slayer  in  the  murder  of 
Valerie  Percy  daughter  of  Illinois  Senator 
Charles  Percy. 


Chicago 
Sun-Times 
wins  its 


Our  professional,  service-oriented  approach  to 
journalism  is  reflected  in  this  award,  it  is  the  seventh 
Pulitzer  prize  awarded  to  the  Chicago  Sun-Times  or 
the  Chicago  Daily  News  in  the  past  six  years. 


lilinC  ilC  Over  the  years  23  Pulitzers  have  been  won  by  Sun- 

nlllu  llu  Times  and  Daily  News  staff  members.  Journalism  of 

I  ■■  Q  ■■■  this  caliber  is  another  bonus  editors  get  with  the 

|Q[||*||]  I  UlIlZBr  Daily  News/Sun-Times  News  Service. 


in  five  years 


Chicago  Sun-Times/Chicago  Daily  News 


Marshall  Field.  Publisher 
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HearstAi 


\burgalfriday... 

Saturday,  Sunday,  Monday,  Tuesday,  Wednesday  and  Thursday. 


1^  The  every-day-of-the-week  combination,  with  more  than  *644,000 

*^*^^*^*^  ^^*  readers  ready  to  work  for  you  with  the  strongest  buy  ever,  in  the 

Albany,  New  York  Meti^^^ke^^t|BUoknow  her  soon! 


•1973-74  PULSl  SURVIY 


Maryanne 

Capital  Newspapers  Group 
645  Albany-Shaker  Road 
Albany,  New  York  12201 

Repreaanted  by 


Capital  l&wspapers  Group 

Morning  &  Sunday  Times  Union  Evenirig  Knickerbocker  News-Union  Star 


A^TlieWMliinston  Post 

(¥fhat*s  <tic  question?) 


O.  What  attracts  the  attention  of  more  influential 
leaders  in  Washington  than  The  New  York 
Times,  The  Wall  Street  Journal,  Time, 
Newsweek  and  U.S.  News  &  World  Report 
combined? 


DATELINE : SUNCOAST 

The  NFL  knows 
a  major  league 
market 

when  it  sees  one 


when  Commissioner  Pete  Rozelle  announced  in  April 
that  Tampa  hod  been  chosen  for  expansion  of  the  Notional 
Football  League,  it  was  a  Super  Salute  to  the  vitality  of 
Florida's  Suncoast.  A  major  league  market  all  the  way. 

Considered,  but  rejected  for  the  time  being,  were 
strong  bids  from  booming  Phoenix;  Seattle,  with  its  excit¬ 
ing  domed  stadium;  sports-minded  Memphis.  They'll  have 
to  move  over  for  Tampa,  St.  Petersburg,  Clearwater,  Lake¬ 
land,  Bradenton,  Sarasota.  A  whole  Suncoast-full  of  sports 
nuts;  1.2  million  persons  within  25  miles  of  the  50-yard  line. 

The  NFL  spotted  one  of  America's  prime  growth  mar¬ 
kets  and  moved  in.  They  see  the  money,  people,  spectacu¬ 
lar  airport,  unbeatable  weather,  stadium  and  community 
enthusiasm.  They're  betting  on  this  growing,  diverse, 
30-yards-and-a-cloud-of-dust  market. 

From  the  Pinellas  Caunty  side  of  Tampa  Bay,  with  the 
Suncoast's  largest  cancentratian  af  papulation  and  buying 
power,  St.  Petersburg  sends  up  a  Super  Cheer  for  Tampa's 
successful  bid  for  an  NFL  franchise.  You'll  hove  our  full 
support  in  presenting  professional  football  at  its  very  best. 


St.  Petersburg-Pinellas, 
solidly  supporting 
Tampa's  new  pro 
M  football  franchise. 
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EDITOR  &  PUBLISHER  CALENDAR 


28-29 — Allied  Daily  Newspapers  Annual  Meeting,  Ridpath  Hotel  and 
Motor  Inn.  Spokane,  Wash. 

31 — Canadian  Press  Meeting  of  French-Language  News  Editors,  Sherbrooke, 
Quebec. 


2-5 — SNPA  Foundation  Workshop  on  News  Staff  Organization,  U.  of  South 
Florida. 

2-M — API  Management  and  Costs  Seminar  (for  newspapers  under  75,000 
circulation),  Columbia  University.  N.Y.C. 

7-8 — Wisconsin  Associated  Press  Association  Spring  Meeting,  Midway  Motor 
Lodge,  La  Crosse,  Wis. 

9- 13 — Newspaper  Division  Program.  Annual  Special  Libraries  Association 
Conference.  Four  Seasons  Sheraton  Hotel,  Toronto. 

10- 14 — KNIT  Seminar  on  Circulation  Management,  Miami,  Fla. 

11- 15 — National  Association  of  Advertising  Publishers  Annual  Convention, 
Banff  Springs  Hotel,  Banff,  Alberta,  Canada. 

13- 15 — Arizona  Newspapers  Association  Annual  Summer  Workshop,  Little 
America,  Flagstaff,  Ariz. 

14- 18 — Virginia  Press  Association  Annual  Meeting  Aboard  the  Greek  Liner 
T.S.S.  Queen  Anna  Maria  to  Bermuda. 

16-20 — ANPA  Research  Institute  Production  Management  Conference  with 
Mid-Atlantic  Mechanical  Conference,  Convention  Hall,  Atlantic  City,  N.J. 

16-28 — API  Telegraph  Editors  and  Copy  Desk  Chiefs  Seminar,  Columbia 
University,  N.Y.C. 

20-22 — California  Newspaper  Advertising  Executives  Association  49th  An¬ 
nual  Convention.  Fishermen's  Wharf  Holiday  Inn,  San  Francisco. 

20-22 — Kentucky  Press  Association  Summer  Convention,  Quality  Inn  River- 
view.  Covington.  Ky. 

20-22 — Texas  Press  Association  Sumnrver  Convention,  Inn  of  Six  Flags. 
Arlington,  Tx. 

20- 22 — Tennessee  Press  Association  Summer  Convention,  Mountain  View 
Hotel.  Gatlinburg,  Tenn. 

21- 23 — N.J.  Press  Association  Annual  Summer  Conference,  Essex  and  Sussex 
Hotel,  Spring  Lake,  N.J. 

23- 27 — Association  of  Newspaper  Classified  Advertising  Managers  Annual 
Meeting,  Pfister  Hotel,  Milwaukee,  Wis. 

24- 28 — KNIT  Seminar  on  Organizational  and  Team  Development,  Miami,  Fla. 

26-29 — Newspaper  Personnel  Relations  Association  Meeting,  Banff  Springs 

Hotel,  Alberta,  Canada. 

26-30 — PNPA  Summer  Conference,  Hilton  Inn,  Virginia  Beach,  Va. 

28-29 — Arkansas  Press  Association  Summer  Convention,  Arkansas  State  U., 
Jonesboro. 

30-July  2 — New  England  Newspaper  Advertising  Executives  Association 
Summer  Meeting.  Wentworth-by-the-Sea,  Mass. 

30-July  4— International  Circulation  Managers  Association,  New  Marriott 
Hotel.  New  Orleans,  La. 

30-July  5 — National  Press  Photographers  Association  Annual  Meeting  and 
Seminar,  Troy,  Mich. 


11-13 — Georgia  Press  Association  Annual  Convention,  Buccaneer  Lodge, 
Jekyll  Island,  Ga. 

14-17 — SNPA  Foundation  Workshop,  Reporting  Consumer  News,  U.  of 
Alabama. 

14- 19 — International  Society  of  Weekly  Newspaper  Editors  Annual  Confer¬ 
ence,  Pere  Marquette  State  Park.  Grafton,  III. 

15- 19 — KNIT  Seminar  on  Training.  Developing  and  Evaluating  Your  Em¬ 
ployees,  Miami,  Fla. 

15-19 — Newspaper  Guild  Annual  Convention,  St.  Louis,  Mo. 

18-20 — Alabama  Press  Association  Annual  Summer  Convention.  Gulf  Shores 
State  Park.  Gulf  Shores,  Ala. 

18-20 — North  Carolina  Press  Association  Annual  Convention,  Blockade 
Runner  Motor  Hotel.  Wrlghtsville  Beach,  N.C. 

21-24— International  Newspaper  Advertising  Executives  Summer  Meeting, 
Stouffer's  Inn.  Cincinnati,  Ohio. 
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U-S-flilitary 
Buildup 
In  Indian  Ocean 


If  you  subscribe  to  the  NEA  news  magazine  last  year,  we  set 
Daily  Service,  you  probably  up  LENS  to  regularly  provide 

broke  this  story  to  your  readers  concise  news  stories  and  atten- 
in  mid-February.  That’s  when  tion-getting  visuals  to  our  Daily 
you  received  an  exclusive  report  Service  clients  at  no  extra  cost, 
on  the  buildup  in  your  London  The  response  has  been  en- 

Economist  News  Service  thusiastic  and  usage,  tremen- 

(LENS).  dous. 

According  to  that  LENS  Besides  being  ahead  of  the 

article,  “a  major  American  news.  The  Economist  magazine, 

squadron  will  be  operating  more  and  therefore  LENS,  is  also  out- 
or  less  continuously  in  the  In-  standing  in  its  reporting  of  on- 
dian  Ocean  for  the  foreseeable  going  news.  And  it  frequently 
future.”  provides  the  most  thoughtful 

Or  maybe  you  waited  for  analysis  of  world  events  to  be 
the  second  LENS  report  on  this  found  anywhere, 
story  in  early  March.  It  pointed  There  is  such  a  wide  variety 

out  the  increased  involvement  of  subjects  presented  in  LENS 

of  Soviet,  British  and  French  that  NEA  client  editors  run  the 
naval  forces  in  the  area.  articles  in  virtually  every  section 

Either  way,  you  scooped  of  their  newspaper — from  the 
other  news  sources,  literally  by  front  page  to  the  business  page 
weeks.  And  that’s  just  one  of  to  the  Sunday  magazine, 
the  ways  LENS  helps  you  beat  And  because  of  the  tight 

the  competition.  writing  style.  LENS  reports  tell 

When  NEA  acquired  exclu-  the  whole  story  in  a  minimum 
sive  rights  to  The  Economist  of  space. 

all  yours  if  you  buy  ours. 


Additional  articles  from 
The  Economist  are  also  avail¬ 
able  through  NEA.  Give  Dick 
Johnson  a  call  at  216-621-7300 
for  more  information.  Or  write 
to  him  at  1 200  W.  Third  St., 
Cleveland.  Ohio  44113. 

And  if  you’re  not  yet  an 
NEA  subscriber,  ask  him  to  tell 
you  about  all  the  other  quality 
news  stories,  columns  and 
comics  you  receive  in  the  NEA 
Daily  Service.  LENS,  after  all, 
is  just  part  of  the  story. 

London 

Economist 

News 

Service 


Newspaper  Enterprise  Association 


CA  TCH-lines 


By  Lenora  Williamson 


MOTHER  OF  THE  YEAR  in  the  opinion  of  Buck  Kelly  and 
his  son  Jim,  publisher  and  editor  respectively  of  the  Wauchula 
(Fla.)  Herald-Advocate,  is  a  balding,  52-year-old  tax  collector 
named  Curtis  Ezelle.  Ezelle,  a  widower  since  1%6,  was  nom¬ 
inated  by  daughter  Carmen,  who  told  the  newspaper  that  her 
father  gets  up  at  5:30  a.m.  to  do  household  chores  before  go¬ 
ing  to  his  office  and  is  upset  if  she  and  her  brother  do  not  eat 
balanced  meals  three  times  a  day.  “I  think  my  daddy  would 
make  an  outstanding  mother.”  At  first  the  Kellys,  who  had  the 
final  say  in  the  contest,  were  going  to  give  Ezelle  a  special 
citation.  They  talked  further  and  finally  decided  to  name  him. 
“Any  feminine  objection  to  the  choice  of  a  man  as  mother  of 
the  year  should  be  labeled  as  the  ranting  of  female  chauvinist 
pigs,”  publisher  Kelly  announced. 


HEADY  HEAD  AWARD  for  the  first  half  of  1974  has  al¬ 
ready  been  won  by  whoever  wrote  the  head  for  Detroit  Free 
Press  “Names  &  Faces”  on  May  15.  Add  a  cheer  for  the  fellow 
(surely  it  was  a  male)  who  wrote  about  the  woman  who  owns 
a  legal  brothel  some  miles  north  of  Las  Vegas  announcing  at  a 
press  conference  that  she  will  seek  nomination  for  state  assem¬ 
bly.  “I  am  ready  for  the  legislature.  I  hope  the  legislature  is 
ready  for  me,”  she  observed,  and  said  that  “40  sounds  good”  for 
her  age.  The  6-column  headline:  “Nevada  Madam  Runs  for  a 
Bigger  House.” 


CLICHE  CLINCHER— Helen  Thomas,  UPI  White  House 
correspondent,  told  the  Pennsylvania  Press  Conference  session 
at  Harrisburg  last  weekend  that  personally  she  didn’t  think 
President  Nixon  should  be  faulted  for  using  locker  room  lan¬ 
guage.  “Those  who  covered  the  Johnson  era  have  never  heard 
more  imaginative,  earthy  cussing  and  in  public  for  that  tape 
recorder  in  the  sky.”  Later  on,  Helen  admitted,  “I  am  in¬ 
trigued  with  John  Ehrlichman  telling  John  Mitchell  in  the 
argot  of  gangland,  “The  jig  is  up.” 

Remembering  that  Helen  once  had  a  fashion  confrontation 
with  President  Nixon,  who  doesn’t  like  pants  suits.  Catch-lines 
took  a  casual  look  around  the  end  of  the  table  to  see  what 
Helen  was  wearing  below  her  dark  jacket  and  white  shirt. 
Fashion  summary:  a  knee-length  matching  skirt. 


AUlouNeed 

For'IMtiiig 

Ifistmince 


A  SINGLE  NEW  YORKER,  Jill  Weber,  with  a  salary  of 
$9,200  a  year,  was  one  subject  in  the  W all  Street  Journal  series 
on  skyrocketing  consumer  prices.  The  story  detailed  her  budget 
for  about  $7,000  after  taxes  in  one  of  the  most  expensive  cities 
in  the  world.  Jill  expressed  opinion  that  a  raise  of  $600  earlier 
this  year  from  Doyle  Dane  Bembach  advertising  agency  was 
not  what  she  hoped  for.  WSJ  writer  Barry  Newman’s  lead 
noted  that  one  of  Jill’s  great  disappointments  was  not  being 
able  to  afford  a  $48  dress  that  would  show  off  the  butterfly 
tattoo  on  her  shoulder. 

Two  days  after  the  story  ran,  agency  president  James  R. 
Heekin  Jr.  decided  Jill  did  deserve  a  big  raise.  She  got  $1,000. 
“Any  girl  who  has  a  butterfly  tattooed  on  her  shoulder  should 
be  able  to  buy  a  dress  that  shows  it  off,”  he  declared. 


When  you  write  atx)ut  the  personal  insurance  field 
(auto,  homeowners,  life,  small  boats,  recreational 
vehicles,  health,  etc  ),  our  Insurance  News  Service 
can  help. 

Our  No-Fault  Press  Reference  Manual,  a 

300-page  loose-leaf  encyclopedia,  covers  the 
complex,  fast-moving  field  of  no-fault  reform.  New 
pages  are  mailed  to  you  when  conditions  warrant. 

Advisory,  a  one-page  newsletter  for  newsmen, 
keeps  you  up  to  date  on  newsworthy  events 
affecting  insurance. 

Our  Insurance  Backgrounders,  a  new  service, 
give  you  thorough  background  briefings  on  topics 
related  to  insurance 

The  fourth  unit  of  our  Insurance  News  Service 
IS  your  phone.  With  it,  you  can  call  us  collect  when 
you  need  fact  or  opinion  about  some  aspect  of 
insurance  Dial  (309)  662-2521  or  662-2714 

To  receive  the  no-fault  manual.  Advisory,  or 
the  Backgrounders,  write  to 


REPORTER’S  DAY  IS  A  WASHOUT  punned  the  Hartford 
(Conn.)  Courant  for  Ken  Cruickshank’s  by-line  story  of  his 
day  at  the  beauty  parlor.  The  assignment  followed  a  federal 
judge’s  decision  making  it  legal  for  men  to  patronize  neighbor¬ 
hood  shops  in  the  state.  Since  Ken  was  the  last  long-hair 
staffer  into  work,  he  was  “it”  and  set  off  accompanied  by  staff 
photographer  Arman  Hatsian,  who  kept  prodding  the  reluctant 
victim  with  the  camera,  declaring,  “Is  this  gonna  be  fun.  C’mon, 
ring  the  bell.” 

Ken  was  greeted  by  one  female  customer  who  cried  in  alarm, 
“Am  1  going  to  look  like  that?”  Ken  eventually  got  back  to 
the  office  and  presented  a  bill  for  $12  to  the  Courant:  wrote 
his  story,  and  hoped  to  steal  the  photo  negatives  before  press 
time  but  without  success.  One  photo  ran  four  columns  showing 
Ken  reading  a  magazine  under  the  dryer,  seated  next  to  a  lady 
who  studies  him  with  mixed  emotions. 
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Robert  Sasser 

Public  Relations  Department 
One  State  Farm  Plaza 
Bloomington,  Illinois  61 701 
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Long  before  the  word  "recycling”  became 
fashionable,  The  Star-Ledger  launched  a  grass¬ 
roots  citizens  movement  in  the  Garden  State 
aimed  at  retrieving  valuable  resources  in  the 
millions  of  tons  of  garbage  thrown  away  and 
buried  each  year  at  an  enormous  and  wasteful 
cost  to  the  taxpayers. 

That  was  four  years  ago.  Today,  more  than  250 
local  and  regional  recycling  centers  are  oper¬ 
ating  throughout  New  Jersey,  and  the  State 
Legislature  is  readying  an  innovative  plan  to 
require  recycling  of  all  solid  waste  destined 
for  the  garbage  dumps. 

Since  1970,  The  Star-Ledger  has  published 
scores  of  articles,  series  and  columns  by 
national  award-winning  environmental  writer 
Gordon  Bishop. 

As  a  result  of  the  newspaper’s  efforts  and 
achievements  in  the  area  of  resource  manage¬ 
ment  and  recycling.  The  Star- Ledger  was  sin¬ 
gled  out  for  the  National  Recycling  Award 
for  1973. 

Presented  by  the  Educational  and  Research 
Foundation  of  the  National  Association  of 
Recycling  industries  (NARI),  The  Star-Ledger 
was  awarded  the  national  first -place  honor 
because  of  its  "noteworthy  contributions  to 
the  understanding  of  an  industry  that  is  today, 
more  than  ever,  so  vital  to  the  nation’s  econom¬ 
ic  and  environmental  well  being.” 

The  Star-Ledger 

A  NEWHOUSE  NEWSPAPER 


Editor  £1.  Publisher 

®THE  FOURTH  ESTATE 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Member, 
Audit  Bureau 
of  Circulations 
Member,  American 
Business  Press,  Inc. 


6  mo,  averagre  net  paid  Dec,  31,  1973 — 25,261 
Renewal  rate — 77.13% 


The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 


Dollars  or  linage 

Several  years  ago  E&P  noted  that  newspapers  were  at  a  disadvantage 
competitively  because  their  principal  measure  of  advertising  progress 
was  in  agate  lines  whereas  magazines  and  broadcasting  talked  of  their 
progress  not  in  terms  of  pages  or  minutes  sold  but  in  terms  of  dollar 
ad  expenditures.  In  recent  years  ad  expenditures  in  dollars  have  been 
projected  for  newspapers,  on  the  basis  of  Media  Records  linage  meas¬ 
urements,  so  as  to  be  competitive  with  other  media.  That’s  fine! 

But  within  the  newspaper  business  there  should  be  complete  appre¬ 
ciation  of  the  difference  between  dollars  and  agate  lines.  .Are  news¬ 
papers  selling  more  space  to  more  advertisers  or  are  they  selling  less 
space  for  more  dollars?  Eveiy'  publisher  and  ad  manager  know  their 
own  situation  but  it  is  the  total  newspaper  picture  with  which  we  are 
concerned. 

For  example,  the  Media  Records  summary  (E&P,  May  18,  page  36) 
showed  that  total  newspaper  advertising  was  ahead  3.9%  in  dollar 
expenditures  for  February.  Yet,  of  the  66  cities  measured  only  21  of 
them  showed  linage  gains  for  the  month.  Of  the  “figures  supplied  by 
publishers”  in  49  cities  only  22  of  them  showed  linage  increases.  Only 
slightly  more  than  one  third  of  the  newspapers  measured,  therefore, 
showed  linage  gains.  Let’s  hope  those  newspapers  not  measured  and 
reported  did  better  on  the  average. 

Eveiyonc  in  the  newspaper  business  should  remember  the  difference 
between  dollars  and  linage. 


With  which  have  been  merged:  The  Journalist 
established  March  22,  1884;  Newspaperdom 
established  March,  1892;  the  Fourth  Estate 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 

Managing  Editor:  Jerome  H.  Walker,  Jr. 

Associate  Editors:  Darrell  Leo,  Philly  Murtha. 
Carla  Rupp,  Lenora  Williamson,  Earl  W. 
Wilken. 

Midwest  Editor:  Gerald  B.  Healey. 

Washington  Correspondent:  Luther  A.  Huston. 

West  Coast  Correspondent:  Jim  Scott. 

Advertising  Manager:  Ferdinand  C.  Teubner.. 

Sales  Representatives:  Richard  J.  Flynn,  Michael 
R.  Harvey,  Francis  J.  Gordon,  Donald  L.  Par- 
vln,  Richard  E.  Schultz,  Donald  W.  Stribley. 

Advertising  Production  Manager:  Bernadette 
Borries. 

Assistant  to  the  Publisher  and  Promotion  Man¬ 
ager:  George  Wilt. 

Circulation  Director:  George  S.  McBride. 

Classified  Advertising  Manager:  Virginia  Ann 
Stephenson. 

Marketing  and  Research  Manager:  Albert  E. 
Weis. 

Librarian:  Adelaide  Santonastaso. 


OFFICES 

General:  850  Third  Avenue,  New  York,  N.Y. 
10022,  Phone:  212  752-7050.  TELEX  12  5102. 


Regardless  of  news  content 

In  discussing  delivery  problems,  a  circulation  manager  of  a  large 
newspaper  was  quoted  last  week  (E8cP,  May  18,  page  9)  as  saying  that 
readers  want  their  evening  papers  delivered  on  time  regardless  of  news 
content.  He  added  that  if  the  papers  are  late  they  go  unread  because 
of  the  easy  availability  of  television. 

The  latter  part  is  probably  true,  but  the  first  part  will  have  editors, 
managing  editors  and  reporters  all  over  the  country  wondering  why 
they  are  beating  their  brains  out  to  produce  a  good  news  product  every 
day. 

The  belief  is  unanimous,  and  surveys  seem  to  prove  it,  that  sub¬ 
scribers  want  their  papers  delivered  on  time.  But  the  successful  news¬ 
papers  in  this  country  are  not  only  delivered  on  time — they  have  a 
good  editorial  product.  .An  unpublished  survey  of  125  newspapers 
reveals  that  17  of  them  having  won  three  or  more  top  journalistic 
awards  increased  their  circulation  by  18%  between  1963  and  1972 
whereas  81  of  them  with  no  awards  under  their  belt  lost  circulation 
in  that  period.  It  could  mean  the  winning  newspapers  had  more  ag¬ 
gressive  circulation  and  promotions  staffs  as  well  as  news  departments 
than  the  others,  but  the  figures  are  more  than  interesting. 

We  think  getting  there  “fustest  with  the  mostest”  should  be  the 
slogan  of  newspaper  staffs.  We  hope  they  never  get  bogged  down  tvith 
the  slogan  of  “on  time  delivery”  regardless  of  what  the  rag  contains. 
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FEEDBACK 


by  Vic  Cantoned 


COMPUTER  DELIVERY 


letters 

HEY  FELLOWS,  PU-LEASE! 

In  “Editorial  Workshop”  (No.  482)  Roy 
H.  Copperud,  who  is  usually  critical  of  the 
coining  of  new  phrases  simply  for  the 
pleasure  of  coining,  says  he  thinks  time- 
frame  should  he  included  in  new  diction¬ 
aries.  Although  Copperud  suspects,  right¬ 
fully,  that  time-frame  is  the  invention  of 
gohhledygook  artists  who  cannot  do  with¬ 
out  point  in  time  he  says  that  time-frame 
has  some  utility.  He  adds,  “Except,  of 
course,  among  those  who  fall  hack  on 
period,"  So?  What’s  wrong  with  period  to 
express  a  particular  time  sequence?  Period 
has  the  advantage  of  being  one  word 
whereas  time-frame  is  two,  and  hyphenated 
to  boot.  Further,  the  wedding  of  time — 
an  abstraction  over  which  philosophers 
throughout  the  ages  have  argued — with 
frame — which  suggests  a  square  you  use  to 
surround  a  picture  of  your  Aunt  Tillie — 
is  an  especially  poor  mismatch,  or  even  a 
no  contest.  If  there’s  one  thing  you  simply 
can’t  do  with  time  is  to  frame  it — time  will 
seep  out  from  the  edges  of  the  frame. 

Webster’s  New  International  Dictionary, 
second  edition  unabridged,  defines  epoch  as 
“A  point  of  time  determined  by  some  sig¬ 
nificant  event.”  Perhaps  the  worst  thing 
about  Watergate  in  regard  to  English  is  the 
use  of  “at  that  point  in  time”  or  “during 
that  time  frame,”  by  the  involved  parties. 
What  happened  to  the  simple  then?  Or 
why  not  “during  that  period”  or  “during 
that  epoch.”? 

What’s  worst  of  all  is  the  constant  use 
of  “At  this  point  in  time  I  realize  it  was  a 
mistake.”  Why  not  simply  now  for  “at  this 
point  in  time.”? 

Simplify,  simplify,  as  Thoreau  urged,  and 
that  means  killing  such  monstrosities  as 
time-frame.  Please,  colleagues,  I  beg  you  to 
do  so — NOW. 

While  we’re  at  it,  can  we  ditch  “he  ad¬ 
dressed  himself  to  the  problem  of  ecology”? 
People  don’t  address  themselves  to  prob¬ 
lems,  they  address  themselves  to  people. 
They  discuss  problems. 

WooLSEY  Teller 
(Teller  is  an  editorial  writer  for  the  In¬ 
dianapolis  Star.") 

*  *  * 

COLUMN  FIRST 

We  noted  with  interest  your  May  11,  1974 
feature  on  the  New  York  Times  Follow-Up 
Column. 

A  similar  feature,  the  brain  child  of  ex¬ 
ecutive  editor  Richard  Hainey,  has  been 
running  in  Chicago  Today  for  more  than  a 
year. 

We  believe  we  were  the  first  paper  in  the 
country  to  develop  such  a  feature,  and  are 
happy  to  report  it  has  met  with  extremely 
high  reader  interest. 

J.  Scott  Schmidt 

(Schmidt  is  editor  of  Chicago  Today.') 

*  *  * 

TIME  TO  STOP 

Isn’t  it  time  that  Editor  &  Publisher 
stopped  being  “cutesy”  by  referring  to 
women  reporters  and  editors  as  girls  (E&P, 
April  27,  page  40). 

Elsie  Carper 

(Carper  is  assistant  managing  editor, 
Washington  Post.) 

EDITOR  8C  PUBLISHER  for  May 


ARISSt  RIGHT  AND  WRONG 

Frank  Ariss,  interview  subject  May  11, 
is  right  about  a  lot  of  things  and  wrong 
about  a  lot  of  things. 

Helvetica  isn’t  the  best.  It’s  o.k.  in  hot 
type  but  comes  up  excessively  black  in  cold 
type. 

He  says  italic  heads  are  no  good.  But 
they  come  in  handy  in  avoiding  the  Roman 
bumps  that  erode  the  eye-appeal  of  his  pro¬ 
totype. 

Art  shouldn’t  always  ride  on  the  right. 
Monotonous. 

He’s  right  about: 

Publishers  are  scared  to  death  about  mak¬ 
ing  changes  that  would  keep  their  papers  in 
step  with  the  times. 

As  a  format  consultant.  I’ve  tried  to  sell 
designs  more  advanced  than  his. 

No  sale.  Publishers  say  “but  we’ve  never 
done  it  that  way.” 

Howard  B.  Taylor 
(Taylor,  now  retired,  was  editorial  con¬ 
sultant  for  Copley  Newspapers.) 

*  *  * 

PASTE-UP  TRANSCRIPTS 

Your  article  about  the  handling  of  the 
Watergate  transcripts  was  interesting  and 
informative. 

Apparently  a  number  of  papers,  includ¬ 
ing  ours,  are  finding  ways  now  to  produce 
sections  for  sale  they  could  not  produce 
immediately  after  the  transcripts’  release. 
In  our  case,  we  used  the  paste-up  pages  our 
sister  papers  (Media  (General,  Inc.)  in 
Tampa  had  prepared  for  the  section  they 
published  earlier  and  made  over  logos.  Page 
1  information,  and  folios. 

John  E.  Leard 
(Leard  is  executive  editor,  Richmond 
(Va.)  Times-Dispatch  and  News  Leader.) 

25,  1974 


DON’T  BLAME  ARTISTS 

A  rousing  cheer  for  Frank  Ariss  and  his 
views  on  newspaper  make-up.  Many  of  the 
points  he  raises  are  sound  and  should  be 
seriously  considered  by  make-up  editors, 
graphic  arts  directors,  and  art  directors. 

As  director  of  the  art  department  of  two 
newspapers,  I  am  well  aware  of  many  of 
the  archaic  usages  of  our  graphic  material 
and  utter  mishmash  of  logos,  type,  and  col¬ 
umn  heads.  I  do  take  issue  with  his  state¬ 
ment,  however,  to  fire  the  art  department, 
that  they  do  not  know  or  understand  design. 
Too  often  the  art  department’s  figurative 
hands  are  tied  because  of  editorial  thinking 
that  the  art  department  is  strictly  a  service 
department  and  shouldn’t  be  involved  in  the 
editorial  look.  When  we  are,  on  rare  occa¬ 
sions,  asked  to  design,  any  new  concepts 
are  so  emasculated  or  debilitated  by  hide¬ 
bound  tradition  or  apprehension  that  the 
reader  will  reject  anything  different  from 
what  he  is  accustomed  to  seeing,  the  end 
results  are  generally  poorer  than  the  orig¬ 
inal  look. 

Perhaps  artists  on  some  newspapers 
aren’t  anything  but  airbrush  sprayers,  but 
ours  are  highly  creative  people  with  rich 
backgrounds  in  design  and  painting.  So 
while  I  am  in  almost  perfect  agreement 
with  Mr.  Ariss,  don’t  necessarily  place  the 
stigma  of  poor  newspaper  design  on  the 
artists  who  would  more  than  welcome  the 
opportunity  to  prove  their  worth. 

Mel  Kishner 

(Kishner  is  art  department  director  for 
the  '  Milwaukee  Journal  and  Milwaukee 
Sentinel.) 
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How  many  newspapers 
advertised  last  year  in 
The  ]^w  YorkTunes? 


If  you  guessed  34,  you're  absolutely  There  are  two  excellent  reasons.  First, 
right.  (The  figure  may  well  be  higher  because  over  bOper  cent  of  all  national 

for  1974.  Five  new  newspaper  adver-  advertising  billings  originate  in  New  York, 

tisers  have  already  appeared  in  And  second,  because  The  Times 

The  Times  this  year.)  reaches  more  advertising  executives— 

Why  do  media  advertisers  invest  both  agency  and  client — in  New  York 

more  dollars  in  The  Times  than  in  any  than  any  other  publication, 
other  advertising  medium  of  any  kind? 

J^eltr  JJark  Stmejai 

Sources:  Media  Records;  Media  Advertising  Publications  Study.  Trendex. 
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Promotion  execs  get  ideas 
on  how  to  use  other  media 


By  Darrell  Leo 

Newspapers  may  be  increasing  their 
use  of  television  and  radio  to  promote 
circulation,  readership  and  advertising, 
but  it  appears  that  promotion  directors 
will  stick  closely  to  their  established 
forms  of  spending  in  research,  in-house 
ads  and  print. 

That  was  the  message  at  this  year’s 
International  Newspaper  Promotion  Asso¬ 
ciation  convention  held  in  Cleveland,  Ohio 
(May  19-24).  At  this  year’s  convention, 
some  five  different  panels  or  speakers  told 
newspaper  promotion  directors  how  to  get 
the  best  use  for  their  money  out  of  other 
media  advertising. 

Joe  Coyne,  assistant  promotion  manager 
for  the  New  York  Daily  News,  gave  IN- 
PAers  a  panorama  view  of  television  ads, 
many  entered  in  this  year’s  Editor  & 
Publisher  Promotion  Contest.  While  most 
concentrated  on  circulation  and  reader- 
ship,  others  included  advertising  spots 
and  classified. 

According  to  Coyne,  newspapers’  use  of 
television  is  usually  heaviest  in  Septem¬ 
ber,  October  and  January,  while  March  is 
a  large  slump  month.  Three  out  of  four 
news  promotion  commercials  run  30  sec¬ 
onds  long.  He  added  that  3  out  of  4  ran 
during  daytime  hours  with  19  running  in 
primetime. 

Multi-media  approach 

Coyne  concluded  though  that  while,  “it’s 
true  that  newspapers  are  increasing  tele¬ 
vision  usage,  tv  stations  on  the  other  hand 
use  four  times  that  amount  to  promote 
television  in  newspapers.” 

What  then  seemed  to  be  developing  is  a 
more  multi-media  approach  to  newspaper 
promotion,  according  to  some  speakers. 
Among  them  were  Bob  Smith,  vicepres¬ 
ident  of  Marvin  Frank  agency  in  Chicago 
who  encouraged  the  use  of  radio  in  a 
presentation  called  “there’s  more  here 
than  meets  the  ear.” 

John  Taylor  meanwhile  presented  an 
international  viewpoint  by  showing  pro¬ 
motion  directors  “the  world’s  top  tv  com¬ 
mercials.”  Taylor,  promotion  manager  for 
the  Toronto  Star,  showed  creativity  in 
action  with  commercials  selected  from  the 
19th  International  Film  Festival  in  Can¬ 
nes,  Frances. 

Taylor  concluded,  “It  behooves  us  to 
know  as  much  as  we  can  about  tv,”  in  this 
highly  competitive  market.  He  also  en¬ 
couraged  getting  the  best  writers  and  pro¬ 
duction  houses  money  can  buy  to  make 
newspaper  television  commercials. 

Alwyn  Robinson,  executive  director 


(nee  publisher)  of  the  London  Daily  Mail 
in  Great  Britain,  outlined  a  recent  tv 
campaign  his  staff  conducted  to  boost  ad¬ 
vertising.  The  campaign  featuring  two 
English  ad  agency  men  named  Reg  and 
Eric  took  swipes  at  agencies  for  choosing 
media  by  “Gut  Reaction”  rather  than 
facts. 

He  said  the  campaign  met  with  high 
criticism  from  agencies  and  one  dropped 
the  Mail  altogether.  But  the  eventual  out¬ 
come  proved  that  newspapers  can  make  a 
killing  by  using  other  media,  he  said. 

The  campaign  which  was  continued  in 
a  cartoon  strip  print  ad  garnered  an  in¬ 
crease  of  21.4  percent  in  display  adver¬ 
tising.  More  important,  Robinson  said, 
the  campaign  hit  the  British  televsion  in¬ 
dustry  hard,  stealing  away  ad  dollars 
from  their  coffers. 

This  heavier-than-usual  interest  in  oth¬ 
er  media  advertising,  however,  may  be 
more  influenced  by  promotion  directors  cu¬ 
riosity  in  the  form  than  actual  spending. 

Tough  clients 

Jerry  Della  Femina,  president  of  the 
New  York  agency,  Della  Femina,  Travis- 
ino  and  Partners,  said  that  for  ad  agen¬ 
cies,  “newspaper  accounts  don’t  pay  big 
money  but  it  pays  in  excitement.”  His 
agency  handles  the  New  York  News. 

In  a  speech  entitled,  “What  I  Enjoy 
About  Promoting  A  Newspaper,”  Della 
Femina  said  it  would  have  been  more 
accurate  to  title  the  presentation:  “How  I 
Enjoy  Being  Whipped,”  or  “How  I  Enjoy 
Mental  Anguish,”  because  newspaper  pro¬ 
motion  directors  are  such  “tough  clients.” 

“A  news  media  account  can  cause  more 
anguish  than  any  other  account  an  agency 
can  get,”  he  said,  “but  no  other  account 
can  do  more  for  creativity  or  morale.” 

While  a  newspaper  is  a  tough  client,  he 
said,  it’s  the  type  of  client  that  “turns-on” 
an  agency,  that  has  more  art  directors 
and  copywriters  standing  in  line  hoping  to 
get  such  an  account. 

He  said  he  was  particularly  excited 
about  getting  the  News  for  a  client  be¬ 
cause  his  relationship  with  the  newspaper 
began  when  he  was  six  years  old.  “The 
News  taught  me  how  to  read,”  he  said. 
“Later  it  taught  me  how  to  write,  provid¬ 
ing  me  with  most  of  what  I  call  my 
formal  education.” 

Turning  to  advertising,  he  said  his  phi¬ 
losophy  was  similar  to  the  one  he  adopted 
when  he  was  selling  door-to-door.  “When  I 
first  started  selling,  I  learned  how  to  say 
something  important  in  the  first  10  sec- 


EXPERIMENTAL  VAN — Chicago  Sun-Times  and 
Chicago  Daily  News  used  this  electric  truck 
this  week  to  deliver  copies  to  downtown  news¬ 
stands.  The  experimental,  half-ton  van  which 
is  being  tested  by  the  publisher,  costs  a  penny 
per  mile  to  operate  with  a  payload  of  1000 
lbs.  and  emits  no  exhaust  fumes.  The  truck, 
manufactured  by  Battronic  Truck  Corp.  of 
Boyertown,  Pa.,  is  on  loan  to  the  newspaper 
from  Load  Industries  Association,  a  trade 
group  encouraging  the  development  of  pollu¬ 
tion-free  vehicles. 


ends  after  the  housewife  opened  her  door. 
If  I  didn’t,  I  knew  she’d  slam  the  door  in 
my  face.  With  advertising,  those  first  10 
seconds  are  usually  the  headlines  or  the 
commercial  copy  that  catches  the  attention 
of  the  customers,  otherwise  she’ll  turn  it 
off.” 

He  said  he  also  learned  how  to  dress. 
“If  I  dressed  like  a  dog,  the  door  wouldn’t 
open.  If  I  dressed  right,  it  would.  Today 
the  right  dress  is  art  direction.” 

While  the  focal  point  of  interest  at  the 
convention  centered  on  if  and  how  to  use 
tv  and  radio  to  promote  newspapers,  many 
members  attending  said  in  private  they 
still  relied  on  more  traditional  forms. 

Chick  Zegelbone  of  the  Son  Rafael 
(Calif.)  Independent  Journal,  said  that 
most  of  his  promotion  budget  would  go  to 
research.  He  doubted  that  many  newspa¬ 
pers  outside  of  a  few  large  ones  would 
invest  money  in  the  electronic  medium. 
“In  terms  of  advertisers,  we  couldn’t 
reach  them  cheaply  on  tv  or  radio  any¬ 
more  than  in  print.” 

The  interest  he  said  was  certainly  more 
fascination  than  actual  spending. 

According  to  David  Scott,  of  Dayton 
Newspapers  Inc.  in  Ohio,  a  lot  of  newspa¬ 
pers  are  experimenting  with  television 
and  radio,  but  it  still  is  a  matter  of  invest¬ 
ing  in  research. 

According  to  Ferguson  Rood,  research 
and  marketing  director,  Atlanta  Journal 
and  Constitution,  promotion  directors  un¬ 
der-estimate  research.  “It’s  our  job  to  get 
the  facts  before  it  gets  us.  And  it’s  your 
job  (promotion  directors)  to  understand 
those  facts”  and  put  them  to  communica¬ 
tive  use,  he  said. 

In  a  speech  titled,  “What  Every  Re¬ 
searcher  Should  Know  About  Promotion — 
And  Vice  Versa,”  Rood  said  that  promo¬ 
tion  directors  should  become  interested  in 
the  area  of  research — an  area  he  said 
(Continued  on  page  40) 
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Michigan  resolution  asked  to  study  carrier  collections 


A  resolution,  growing  out  of  the  fatal 
stabbing  of  a  Detroit  newspaperboy,  to 
create  a  special  committee  to  study  ways 
to  prevent  robberies  of  youngsters  who 
deliver  newspapers  to  homes  is  before  the 
Michigan  House  of  Representatives  Policy 
Committee. 

Introduced  by  Rep.  Casmer  P.  Ogonow- 
ski,  Democrat,  Detroit,  the  resolution  says 
there  is  an  immediate  need  for  positive 
action  on  the  part  of  the  legislature  to 
protect  these  youngsters. 

According  to  the  resolution,  the  Special 
Committee  would  function  until  December 
31,  1974  to  study  the  possible  legislative 
solution  to  the  problems  of  violence  com¬ 
mitted  upon  young  persons  engaged  in 
home  delivery  of  newspapers  and  report 
its  finding  to  the  legislature. 

Further,  the  resolution  would  allow 
such  a  committee  to  subpoena  witnesses 
and  administer  oaths,  examine  books  and 
records  of  any  person,  partnership,  associ¬ 
ation  or  corporation,  public  or  private  in¬ 
volved  in  “a  matter  properly  before  the 

Format  tips 
suggested  by 
Max  McCrohon 

By  Ron  Janecke 

There  are  four  keys  to  putting  out  an 
attractive-looking  newspaper,  and  the 
most  important  of  these  is  keeping  the 
reader  in  mind  at  all  times. 

That’s  what  Max  McCrohon,  managing 
editor  of  the  Chicago  Tribune,  told  his 
audience  at  the  Mid-American  Press  In¬ 
stitute  in  St.  Louis. 

McCrohon,  whose  talk  was  entitled, 
“How  We  Re-Made  the  Chicago  Tribune,” 
was  the  featured  speaker  at  the  three-day 
workshop  (May  17-19)  attended  by  rep¬ 
resentatives  of  more  than  40  newspapers 
from  15  states. 

Key  tips 

“Think  about  the  reader  at  all  times,” 
McCrohon  said.  “Be  even  more  concerned 
with  him  than  your  editors.  If  necessary, 
offend  the  editors  to  please  your  readers.” 

Other  keys  listed  by  McCrohon  for  pro¬ 
ducing  an  interesting,  readable  product 
were : 

ONE:  Exercise  decisive  news  judg¬ 
ment. 

TWO:  Use  good  taste;  have  a  sense  of 
style. 

THREE:  Use  typographic  common- 
sense. 

There  are  no  set  rules  for  producing  a 
good-looking  paper,  McCrohon  told  the 
workshop  on  page  make-up  and  picture 
editing. 

There  should  be  some  form  to  all  sec¬ 
tions  of  the  paper,  however,  he  said. 

(Continued  on  page  44) 


committee.” 

Ogonowski  said  he  favors  newspapers 
trying  to  “do  things  on  their  own”  and  he 
is  “not  out  to  hinder  the  operations  of  the 
Little  Merchant  Plan”  through  which  car¬ 
rier  personnel  deliver  and  collect. 

He  said  he  had  written  to  several  large 
newspapers  to  determine  how  they  collect 
routes  and  discovered  that  carrier  boys 
and  girls  constitute  the  main  force  en¬ 
gaged  in  this  undertaking. 

Elmer  White,  manager  of  the  Michigan 
Press  Association,  said  he  is  preparing  to 
have  parents  and  circulation  department 
personnel  attend  committee  hearings  and 
participate  in  discussions  regarding  ap¬ 
pointment  of  a  study  group. 

Early  in  May  Ogonowski  attended  a 
Circulation  Manager’s  Workshop  and 
talked  with  managers  from  various  Michi¬ 
gan  cities.  The  possible  use  by  newspaper 
customers  of  scrip  so  that  carriers  would 
not  handle  money  was  discussed  as  one 
remedy,  according  to  Ogonowski. 

Any  legislative  study  committee  would 

J-8chooler8 
outline  job 
a8piration8 

By  Lenora  Williamson 

Newspaper  executives  and  staffers  at¬ 
tending  the  Saturday  session  of  the  Penn¬ 
sylvania  Press  Conference  last  w'eekend  in 
Harrisburg  heard  how-we-did-it  reports 
ranging  through  op-ed  and  women’s 
pages,  and  consumer  problem  stories,  to 
dos  and  don’ts  of  diving  into  a  scanning 
operation  and  then  they  immediately 
plunged  into  an  exchange  with  journalism 
graduates  from  Pennsylvania  colleges  and 
universities  who  outlined  what  they  are 
looking  for  in  that  first  job. 

The  editors  and  publishers  offered  kind¬ 
ly  advice  to  students  who  reflected  their 
own  and  fellow  graduates’  anxieties  about 
finding  a  first  job  amid  the  blizzard  of 
resumes  received  by  the  newspapers.  But 
executives  did  take  exception  to  such  prev¬ 
alent  phrases  as  “a  small  paper  is  the 
place  to  start.”  One  editor  demanded  to 
know  whether  journalism  faculties  ever 
tell  students  there  can  be  a  career  on  a 
small  paper. 

The  students’  main  concern  was  finding 
a  first  job;  they  generally  designated  the 
salary  as  “negotiable”  and  variously 
hoped  for  a  tough  editor,  the  same  oppor¬ 
tunity  anyone  else  on  the  staff  is  given,  a 
non-specializing  job,  association  with  peo¬ 
ple  of  different  levels  of  experience,  rec¬ 
ognition  from  peers,  opportunity  to  write 
in  one’s  own  style,  and  so  on. 

Introduced  by  Dr.  Arthur  Barnes,  direc¬ 
tor  of  Pennsylvania  State  University’s 
School  of  Journalism,  a  senior,  Guillermo 
(Continued  on  page  44) 
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likely  look  into  such  a  plan. 

Ogonowski’s  action  follows  the  April  5 
killing  of  Kenneth  Keller,  16,  during  a 
daylight  mugging  in  Keller’s  neighbor¬ 
hood  by  three  youths.  Keller  delivered  the 
Detroit  News. 

Keller  had  just  left  a  residence  where 
he  had  collected  for  papers  when  he  was 
attacked.  He  ran  back  to  the  house  calling 
for  help.  The  attackers  escaped  with  $2.36 
taken  from  the  victim. 

One  of  young  Keller’s  customers,  a  De¬ 
troit  homicide  detective,  solved  the  slaying 
within  a  week.  Before  the  detective  broke 
the  case  the  Detroit  News  had  offered  a 
$3,000  reward  for  information  leading  to 
solution  through  its  Secret  Witness  Pro¬ 
gram. 

Circulation  executives  in  Detroit  said  it 
was  the  first  time  in  their  knowledge  that 
a  carrier  had  been  slain  while  delivering 
or  collecting  for  papers.  There  have  been 
various  muggings  and  harassments, 
mostly  in  Detroit,  as  there  have  been  in 
other  large  cities  of  the  United  States. 

Editor  iirge8 
pa88age  of 
Sun8hme  Bill 

By  Luther  A.  Huston 

Passage  of  the  “Govemment-in-the- 
Sunshine”  bill,  pending  in  the  Senate  and 
the  House,  which  would  open  all  meetings 
of  congressional  committees  and  federal 
agencies  to  the  public  and  the  media  and 
let  the  citizens  know  what  their  govern¬ 
ment  is  doing  and  how  it  is  doing  it,  is 
vital  to  restoration  of  public  faith  in  the 
government,  a  Senate  committee  was  told 
at  hearings  on  May  21  and  22. 

The  witnesses  were  legislators  and  rep¬ 
resentatives  of  newspaper  organizations. 
The  bill  they  were  supporting  is  S.260, 
introduced  in  January,  1973,  by  Senator 
Lawton  Chiles  of  Florida,  co-sponsored  by 
26  senators.  A  companion  bill  in  the 
House  was  introduced  by  Bill  Gunter, 
member  of  Congress  from  Florida’s  Fifth 
District. 

Both  measures  are  patterned  after 
Florida’s  “Government-in-the-Sunshine” 
law  which  Senator  Chiles  and  Rep.  Gun¬ 
ter  helped  steer  through  the  Florida  legis¬ 
lature  before  they  were  elected  to  the 
Federal  Congress.  The  Florida  law  pro¬ 
vides  that  all  meetings  of  any  board  or 
commission  of  any  state  agency  or  any 
political  subdivision  at  which  official  acts 
are  taken  be  open  to  the  public  at  all 
times. 

Opening  the  Senate  hearings  as  chair¬ 
man  of  the  Government  Operations  Sub¬ 
committee  on  Executive  Reorganization, 
Senator  Chiles  said  that  “democratic  self- 
government  and  informed  citizenry  just 
(Continued  on  page  44) 
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Model  pact 
indicated  by 
N.Y.  mediator 

May  23  was  to  be  a  ‘make-or-break  day’ 
in  contract  negotiations  between  printers 
and  New  York  City’s  three  major  dailies: 
the  New  York  News,  New  York  Post  and 
New  York  Times.  In  fact,  it  was  hoped  to 
be  a  positive  thrust  day  towards  settle¬ 
ment. 

After  a  11-hour  bargaining  session  May 
20  in  Colorado  Springs,  Colo.,  head¬ 
quarters  of  the  Intemational  Typo¬ 
graphical  Union,  Bertram  A.  Powers, 
president  of  New  York  Typographical 
Union  No.  6  voiced  his  feeling  of  settle¬ 
ment  optimism.  He  said,  “We  still  feel 
we  can  get  a  settlement  when  the  talks 
resume  here,  (New  York,  May  23). 

A.  Sandy  Bevis,  president-elect  of  ITU, 
said  Thursday  that  “major  concessions’’ 
had  been  made  to  the  publishers  at  the 
Colorado  meeting.  As  E&P  went  to  press, 
negotiations  were  being  held  in  N.Y.  with 
signs  that  a  settlement  would  be  an¬ 
nounced  in  the  late  afternoon. 

Mediator  Theodore  W.  Kheel  said  a  ma¬ 
jor  breakthrough  was  near,  and  that  an 
agreement,  when  reached,  would  be  a 
“model  for  productivity  and  job  security 
throughout  the  United  States.” 

The  confrontation  between  the  printers 
and  the  News.  New  York  Times  and  New 
York  Post  is  mainly  over  money  and  on 
what  terms  automated  typesetting  is  to  be 
instituted  at  the  papers.  The  printers 
have  been  seeking  job  guarantees  as  well 
as  substantial  financial  payments  to  cush¬ 
ion  the  eventual  cost  to  the  union  of  fewer 
employed  members. 

The  money  package  that  was  accepted 
by  the  other  unions  provided  $13.85  a 
week  raises  in  each  of  two  years  of  a 
contract,  which  had  expired  March  31, 
1973. 

Dallas  pressman  strike 

In  other  labor  negotiations  around  the 
country,  disputes  are  coming  to  a  head.  In 
Dallas,  Tex.,  striking  pressmen,  members 
of  Local  No.  21  were  to  meet  with  officials 
of  the  Dallas  Morning  News  and  the 
Times  Herald,  May  24. 

The  pressmen’s  picket  line  is  still  up 
according  to  Morning  News  vicepresident 
Richard  D.  Blum  since  the  May  2  walk¬ 
out.  Both  newspapers  have  continued  to 
publish. 

The  strike  was  precipitated,  according 
to  Blum,  by  the  two  paper’s  resolution  to 
do  away  with  manning — which  is  the  de¬ 
termination  of  the  number  of  men  to  be 
hired  in  comparison  to  the  work  to  be  per¬ 
formed. 

Currently  the  Morning  New's  and  Times 
Herald  are  hiring  permanent  pressmen  to 
replace  those  w'ho  struck  May  2.  Blum 
stated  that  this  involves  both  apprentice 
and  experienced  pressmen. 

The  representatives  of  the  Local’s  some 
170-175  pressmen  have  filed  an  Unfair 
Labor  Practice  charge,  according  to  Blum. 
But  he  said  the  National  Labor  Relations 
Board  has  not  made  any  decision. 
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1  Hearst  appoints  new  publisher  in  Seattle 


Frank  Massi,  president  and  chief  execu¬ 
tive  officer  of  the  Hearst  Corporation, 
announced  that  Dan  L.  Starr  will  resign 
as  publisher  of  the  Seattle  Post- 
Intelligencer  on  May  31,  to  be  succeeded 
by  Robert  E.  Thompson,  currently  nation¬ 
al  editor  of  the  Hearst  Newspapers. 

Starr,  who  has  served  as  publisher  of 
the  Post-Intelligencer  for  10  years  and  is 
active  in  the  civic,  charitable  and  commu¬ 
nity  life  of  Seattle,  will  continue  as  a 
consultant  to  the  Hearst  Corporation.  He 
has  been  with  the  Post-Intelligencer  for 
22  years  and  was  advertising  manager 
before  his  advancement  to  publisher. 

A  fourth  generation  Californian, 
Thompson  has  long  had  an  abiding  inter¬ 
est  in  economic,  social  and  political  de¬ 
velopments  of  the  American  West.  He  has 
been  in  Seattle  on  numerous  occasions 
over  the  past  decade  and  has  written 
about  activities  in  the  Pacific  Northwest 
in  articles  for  the  Hearst  Newspapers  and 
in  his  weekly  column,  “Perspective.” 

Thompson  was  educated  in  the  public 
schools  of  Los  Angeles  and  entered  the 
U.S.  Navy  in  1942,  serving  throughout 
most  of  World  War  II  in  the  South  Pa¬ 
cific. 

.\fter  the  war,  Thompson  attended  Indi¬ 
ana  University,  graduating  with  an  A.B. 
in  journalism  in  1949. 

In  1951,  he  joined  International  News 
Service  as  a  Washington  correspondent. 
He  covered  the  1956  Republican  conven¬ 
tion  in  San  Francisco,  the  1956  campaigns 
of  Adlai  Stevenson  and  Richard  M.  Nixon 
and  the  Senate  Rackets  Committee  inves¬ 
tigations  of  1957-58.  After  INS  was 
merged  with  United  Press  in  1958  he 
served  as  director  of  press  relations  for 
then-Senator  John  F.  Kennedy’s  reelection 
campaign  in  Massachusetts. 

In  1966,  Thompson  became  chief  of  the 
Hearst  Newspapers  Washington  bureau 


Robert  E.  Thompson 


after  serving  five  years  as  White  House 
correspondent  for  the  Los  Angeles  Times. 

While  in  Washington,  Thompson  served 
as  chairman  of  the  Standing  Committee  of 
Correspondents  of  House  and  Senate  as  a 
president  of  the  White  House  Correspon¬ 
dents  Association. 

His  appointment  as  national  editor  of 
the  Hearst  Newspapers  came  in  June, 
1968. 


Blum  said  that  in  the  wage  package, 
the  Company  has  offered  a  $12  increase 
effective,  August,  1973,  when  the  contract 
originally  expired.  An  additional  $13 
package  would  be  effective  February  of 
1974.  The  contract  would  then  have  ex¬ 
pired  in  August,  1975. 

Kansas  City  strike 

Meanwhile  in  Kansas  City,  the  Kansas 
City  (Mo.)  Star  published  its  full  sched¬ 
ule  of  editions  despite  a  strike  by  press¬ 
men.  Members  of  Web  Pressmens  Union 
Local  14  continued  to  picket  outside  tbe 
Star  building  in  downtown  Kansas  City, 
protesting  the  firing  of  98  pressmen  in  a 
labor  dispute.  May  3. 

The  pressmen  filed  suit  in  federal  court 
alleging  a  valid  contract  exists  between 
the  Star  and  the  union.  The  newspaper 
declared  that  the  contract  was  void  after 
the  May  3  dispute  ended  in  the  firing  of 
the  pressmen.  Negotiations  are  at  a  stand¬ 
still  (stalemate). 

Washington  vote  to  strike 

In  Washington,  D.C.,  members  of  Co¬ 
lumbia  Typographical  Union  No.  101  voted 
by  a  three-to-one  margin  May  15  to 
authorize  a  strike  against  one  or  both  of 
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Washington’s  two  dailies,  the  Washington 
Post  and  the  Washington  Star-News.  How¬ 
ever,  union  officials  said  they  would  not 
call  a  strike  until  they  have  assessed  the 
status  of  negotiations  and  until  they  have 
the  parent  union’s  sanction. 

Baltimore  settles 

On  the  plus  side,  printers  on  the  Balti¬ 
more  dailies:  the  Baltimore  News  Ameri¬ 
can,  and  the  Baltimore  Sun,  ratified  a 
contract.  May  19,  providing  for  introduc¬ 
tion  of  automation,  job  security  and  the 
elimination  of  “Bogus”  work  (E&P,  April 
27). 

The  vote  in  ITU  Local  12  covering 
about  550  printers  on  the  papers  was 
198-141. 

The  security  guarantees  life-time  jobs 
for  printers  on  the  rolls  of  the  papers  as 
of  January  1,  1974. 

The  “no-bogus”  provisions  stipulate 
that  the  publishers  will  pay  $250,000  into 
a  pension  fund  in  lieu  of  a  backlog  of 
work.  Effective  July  1,  1974,  the  publish¬ 
ers  agree  to  pay  50  cents  a  shift  into  the 
pension  fund.  The  fund  will  be  only  for 
workers  on  the  Evening,  and  Sunday  Sun, 
papers  published  by  the  A.  S.  Abell  Com¬ 
pany,  and  the  Evening  and  Sunday  News 
.4merican  of  the  Hearst  organization. 
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Out-of-state  winners 
dominate  Penn,  show 


By  Lenora  Williamson 

It  may  seem  like  a  geographical  typo— 
but  the  Pennsylvania  Press  Photographers 
Association  has  awarded  its  Photographer 
of  the  Year  title  to  a  Wilmington  (Del.) 
News  Journal  staffer.  And  the  best  of 
show — as  well  as  top  winners  in  seven 
other  categories  during  last  weekend  at 
the  Pennsylvania  Press  Conference  in  Har¬ 
risburg — are  Wilmington  photographers. 

The  situation  is  that  Delaware  photog¬ 
raphers,  having  so  small  a  number  of 
newspapers,  are  officially  part  of  the  Penn¬ 
sylvania  association. 

Photographer  of  the  year  is  Pat  Crowe, 
and  the  best  of  show  photo  is  by  Jodi 
Cobb,  a  selection  from  her  widely  hon- 


THE  AGONY  OF  DEFEAT 


Jay  Crawford 

Bucks  County  Courier  Times 


ored  picture  story  of  farmer  Ralph  Trim- 


WALKING  STICK  Dan  Devine 

Reading  Eagle 

ble.  The  picture  story  was  featured  in  an 
Editor  &  Publisher  photo  story  last  June  2. 

With  the  unstinting  cooperation  of 
PPPA  president,  Elbert  F.  Hodge,  Dela¬ 
ware  County  Daily  Times  in  Chester,  Edi¬ 
tor  &  Publisher’s  news  photography  editor 
was  allowed  to  select  an  overall  sampling 
of  winners  from  the  exhibition  prints  for 
a  representative  view  of  what  the  judges 
termed  an  outstanding  state  competition. 

Other  Wilmington  News  Journal  photog¬ 
raphers  in  the  group  predominating  the 
show  included:  Fred  Comegys,  Ronald  J. 
Dubick,  Alfred  D.  Connell,  and  J.  Glenn 
Crawford.  Crowe  was  first  in  portfolio, 

RESCUE 

Richard  J.  Patrick 
Reading  Timas 


MARE  AND  TWIN  COLTS  MIchaelJ.  Ramsey 

Lewlstown  Sentinel 
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PAT  CROWE  of  the  Wilmin9ton  (Del.)  Newt 
Journal  hat  been  named  Photographer  of  the 
Year  by  the  Penntylvania  Prett  Photographart 
Attociatlon.  From  h!t  portfolio:  "Stricken  with 
Grief  (left),  a  tpot  newt  photograph  of  a 
mother  whote  children  were  claimed  by  the 
fire  in  the  background.  Above,  a  tportt  thot 
Crowe  titlet  "Behind  in  the  Match." 


A  LiniE  HELP  FROM  HER  FRIENDS 


Fred  Comagyt 
Wilmington  Newt  Journal 


NO  TIME  TO  PUSSYFOOT 

Ronald  J.  Dubick 
Wilmington  Newt  Journal 


Comegys  was  first  in  s^eneral  news,  sports 
picture  story,  and  feature;  Jodi  Cobb,  in 
pictorial,  portrait  and  personality,  and 
feature  picture  story;  Crawford,  first  in 
sports  action. 

Category  firsts  from  other  newspapers 
were:  Richard  J.  Patrick,  Reading  Times, 
spot  news;  Richard  M.  Titley,  Philadelphia 
Inquirer,  news  picture  story;  Jay  Craw¬ 
ford,  Bucks  County  Courier  Times,  sports 
feature;  Daniel  J.  Devine,  Reading  Eagle, 
animal  category;  and  Salvatore  C.  DiMar- 
co  Jr.,  Philadelphia  Evening  and  Sunday 
Bulletin,  first  in  color. 

Judges  were  J.  Bruce  Baumann,  and  Da¬ 
vid  H.  Harvey,  National  Geographic  Mag¬ 
azine  and  Robert  Brush,  chief  photograph¬ 
er,  The  Record,  Hackensack,  New  Jersey. 

THE  ANIMAL  LOVER 

Jodi  Cobb 

Wilmington  Nows  Journal 
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Newspaper  Controllers  Spring  Meeting 


By  Jerome  H.  Walker 


Time  to  ‘go  public’ 


When  is  the  right  time  for  a  newspaper 
company  to  “go  public?” 

The  answer  might  be  “now,”  according 
to  Nat  Engel,  management  consultant 
with  Wolf  and  Company,  newspaper  audi¬ 
ting  firm. 

In  a  presentation  on  newspaper  profita¬ 
bility,  he  told  the  members  of  the  Institute 
of  Newspaper  Controllers  and  Finance 
Officers  in  Scottsdale,  Arizona,  May  15, 
that  “we’re  apparently  at  a  point  where 
risk  capital  is  less  expensive  to  attract 
than  borrowed  capital.” 

Engel  recommended  that  publishers 
take  a  fresh  look  at  the  financial  patterns 
of  the  company  and  see  if  substantial 
savings  could  be  realized  by  a  major  shift 
to  long-term  financing  from  insurance 
companies,  banks  and  other  lending  insti¬ 
tutions  at  rates  well  below  those  now  pre¬ 
vailing  for  short-term  paper. 

An  alternative  route  is  bonding,  they 
said. 

“If  you  conclude  that  you’re  not  ready 
to  take  on  partners,  or  you  can’t  do  busi¬ 
ness  favorably  with  long-term  lenders,” 
the  accountants  said,  “you  might  consider 
going  the  bond  route. 

“One  company  we  know  issued  bonds 
with  20-year  maturities.  Ten  years,  later, 
cash  flow  had  improved  so  dramatically 
they  were  able  to  execute  a  program  of 
early  redemptions — at  extraordinary  dis¬ 
counts  of  25%,  and  as  much  as  30%.” 

Guides  to  profit 

The  Wolf  team’s  suggestions  for  im¬ 
proving  profits  ranged  over  sales  and  pro¬ 
duction  practices  and  editorial  content. 
Some  highlights  of  their  commentary: 

•  “In  a  non-competitive  market,  nation¬ 
al  representation  can  be  a  questionable 
arrangement  for  marketing  space.  As  a 
rule  of  thumb,  switching  to  an  over-the- 
transom  method  of  accepting  general  ad¬ 
vertising  may  bring  as  much  as  a  15% 
drop  in  linage  without  reducing  net  rev¬ 
enues  and  could  improve  profits.” 

•  Classified  advertising  should  rep¬ 
resent  at  least  15%  of  total  advertising 
revenue  and  should  rise  almost  directly 
with  circulation.” 

•  “A  new  rate  card  should  be  published 
immediately  after  prior  rate  changes  be¬ 
come  fully  effective.” 

•  “Study  deadlines  by  departments  and 
stagger  hours  throughout  the  day  and 
night  to  minimize  penalty  time.” 

•  “Examine  cost-per-inch  of  news  pub¬ 
lished  with  an  eye  to  the  tendency  to 
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reduce  unit  cost  by  increasing  newshole 
.  .  .  Few  publishers  have  established  a  firm 
policy  with  respect  to  newshole  .  .  .  There 
is  no  foolproof  formula  but  we  can  report 
best  results  when  newshole  is  fixed  at  50% 
of  total  space  per  day,  or  less.” 

•  “When  policy  is  applied  too  rigidly,  it 
is  often  because  it  is  set  as  a  percent  of 
total  rather  than  in  total  column  or  inch 
maximum.  An  increase  in  advertising 
space  triggers  an  unneeded  expansion  of 
newshole.” 

•  “A  great  deal  has  been  said  about  job 
shops  operated  by  newspapers.  Most  of 
them  deliver  less-than-bravura  per¬ 
formance  to  the  profit  mix,  and  it  can  be 
generalized  that  most  newspapers  should 
not  run  job  shops,  and  job  shops  should 
certainly  not  run  newspapers.” 

Bad  debts  are  small 

Also  reporting  to  the  session  on  profita¬ 
bility,  George  T.  Gleason  Jr.,  controller  of 
the  Tampa  (Fla.)  Tribune  and  Times, 
said  the  bad  debt  writeoff  of  16  papers  he 
recently  queried  amounted  to  one-half  of 
one  percent  of  billing.  One  paper  on  his 
list,  he  said,  took  a  loss  of  $150,000  after 
top  management  allowed  the  advertising 
department  to  run  copy  placed  by  two 
delinquent  stores  whose  business  had  been 
drained  off  by  a  new  competitor. 


Primed  for  technology 


The  newspaper  finance  officer,  whose 
eyes  are  always  focussed  on  the  bottom 
line  of  the  profit-and-loss  statement,  has  a 
long  list  of  questions  for  the  experts  who 
are  adapting  the  new  technology  to  news¬ 
paper  production.  Such  as : 

What  is  the  capital  investment?  What 
is  the  cost  in  manpower?  What  traditional 
costs  are  displaceable?  What  new  costs 
are  transferred  from  one  department  to 
another?  What  might  be  the  ultimate  cost 
to  maintain  the  quality  of  the  newspaper? 

The  questions  flowed  like  slugs  from  a 
hot  metal  typesetting  machine  at  the 
spring  conference.  More  than  300  of 
INCFO’s  883  members  attended  the  three- 
hour  symposium.  In  a  format  devised  by 
Uzal  H.  Martz  Jr.,  publisher-treasurer  of 
the  Pottsville  (Pa.)  Republican,  publish¬ 
ers  asked  the  questions,  an  editor  and  a 
production  executive  responded,  and  con¬ 
trollers  evaluated  the  facts  and  opinions 
in  terms  of  “the  bottom  line.” 

Dual  Sessions 

To  create  active  participation  by 
INCFO  members,  the  audience  was  split 


into  tw'o  sessions  and  the  experts  moved 
from  one  to  the  other.  Martz  was  the 
publisher  for  one  session  and  Peter  P. 
Romano,  ANPA  Research  Institute, 
played  that  role  for  the  other  session.  The 
experts  were  Joseph  M.  Ungaro,  manag¬ 
ing  editor  of  the  Gannett  Newspapers  in 
the  Westchester-Rockland  (N.Y.)  group, 
and  Donald  F.  Wright,  operations  director 
of  the  Minneapolis  Star  and  Tribune. 

Representing  the  bottom  line  were  Rob¬ 
ert  A.  Eisenbraun,  controller,  and  Larry 
F.  Miller,  assistant  controller,  of  the  Gan¬ 
nett  Company.  They  underscored  the  basic 
theme  of  the  dialogue;  that  is,  the  finance 
officer  must  be  a  member  of  the  manage¬ 
ment  team  that  makes  the  decisions  on 
investing  in  the  new  technology  for 
gathering,  compiling  and  disseminating 
information. 

On  a  list  of  40  questions.  No.  31  was, 
“Do  w’e  need  to  do  it  now?”  This  sug¬ 
gested  more  questions:  “What  are  the  al¬ 
ternative  approaches?”  and  “Are  there 
better  machines  on  the  horizon?” 

Of  immediate  concern  to  some  publishers 
was  the  question,  “Are  we  too  far  ahead 
of  (or  behind)  attrition?”  Older  crafts¬ 
men,  in  some  cases,  are  taking  retirement 
sooner  than  had  been  anticipated,  creating 
an  imminent  manpower  problem  that  can 
be  met  only  by  instant  changeover  to  new 
systems. 

A  time  to  pioneer 

“So  what  system  of  hardware  and  soft¬ 
ware  do  you  buy?” 

One  answer  in  this  area  was:  “You  may 
have  to  be  a  pioneer  yourself.  You  can’t 
just  sit  back  and  let  someone  else  prove 
the  new  equipment,  which  was  the  custom 
in  the  old  days. 

Next  question:  “How  reliable  is  the 
equipment  manufacturer;  how  long  will 
he  be  in  business?” 

When  the  money  managers  are  brought 
into  the  decision-making  counsels,  those 
who  participated  in  the  INCFO  interroga¬ 
tory  will  be  well  primed  with  expert  in¬ 
formation.  On  the  basis  of  this  commen¬ 
tary  they  are  aware  of  the  experience  of 
the  early  pioneers  in  electronic  production 
techniques : 

*Damned  expensive' 

•  The  major  items  of  equipment  are 
“damned  expensive.” 

•  Production  people  are  inclined  to 
“over-buy”  equipment;  that  is,  more  than 
can  be  cost- justified. 

•  Maintenance  costs  are  much  higher 
than  they  were  in  the  hot  metal  system; 
electronic  engineers  are  essential  to  gpiard 
against  catastrophic  “down”  periods. 

•  The  copy  desk  must  be  upgraded  with 
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THE  BEST  WAY  IS  TO  SMILE — Greeting  the  photographer  at  Mountain 
Shadows,  Scottsdale,  Aril,  are  three  INCFO  members:  from  left,  Joel  S. 
Jenkins,  foyeWeri/Ze  (N.C.)  Observer  and  Timts;  Jack  W.  Best,  Dallas 
Morning  Nows;  and  J.  Boyd  Clapp,  Greensboro  (N.C.)  News  and 
Record. 


COPING  WITH  THE  NEW  TECHNOLOGY— Donald  F.  Wright,  left, 
operations  director  of  the  Minneapolis  Star  and  Tribune,  demonstrates 
one  of  his  theories  to  fellow  panelists  at  the  newspaper  finance  officers' 
meeting  in  Arizona.  Next  to  him,  from  left,  are:  Peter  P.  Romano,  ANPA 
Research  Institute;  Uzal  H.  Marti  Jr.,  Pottsville  (Pa.)  Republican; 
Robert  A.  Eisenbraun,  Gannett  Co.;  Joseph  M.  Ungaro,  Westchester- 
Rockland  Newspapers;  and  Larry  F.  Miller,  Gannett  Co. 


higher-salaried  personnel  because  it  be¬ 
comes  the  key  center  in  the  production 
process.  Thus  some  expenses  may  be 
transferred  from  the  proofreading  and 
makeup  sections  of  the  composing  room  to 
the  newsroom. 

•  As  automated  page  makeup  is  per¬ 
fected,  copy  editors  will  take  full  charge 
of  pages  assigned  to  them. 

•  Some  new  items  of  expense  in  the 
newsroom  include:  regular  typewriter 
maintenance,  bond  paper  (for  the  scan¬ 
ner)  instead  of  ordinary  copy  paper,  spe¬ 
cial  carbon  ribbons,  and  backup  systems. 

•  Maintenance  of  journalistic  quality 
may  require  more  people;  typists  are 
needed  to  prepare  error-free  copy  if  some 
valued  writers  can’t  adjust  their  creative 
talent  to  the  mechanization  with  OCRs, 
VDTs,  etc.  Reporters  w’ho  can’t  spell  and 
can’t  type  neatly  can’t  be  retrained  easily. 

•  In-house  maintenance  personnel  are  a 
requisite  and  leased  equipment  must  be 
brought  under  their  care.  There  is  too 
much  reliance  on  the  vendor  with  inade¬ 
quate  service  facilities. 

•  When  good  technicians  are  developed 
it  may  require  some  budget  stretching  to 
keep  them  from  being  lured  away  to  other 
newspapers. 

•  Despite  the  obvious  cost-saving  of  on¬ 
line  paperless  systems  that  transmit  the 
reporter’s  keyboard  impulse  to  the  ulti¬ 
mate  page  plate,  the  extra  expense  of  a 
hard  copy  printout  may  be  justified  for 
legal  purposes.  In  the  event  of  a  libel 
suit,  for  example,  the  original  copy  could 
reveal  an  error  caused  by  an  electronic 
foulup  rather  than  any  intent  to  be  mali¬ 
cious  or  careless. 

•  Compute  the  cost  of  change  for  a 
quick  writeoff;  there  is  only  a  small  mar¬ 
ket  for  obsolete  electronic  equipment; 
writeoffs  can  be  justified  by  the  fast  re¬ 
duction  in  payroll. 

•  Loss  of  revenue,  especially  from  tran¬ 
sient  classified  accounts,  can  be  multiplied 
by  scanner  dropouts,  etc. 

Pete  Romano  remarked  that  there  is 
great  opportunity  for  publishers  to  be  in¬ 
novative  in  devising  recipes  for  the  “al¬ 
phabet  soup”  of  the  new  technology. 

Joe  Ungaro  summarized:  “The  new 
technology  should  be  a  newsman’s  dream 
as  well  as  a  controller’s  Paradise.” 


Incentive  to  buy 


New  Canadian  tax  laws  provide  a  con¬ 
siderable  advantage  to  newspaper  publish¬ 
ers  who  purchase  new  printing  equipment 
before  1975. 

How  to  benefit  under  the  incentive  leg¬ 
islation  which  came  into  full  effect  in  1973 
was  explained  to  members  of  the  Institute 
of  Newspaper  Controllers  and  Finance 
Officers  (May  13)  by  Larry  Eddy,  a  part¬ 
ner  in  the  Toronto  accounting  firm  of 
Thorne-Gunn  &  Company. 

A  score  of  Canadian  members  of 
INCFO  attended  the  session  which  ran 
concurrently  with  a  session  for  United 
States  members.  More  than  250  persons 
attended  the  latter. 

Eddy  advised,  “those  of  you  who  are 
thinking  of  expanding  your  operations 
and  acquiring  additional  equipment  should 
do  so  prior  to  1975”  in  order  to  get  the 
equipment  to  qualify  for  the  accelerated 
writeoff  provision  of  the  new  tax  code. 

Under  the  rules  of  class  29,  which  is  a 
new  one,  he  explained,  a  taxpayer  is  enti¬ 
tled  to  claim  up  to  one-half  of  the  cost  of 
the  current  year’s  additions  to  the  class 
and  the  full  unclaimed  balance  of  the  cost 
can  be  claimed  in  any  following  year. 

“In  other  words,”  Eddy  noted,  “a  tax¬ 
payer  can  write  off  the  asset  in  a  straight 
line  manner  at  one-half  the  cost  in  each  of 
the  first  two  years  of  ownership.  He  need 
not  claim  any  amount  in  the  first  year  of 
ownership  and  may  claim  the  full  cost  in 
the  second  year  of  ownership.” 

To  be  eligible  for  inclusion  in  class  29 
the  equipment  must  be  acquired  from  May 
9,  1972  to  December  31,  1974.  There  is  no 
reference  in  the  law,  Eddy  said,  that  the 
property  must  have  been  used  in  the  man¬ 
ufacturing  or  processing  during  this  peri¬ 
od.  It  is  only  necessary  that  the  taxpayer 
acquire  the  property  during  this  period. 

For  example,  Eddy  said,  a  standby 
printing  press  acquired  in  the  period  of 
eligibility  will  qualify  for  the  accelerated 
depreciation  even  though  it  may  not  actu¬ 
ally  have  been  used. 

The  new  tax  incentive  also  applies  to 
the  sale  of  equipment.  Eddy  pointed  out 


that  a  publisher  selling  equipment  might 
realize  a  better  price  because  of  the  tax 
benefits  the  purchaser  will  obtain. 

But,  as  for  the  sale  of  equipment  be¬ 
tween  competitors,  Eddy  advised  caution, 
because  the  tax  authorities  might  rule 
that  “you  climbed  into  bed  with  your  com¬ 
petitor  and  were  not  dealing  at  arm’s 
length.” 

In  his  personal  view  Eddy  told  the  con¬ 
trollers  that  the  new  tax  code,  which  has 
some  variations  in  provincial  statutes, 
may  not  survive  too  long.  It  is  under 
heavy  attack,  he  said,  by  those  who  fear 
Canada  is  being  moved  toward  a  socialis¬ 
tic  state. 

Still  open  to  debate,  he  added,  is  the 
official  definition  of  manufacturing  and 
processing  as  related  to  the  newspaper 
industry.  He  mentioned  that  a  publisher 
(Le  Soleil  Ltd)  had  won  a  court  decision 
that  it  was  entitled  to  the  production  and 
incentive  tax  credit  on  the  basis  that  is 
gross  revenue  from  the  sale  of  newspa¬ 
pers  should  include  the  advertising  income 
as  well  as  that  from  circulation.  The  tax 
authorities  had  held  that  advertising  rev¬ 
enue  was  not  derived  from  sale  of  the 
actual  goods. 


Newsprint  aid  favored 


Arizona  Congressman  John  J.  Rhodes, 
minority  leader  of  the  U.S.  House  of  Rep¬ 
resentatives,  says  the  government  should 
cooperate  with  the  newspaper  industry  on 
improving  the  newsprint  supply  and  price 
picture. 

Rhodes  threw  out  the  suggestion  in  de¬ 
parting  from  the  prepared  text  of  an 
address  (May  13). 

The  Republican  (Congressman  was  dis¬ 
cussing  the  need  for  a  new  spirit  of  coop¬ 
eration  between  government  and  industry 
in  this  country.  An  adversary  relationship 
has  lasted  too  long,  he  asserted. 

Asked  if  he  had  any  specific  ideas  in 
mind  in  the  newsprint  remark,  Rhodes 
replied  that  he  was  thinking  of  three 
ways  the  government  might  help.  One,  he 
said,  was  better  management  of  the  forest 
lands  that  are  under  federal  control;  a 
(Continued  on  page  21) 
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Background  of  a  Dahlgren 
Direct  Litho  Conversion 


It  Mcned  important  to  try  to  And  out 
what  we  could  about  the  pKntal  diain  of 
events  that  led  the  Reno  Evening  Gaaette 
and  the  Nevada  State  Journal  to  convert  a 
64-pace  Hoe  Color  Convertible  (fear  bladi 
printinc  units  and  two  color  cylinders)  to 
direct  lithocraphy  with  our  Dahlgren 
Dampening  Systmns. 

Oh,  we-  knew  the  conversion  was  success¬ 
ful.  We’d  kept  in  touch  with  it  through  our 
own  people,  of  course.  We  knew  the  Reno 
papers  had  switched  from  hot  metal  com¬ 
position  and  letterpress  printing  to  cold 
type  and  direct  lithography  in  a  wild  and 
inevitably  hectic  12-hour  period.  And  we 
knew  that  Publisher  Richard  J.  Schuster 
.  had  told  us  over  the  phone  how  pleased  he 
was  with  the  reproduction  and  costs  re¬ 
sults.  . .  from  the  very  beginning  ex¬ 
ceeded  our  greatest  expectations  and  con¬ 
tinue  to  improve  daily.” 

”We  were  confldent  from  the  beginning 
t^t  direct  lithography  would  be  an  im¬ 
provement  over  letterpress  printing,”  he 
said. «  -> 

Mr.  Schuster  has  even 
written  a  glowing  letter  to 
Dahlgren  top  manage¬ 
ment.  He  praised  the  qualo- 
ity  of  the  equipment’s  en¬ 
gineering,  its  appearance, 
and  the  Dahlgren  people 
who  installed  the  equip¬ 
ment:  Bob  Parsley,  Doq 
Lee,  and  John  Rfilly. 

“About  Parsley:  Never  r**j^ 
have  I  found  a  more  talented,  dedicated, 
serious,  perfection-oriented  craftsman — 
in  25  years  in  the  newspaper  business.  It 
has  been  a  rewarding  experience  for  all  of 
us  to  have  been  associated  with  Bob  daring 
our  transition  to  lithography.” 

A  buneh  of  us  made  a  mental  note  to 
start  calling  Bob  by  a  new  name.  Henry 
Kissinger,  for  instance.  By  any  measure. 
Bob  is  part-genivw,  though  ‘  relatively  in¬ 
articulate  except  when  <  he 'Addresses  him¬ 
self  to  those  he  judges  as  focds,  and  then 
he  displays  the  social  style  of  the  late  John 
Dillinger.  But  we  still  prnider  the  mental 
chain  of  events  that  led  to  the  first  100 
percent  double-width  Dahlgren  conversion, 
in  the  U.  S.  (there  is  a  lOQ  percent  con¬ 
version  of  a  Goss  Mark  I  Headliner  in 
Bogota,  Columbia,  S.A.)  and  decided  to  try 
to  find  out  more  about  Speidel  Newspapers 
Inc.,  operators  xA  the  Reno  dailies  (and  9 


other  newspapers  in  seven  other  states.) 
We  sent  a  fdlow  out. 

Reno  was  an  experience  for  an  Alabama 
rube;  high  enough  to  make  him  sneexe, 
pretty  -enough  to  impress;  and  with  enough 
slot  machines  to  boggle  the  mind:  wall-to^ 
wall,  counted  not  in  acres  but  in  sections, 
a  half  here,  a  quarter  there,  and  two  sec¬ 
tions  in  special  spots. 

Speidel  Newspapers  Inc.  was  something 
else,  made  up  of  men  who  almost  had  to  be 
up  to  something;  to  a  compone  cynic,  they 
seemed  too  nice,  too  charming,  too  polite, 
too  bright,  too  hard-working,  and  too 
happy  at  their  hard  work. 

Our  fellow  started  with  Donn  Wheeler, 
the  production  manager.  Wheeler  and  our 
fellow  were  fellow  survivors  of  the  Battle 
of  Bourbon  Street  at  the  ANPA  show  in 
New  Orleans  in  197S.  A  big  man,  with 
shoulders,  Wheder,  42,  started  as  a  high- 
school  proof  runner  in  Davenport,  Iowa; 
went  to  Lima,  Ohio,  as  composing  room 
foreman;  came  to  Reno  as  assistant  com¬ 
posing  room  foreman  on  the  Gasette  in 
1959;  became  a  general  foreman  of  me¬ 
chanical  department  in  1968,  and  psoduc- 
tion  manager  on  January  1,  1972. 

Watch  the  nickels 

’’The  chain  of  events?  Well,  we  here  in 

Reno _ and  all  over  Speidel  —  control 

costs  very  carefully,  and  we  had  already 
investigated  plates,  looking  for  an  econom¬ 
ical  way  to  go  to  the  press  and  still  not 
tamper  with  news  dead¬ 
lines.  We’d  checked  oat 
plants  and  heard  presen¬ 
tations  on  al\  the  plastic 
plates  and  engraving 
methods.” 

“Which  plates?’’  (He 
opened  a  file.)  “Grace,  at 
$2.49  a  pla.te,  and  a 
$122,200  installation  cost 
. . .  Dynaflex,  $2.10  a  plaie, 
with  a  go-in  cost  of  $36,000  including  sad¬ 
dles  and  platemaking  equipment . . .  NAPR 
at  $8.60  a  plate,  with  a  go-in  of  $46,000, 
including  the  back-up.  And  we  didn’t  pur¬ 
sue  the  Dycrill  plate  past  its  cost,  $4.40  a 
pUte.” 

“We  were  looking  at  costs  and  also  the 
quality  of  the  r^roduction.” 

“At  the  time  we  converted,  we  were  al¬ 
ready  100  percent  cold  type  in  advertising, 
with  all  the  bugs  worked  out.  But  we  were 


going  through  the  engraving  process,  and 
the  film,  engraving  plate,  and  all  the  daem- 
icals  were  costing  ns  more  than  $6  a  page, 
plus  71  cents' for  a  page  mat.” 

“We’re  saving  that,  of  course.  With 
Dahlgren’s  direct  lithography  method, 
we’re  paying  76  cents  a  page  for  the  page 
negative,  46  cents  for  a  page  plate,  ^ 
livered,  14  cedts  a  plate  for  plate  coating 
and  processing.  We  average  62  pages  a 
day,  both  papers.  And  we  get  about  eight 
cents  back  for  a  used  plate  as  scrap,”  he 
laughed.  “Labor  problems?  None.  -Oar 
stereo  people  are  running  the  camera  and 
plate-making  department  and  the  photo 
engravers  are  teaching  them,”  Wheeler 
said. 

“What  did  our  press  cost?  We  bou^t  it 
new  in  1959,  with  a  heavy-duty  foldmr,  for 
a  million  and  a  quarter.  Took  about  four 
months  to  get  it  running,  but  we  feel  that 
. . .  without  unforeseen  growth . . .  our  press 
will  now  last  us  until  everybody  here  now 
is  retired. 

/ 

Checked  with  users 

People  naturally  call  Richard  Schuster 
by  the  nickname  “Dick.”  He,  too,  is  big, 
friendly,  open,  a  guy  who  comes  quidcly  to 
the  point  “Sure,  I  met  you  that  time  when 
I  came  to  Dallas.  Well,  let’s  see . . .  about 
the  chain  of  events.  Early  last  year,  I  got 
this  little  blue  folder,  and  remembered  that 
ANPA/RI  had  studied  Dahlgren  system 
several  years  before.  I  thought  you  fellows 
had  died . . .  yes,  that  is  an  unkind  thing  to 
say  to  an  advertising  director,  isn’t  it? . . . 
I  wrote  all  the  American  papers  listed,  and 
asked  for  comments.  Seven  of  ’em,  I  be¬ 
lieve,  and  all  but  one  answered.  I  had  to  go 
to  Houston,  and  while  I  was  close,  I  spent 
a  day  in  Port  Arthur  and  talked  to  Jack 
CConttmisd^ 


Background  of  a  Dahlgren 
Direct  Litho  Conversion 


It  seemed  important  to  try  to  find  out 
what  we  could  about  the  mental  chain  of 
events  that  led  the  Reno  Evening  Gazette 
and  the  Nevada  State  Journal  to  convert  a 
64-page  Hoe  Color  Convertible  (four  black 
printing  units  and  two  color  cylinders)  to 
direct  lithography  with  our  Dahlgren 
Dampening  Systems. 

Oh,  we  knew  the  conversion  was  success¬ 
ful.  We’d  kept  in  touch  with  it  through  our 
own  people,  of  course.  We  knew  the  Reno 
papers  had  switched  from  hot  metal  com¬ 
position  and  letterpress  printing  to  cold 
type  and  direct  lithography  in  a  wild  and 
inevitably  hectic  12-hour  period.  And  we 
knew  that  Publisher  Richard  J.  Schuster 
.  had  told  us  over  the  phone  how  pleased  he 
was  with  the  reproduction  and  costs  re¬ 
sults.  “. . .  from  the  very  beginning  ex¬ 
ceeded  our  greatest  expectations  and  con¬ 
tinue  to  improve  daily.” 

“We  were  confident  from  the  beginning 
that  direct  lithography  would  be  an  im¬ 
provement  over  letterpress  printing,”  he 
said.  .  -- 

Mr.  Schuster  has  even 
written  a  glowing  letter  to 
Dahlgren  top  manage¬ 
ment.  He  praised  the  qual->^ 
ity  of  the  equipment’s  en¬ 
gineering,  its  appearance, 
and  the  Dahlgren  people 
who  installed  the  equip¬ 
ment:  Bob  Parsley,  Doq 
Lee,  and  John  Reilly. 

“About  Parsley:  Never 
have  I  found  a  more  talented,  dedicated, 
serious,  perfection-oriented  craftsman  . . . 
in  25  years  in  the  newspaper  business.  It 
has  been  a  rewarding  experience  for  all  of 
us  to  have  been  associated  with  Bob  during 
our  transition  to  lithography.” 

A  bun^  of  us  made  a  mental  note  to 
start  calling  Bob  by  a  new  name.  Henry 
Kissinger,  for  instance.  By  any  measure. 
Bob  is  part-genius,  though  relatively  in¬ 
articulate  except  when  he 'addresses  him¬ 
self  to  those  he  judges  as  fools,  and  then 
he  displays  the  social  style  of  the  late  John 
Dillinger.  But  we  still  ponder  the  mental 
chain  of  events  that  led  to  the  first  100 
percent  double-width  Dahlgrren  conversion, 
in  the  U.  S.  (there  is  a  100  percent  con¬ 
version  of  a  Goss  Mark  I  Headliner  in 
Bogota,  Columbia,  S.A.)  and  decided  to  try 
to  find  out  more  about  Speidel  Newspapers 
Inc.,  operators  4)f  the  Reno  dailies  (and  9 


other  newspapers  in  seven  other  states.) 
We  sent  a  fellow  out. 

Reno  was  an  experience  for  an  Alabama 
rube;  hig^  enough  to  make  him  sneeze, 
pretty  -'nough  to  impress;  and  with  enough 
slot  machines  to  boggle  the  mind:  wall-to^ 
wall,  counted  not  in  acres  but  in  sections, 
a  half  here,  a  quarter  there,  and  two  sec¬ 
tions  in  special  spots. 

Speidel  Newspapers  Inc.  was  something 
else,  made  up  of  men  who  almost  had  to  be 
up  to  something;  to  a  cornpone  cynic,  they 
seemed  too  nice,  too  charming,  too  polite, 
too  bright,  too  hard-working,  and  too 
happy  at  their  hard  work. 

Our  fellow  started  with  Donn  Wheeler, 
the  production  manager.  Wheeler  and  our 
fellow  were  fellow  survivors  of  the  Battle 
of  Bourbon  Street  at  the  ANPA  show  in 
New  Orleans  in  1973.  A  big  man,  with 
shoulders,  Wheeler,  42,  started  as  a  high- 
school  proof  runner  in  Davenport,  Iowa; 
went  to  Lima,  Ohio,  as  composing  room 
foreman;  came  to  Reno  as  assistant  com¬ 
posing  room  foreman  on  the  Gazette  in 
1959;  became  a  general  foreman  of  me¬ 
chanical  department  in  1968,  and  pioduc- 
tion  manager  on  January  1,  1972. 

Watch  the  nickels 

“The  chain  of  events?  Well,  we  here  in 
Reno  . .  .  and  all  over  Speidel . . .  control 
costs  very  carefully,  and  we  had  already 
investigated  plates,  looking  for  an  econom¬ 
ical  way  to  go  to  the  press  and  still  not 
tamper  with  news  dead¬ 
lines.  We’d  checked  out 
plants  and  heard  presen¬ 
tations  on  all,  the  plastic- 
plates  and  engraving 
methods.” 

“Which  plates?’’  (He 
opened  a  file.)  “Grace,  at 
$2.49  a  plate,  and  a 
$122,200  installation  cost 
. . .  Dynaflex,  $2.10  a  plaie,' 
with  a  go-in  cost  of  $36,000  including  sad¬ 
dles  and  platemaking  equipment . . .  NAPP 
at  $3.60  a  plate,  with  a  go-in  of  $46,000, 
including  the  back-up.  And  we  didn’t  pur¬ 
sue  the  Dycrill  plate  past  its  cost,  $4.40  a 
plate.” 

“We  were  looking  at  costs  and  also  the 
quality  of  the  reproduction.” 

“At  the  time  we  converted,  we  were  al¬ 
ready  100  percent  cold  tjrpe  in  advertising, 
with  all  the  bugs  worked  out.  But  we  were 


going  through  the  engraving  process,  and 
the  film,  engraving  plate,  and  all  the  chem¬ 
icals  were  costing  os  more  than  $5  a  page, 
plus  71  cents  for  a  page  mat.” 

“We’re  saving  that,  of  course.  With 
Dahlgren’s  direct  lithography  method, 
we’re  paying  76  cents  a  page  for  the  page 
negative,  45  cents  for  a  page  plate,  de¬ 
livered,  14  ceiSls  a  plate  for  plate  coating 
and  processing.  We  average  62  pages  a 
day,  both  papers.  And  we  get  about  eight 
cents  back  for  a  used  plate  as  scrap,”  he 
laughed.  “Labor  problems?  None.  .Our 
stereo  people  are  running  the  camera  and 
plate-making  department  and  the  photo 
engravers  are  teaching  them,”  Wheeler 
said. 

“What  did  our  press  cost?  We  bought  it 
new  in  1959,  with  a  heavy-duty  folder,  for 
a  million  and  a  quarter.  Took  about  four 
months  to  get  it  running,  but  we  feel  that 
. . .  without  unforeseen  growth  . . .  our  press 
will  now  last  us  until  everybody  here  now 
is  retired. 

/ 

(Checked  with  users 

People  naturally  call  Richard  Schuster 
by  the  nickname  “Dick.”  He,  too,  is  big, 
friendly,  open,  a  guy  who  comes  quickly  to 
the  point.  “Sure,  I  met  you  that  time  when 
I  came  to  Dallas.  Well,  let’s  see  . . .  about 
the  chain  of  events.  Early  last  year,  I  got 
this  little  blue  folder,  and  remembered  that 
ANPA/RI  had  studied  Dahlgren  system 
several  years  before.  I  thought  you  fellows 
had  died  . . .  yes,  that  is  an  unkind  thing  to 
say  to  an  advertising  director,  isn’t  it?  . . . 
I  wrote  all  the  American  papers  listed,  and 
asked  for  comments.  Seven  of  ’em,  I  be¬ 
lieve,  and  all  but  one  answered.  I  had  to  go 
to  Houston,  and  while  I  was  close,  I  spent 
a  day  in  Port  Arthur  and  talked  to  Jack 
{  Continued) 


Scott,  the  publisher,  and  Dahlgren  in¬ 
staller,  Bob  Parsley,  and  then  I  came  up 
to  Dallas.  I  thought,  “If  those  gruys  ^n 
get  this  kind  of  quality  on  their  old  single¬ 
width  presses,  we  can  surely  do  as  well 
on  a  comparatively  new  Hoe  Color-Con¬ 
vertible.” 

“When  1  got  back,  I  asked  Donn  to  go 
and  look,  to  search  for  the  fly  that  must  be 
in  the  ointment,  to  play  the  devil’s  advo¬ 
cate.  It  looked  too  good  to  me  and  I  told 
him  to  go  see  people,  to  probe,  to  tell  me 
why  it  wouldn’t  work.” 

Dick  Schuster  has  not 
always  been  on  the  side  of 
the  house  where  the  money 
gets  counted.  He’s  46,  but 
looks  10  years  younger. 

He  started  as  a  press- 
stereo  apprentice  when  he 
was  14  in  his  home  town 
of  Clinton,  Iowa.  He 
worked  for  the  Clinton 
Herald  through  high  s«haMer 
school  and  college  (BS  in  Commerce  from 
the  University  of  Iowa)  until  1963.  He 
came  to  Reno  as  promotion  manager  in 
January,  1964,  went  to  the  Tribune  in  Fre¬ 
mont,  Nebraska,  as  publisher  from  1966  to 
1968,  and  came  back  to  Reno  as  publisher 
in  1969. 

He  sent  Wheeler  winging  away.  He  said 
Wheeler  spent  nine  days  living  out  of  a 
suitcase,  traveling  from  6  to  8  thousand 
miles  going  to  Jonesboro.  Arkansas,  Rich¬ 
mond,  Logansport,  and  Crawfordville,  in 
Indiana,  and  Danville,  Illinois.  Wheeler 
had  a  list  of  about  40  speciflc  questions, 
he  said,  ranging  from  camera  to  press.  He 
talked  to  publishers,  production  managers, 
subscribers,  pressmen.  He  got  answers  and 
digested  them. 

“He  ran  into  pressroom  personnel  who 
said  they  wouldn’t  go  back  to  stereo.  Donn 
came  back  as  convinced  as  I  was,  or  maybe 
even  more  convinced.” 

Cold  type  essential 

“We  sharpened  our  pencils,  put  all  Donn 
and  I  had  learned  in  two  comprehensive 
reports,  asked  for  a  third  of  a  million  dol¬ 
lars,  and  sent  it  “next  door,”  At  Speidel, 
you  need  corporate  approval  for  large 
capital  expenditures.  No,  your  equipment 
didn’t  cost  that  much.  That  was  the  total 
that  included  the  ancillary  equipment  and 
the  coldtype  equipment  for  the  news  and 
straight  matter.  We  were  already  cold 
type  on  our  display  advertising.” 

“What  happened?  We  got  it.” 


Gaming  income  rose 


c'connmy  on  gainint*.  incroast'd 
same  period  llu*  year  bolorc. 

Kevenuo  in  Washoo  Uounty  w; 
the  Iasi  (luarlrr  and  llu*  liginv 
surprising  4(t.4  por  coni  i-iso 
Novombor  and  Docomborof  1972 
Stale  Gaming  ('ommission 


Gazette  Carson  City  Bureau 

The  •■magnolic  altraclion’’  ol  Nevada  gaming  has  ap- 
paronlly  offsol  Iho  oHocls  ol  Ibo  energy  crisis  lo  produce  a 
gross  gaming  income  of  more  lhan  .StlV.l  V  million  during 
197:5  a  19.7  per  cenl  increase  over  1  he  previous  year. 

And  Ihe  lake  lor  the  Iasi  Ihree  monlhs  of  197:5.  an  even 
greater  indicator  of  the  impact  of  this  nation's  troubled 


NINETY-EIGHTH  YEAR,  NO.  272 


Dahlgren,  we  decided  to  investigate  it 
thoroughly.  They  came 
back  with  a  pro  and  con 
report.  We  asked  some 
^  questions,  and  then  with- 

out  any  more  hesitation, 
or  without  the  lack  of  any 
confidence,  said  OK.” 

“Our  philosophy  at 
ilH  Speidel . . .  autonomy  is 

important  to  preserve. 
Stay  within  the  basic 
MaiioB  principles  of  good  behav¬ 
ior,  moral  and  otherwise,  and  the  people 


It  is  difficult  to  get  prepared  for  the  first 
meeting  with  Rollan  Melton,  the  42-year- 
old  president  of  Speidel.  He  looked  like  a 
combination  of  men:  a  middle  guard  who’s 
slightly  out  of  shape,  or  a  sportswriter 
who’s  on  a  deadline,  or  an  infantryman 
who’s  borrowed  the  topkick’s  office.  As  a 
matter  of  fact,  he’s  been  all  three,  it 
turned  out. 


.Autonomy  is  magir 

Articulate  but  a  listener,  maybe  a  bit 
shy,  a  guy  who’s  probably  been  there  and 
back  . . .  with  that  elusive  quality  of  lead¬ 


ership,  whatever  it  is,  that  one  either  has  who  do  the  work  make  the  decisions.  We’re 
or  hasn’t  It  can’t  be  learned.  delighted  with  the  decision  to  convert  with 


“The  chain  of  events . . .  well,  we  were  Dahlgren  equipment” 


exploring,  you  might  say.  We  had  already  Melton  started  as  a  printer’s  devil  at  16 


put  out  the  word  that  new  technology  was  on  a  weekly  in  Fallon,  Nevada.  He  went 


the  goal,  but  we’d  told  our  people  you  guys  to  the  University  of  Nevada  on  an  aca- 
dpeide.  When  Dick  and  Donn  told  us  about  demic-athletic  scholarship,  played  four 


19  per  cent  despite  energy  crisi*' 

!)>’  pt*r  cent  ovi*i-  (hr 

ts  up  12.V  prr  erni  (iuriii^ 

1  in  Carson  Cily  showed  a 
I  over  that  (it  Octolu'r, 

I  Executive  Sreretary  Kd 


lowers  said  tourth  quarter  results  are  (Mieoura^in^  and 
indicate  (hat  the  ''attraction"  of  gaming  is  sufficient  to 
negate  some  of  the  effects  «d'  such  things  as  the  energy 
shortage  and  inflation. 

He  said  he  is  "cautiously  optimistic  that  the  industry  can 
continue  to  show  a  respectable  growth  rate,  but  I  must 


neci'ssarily  hedge  as  to  the  amount  <»f  p' 
the  future.” 

He  said  indications  of  a  slight  dee' 
during  the  last  quarter  could  por 
profits  than  originally  estimated 

(Turn  to  page' 


TNiNG  Gazette 


RENO,  NEVADA,  THURSDAY,  FEBRUARY  7, 1974 


PHONE  (702)  32? 


This  insert 
was  printed  in 


f  j  e  Reno,  Nev.,  on 

I  I  ^  ' «  Hoe  Color  Con- 

^  vertible  letterpress 
J  converted  to  Direct 
€  Lithography  by  Dahlgren 

Dampening  Systems. 

^  THE  PLATE  COST: 

►  _  _ 

45«  DELIVERED* 

THE  CONSEHSUS: 

Results  from  the  very 
beginning  exceeded  our 
greatest  expectations... and 
continue  to  improve  daily.” 

CONTACT  BOB  KING  FOR  DATA 

DAHLGREN  MANUFACTURING  COMPANY, 

726  REGAL  ROW,  DALLAS,  TEXAS  75247  214  631-8510 


years  of  varsity  football  as  offensive  cen¬ 
ter  and  defensive  guard,  worked  on  the 
Gaiette  on  the  side.  After  two  years  in 
the  army,  worked  on  the  Gazette  as  a 
general  assignment  reporter,  advanced  to 
sports  editor,  city  editor,  managing  editor, 
then  served  two  years  as  publisher  of  the 
Gazette  and  Journal.  He  becaiae  president 
of  Speidel  in  January  of  1972. 

Told  what  Dahlgren  had  in  mind,  he 
pondered  a  moment,  nodded,  and  said,  “See 
what  you  mean.  Illustrate  the  product  at 
the  same  time  you  explain  it.  You  say  you 
want  us  to  run  it  on  our  Hoe  here  in  Reno? 
Sure.  Be  glad  to.” 

Here  it  is,  run  on  the  Reno  Gazette  and 
Journal's  regular  newsprint,  folded, 
shipped  to  Dallas,  for  jogging  and  trim¬ 
ming,  and  then  shipped  again  to  Editor 
and  Publisher  for  this  insert. 


*A  South  American  daily  runs  with  a  70g  plate.  We  don>'t  know 
how  long  a  plate  could  last . . .  but,  in  Bogota,  Columbia,  the  plate 
lasts  through  the  press  run  of  1 50,000  papers  and  could  last  longer. 


1 


Controller  reports 

[Continued  from  page  15) 


second  was  greater  involvement  in  the 
research  for  recycling  paper.  The  third, 
he  said,  required  a  large  degree  of  diplo¬ 
macy.  This  was  the  raids  by  foreign  coun¬ 
tries  on  the  U.S.  lumber  market  which 
boosted  prices  here.  In  some  instances,  he 
said,  more  orderly  acquisitions  have  been 
arranged. 

Foreign  governments,  Rhodes  said, 
work  hand-in-glove  with  their  industries. 
That  is  one  reason  for  inroads  on  our 
markets.  The  government  should  help  and 
we  need  more  of  that  here,  Rhodes  de¬ 
clared. 

In  respect  to  the  economic  outlook, 
Rhodes  said  he  agreed  with  the  Adminis¬ 
tration  that  greater  productivity  is  essen¬ 
tial. 

Robert  L.  Kno.x,  professor  of  economics 
at  Arizona  State  University,  said  1974 
will  be  a  period  of  little  real  growth  but 
1975  will  be  better. 

A  forecast  of  a  continuing  energy  short¬ 
age  was  voiced  by  C.  W.  Myers  of  the  U. 
S.  Fuel  and  Energy  Office.  He  proposed 
that  the  newspaper  finance  officers  “com¬ 
municate  with  reporters  and  editors  who 
don’t  have  a  good  clear  understanding  of 
economics.” 

Comments  by  controllers  in  seminar 
sessions  included  the  following: 

Recent  price  increases  haven’t  resulted 
in  circulation  losses  to  the  same  extent 
experienced  four  or  five  years  ago.  A  dip 
of  only  2%  is  common  now  and  for  a 
shorter  period. 

home  delivery  price  of  $5  a  month  for 
a  seven-day  subscriber  is  inevitable  in  a 
year  or  two. 

The  use  of  28  and  30-pound  newsprint, 
instead  of  the  32-pound  basis  weight  pa¬ 
per,  hasn’t  caused  any  significant  troubles 
in  the  pressroom. 

Because  of  rising  freight  rates,  some 
newsprint  mills  are  pleading  with  publish¬ 
ers  who  are  on  the  fringes  of  their  mar¬ 
ket  areas  to  find  new  suppliers. 


Cash  discounts 


Stanley  M.  Barnicoat,  finance  officer  of 
the  Providence  (R..I.)  Journal  and  Bulle¬ 
tin,  said  a  newspaper  industry  group  was 
working  with  the  4-As  to  iron  out  several 
problems  involving  rate  cards,  billing 
standards  and  insertion  orders.  He  be¬ 
lieved  that  the  majority  of  publishers  fa¬ 
vored  retention  of  the  cash  discount. 

In  informal  discussions,  Controllers  re¬ 
ported  a  growing  tendency  toward  revoca¬ 
tion  of  the  cash  discount  for  national  ad¬ 
vertising  orders.  Some  complained  that  ad 
agencies  abuse  the  practice  by  delaying 
payments  as  much  as  six  months  and  still 
taking  the  discount  for  cash. 

Tighter  credit  policies  are  essential  in 
these  times,  Joseph  L.  Haussler  of  the 
Buffalo  (N.Y.)  Evening  News,  advised  in 
an  INCFO  session  but  he  did  not  directly 
relate  his  remarks  to  the  agency  discount 
question. 

“Insist  on  prompt  payment,”  said.  “.And 
restrict  credit  to  historically  slow  paye.s. 
They’re  dangerous  risks  to  you.” 


Anti-litter  drive 

The  Detroit  Netvs  has  begun  a  cam¬ 
paign  against  litter  in  the  city’s  neighbor¬ 
hoods.  More  than  100  letters  have  been 
received  from  readers  that  single  out 
blighted  spots.  Interested  persons  are  in¬ 
vited  to  report  eyesores  to  the  News’  metro 
bureau. 


New  daily  in  Arizona 

The  Casa  Grande  (Ariz.)  Dispatch,  a 
semi-weekly  since  November  4,  1963,  went 
daily  May  20.  Donovan  M.  Kramer,  editor 
and  publisher  of  Arizona’s  first  new  daily 
in  13  years  said  the  Dispatch  will  publish 
as  an  afternoon  paper  Mondays  through 
Fridays.  The  last  Arizona  newspaper  to 
go  daily  was  the  Scottsdale  Progress. 


Why  we  can  set  our 
Publishers  Libel  Insurance 
policy  entirely  in  10  point 
(or  larger)Tinies  Roman,  leaded! 

And  the  whole  thing  on  2'k  legal  size  pages. 

Forty  years  ago,  our  Publishers  Libel  Insurance  policy  had  more 
exclusions  than  it  did  coverage.  Today,  there’s  only  one  exclusion 
left:  Commercial  printing  for  third  parties.  And  you  can  have  that,  too, 
for  a  small  extra  premium. 

That’s  what  experience  will  do  for  you.  That’s  why  IVz  pages  of  10 
point  leaded  Times  Roman  (same  as  this  ad)  are  more  than  enough 
to  include  all  the  details. 

Here  are  the  facts  of  life,  about  libel  suits,  as  we’ve  developed  them 
in  more  than  40  years  of  underwriting  Libel  Insurance  policies: 

Iln  any  given  month  or  year,  it’s  probably  not  going  to  happen 
•  to  you. 

2  If  you  publish  enough  issues,  over  enough  years,  it’s  bound  to 
•  happen. 

3  When  you  wind  up  in  front  of  a  jury,  that  group  is  going  to  try  to 
•  sock  it  to  you.  They  won’t  want  to  miss  the  opportunity  to  get 
even  for  your  bad  taste  in  comics. 

These  same  facts  of  life  make  Libel  Insurance  one  of  the  best  buys 
in  the  insurance  marketplace.  It’s  an  ideal  setup  for  economical 
coverage:  low  incidence  of  claims,  but  very  stiff  expenses  when  you 
have  to  go  to  court . . .  even  if  you  win. 

Much  like  Major  Medical.  You’ll  probably  only  need  it  once  or  twice, 
but  it’s  curtains  if  you’re  without  it  when  the  time  comes.  If  you  (or 
your  insurance  representative)  will  fill  out  and  mail  the  coupon,  we’ll 
respond  by  mail  (12  point  IBM  Elite)  with  full  details. 

Please  do  it  soon.  Some  malcontent  may  have  you  in  his  sights 
right  now. 

f ■■■■■■■■■■■■■■■“! 

■  Publishers  Libel,  Department  B-S 
Employers  Reinsurance  Corporation 

121  West  lOth  Street 

Kansas  City,  Missouri  64105 

I  Please  tell  me  more  about  your  Publishers  Libel  coverage. 
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Retailers  zero-in  on  bicentennial 


By  Darrell  Leo 

The  question  at  the  National  Retail 
Merchants  Association’s  53rd  annual 
Sales  Promotion  Conference  held  May 
12-15  was  not  whether  to  tie-in  to  the 
nation’s  bicentennial  celebration,  but  how 
to  do  it. 

With  the  colonial  reconstruction  of 
Williamsburg,  Va.,  for  a  setting,  most  of 
the  200  registered  retailers  attending  the 
conference  expressed  deep  fears  of  over¬ 
commercialization  of  the  event,  mistakes 
in  timing  and  lack  of  an  adequate  theme 
to  base  a  full-fledged  promotion  for  their 
stores. 

Larry  Goodman,  vicepresident  of  the 
Newspaper  .Advertising  Bureau  Inc.,  gave 
NRMA  members  some  hints  on  how  to 
design  newspaper  ads  to  tie-in  with  the 
.American  birthday  observance. 

He  suggested  that  sales  promotion  man¬ 
agers  adopt  a  bicentennial  celebration 
with  “more  spirit  and  less  noise.” 

This  celebration,  he  said,  belongs  to  all 
.Americans.  “Its  goal  is  to  forge  a  new 
commitment  for  a  new  spirit  of  ’76.” 

Goodman  also  presented  the  N.AB’s 
book,  “The  Spirit  of  Seventy  Six: 
1776-1976,”  available  to  retailers  through 
newspapers  only.  The  book  which  was 
written  by  Judy  Young  Ocko  and  illus¬ 
trated  by  M.  L.  “Rosy”  Rosenblum,  former 
Macy’s  creative  director  in  New  York  is 
an  over-sized  64-page  full  color  guide.  It 
includes  a  detailed  history  of  the  colonial 
period  with  facts  on  food,  drink,  amuse¬ 
ments,  modes  of  dress  and  home  furnish¬ 
ings. 

But,  according  to  Goodman,  “The  real 
day-to-day  workbook  section  of  the  book 
contains  reproducible  art,  borders  and  lay¬ 
outs  as  well  as  Bicentennial  themes  and 
promotion  ideas.” 

Guide  book 

He  said  that  retailers  could  save  both 
time  and  money  by  using  the  special  guide 
book,  especially  since  all  material  can  be 
reproduced  directly  from  the  pages  with¬ 
out  permission  or  credit. 

The  book  was  first  introduced  at  the 
annual  .American  Newspaper  Publishers 
-Association  convention  in  New  York. 

.Among  the  ad  themes  Goodman  sug¬ 
gested  were: 

— “We’ve  got  colonial  scents”  for  store 
cosmetic  sales  that  would  or  could  tie-in 
with  the  traditional  scents  of  the  .Ameri¬ 
can  Revolution,  i.e.  Lily  of  the  Valley, 
New  Mown  Hay  and  Maid  of  the  Mist. 

— “Our  shoes  are  revolutionary”  for  a 
shoe  tie-in. 

— “Freedom  Fashions  for  a  Song.” 

— “$17.76  sale”  for  sporting  goods. 

Goodman  also  explained  how  retailers 
could  use  the  Bicentennial  Information 
Network  computer  system  (BINET).  He 
said  there  were  three  methods  of  use:  (1) 
direct  one-line  computer  hook-up,  (2) 
BINET  publications  which  list  all  bicen¬ 
tennial  events  registered  with  the  .Ameri¬ 
can  Revolution  Bicentennial  .Administra¬ 
tion,  and  (3)  special  searches  which  on 
request  searches  out  what  others  may  be 
doing  on  a  special  date,  place  or  topic. 


(ainrelird  specrb 

Dan  Buser,  director  of  communications 
of  the  ARB.A,  the  Federally-funded  orga¬ 
nization  responsible  for  the  bicentennial, 
cancelled  his  appearance  at  the  NRM.A 
meeting.  Goodman  explained  that  as  a 
result  of  criticism  from  Congress  and  the 
press  over  the  .ARB.A’s  role,  the  adminis¬ 
tration  has  set  up  a  temporary  ban  on 
speaking  engagements  and  public  state¬ 
ments.  Criticism  basically  has  centered  on 
questions  of  whether  the  bicentennial 
group  was  getting  “too  commercial.” 

Meanwhile  retailers  and  other  speakers 
expressed  some  concern  over  how  to  han¬ 
dle  the  nation’s  birthday.  David  Phillips, 
editor  of  Visual  Merchandising,  a  trade 
publication  for  display,  said,  “Even  the 
planning  stages  of  this  celebration  are 
having  their  problems.  .  .  .  Politics  have 
confused  the  issue.” 

He  cited  a  philosophy  running  rampant¬ 
ly  across  the  country  among  manufactur¬ 
ers  and  groups.  The  philosophy  has  been 
“to  run  up  the  flag  and  see  if  anybody 
salutes.  But  there’s  a  good  chance  that 
that  flag  might  be  burned,”  he  said. 

David  Dunay,  vicepresident  of  sales 
promotion  for  the  Hecht  Co.  in  Washing¬ 
ton,  D.C.,  compared  the  bicentennial  to  the 
1972  VOTE  campaign  which  produced  a 
lot  of  “cheap  shots”  that  ended  up  in 
advertising.  “Cheap  shots,”  according  to 
most  retailers,  are  items,  i.e.  tee  shirts, 
manufactured  and  designed  at  minimal 
cost  to  capitalize  on  an  event  or  fad. 
Dunay  expressed  fears  that  all  the  bicen¬ 
tennial  w^ould  produce  were  such  items, 
leaving  the  retailer  and  the  consumer  both 
unhappy. 

Other  problems  that  cropped  up  in¬ 
cluded  segmentation.  Arnold  Levine,  sales 
promotion  director  at  McBrides  in  Wash¬ 
ington  said  his  store  served  a  black  con¬ 
sumer.  “And  the  black  consumer  does  not 
identify  with  the  bicentennial.” 

Dunay  added  that  the  young  probably 
“don’t  have  much  credibility  for  Ameri¬ 
ca,”  and  a  bicentennial  promotion  might 
not  effectively  reach  them. 

While  the  how’s  and  w’hy’s  of  the  bicen¬ 
tennial  plagued  the  promotion  directors, 
more  basic  problems  were  also  evident. 

Harder  to  make  profit 

Kick-off  speaker  Gordon  Mallonee,  sen¬ 
ior  vicepresident  of  buying  and  sales  pro¬ 
motion  for  Miller  &  Rhoads  of  Richmond, 
Va..  said  the  increased  cost  of  business 
makes  it  difficult  too  for  the  retailer  to 
make  a  profit. 

“I  heard  an  economist  say  he  had 

good  news  and  bad  news  for  us.  The 

good  news  was  that  1973  and  the  first 

quarter  of  1974  is  gone.  The  bad  news  is 

the  rest  is  still  ahead  of  us,”  he  quipped. 

Despite  the  difficulties  facing  stores, 
Mallonee  suggested  four  things  which 
may  help.  He  said  retailers  must  now 
learn  to  face  the  facts,  review  things  with 
an  open  mind,  stay  flexible  and  explore 
and  deplore. 

He  also  said  retail  sales  promotion 
managers  must  “learn  to  pinpoint  the 


media  to  the  market.”  While  the  enlarge¬ 
ment  of  markets  must  be  considered  an 
inevitable  goal,  he  said  the  rising  cost  of 
media  is  making  the  sales  promotion  job 
more  difficult. 

• 

Right-to-advertise  law 
in  Ohio  covers  utilities 

The  Ohio  General  Assembly  enacted 
legislation  to  extend  the  original  right-to- 
advertise  law  of  1959  to  include  public 
utilities. 

The  lawmakers  were  thanked  by  the 
Ohio  Newspaper  Association’s  president, 
William  A.  Ott,  vicepresident  and  general 
manager  of  the  Akron  Beacon-Journal  for 
extending  the  law  to  utilities. 

Basis  for  the  current  legislation  de¬ 
veloped  when  the  Ohio  Public  Interest 
.Action  Group  lodged  a  complaint  with  the 
Public  Utility  Commission  and  asked  that 
electric  utilities  be  barred  from  promoting 
and  advertising  use  of  electric  power  un¬ 
less  directly  related  to  conservation. 

Ott  in  commending  the  legislature  said 
the  amended  law  was  “another  step  in 
the  right  direction  toward  g^reater  free¬ 
dom  of  speech,  information  and  communi¬ 
cation.” 


Private  mail  firm 
cleared  of  fraud 

The  Independent  Postal  Services  has 
been  acquitted  of  mail  fraud  charges  in 
connection  with  selling  delivery  fran¬ 
chises. 


U.  S.  District  Court  Judge  Joseph  P. 
Willson  of  Pittsburgh  told  the  jury  the 
government  had  failed  to  provide  sufficient 
evidence  ‘  to  justify  a  verdict  of  guilty 
beyond  a  reasonable  doublt.” 

He  said  it  was  legal  for  the  independent 
postal  service  to  solicit  and  deliver  third- 
and  fourth-class  mail  in  competition  with 
the  U.  S.  Postal  Service. 
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Sz^  The  One. 


Paul  Szep  looks  like  a  choir  boy, 
and  if  everybody  else  in  the  room  is 
over  5'  10",  you’ll  never  see  him. 
But  around  New  England,  subjects 
of  his  less  than  flattering  pen 
have  been  known  to  refer  to  him  as 
“The  Boston  Strangler.”  And 
he’s  probably  picked  up  a  few 
(expletives  deleted)  in  Washington, 
too.  Because  there  aren’t  very  many 
cartoonists  who  can  deflate  over¬ 


blown  egos,  and  sniff  out  hot  air  as 
well  as  The  Boston  Globe’s  Paul 
Szep  (pronounced  ZEP). 

So  when  he  won  this  year’s 
Pulitzer  Prize  for  cartooning,  as  well 
as  the  Sigma  Delta  Chi  Award, 
we  weren’t  surprised.  Just  very 
pleased  and  very  proud. 

The  Boston  Globe 


Business  writer’s  code 
pinpoints  conflict  areas 


“Conflict  of  interest,”  and  “misuse  of 
the  power  of  the  press,”  are  criticisms 
that  have  geared  the  media  to  take  a 
harder  look  at  themselves.  Newspaper 
staffs  have  advised  and  devised  strict 
codes  and  self-policing  policies  to  avoid 
such  judgements. 

Following  the  trend,  financial  writers 
adopted  a  seven-point  code  of  ethics  at  the 
annual  meeting  of  the  Society  of  Ameri¬ 
can  Business  Writers,  May  7,  in  San 
Francisco. 

The  code  took  a  year  to  prepare  and 
was  based  on  discussions  among  the 
group’s  members — financial  writers,  edi¬ 
tors  from  U.S.  newspapers,  magazines 
and  other  news  organizations. 

Washington  Post  financial  editor  Ho¬ 
bart  Rowen,  president  of  the  society  ex¬ 
plains,  “The  code,  while  perhaps  not  yet 
the  final  word  on  the  subject,  was  an 
important  step  in  the  growing  profession¬ 
alization  of  the  business  and  financial 
writing  craft.” 

An  introductory  statement  of  purpose 
says:  “It  is  not  enough  that  we  be  incor¬ 
ruptible  and  act  with  honest  motives.  We 
must  conduct  all  aspects  of  our  lives  in  a 
manner  that  averts  even  the  appearance 
of  conflict  of  interest  or  misuse  of  the 
power  of  the  press.” 


Rules  of  conduct 

Divided  into  statements,  the  rules  of 
conduct  set  up  for  a  business  or  financial 
writer  are : 

•  Recognize  the  trust,  confidence  and 
responsibility  placed  in  him  or  her  by  his 
publication’s  readers  and  do  nothing  to 
abuse  this  obligation.  To  this  end,  a  clear- 
cut  delineation  between  advertising  and 
editorial  matters  should  be  maintained  at 
all  times. 

•  Avoid  any  practice  which  might  com¬ 
promise  or  appear  to  compromise  his  ob¬ 
jectivity  or  fairness.  He  or  she  should  not 
let  any  personal  investments  influence 
what  he  or  she  writes.  On  some  occasions, 
it  may  be  desirable  for  him  or  her  to 
disclose  his  investment  positions  to  a  su¬ 
perior. 

•  Avoid  active  trading  and  other  short¬ 
term  profit-seeking  opportunities.  Active 
participation  in  the  markets  which  such 
activities  require  is  not  compatible  with 
the  role  of  the  business  and  financial  jour¬ 
nalist  as  disinterested  trustee  of  the  pub¬ 
lic  interest. 

•  Not  take  advantage  in  his  personal 
investing  of  any  inside  information  and  be 
sure  any  relevant  information  he  or  she 
may  have  is  widely  disseminated  before  he 
buys  or  sells. 


•  Make  every  effort  to  insure  the  confi¬ 
dentiality  of  information  held  for  publica¬ 
tion  to  keep  such  information  from  finding 
its  way  to  those  who  might  use  it  for  gain 
before  it  becomes  available  to  the  public. 

•  Accept  no  gift,  special  treatment  or 
any  other  thing  of  more  than  token  value 
given  in  the  course  of  his  professional 
activities.  In  addition,  he  or  she  will  ac¬ 
cept  no  out-of-town  travel  paid  for  by 
anyone  other  than  his  or  her  employer  for 
the  estensible  purpose  of  covering  or 
backgrounding  news.  Free-lance  writing 
opportunities  and  honorraria  for  speeches 
should  be  examined  carefully  to  assure 
that  they  are  not  in  fact  disguised  gratui¬ 
ties.  Food  and  refreshment  of  ordinary 
value  may  be  accepted  where  necessary 
during  the  normal  course  of  business. 

•  Encourage  the  observance  of  these 
minimum  standards  by  all  business  writ¬ 
ers. 


A  series  of  investigative  articles  in  the 
San  Diego  Union  revealing  drug  usage  by 
members  of  the  San  Diego  Chargers  Na¬ 
tional  Football  League  team  was  climaxed 
April  26  with  disciplinary  action  in  what 
was  described  by  sports  journalists  as  one 
of  the  worst  scandals  in  the  NFL’s 
55-year  history. 

Sports  editor  Jack  Murphy  and  Peter 
Brown,  then  the  newspaper’s  medical 
writer,  reported  on  May  12,  1973  that 
drug  usage  among  the  Chargers  had  been 
commonly  practiced. 

For  confirmation  of  this  revelation,  they 
dug  through  voluminous  depositions  in  a 
damage  suit  filed  by  a  former  Charger, 
Houston  Ridge,  who  accused  the  club  of 
responsibility  for  severe  injury  resulting 
from  improper  use  of  drugs  and  inade¬ 
quate  medical  attention. 

During  the  next  ten  months,  a  series  of 
stories  by  Murphy  and  Browm  told  how 
the  Chargers  temporarily  lost  touch  with 
reality  through  use  of  amphetamines. 
Also  reported  was  the  team’s  efforts  to 
curtail  a  new  threat  from  street  drugs, 
primarily  marijuana  and  cocaine. 


Weight  loss  ads 
false,  suit  charges 

A  California  distributor  of  a  nationally 
advertised  reducing  device — “Five  Minute 
Body  Shaper” — has  been  accused  by  the 
Los  Angeles  District  Attorney  of  false 
advertising  in  as  many  as  50  national 
magazines  and  several  metropolitan  news¬ 
papers  at  least  since  December,  1972. 

District  Attorney  Joseph  Busch  accused 
the  defendants,  Joe  Weider  and  his  wife 
Betty,  of  Woodland  Hills,  in  a  civil  suit  of 
misrepresentation  in  the  promotional  “be¬ 
fore”  and  “after”  photos  and  improperly 
implying  in  their  ads  that  only  five  min¬ 
utes  of  exercise  a  day  will  be  sufficient  to 
bring  about  weight  loss. 

Restitution  is  being  sought  for  all  cus¬ 
tomers  who  seek  it.  The  device  is  being 
sold  for  $10.95. 


30,000  BEACH  SADDLES  IN  USE...  WORLDWIDE! 


Look  To  Beach  For  Precision  Built  Saddles 
and  Plate  Make-up  Equipment. 


Beach  'Lock  Esy'  Saddles  are  setting  World 
Standards  for  equipment  to  convert  to  thin 
plate  printing.  In  addition  we  have  a  com 
plete  line  of  make-up  equipment  featuring 
an  exclusive  pm  registration  system  which 
will  produce  sharper  and  better  printing. 

We  have  a  30  day  free  trial  offer  and  a  special 
trade-in  program.  Write  today  for  details. 


Beach  Saddles  Are  Used 
On  These  Systems 

*  Dahlgren 
+  Dupont 

*  Dynaflex 

*  Letterflex 

*  Merigraph 

*  Napp 
Nyloprint 

*  Richardson 


6880A  Oran  Circle  •  Buena  Park,  Ca.  90621 
Telephone:  (213)  921  7787 


Copley  paper  uncovered 
improper  drug  usage 
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Award  for  National  Reporting 


. . .  congratulations  from 
the  Providence  Journal- Bulletin 
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Sport  page 


By  Jim  Scott 


NELSON  CULLEN  WARD 


A  story  in  one  newspaper  of  a  late- 
closing  golf  tournament  said  that  it  was 
finished  by  light  from  fireflies. 

The  place  on  the  same  event  in  the  San 
Francisco  Call-Bulletin  the  next  day  made 
no  mention  of  the  lightning  bugs. 

That  night  the  editor  of  the  Call- 
Bulletin  phoned  his  golf  writer,  Nelson 
(Nels  or  Cully)  Cullenward,  at  his  home. 

“How  come  you  missed  the  firefly  angle 
in  your  golf  story?”  he  demanded  to  know 
in  hurt  tones. 

“Look,  I  just  deal  in  facts,”  replied 
Cullenward.  “There  are  no  fireflies  west 
of  the  Mississippi  River.” 

For  years  Cully  has  been  lecturing 
young  writers  on  the  necessity  of  getting 
the  facts  and  giving  the  score.  He’s  been 
most  annoyed  lately  by  attempts  at  clever 
writing  that  pays  little  heed  to  truth. 
“Some  of  it  is  entertaining  but  it  bears 
little  resemblance  to  what  actually  hap¬ 
pened,”  he  gripes. 

Pros  respect  him 

If  the  “chipmunks”  disagree  with  Cul¬ 
lenward  and  pass  him  off  as  old  hat,  the 
big  army  of  golfers,  including  the  touring 
pros,  certainly  don’t.  In  fact,  they  consid¬ 
er  him  the  most  knowledgeable  golf  writer 
in  the  game. 

No  wonder,  Nelson  is  quite  a  golfer 
himself.  He  won  the  California  Left- 
Handers’  tournament  17  times  before  giv¬ 
ing  it  up  12  years  ago.  He  also  placed 
third,  fifth  and  eighth  in  the  National 
Left-Hander’s  tournament  in  six  starts. 

“The  writers  who  are  good  at  fiction 
should  cover  a  major  golf  tournament,” 
advised  Cully.  “I’ve  been  constantly 
amazed  at  the  total  recall  of  such  stars  as 
Jack  Nicklaus  of  every  shot  they  took 
when  they  appear  in  the  press  room.  Jack 
even  tells  how  his  fall  lies  and  the  think¬ 
ing  behind  the  shot.  Any  really  good 
fiction  writer  could  do  a  great  job  with 
Jack’s  facts.” 


Bulletin  in  1937  as  a  police  reporter.  The 
only  thing  I  knew  about  him  at  the  time 
was  that  he  was  the  son  of  Eric  Cullen¬ 
ward,  for  years  the  managing  editor  of 
the  Examiner. 

“Anyway,  Nels  was  a  most  obliging  kid. 
When  w’e  arrived  too  late  to  film  the  body 
after  a  fire  or  an  accident,  Nels  didn’t 
mind  getting  under  the  shroud.  I  don’t 
know  how  many  times  I  had  him  crawl 
under  a  wrecked  car  and  stick  out  his  big 
feet  to  simulate  the  appearance  of  actual 
victim.” 

“That  was  a  year  I’ll  never  forget,” 
said  Nelson  when  told  of  Bill’s  revelation. 

“I  guess  my  strangest  assignment  came 
when  Dolly  Fine  disappeared.  Our  editor 
figured  she  might  have  entered  a  brothel. 
So  he  sent  a  young  Stanford  graduate  and 
me  around  to  all  the  many  whore  houses 
in  the  city.  While  he  took  up  with  one  of 
the  girls,  I  w’ould  frisk  the  madam  for 
information  on  Dolly.  We  made  the  allout 
effort,  but  we  never  did  find  Dolly.” 

‘Dream*  assignment 

Shortly  after  Nels  got  what  he  thought 
was  a  dream  job.  Named  as  the  paper’s 
ski  editor,  he  made  an  early  junket  to 
Yosemite. 

“I  was  the  guest  at  the  elegant 
Ahwahnee  Lodge,  a  baronial  castle,”  he 
recalled,  his  eyes  sparking  to  the  memory. 
“Never  before  had  I  seen  such  luxury, 
such  a  long  stretch  of  dining  room,  such 
delicious  food.  The  bar  also  was  free  to 
me.  When  I  went  in,  it  was  filled  with 
beautiful  young  skiers.  They  were  the  fair 
Nordic  type,  and  I  had  curly  golden  hair. 
They  were  so  friendly.  I  felt  I  had  my 
pick. 

“Well,  I  got  to  talking  football  with  the 
bartender.  Suddenly,  it  was  9  o’clock.  I 
looked  around:  all  the  girls  had  vanished. 
I  learned  that  they  always  retired  early 
so  as  to  hit  the  hills  at  sunup.  This  sport 
just  wasn’t  for  me.” 

In  1938,  Frank  Noon,  the  Call-Bulletin 


In  addition  to  this  Nels  has  handled 
about  every  other  job  in  the  sports  de¬ 
partment.  He’s  covered  football,  both  pro 
and  college,  hockey,  basketball  and  has 
taken  his  regular  turn  on  the  desk.  Ht 
once  wrote  an  ice  skating  column  called 
“I  Spy,”  and  he  alternated  with  sports 
editor  Jack  McDonald  on  the  Call-Bulletin 
in  a  horse-race  betting  column.  They 
started  out  with  about  $500.  Each  day 
they  would  give  their  selections  and  the 
amount  bet.  Sometimes,  they’d  run  out  of 
money  before  the  meeting  was  over. 

For  10  years,  Cullenward  conducted  the 
San  Francisco  Junior  golf  championships 
for  his  paper.  It  projected  such  stars  as 
Johnny  Miller,  Bob  Rosburg,  Ken  Venturi, 
Tony  Lema,  Bobb  Lunn,  Bob  Smith,  Rod 
Cerrudo,  Jerry  Heard  and  the  Lotz  broth¬ 
ers,  John  and  Dick. 

Baseball  was  Nels’  game  originally.  At 
the  University  of  Southern  California,  he 
was  the  star  pitcher,  as  well  as  the  cam¬ 
pus’  Golden  Boy,  who  took  part  in  almost 
every  student  activity.  He  was  president 
of  the  College  of  Letters  &  Science  and 
the  sports  editor  of  the  Daily  Trojan. 

Pro  pitcher 

After  graduating  in  1937,  he  was 
signed  by  the  San  Francisco  Seals  of  the 
Pacific  Coast  League.  In  his  rookie  sea¬ 
son,  Nelson  suffered  bone  chips  on  his 
pitching  arm,  which  forced  him  to  early 
retirement. 

During  World  War  II,  Cully  served  the 
Marine  Corps.  He  put  in  two  years  in 
a  ground  crew  for  a  fighter  squadron  and 
two  years  as  manager  of  a  baseball  team. 

He  met  his  wife,  Ann,  a  nurse,  in  ser¬ 
vice,  and  they  were  married  in  1946.  The 
household  today  includes  two  daughters. 
Rose  Ann,  21,  and  Mary  Jan,  15;  two 
sons,  Martin,  20,  and  Mike,  18,  and  Nel¬ 
son’s  half-brother,  Eric,  21. 

In  the  past  20  years,  Nels  Cullenward 
has  become  one  of  the  biggest  names  in 
California  golf.  He  served  as  president  of 
the  National  Golf  Writers  in  1954,  and 
has  held  such  other  jobs  as  the  presidency 
of  the  San  Francisco  Press  Club 
(1965-66). 

Favorite  golf  layout 

What  is  Cully’s  favorite  course? 


At  60,  the  blond  Cullenward  remains  a 
ruggedly  handsome  stud.  Constant  ex¬ 
posure  to  the  sun  has  left  his  face  the 
shade  of  rich,  dark  wine,  which  compli¬ 
ments  his  curly  brown-blond  hair.  He 
stands  just  a  shade  under  6  feet,  weighs 
199  pounds. 

At  every  major  tournament,  writers 
rely  on  Nels  for  vital  facts,  and  the  pros 
always  confide  in  him. 

Most  writers  have  their  enemies  but 
Nels  probably  couldn’t  find  one  if  he  tried. 

“Photographers  are  a  strange  breed  of 
cat,”  says  Bill  Nichols,  head  photog  at  the 
San  Francisco  Examiner,  where  Cullen¬ 
ward  has  been  since  it  moved  to  the  after¬ 
noon  field  and  absorbed  the  Call-Bulletin 
and  News.  “Many  are  hard  to  know.  But 
all  our  cameramen  love  Cully.  That’s  be¬ 
cause  he  knows  and  considers  our  prob¬ 
lems.  He’d  do  anything  for  his  friends. 
Bill  chuckled. 

Started  as  police  reporter 
“I  remember  when  he  joined  the  Call- 


golf  editor,  died.  Editor  Lee  Ettelson 
asked  Nels  if  he  knew  anything  about 
golf. 

“It’s  my  favorite  sport,”  lied  Nels. 

“All  right  then,  you’re  to  be  our  golf 
editor — on  a  two-week  trial.” 

Nelson  recalls,  “I  didn’t  know  a  damned 
thing  about  golf.  Oh,  I’d  heard  of  Bobby 
Jones  and  Walter  Hagen  but  that  was 
about  it.  I  went  to  the  library  and  got  out 
all  the  four  books  they  had  on  golf — ^there 
must  be  a  million  today.  I  read  them — and 
I  got  by. 

“My  first  big  tournament  was  the  1938 
Oakland  Open.  The  only  golfer  I  recog¬ 
nized  was  Richard  Arlen,  the  movie  star. 
I  confessed  to  him  I  knew  nothing  about 
the  game  or  its  players.  What  a  wonder¬ 
ful  guy  he  was!  Arlen  took  me  around 
and  introduced  me  to  all  the  leading  play¬ 
ers,  including  Byron  Nelson,  Sam  Snead 
and  Jimmy  Demaret.” 

Cullenward  has  handled  golf  ever  since. 
After  the  merger  with  the  Examiner,  he 
remained  the  golf  editor. 


“There’s  no  question  about  it,”  he  an¬ 
swered.  “I’ve  played  all  over  the  world. 
Nothing  else  compares  with  the  scenery  at 
Pebble  Beach  on  the  Monterey  Peninsula, 
particularly  the  13th  fairway,  which  bor¬ 
ders  the  Pacific  Ocean.” 

Robust,  genial  and  sometimes  loud.  Nel¬ 
son  is  the  best  of  company. 

“Left-handers  are  supposed  to  be 
screwy,”  says  his  friend,  Mel  Ashley,  a 
retired  United  Press  staffer,  but  what  a 
beautiful  man  Nels  is!  What  lively  com¬ 
panionship.’  What  a  fine  writer!  Golfers 
read  him  religiously  for  he  gives  you  the 
game  is  it’s  played.” 

Cully  has  started  so  many  young  golf¬ 
ers  on  the  way  to  success,  but  he’s  still 
not  satisfied  as  a  teacher. 

“You  know  what  I’d  really  like  to  do?” 
he  asked.  “I’d  like  to  hold  a  seminar  for 
all  young  sportswriters.  I’d  like  to  din 
into  their  heads  that,  while  humor  and 
satire  may  have  their  place,  it  should  not 
completely  replace  accuracy  and  honest 
interpretation  of  the  games.” 
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National  Observer  cdumnist 
Ed  Roberts  wins  1974’  Pulitzer  Prize 
for  Commentary 

Week  after  week  the  objective  of  The 
National  Observer  is  to  give  its  readers 
news  about  the  human  condition,  put 
into  manageable  perspective,  so  that 
each  individual  reader  can  make  his  own 
assessment. 

We  do  this  job  to  the  best  of  our  abil¬ 
ity-all  of  us  writers,  editors  and  artists 
at  The  National  Observer.  We  call  it  per¬ 
sonal  journalism.  And  while  weVe  old- 
fashioned  enough  to  believe  in  scrupu¬ 
lously  fair  reporting,  as  often  as  not  it  also 
means  presenting  opposing  opinions  on  the  same  event  or  circumstance. 

Now  one  ofus  has  made  news.  Ed  Roberts  has  just  received  the  1974 Pulitzer 
Prize  for  distinguished  commentary,  reassurance  if  we  needed  it  that  we’re  on 
the  right  track. 

Ed  Roberts’  associates  at  Dow  Jones  congratulate  him  for  this  deserved 
recognition  of a  job  well  done.  We  also  remind  Ed  that,  as  in  the  past,  his  columns 
in  The  Observer  will  be  subject  to  the  same  scrutiny  and  challenge  by  other 
members  of  the  staff  that  they’ve  enjoyed  heretofore.  Ed  thrives  on  that. 

The  ultimate  beneficiary  of  an  award  like  i -  ■  "WTirir-iu. 


Edwin  A.  Roberts.  Jr. 


Leam,  Baby,  Lei 


Wholly  Matrimofty 


Not  just  reach-but  touch. 


Carla’s  clips 

IS  A  CELEBRITY  NEWSIE  any  different 
in  his  communications  with  people?  Take 
the  Bob  Woodward  and  Carl  Bernstein 
pair  in  Washington.  If  you  try  and  call 
them  at  the  Post,  they’ll  refer  you  to  their 
press  agent!  “But  can’t  I  just  ask  you  one 
question?”  I  practically  pleaded.  “No, 
you’ll  have  to  call  Dan  Green  at  Simon  & 
Schuster,”  said  Woodward,  the  more  con¬ 
servative  of  the  hot  team,  who  we  under¬ 
stand  are  a  status  symbol  if  you  can  get 
them  to  turn,  out  to  your  party.  With 
that,  he  hung  up,  and  I  called  Green  in 
New  York  to  find  out  how  to  get  to  these 
guys.  “Just  send  us  a  note  at  630  Fifth 
Avenue,  NYC  10020,”  said  Green.  “We’ve 
had  dozens  and  dozens  of  requests  for 
them  already.  They’re  incredibly  busy,”  he 
said,  adding  that  the  two  won’t  do  any 
press,  radio  or  tv  appearances  until  the 
official  publication  date  of  their  book  “All 
the  President’s  Men”  until  June  18,  when 
they  do  two  weeks  of  travel  to  major 
cities  across  the  country.  Then  they  do 
appearances  separately.  You  can  already 
find  copies  of  their  work  in  your  nearest 
bookstore.  What  some  newsmen  may  be 
wondering  is:  “What  are  they  going  to  do 
with  all  their  gold?” 

*  *  * 

LETTER  ARRIVED  from  Gloria 
Steinem,  an  editor  of  Ms.  Magazine,  at 
E&P  this  week  in  response  to  an  article 
two  issues  ago  on  a  press  conference  held 
by  Majority  Report,  a  women’s  newspa¬ 
per.  She  wrote  me  a  note:  “If  you’re 
believing  the  public  image  of  a  greatly 
divided  (women’s)  movement — don’t. 
Thank  you  for  doing  a  good  article.”  I 
used  the  phrase  “Even  Gloria  Steinem” 
congratulated  the  publication  in  the  story, 
not  at  all  to  mean  there  was  any  division. 
But  I  guess  some  can  get  sensitive  over 
“even,”  a  small  word  with  a  lot  of  mean¬ 
ings  in  the  dictionary. 

♦  4c 

ATTENTION:  Any  publishers  want  to 
pay  President  Nixon’s  tax  bill?  Take  a 
cue  from  a  Canadian  publisher  who  bailed 
Prime  Minister  Trudeau  out  of  having  to 
pay  back  taxes  on  a  50-by-120-foot  lot 
given  to  the  Liberal  leader  in  1972. 

“I’m  not  a  hide-bound  Liberal,  but  a 
joke’s  a  joke  and  it  was  bordering  on 
being  silly,”  said  Jim  Nesbitt,  publisher  of 
the  Brooks  (Alta.)  Bulletin.  “It  was  prob¬ 
ably  causing  the  PM  some  embarrassment 
so  I  paid  the  taxes  which  amounted  to  the 
grand  sum  of  $1.33  including  a  10-cent 
penalty. 

Title  to  the  lot,  100  miles  southwest  of 
Calgary,  was  sent  to  Trudeau  by  farmer 
Albert  Ketchmark,  who  said  he  felt  the 
prime  minister  “should  have  a  White 
House  similar  to  President  Nixon’s.”  The 
land  was  described  as  virtually  worthless. 
*  * 

How  about  lecture  gold? 

Speaking  of  scooping  up  extra  cash 
away  from  the  office  typewriter,  ever 
thought  of  the  media’s  industry-within- 
an-industry  lecture  circuit  to  gather  tidy 
profits?  Woodward  and  Bernstein’s  fee  of 


approximately  $2,000  is  no  better  than  a 
lot  of  the  rest  of  them.  One  of  the  big¬ 
gest,  we  understand,  is  columnist  Art 
Buchwald,  who  makes  between  35  and  40 
paid  speeches  a  year  at  $3,000  to  $3,500 
per  date.  “It’s  not  just  the  dough,”  says 
Buchwald.  “It’s  a  great  way  to  get  out  of 
the  city  and  talk  to  people.  Then,  it’s  an 
ego  trip.  You  go  out  and  speak  to  people 
who  read  you.” 

One  of  the  busiest  is  Jack  Anderson, 
Washington  columnist  who  lives  off  his 
lectures,  and  makes  so  much  at  lecturing 
that  he  puts  all  the  profits  from  the 
column  back  into  it  in  paying  for  his 
assistants.  He  tries  to  give  a  speech  a 
week  at  a  minimum  of  $2,500  per  speech, 
plus  expenses,  during  a  season  ranging 
from  September  through  June.  He’s  been 
jetting  around  the  country  appearing  on 
shows  like  Johnny  Carson,  Today  and 
Mike  Douglas  to  promote  his  book. 

It  seems  a  news  person  is  more  presti¬ 
gious  if  he  writes  a  book.  Sam  Ragan, 
editor  and  publisher  of  the  Southern  Pines 
(N.C. )Ptfo<  and  another  small-town  edi¬ 
tor  Henry  Beetle  Hough,  who  publishes 
the  Edyartown  (Mass.)  Vineyard  Gazette, 
were  asked  to  be  on  the  Today  Show  this 
past  week  because  of  their  book-writing, 
said  an  NBC  source.  Ragan,  president  of 
the  North  Carolina  Press  Association,  is 
the  author  of  a  book  of  poems,  “The  Tree 
in  the  Far  Pasture,”  and  Hough  has 
penned  16  books,  including  a  Pulitzer 
Prize  winner. 

*  *  * 

Being  a  hero  hurts  Bridge 

The  question  bothering  unemployed 
New  Jersey  reporter  Peter  Bridge,  who 
refused  to  cooperate  with  a  grand  jury  in¬ 
vestigation,  is:  “Why  can’t  I  get  a  job?” 

Bridge  believes  that  one  of  the  reasons 
for  his  not  being  hired  by  any  news  orga¬ 
nization  is  that  his  case — while  making 
him  a  sort  of  hero — has  also  made  him  a 
potential  liability  for  a  news  employer. 

He  was  the  one,  if  you  recall,  who 
served  a  jail  sentence  for  refusing  to  an¬ 
swer  questions  relating  to  a  story  he  had 
written  for  the  Newark  (N.J.)  Evening 
News.  He  was  subpoenaed  by  an  Essex 
County  grand  jury  and  wrouldn’t  answer 
unpublished  information.  His  conviction 
was  the  first  to  follow  a  1971  United 
States  Supreme  Court  ruling  that  a  jour¬ 
nalist  may  not  withhold  information  from 
a  grand  jury. 

*  *  * 

Farris  still  not  telling 

In  Los  Angeles,  a  special  hearing  w'as 
under  way  this  past  week  to  see  if  more 
than  the  46  days  in  jail  he’s  already  spent 
would  make  Los  Angeles  Times  court  re¬ 
porter  Bill  Farr  reveal  his  sources  in  a 
Charles  Manson-related  story  he  wrote 
while  on  the  Herald-Examiner  some  time 
back.  And  Farr,  who  commutes  from  his 
beach  apartment  at  Marina  del  Rey — 
where  he  has  been  trying  to  squeeze  a 
little  sailing  in — doesn’t  relish  more  jail, 
but  would  do  it  again  for  his  principles. 

CBS  newsman  Walter  Cronkite  winged 


Carla  Marie  Rupp 


to  the  Coast  to  testify  for  Farr.  He  said  if 
Farr  backs  down  and  gives  his  (attorney) 
sources,  it  would  be  “another  nail  in  the 
coffin  of  freedom  of  speech  and  press.” 
Judge  William  Levit  presided. 

When  I  visited  with  Farr  in  April  in  his 
press  room  office  in  the  court  house,  it 
was  evident  he  occupied  the  cluttered  desk 
of  a  working,  investigative  reporter,  with 
a  sign  on  it  that  says,  “Everything  come- 
th  to  him  who  waiteth  so  long  as  he  who 
waiteth  worketh  like  hell  w’hile  he  waite¬ 
th.”  That’s  what  Farr  is  doing — working 
hard — while  wishing  his  troubles  could  be 
over.  He  has  been  right  on  top  of  the 
John  Erlichman  and  Watergate  West 
stories. 

The  Times  is  paying  Farr’s  legal  fees 
and  for  that  Farr  says  “I’m  deeply  grate¬ 
ful  since  they  have  no  real  obligation 
because  I  didn’t  do  the  story  for  them.” 
Those  fees  have  come  to  around  $30,000 
and  may  go  up  to  $50,000  before  it’s  all 
over,  he  said. 

The  most  offensive  story  on  himself, 
said  Farr,  was  an  item  by  Time  magazine 
during  his  imprisonment  entitled  “Celebri¬ 
ty  Prisoner,”  in  which  he  said  it  appeared 
“like  I  had  so  many  visitors  I  was  never 
alone.”  But  21  hours  a  day  he  spent  alone 
in  his  solitary  eight-foot  by  12  cell  with 
no  windows  or  bars,  and  a  locked  door. 

“Despite  my  pseudo-celebrity  status,  I 
work  hard.  I  don’t  want  to  be  a  celebrity. 
I  just  want  to  be  a  reporter,”  the  reddish- 
blond-haired,  soft-spoken  man  told  me.  He 
says  he  has  given  about  130  speeches  since 
he  got  out  of  jail  last  January  11,  but  he 
doesn’t  accept  any  payment  for  himself. 
“Sometimes  they  contribute  to  my  legal 
funds.” 

*  *  * 

JOKE  AROUND  the  Chicago  Tribune  is 
that  the  foreign  desk  is  sending  a  Deutsch- 
speaking  reporter  to  Tokyo  in  August; 
so  they’ll  probably  send  a  Japanese¬ 
speaking  guy  in  a  trench  coat  to  Berlin  .  . . 
Had  lunch  with  AP  sports  writer  Will 
Grimsley  and  he  refused  dessert.  He  has  a 
$5  wager  going  with  Joe  Falls,  sports 
editor  of  the  Detroit  Free  Press,  to  see 
who  loses  the  most  pounds  between  their 
meeting  in  April  at  the  Masters  Golf 
Tourney  in  Augusta,  Ga.,  and  the  U.S. 
Open  in  June  at  Mamaroneck,  N.Y.  Then 
Grimsley’s  off  to  merry  old  England  for 
the  Wembleton  tennis  match  .  .  .  Walked 
over  and  chatted  with  John  Mitchell  and 
personal  secretary  Sandy  Hobbs  as  they 
were  dining  cozily  at  a  New  York  City 
Japanese  restaurant.  The  New  York  Post 
had  printed  a  blow-up  of  them  kissing,  a 
(Continued  on  next  page) 
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Carla’s  clips 


IS  A  CELEBIMTY  NEWSIE  any  difforont 
in  his  communications  with  people?  Take 
the  Bob  Woodward  and  Carl  Bernstein 
pair  in  Washington.  If  you  try  and  call 
them  at  the  Post,  they’ll  refer  you  to  their 
press  agent!  “But  can’t  I  just  ask  you  one 
question?’’  I  practically  pleaded.  “No, 
you’ll  have  to  call  Dan  Green  at  Simon  & 
Schuster,’’  said  Woodward,  the  more  con¬ 
servative  of  the  hot  team,  who  we  under¬ 
stand  arc  a  status  symbol  if  you  can  get 
them  to  turn ,  out  to  your  party.  With 
that,  he  hung  up,  and  I  called  Green  in 
Xew  York  to  find  out  how  to  get  to  these 
guys.  “Just  send  us  a  note  at  (130  Fifth 
Avenue,  NYC  10020,’’  said  Green.  “We’ve 
had  dozens  and  dozens  of  requests  for 
them  already.  They’re  incredibly  busy,”  he 
said,  adding  that  the  two  won’t  do  any 
press,  radio  or  tv  appearances  until  the 
official  publication  date  of  their  book  “All 
the  President’s  Men”  until  June  18,  when 
they  do  two  weeks  of  travel  to  major 
cities  across  the  country.  Then  they  do 
ai)poarapces  separately.  You  can  already 
find  copies  of  their  work  in  your  nearest 
bookstore.  What  some  newsmen  may  be 
wondering  is;  “What  are  they  going  to  do 
with  all  their  gold?” 

*  ♦  ♦ 

LETTER  ARRIVED  from  Gloria 
.Steinem,  an  editor  of  Ms.  Magazine,  at 
E&P  this  week  in  response  to  an  article 
two  issues  ago  on  a  press  conference  held 
by  .Majority  Report,  a  women’s  newspa¬ 
per.  She  wrote  me  a  note:  “If  you’re 
believing  the  public  image  of  a  greatly 
divided  (women’s)  movement — don’t. 
Thank  you  for  doing  a  good  article.”  I 
used  the  phrase  “Even  Gloria  Steinem” 
congratulated  the  publication  in  the  story, 
not  at  all  to  mean  there  was  any  division. 
But  I  guess  some  can  get  sensitive  over 
“even,”  a  small  word  with  a  lot  of  mean¬ 
ings  in  the  dictionary. 

♦  *  ❖ 

.\TTENTION :  .\ny  publishers  want  to 
pay  President  Nixon’s  tax  bill?  Take  a 
cue  from  a  Canadian  publisher  who  bailed 
Prime  Minister  Trudeau  out  of  having  to 
pay  back  taxes  on  a  50-by-120-foot  lot 
given  to  the  Liberal  leader  in  lfi72. 

“I’m  not  a  hide-bound  Liberal,  but  a 
joke's  a  joke  and  it  was  bordering  on 
being  silly,”  said  Jim  Nesbitt,  publisher  of 
the  Broolcs  (Alta.)  Bulletin.  “It  was  prob¬ 
ably  causing  the  PM  some  embarrassment 
so  I  paid  the  taxes  which  amounted  to  the 
grand  sum  of  SI. 33  including  a  10-cent 
penalty. 

Title  to  the  lot,  100  miles  southwest  of 
Calgary,  was  sent  to  Trudeau  by  farmer 
.\lbert  Ketchmai'k,  who  said  he  felt  the 
prime  minister  “should  have  a  White 
House  similar  to  President  Nixon’s.”  The 
land  was  de.scribed  as  virtually  worthless. 
*  *  * 

How  about  lecture  gold? 

Speaking  of  scooping  up  extra  cash 
away  from  the  office  typewriter,  ever 
thought  of  the  media’s  industry-within- 
an-industry  lecture  circuit  to  gather  tidy 
profits?  Woodward  and  Bernstein’s  fee  of 


a|)proximately  $2,000  is  no  better  than  a 
lot  of  the  rest  of  them.  One  of  the  big¬ 
gest,  we  understand,  is  columnist  .\rt 
Buchwald,  who  makes  between  35  and  40 
paid  speeches  a  year  at  $3,000  to  $3,500 
per  date.  “It’s  not  ju.st  the  dough,”  says 
Buchwald.  “It’s  a  .great  way  to  get  out  of 
the  city  and  talk  to  people.  Then,  it’s  an 
ego  trip.  You  go  out  and  speak  to  people 
who  read  you.” 

One  of  the  busiest  is  Jack  Anderson, 
Washington  colu?nnist  who  lives  off  his 
lectures,  and  makes  so  much  at  lecturing 
that  he  puts  all  the  profits  from  the 
column  back  into  it  in  ])aying  for  his 
assistants.  He  tries  to  give  a  speech  a 
week  at  a  minimum  of  $2,500  per  s])eech, 
plus  expenses,  during  a  season  i-anging 
from  September  through  June.  He’s  been 
jetting  around  the  countiy  appearing  on 
shows  like  Johnny  Carson,  Today  and 
Mike  Douglas  to  piomote  his  book. 

It  seems  a  news  person  is  more  presti¬ 
gious  if  he  writes  a  book.  Sam  Ragan, 
editor  and  publisher  of  the  Southern  Pines 
(N.C.  )Pi7of  and  another  small-town  edi¬ 
tor  Henry  Beetle  Hough,  who  publishes 
the  Ed<jnrtoirn  (Mass.)  Vineyard  Gazette, 
were  asked  to  be  on  the  Today  Show  this 
past  week  because  of  their  book-writing, 
said  an  NBC  source.  Ragan,  president  of 
the  North  Carolina  Press  .Association,  is 
the  author  of  a  book  of  poems,  “The  Tree 
in  the  Far  Pasture,”  and  Hough  has 
penned  16  books,  including  a  Pulitzer 
Prize  winner. 

*  ♦  * 

Being  a  hero  hurts  Bridge 

The  question  bothering  une?nployed 
New  Jersey  rejiorter  Peter  Bridge,  who 
refused  to  cooperate  with  a  grand  jury  in¬ 
vestigation,  is:  “Why  can’t  I  get  a  job?” 

Bridge  believes  that  one  of  the  reasons 
for  his  not  being  hired  by  any  news  orga¬ 
nization  is  that  his  case — while  making 
him  a  sorf;  of  hero — has  also  made  him  a 
potential  liability  for  a  news  employer. 

He  was  the  one,  if  you  I'ecall,  who 
served  a  jail  sentence  for  refusing  to  an¬ 
swer  questions  relating  to  a  story  he  had 
written  for  the  Xewark  (N.J.)  Evening 
Xeivs.  He  was  subpoenaed  by  an  Essex 
County  grand  jury  and  wouldn’t  answer- 
unpublished  information.  His  conviction 
was  the  first  to  follow  a  IfiTl  United 
States  Supi-eme  Court  ruling  that  a  jour¬ 
nalist  may  not  withhold  information  from 
a  grand  jury. 

*  *  * 

Farr's  still  not  telling 

In  Los  .Angeles,  a  special  hearing  was 
under  way  this  past  week  to  see  if  more 
than  the  46  days  in  jail  he’s  already  spent 
would  make  Los  .Angeles  Times  court  re¬ 
porter  Bill  Farr  reveal  his  sources  in  a 
Charles  Manson-related  story  he  wrote 
while  on  the  Herald-Examiner  some  time 
back.  .And  Farr,  who  commutes  fiom  his 
beach  apartment  at  Marina  del  Rey — 
where  he  has  been  trying  to  squeeze  a 
little  sailing  in — doesn’t  relish  more  jail, 
but  would  do  it  again  for  his  principles. 

CBS  newsman  Walter  Cronkite  winged 


Carla  Marie  Rupp 


to  the  Coast  to  testify  for  b'arr.  He  said  if 
Farr  backs  down  and  gives  his  (attorney) 
sources,  it  would  be  “another  nail  in  the 
coffin  of  fieedom  of  speech  and  press.” 
Judge  William  Levit  presided. 

When  1  visited  with  Farr  in  .April  in  his 
press  room  office  in  the  court  house,  it 
was  evident  he  occupied  the  cluttered  desk 
of  a  working,  investigative  reporter,  with 
a  sign  on  it  that  says,  “Everything  come- 
th  to  him  who  waiteth  so  long  as  he  who 
waiteth  worketh  like  hell  while  he  waite¬ 
th.”  That’s  what  Farr  is  doing — working 
hard — while  wishing  his  troubles  could  he 
over.  He  has  been  right  on  toji  of  the 
John  Erlichman  and  Watergate  West 
stories. 

The  Times  is  paying  Farr’s  legal  fees 
and  for  that  Farr  says  “I’m  deeply  grate¬ 
ful  since  they  have  no  real  obligation 
because  I  didn’t  do  the  story  for  them.” 
Those  fees  have  come  to  around  $30,000 
and  may  go  up  to  $50,000  before  it’s  all 
over,  he  said. 

The  most  offensive  story  on  himself, 
said  h'arr,  was  an  item  by  Ti)ne  magazine 
during  his  imprisonment  entitled  “Celebri¬ 
ty  Prisoner,”  in  which  he  said  it  appeared 
“like  I  had  so  many  visitors  I  was  never 
alone.”  But  21  hours  a  day  he  spent  alone 
in  his  solitary  eight-foot  by  12  cell  with 
no  windows  or  bars,  and  a  locked  door. 

“Despite  my  pseudo-celebrity  status,  I 
work  hard.  I  don’t  want  to  be  a  celebrity. 
I  just  want  to  he  a  reporter,”  the  reddish- 
Idond-haired,  soft-spoken  man  told  me.  He 
says  he  has  given  about  130  speeches  since 
he  got  out  of  jail  last  January  11.  but  he 
doesn’t  accept  any  payment  for  himself. 
“Sometimes  they  contribute  to  my  legal 
funds.” 

*  *  * 

JOKE  .AROUND  the  Chicago  Tribune  is 
that  the  foreign  de.sk  is  sending  a  Deutsch- 
speaking  reporter  to  Tokyo  in  .August; 
so  they’ll  probably  send  a  Jai)anese- 
speaking  guy  in  a  trench  coat  to  Berlin  .  . . 
Had  lunch  with  .AP  sports  writer  Will 
Grimsley  and  he  refu.sed  dessert.  He  has  a 
$5  wager  going  with  Joe  Falls,  sports 
editor  of  the  Detroit  Free  I’ress,  to  see 
who  loses  the  most  pounds  between  their 
meeting  in  .April  at  the  Masters  Golf 
Tourney  in  .Augusta,  Ga.,  and  the  U.S. 
Ol>en  in  June  at  Mamaroneck,  N.A'.  Then 
Grimsley’s  off  to  merry  old  England  for 
the  Wembleton  tennis  match  .  .  .  Walked 
over  and  chatted  with  John  Mitchell  and 
personal  secretary  Sandy  Hobbs  as  they 
were  dining  cozily  at  a  New  York  City 
Japanese  restaurant.  The  New  A’ork  Post 
had  printed  a  blow-up  of  them  kissing,  a 
(Continued  on  next  page) 
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Report  Of  Newspaper 
Advenising  unage 
tor  1973 


An  exclusive  annual 
E&P  pullout  section 


May  25, 1974 


•  This  Annual  Report  includes  individual  linage  totals  for 
1,291  daily  and  Sunday  newspapers  in  791  cities  in  the  United 
States  and  Canada  for  the  year  1973.  Total  figures  are  given 
for  retail,  general,  automotive,  financial  and  classified  advertis¬ 
ing.  The  grand  total  for  all  newspapers  measured  is  14,811,- 
626,146  agate  lines. 

•  Linage  for  225  newspapers  published  in  76  cities  mea¬ 
sured  by  Media  Records,  Inc.,  was  compiled  by  that  organiza¬ 
tion  and  released  exclusively  to  E&P.  Editor  &  Publisher  sent 
questionnaires  to  all  other  daily  and  Sunday  newspapers  to 
obtain  equivalent  figures.  1,066  newspapers  in  715  cities  re¬ 
ported  linage  to  E&P. 

•  Although  the  number  of  newspapers  represented  here  are 
the  same  as  in  the  report  for  1972,  there  are  fewer  cities 
covered.  The  newspapers,  therefore,  are  not  identical  and  the 
total  figures  not  truly  comparable  with  1972  totals. 

•  Tabulations  include  national  advertising  appearing  in 
Family  Weekly,  Parade,  Puck-the  Comic  Weekly,  and  Metro 
Sunday  Magazines,  as  well  as  other  publications  distributed 
as  sections  of  weekend  editions. 


TOAST  A  GREAT  MARKET!  The  chances  are, 
that  drink  you  took  last  night  was  from  a  glass 
.  .  .  or  came  from  a  milk  bottle,  or  a  beverage 
bottle  .  .  .  made  in  Tulsa!  The  windshield  on 
your  car,  your  wife’s  new  terrarium,  the  pre¬ 
serves  Grandmother  sent  ...  all  in  glass  from 
Tulsa  area  .  .  .  one  of  the  major  Sales  Manu¬ 
facturing  Centers  in  America  with  names  you 


know;  Bartlett-Collins,  Liberty,  Kerr,  Pitts¬ 
burgh,  Corning,  Ball,  Saint  Gobain  and  Brock¬ 
way.  The  new  Ford  Motor  Company  Glass 
Plant  will  have  a  payroll  of  over  $14,000,000 
.  .  .  to  give  you  an  idea  of  the  marketing  pos¬ 
sibilities.  Glass  is  another  clear  reason  why  it 
pays  to  use  the  one  major  media  of  this  boom¬ 
ing  market .... 


THE  OIL  CAPITAL  NEWSPAPERS 


morning  /  evening  /  Sunday 


Two  Independent  and  separately  owned  Newspapers 


Representatives 


KWORLO 

S515? 


AN  OCEAN  PORT 


0  luu  i.Mj  i 


MU 

• 

1973  Total  Advertising  Linage  in  1,291  Newspapers  (791  Cities) 


Sourc*  CitiM  Paper!  Retail  General  Automotive  Financial  Claasifled  Total! 

Media  Record!  76  22$  3.0$0.482.006  395.794.493  102.406.640  I2S.677.204  I. $96,076,361  $.301,020,477 

Editor  &  Publi!her  71$  1.066  6.797.867.952  $28,421,042  370.137.532  69.597.327  2.417.024.079  9.510.605.669 

Grand  Total!  791  1.291  9.848.369.958  924.215.535  472.544.172  195.274.531  4.0I3.IOD.440  14.811.626.146 


NOTE:  Fipure!  In  the  eecond  column  of  thie  tablo  (number  of  newepapere)  include!  both  daily  and  Sunday  newapapera.  both 
for  Media  Record!  and  EAP  tabulation!.  Total!  do  not  add  acroaa  aince  only  major  clauiOcationa  are  ahown 


1973  Newspaper  Linage,  measured  by  Media  Records 


Nowspoptr 
pr-Akron  (0.) 

Beacon  Journal  . (e) 

pr-Akron  (0.) 

Beacon  Journal  (S) 

x-Albany  (N.Y.)  Knickerbocker 
New!  Union  Star  (e) 

Albany  (N.Y.)  Time! 

Union  (m) 

p-pr-Albany  (N.Y.)  Time! 

Union  (S) 

Atlanta  (Ga.)  Conatitution  (m) 
pr-Atlanta  (Ga.)  Journal  (e) 

Atlanta  (Ga.)  Journal  & 
Conatitution  .  (S) 

p-pr-Baltimore  (Md.)  Newi 
American  (S) 

pr-Baltimore  (Md.)  Newi 
American  ...  (a) 

Baltimore  (Md.)  Sun  ..  (m) 

Baltimore  (Md.)  Sun  (e) 

Baltimore  (Md.)  Sun  (S) 

’•Baton  Route  (La.)  Advocate 
A  State  Time!  ...  (mAe) 
P-Baton  Route  (La.) 

Advocate  (S) 

fd-pr-Berten  County  (N.J.) 

Record  (a) 

*-pr-Berten  County  (N.J.) 

Record  (S) 

Binihamton  (N.Y.)  Preaa  (e) 
p-Binthamton  (N.Y.) 

Preaa  (S) 

BIrmintham  (Ala.) 

Poat- Herald  (m) 

pr-Birmintham  (Ala.) 

New!  (a) 

p-BIrmintham  (Ala.) 

New!  (S) 

Boaton  (Maaa.)  Herald 
American  .  .  (d) 

pr-Boaton  (Man.)  Herald 
Advertiaer  (S) 

fd-Boaton  Maaa.)  Globe  (e) 
Beaton  (Maaa.)  Globe  (m) 

P-Boaton  (Maaa.)  Globe  (S) 
pr-Buffalo  (N.Y.)  Courier 

Expreaa  (m) 

p-pr-Buffalo  (N.Y.) 

Courier  Eipreai  (S) 

pr-Buffalo  (N.Y.)  Newa  (e) 
Camden  (N.J.)  Courier 
Poat  (e) 

Charlotte  (N.C.)  Newa  (e) 
pr-Charlotte  N.C.) 

Obaervor  .  (m) 

p-pr-Charlotte  (N.C.) 

Obaerver  (S) 

Cincinnati  (0.)  Enquirer  (m) 
Cincinnati  (0.)  Enquirer  (S) 
pr-Cincinnati  0.)  Poat  A 
Timea  Star  .  (e) 

pr-Cleveland  (0.)  Plain 
Dealer  (m) 

pr-Cleveland  (0.)  Plain 
Dealer  (S) 

pr-Cleveland  (0.)  Preaa  (e) 
pr-Columbua  (D.) 

Diapatch  (e) 

Columbu!  (D.)  Diapatch  (S) 
Columbui  (0.)  Citizen 
Journal  ..(m) 

pr-Dallaa  (Tex.)  Newa  (m) 
pr-Dallaa  (Tex.)  Newa  (S) 
pr-Dallaa  (Tex.)  Timea 
Herald  (e) 

p-pr-Dallaa  (Tex.)  Timea 
Herald  .  (S> 

Dayton  (D.)  Journal 
Herald  (m) 

pr- Dayton  (0.)  Newa  (e) 

P-Dayton  (0.)  Newa  (S) 
Denver  (Colo.)  Rocky 
Mountain  Newa  (m) 

p- Denver  (Colo.)  Rocky 
Mountain  Newa  (S) 

pr- Denver  (Colo.)  Poat  (e) 
Denver  (Colo.)  Poat  . . .  (S) 
p-pr-Detroit  (Mich.) 

Free  Preaa  . (m) 

pr- Detroit  (Mich.) 

Free  Preaa  (S) 

pr-Detroit  (Mich.)  Newa  (e) 
pr-Detroit  (Mich.)  Newa  (8) 
•-Erie  (Pa.)  Timea  A 
Newa  (eAm) 

P-Erie  (Pa.)  Timea  Newa  (S) 
pr-Fort  Lauderdale  (Fla. 

New!  . .  (e) 

p  Fort  Lauderdale  (Fla.) 

Newa  (S) 

Fort  Lauderdale  (Fla.) 

Newa  . (aat.) 

Fort  Wayne  (Ind.) 

Journal  Gazette  . (m) 

P-Fort  Wayne  (Ind.) 

Journal  Gazette  . (S) 

Fort  Wayne  (Ind.) 

Newa  Sentinel  . (e) 

Fort  Worth  (Tex.) 

Star  Telepram  (m) 

Fort  Worth  (Tex). 

Star  Teleqram  . (e) 
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Retail 

Gantral 

Auto¬ 

motive 

Financial  Claatificd 

Adver¬ 

tising 

21.399.344 

1,975.301 

471.347 

675.157 

9.387.157 

34.172.392 

9.643.662 

1.549.437 

186.654 

139.646 

4.537.712 

16.088.413 

12.701,191 

2.135.793 

294.157 

$90.21$ 

3.346.940 

19.228.884 

10.084.822 

1.551.129 

327.086 

538.851 

6.680.832 

19.386.334 

6.448.026 

22.911.398 

27.965.723 

1.305.572 

2.764.455 

2.859.796 

108.357 

776.374 

969.959 

386.426 

1.104.893 

I.2I5.77I 

2.509.147 

18.208.109 

18.177.62$ 

11.090.720 

45.910.437 

51.297.556 

11.893.226 

1,738.294 

316.134 

499.080 

9.964,196 

24.419.554 

7,361.833 

1.257.590 

245.512 

123.684 

1.407.769 

10.472.614 

1 1  939.679 
9.128.31 1 
16.501,497 
14.081.360 

1.252.833 

2.257.358 

£296.413 

1.439.499 

723.587 

944.104 

1.245.884 

760.092 

435.044 

840.228 

721.596 

281.563 

2,915.840 

6.879.989 

6.695.121 

$.511,511 

17.421.500 

20.244.680 

27.644.139 

22.083.610 

21.258.062 

1.124.248 

346,03$ 

729.901 

7.313.613 

31.192.638 

6.339.095 

1.024.941 

57.853 

260.370 

1.959.803 

9.704.07$ 

18.370.440 

2.162.820 

548.827 

1.557,169 

7.452.437 

30.416.958 

7.985.644 

13,417.142 

I.2I0.4I0 
1. 132.731 

83.576 

276.462 

290.128 

422.408 

2.627.857 

4.433.327 

12.210.244 

19.841.124 

3.759.234 

886.999 

97.743 

130.906 

1.426.816 

6.305.834 

7.440.599 

1  i89.357 

756.226 

651.805 

7.052.967 

17.727.887 

19.719.098 

1.717.407 

821.023 

710.975 

7.735.404 

30.846.993 

8.795.730 

1.320.461 

194.554 

290.42$ 

3.404.807 

14.083.105 

7.813.864 

2.394.317 

389.351 

541.344 

3.516.622 

14.808.526 

8.364.144 

9.766.485 

11.389.578 

12.873.463 

1.729.995 

2.811.280 

3.099.282 

2.962.532 

147.447 
456  358 
477.440 
190.557 

114.675 

651.64$ 

766.848 

152.959 

2.337.291 

7.043.28$ 

10.252.747 

10.037.520 

12.743.184 

20.900.699 

26.176.987 

26.670.366 

6.474,437 

1.076.759 

1.072.865 

641.982 

2,995.835 

12.337.738 

10.969.075 

26.315.398 

1.703.622 

2.536.297 

635.043 

1.654.525 

132.147 

1.029.403 

1.201.059 

7.460.386 

14.642.587 

39.100.867 

20.738.677 

12,216.999 

1.221.217 

1.984.579 

499.374 

358.374 

816.102 

599.771 

9.894.772 

10.642.920 

33.572.522 

25.863.514 

18.236.495 

1.923.819 

379.605 

593.601 

10.595.291 

31.913.596 

6.156.234 

17.630.072 

13.882.948 

1.538.318 

1.841.686 

1.398.244 

138.154 

438.526 

65.181 

269.237 

1.225.324 

349.049 

4.250.215 

15.416.139 

$.484,478 

12.366.091 

36.700.791 

21.181.383 

19.176.437 

2.431.879 

483.722 

617.772 

7.953.167 

30.816.885 

17.521.076 

2.924.048 

654.622 

I.4I9.33I 

13.440.339 

36.174.627 

12.146.063 

20.688.483 

1.964.426 

2.777.898 

139.430 

664.352 

203.066 

990.848 

6.934.462 

7.121.825 

21.888.020 

32.445.779 

22.868.290 

13.815.876 

2.224.471 

1.453.972 

1.337.700 

362.058 

1.272,468 

340.303 

10.944.003 

7.831.579 

38.824.595 

23.807.278 

7.982.21$ 

27.015.685 

9.844.652 

1.800,498 

2.545.936 

I.8I6.4I8 

428.913 

$80,415 

155.871 

1.270.218 

661.165 

204.487 

3.191.994 

17.333.889 

6.768.094 

14.870.946 

48.296.222 

18.843.089 

27.993.34$ 

2.690.160 

552.439 

530.078 

13.438.986 

45.417.850 

11.633.576 

1.880.551 

135.125 

194.722 

6.620.701 

20.483.047 

17.863.840 

20.632.424 

7.566.379 

1.614.354 

1.635.988 

1.235.233 

543.069 

591.401 

60.512 

504.682 

514.416 

104.831 

9.169.660 

9.135.303 

2.734.856 

29.887.393 

32.663.926 

11.703.866 

23.541.903 

1.782.687 

574.211 

895.563 

16.724.318 

43.577.313 

5.719.693 

24.570.271 

9.747.522 

1.228.818 

2.751.680 

1.760.243 

128.883 

675.500 

193.508 

146.937 

1.264.48$ 

280.149 

2.370.783 

18.517.467 

9.394.778 

9.597.357 

47.842.756 

21.381,777 

15.775.843 

2.528.554 

641.247 

651.995 

4.922.730 

24.566.481 

6.497.036 

24.353.644 

11.387.265 

2.048.846 
3.367.194 
2.141. 148 

112.229 

586.839 

159,279 

263.187 

599.630 

219.169 

1.948.892 

10.455.477 

6.500,013 

10.876.962 

39.426.572 

20.411.500 

13.272  964 
4.858.308 

826.757 

1,167.890 

170.816 

29.823 

339.338 

297.397 

4.921.310 

2.831.066 

19.719.469 
9. 185.736 

29.657.568 

1.581.380 

1.182.632 

1.512.964 

14.734.962 

49.081.863 

12,318.523 

1.367.825 

134,129 

559.442 

4,606.787 

18.991.848 

8.693.616 

61.356 

101,532 

90.539 

3,770,113 

12.800.046 

9.472.199 

1.492.029 

639.233 

382.551 

7.352.374 

19.489.509 

5.569.930 

1.102.778 

99.777 

145.767 

1.700.015 

8.708.103 

15.298,292 

1.606.417 

727.410 

415.241 

7.376.612 

25.668.265 

13.319.874 

2.054.084 

466.967 

481.749 

9.593.882 

25.976.076 

21.788.524 

2.081.988 

437.493 

455.669 

9.481.233 

34,323.953 

LISHER  for 
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Auto- 


Total 

Advar* 


Newspaper 

Retail 

General 

motive 

Financial  Classified 

tiainq 

p-Fort  Worth  (Tex.) 

Star  Telegram 
fd-Fort  Worth  (Tex.) 

(S) 

10.378.887 

1.455.91$ 

140.337 

177.636 

3.726.794 

15.889.443 

Prcsa  . 

x-Fort  Worth  (Tex.) 

(e) 

2.250.347 

482.411 

65.033 

115.15$ 

1.042.891 

4.073.125 

Preaa 

(S) 

l.l  $6,562 

981.454 

1.502.386 

33.382 

35.689 

467.703 

2.704.501 

Fresno  (Calif.)  Bee 

(e) 

15.851.144 

361.931 

469.837 

6.534.549 

24.887.603 

P-Frcsno  (Calif.)  Bee 

(.S) 

5  998.997 

1.347.584 

135.261 

130.075 

2.694.184 

10.318.280 

Hartford  (Conn  >  Courant 
p«nr.Hartford  (Conn.) 

(m) 

15.064.606 

2.179.321 

596.898 

815.437 

11.685.603 

30.584.428 

Courant 

(S) 

11.117.326 

2.175.734 

272.068 

96.181 

3.444.231 

17.111. 105 

pr-Hartford  (Conn.)  Timea 
p-pr-Hartford  (Conn.) 

(e) 

11.367.586 

1.724.927 

437.613 

658.721 

5.062.878 

19.450.318 

Timea 

Honolulu  (Hawaii) 

(S) 

3.670.948 

1. 190.145 

109.737 

47.992 

1.005.855 

6.030.84$ 

32.217.656 

Advertiser  . 

Hono'ulu  (Hawaii) 

(m) 

18.321.719 

1.825.546 

707.957 

1.429,774 

8.721.234 

Star  Bulletin 
p* Honolulu  (Hawaii)  Star 

(e) 

21.251.584 

1.896.441 

713.317 

1.432.799 

8.701.354 

34.197.28$ 

12.648.976 

Bulletin  A.  Advertiser 
pr«Houston  (Tex.) 

(S) 

6.709.399 

1,413,817 

120.438 

224.764 

4.147.263 

55.988.317 

Chroniele 

pr* Houston  (Tex.) 

(e) 

30.378.199 

2.559,927 

487,341 

628.386 

21.618.888 

Chronicle 

(8) 

11.158.033 

1.391.062 

46  938 

311.034 

13.392.719 

26.348.554 

pr- Houston  (Tex.)  Poat 

(m) 

30.891.862 

2.406.417 

438.441 

584.136 

15  973  438 

50.476.540 

fk*pr* Houston  (Tex.)  Post 

(S) 

8.604.608 

1.745.772 

48  461 

240.377 

7.613  853 

18.277.203 

Indanapolis  (Ind.)  Newa 

(e) 

16.316,125 

1.978.515 

7)8  093 

577.989 

11.525.810 

3I.299.68'> 

Indianapolis  (Ind.)  Star 

(m) 

19.118.753 

2.048.427 

703.381 

559.252 

11.570.908 

34.(70.259 

Indianapolis  (Ind.)  Star 
Jacksonville  (Fla.) 

(S) 

13.657.269 

1.487.011 

231.6(5 

201.635 

4.623.848 

20.315.072 

Times  Union  . 

Jacksonville  (Fla.) 

(m) 

22.991.493 

1.472.588 

1.368.840 

862,415 

10.307.597 

37.099.684 

Times  Union  . 

Jacksonville  (Fla.) 

(S) 

8.216.250 

799.674 

224.506 

209.808 

3.943.014 

13.397.148 

Journal 

(e) 

8.739.023 

1.469.781 

1.102.592 

705.491 

10.307.333 

22.333.851 

Kansas  City  (Mo  )  Timea 
pr- Kansas  City  (Mo.) 

(m) 

21.645.822 

1.674.682 

832.518 

460.110 

6.621.38$ 

31.323.619 

Star 

(c) 

9.821.094 

1.708.800 

766.154 

431.00$ 

6.726  574 

19.509.59$ 

Kansas  City  (Mo.)  Star 
Little  Rock  (Ark.) 

(S) 

9.181.294 

1.701.982 

184.730 

386.765 

4.520.584 

16.084.803 

Arkansas  Gazette  .  . 

p- Little  Rock  (Ark.) 

(m) 

12.989.051 

828.997 

433.421 

597.556 

4.929.309 

19.984.574 

Arkansas  Gazette 

Little  Rork  (Ark.) 

(S) 

4.448.882 

1.086.841 

157.502 

350.731 

1.847.415 

7.905.433 

Arkansas  Democrat 
x*Little  Rock  (Ark  ) 

(e) 

6,101.404 

801.154 

377.683 

268.409 

2.163.084 

9.909.118 

Arkansas  Democrat 
•-pr-Lonp  Beach  (Calif.) 

(S) 

1.872.186 

955.631 

160.662 

112.979 

675.991 

3.784.086 

Independent  A  Press 

9.503.451 

30.973.88$ 

Telegram  (m4e) 

18.595.077 

1.809.618 

432.878 

599.207 

p-nr-Lonp  Beach  (Calif.) 

Independent  A  Press 
Telegram 

(S) 

5.480.165 

1.385.777 

68.100 

53.748 

2.790.129 

9.778.395 

pr-Lonp  Island  (N.Y.) 

Nowaday  . 

pr-Long  Island  (N.Y.) 

(e) 

25.529.563 

1.997.466 

1,035.771 

1.510.716 

8.527.560 

38.951.946 

8.288.339 

Newsday 

(S) 

5.481.028 

798.847 

101.836 

240.077 

1. 661.421 

23.909.113 

77.224.883 

Times 

45.036.726 

5.012.362 

1.415.309 

1.757.513 

pr*Los  Angeles  (Calif.) 

Times  . 

Los  Angeles  (Calif.) 

(S) 

22.890,887 

3.905.027 

238.383 

439.761 

17.848.524 

45.332.496 

1.773.014 

11.696.595 

Herald  Examiner 

Los  Angeles  (Calif.) 

(e) 

7.375.088 

1.875.207 

368.059 

266.518 

Herald  Examiner 

(S) 

2.607.338 

783.088 

15.199 

8.748 

878.35$ 

4.297.766 

Lowell  (Mass.)  Sun 

7.5M.325 

691.919 

102.294 

355.532 

4.074.791 

12.980.771 

X'Lowell  (Mass.>  Sun 

(S) 

4.721.360 

833  938 

69.721 

173.84$ 

1.679.367 

7.499.301 

pr-Macon  (Ga.)  Telegraph 

(m) 

10.180.248 

862  620 

255.231 

265.746 

2.863.914 

14.457.737 

pr-Macon  (Ga )  News 

(e) 

10.197.762 

860.635 

258.744 

269.645 

2.892.539 

14.730.394 

p-pr-Macon  (Ga.)  Telegraph 

A  News  . 

(S) 

3.636.975 

939.842 

78.816 

266.549 

1.084.780 

6.032.639 

(Continued  on  page  2A) 


We  Feel  Strongly  About  Our  Weoklies 

For  one  thing,  we  pride  ourselves  on  our  linage.  Last 
year  The  Ridgewood  Newspapers  carried  16,944,232  lines, 
just  short  of  17  million.  The  gain  over  1972:  673,127  lines. 

One  of  our  weeklies  alone.  The  Sunday  News  (Ridge¬ 
wood)  ran  a  total  of  4,429,833  lines  —  more  space  than 
carried  by  many  dailies,  published  five  or  six  times  a  week. 
And,  we’re  ABC. 

S.  Austin  Brew,  National  Advertising  Consultant 

The  Ridgewood  Newspapers 

30  Oak  Street,  Ridgewood  ,  N.J.  07451 
Phone  (201)  445-0400 


lA 


Nowtpapar 

Ratail 

Ganaral 

Aulo- 

motiva 

Financial  Claisifiad 

Total 

Advar- 

tising 

Nawtpapar 

Manchostor  (N.H.) 

Union  Leader 

(d) 

8.936.065 

1.567.232 

229.604 

427.019 

4.438.166 

15.748.003 

pr-St.  Louis  (Mo.) 
Globa  Damocrat  .  . 

*-Mancheiter  (N.H.)  New 
Hampshire  News  . 

(8) 

2.865.085 

1.007.072 

89.106 

228.473 

1.453.449 

5.647.064 

pr-8t.  Louis  (Mo.) 

Pott  Dispatch 

Memphis  (Tenn.) 
Commercial  Appeal 

(m) 

(9.190.291 

1.660.107 

4(0.990 

631.755 

9.989.524 

32.018.036 

p-pr-8t.  Louis  (Mo.) 
Pott  Dispatch 

Memphis  (Tenn.) 
Commercial  Appeal 

(S) 

8.313,239 

1.018.660 

151.627 

185.752 

3.946.518 

13.624.248 

St.  Petersburp  (Fla.) 
Independent 

pr-Memphii  (Tenn.) 

Press  Scimitar 

(0) 

10.417.030 

1.751.943 

398.338 

590.695 

10.130.925 

23  403.977 

pr-St.  Petarsburg  (Fla. 
Timas 

Retail  General 

3.166.371  1.013.842 
13.493.844  2.031.231 
9.294.039  1.762.166 
12.747.624  1. 910.371 


Aifto-  Adver- 

motive  Financial  Claisifiad  tiling 


23I.7IS 

434,032 

ni.osi 

480.153 


159.961 

1.006,148 

178.384 

1,193.422 


1.764.520  6,350,649 

5.991,631  23.102.760 
6.022.027  17.384,936 
14,476.978  31.231.129 


pr-Miami  (Fla.)  Herald 
pr-Miami  (Fla.)  Herald 
pr-Miami  (Fla.)  Newt 
pr-Milwaukee  (Wit.) 

Sentinel  .  . 

pr-Milwaukee  (Wit.) 
Journal 

pr-Milwaukee  (Wit.) 


(m)  40.374.504  2.872.185  1.524.856 
(8)  15.639.273  2.189.542  392.315 

7.380,064  3.087.550  - 


(e) 

(m) 

(e) 


1.785.933  19.874.838  66.564.624 
657.416  13.793.826  32.696  679 
769.654  20.443.694  32.657.204 


(m)  29.127.242  1.978.175  1.099.686  1.854.785  I8.0I6.I9I  52.188.078 


8.961.623  2.172.914 
29.307.734  2.459.320 


897.138 

881.158  1.263.229  8.557,131  21.854.912 

739.431  1.153.084  10.471.479  44.162.355 


Journal 

pr* Minneapolis  (Minn.) 

(S) 

12.097.077 

1.477.089 

401.990 

496.315 

10.435.135 

25.100.445 

Tribune 

pr. Minneapolis  (Minn.) 

(m) 

8.780.521 

2.012.672 

923.932 

1.184.926 

11,944.344 

24.964.529 

Tribune 

pr* Minneapolis  (Minn) 

(S) 

12.519.169 

1.756.310 

182.228 

460.938 

9.188.230 

24.111.697 

37.241.776 

Star 

(a) 

20.630.929 

2.215.126 

996.032 

1.389.537 

11.916  860 

fd'Modesto  (Calif.)  Bee 

(e) 

12.962.797 

882.355 

269.303 

360.992 

4. 117.701 

18.925  691 

p.  Modesto  (Calif.)  Bee 

(SI 

2.683  964 

1.004.272 

54.734 

91.392 

1.142.767 

5.027.021 

Nashville  (Tenn  )  Banner 
Nashville  (Tenn.) 

(e) 

16.554.982 

1.608.891 

907.126 

585.891 

8.484.426 

28.255.413 

28.500.314 

Tennessean  . 

(m) 

16.770.721 

1.626.900 

898.142 

588.058 

8.465.617 

Nashville  (Tenn.) 

Tennessean 

New  Orleans  (La.) 

(S) 

7.611.078 

758.907 

120.335 

155.965 

3.049.437 

11.704.853 

42.432.553 

Times-Picayune 
pr*New  Orleans  (La.) 

(m) 

27.068.693 

2.165.949 

630.461 

1.184.522 

II.3I9.I67 

4.631.507 

18.336.682 

Times.Picayune 
pr-New  Orleans  (La.) 

(S) 

11.765.846 

1.289.368 

259.478 

376.766 

26.835.913 

States  A  Item 

(e) 

10.839.192 

2.063.100 

567.943 

1.132.777 

11.568.198 

New  York  (N.Y.)  Times 
pr*New  York  (N.Y.) 

(m) 

14.435.163 

6.332.569 

735.711 

3.881.259 

12.03 1.491 

37,640.030 

42,021.017 

Times 

(S) 

16.816.099  10.710.780 

776.735 

1.023.676 

12.673.257 

pr.New  York  (N.Y.) 

News 

pr*New  York  (N.Y.) 

(m) 

19.910.952 

2.806.756 

776.584 

1.586.448 

2.240.281 

27.414.057 

76  959  501 

News 

(S) 

22.944.865 

2.489.854 

360.431 

361.145 

802.301 

New  York  (N.Y.)  Post 

(e) 

7.753.327 

2.601.340 

430.227 

1,270.856 

1.761. 140 

13.901.488 

pr-Newark  (N.J.) 

Star  Ledger 
p-pr-Newark  (N.J.) 

Star  Ledger 
'-Orange  County  (N.J.) 

Register 

x-p-Orange  County  (N.J.) 

Regiiter 
Orlando  (Fla.) 

Sentinel  Star 
p-Orlando  (Fla.) 

Sentinel  Star 
Orlando  (Fla.)  Star 
pr-Philadelphia  (Pa.) 

Bulletin 

p-pr-Philadelphia  (Pa.) 

Bulletin 

pr-Philadelphia  (Pa.) 

Inquirer  (m) 

pr-Philadelphia  (Pa.) 

Inquirer  (S) 

Philadelphia  (Pa)  News  (el 
Phoenix  (Ariz.)  Republic  (m) 
Phoenix  (Ariz.)  Republic  (S) 
Phoenix  (Ariz.)  Gazette  (e) 
Pittsburgh  (Pa.)  Post  Gazette 
A  Sun  Telegraph  (m) 

pr- Pittsburgh  (Pa  )  Press  (e) 
p-pr-Pittsburgh  (Pa.) 

Press  (S) 

pr-Providence  (R.l. 

Bulletin  (e) 

fd-pr-Providence  (R.l.) 

Journal  (m) 

Providence  (R.l.)  Journal  (S) 
pr-Quincy  (Mass.) 

Patriot  Ledger  (e) 

pr- Roanoke  (Va.)  Timet  (m) 
p-or-Roanoke  (Va.) 

Timet  (S) 

pr-Roanoke  (Va.) 

World  Newt  .  (e) 

pr-Rochester  (N.Y.) 

Democrat  A  Chronicle  (m) 
pr-Rochester  (N.Y.) 

Democrat  A  Chronicle  (S) 
pr-Rochester  (N.Y.) 

Times  Union  ...  (e) 

pr-Sacramento  (Calif.) 

Bee  (e) 

P-Sacramento  (Calif.)  Bee  (S) 
Sacramento  (Calif.) 

Union  . .  (m) 

x-Sacramento  (Calif.) 

Union  (S) 

fd-pr-St.  Louis  (Mo.) 

Globe  Democrat  (m) 


(m)  17.312.322  2.413.603  576.412 

(S)  13.019.196  1.831.847  115.860 

(eAm)  25.157.240  2.068.183  556.158 

(S)  8.280.414  1.206.300  150.350 

(d)  26.393.885  1.41 1.922 


658.915  12.326.565  33.896.515 
280.152  6.562.364  22.101,786 

698.790  19.790.350  48.566.598 
88.118  5.987.666  15.712.848 


(e)  22.271.335  2.951.844  637.693 

(S)  12.199.046  2.125.972  195.767 

(m)  11.964.595  2.315.756  632.554 


18.044.556  2.487.410  742.640 

7.492.603  917.681  807.357 

32.582.332  2.341.507  1.228.005 
12.897.994  1.352.461  230.173 

32.174.763  2.298.169  1,218,627 


680,136  1,040,913  13.705.548  44.039.743 

108.056  608.655  4.084.426  17.034.927 

15.669  44.421  633.233  1.805.890 

813.936  7.721.413  34.649.232 

199.144  2.416.557  17.143,248 

811.199  10.880.060  28.872.851 

256.500  6.504.463  27.449.049 

364.814  3,494.123  13.509.712 

897,922  16,796.824  53.822.68 1 

354.902  6.159.942  21.004.959 

883.615  16.676.329  53.299.943 


7.079.495 

15.654.032 

2.155.454 

2.462.497 

378.586 

463.002 

459.743 

670.763 

1.791.328 

5.597.361 

12.273.317 

25.145.198 

12,107,194 

1.703.431 

42.692 

165.771 

4.607.416 

18.819.228 

13.349.445 

1.775.324 

598,689 

691.531 

8.132.836 

24.670.486 

8.036.615 

10.651.710 

I.74I.68I 

1.444,843 

1.592.002 

1.123.364 

656.897 

405.544 

6.789.547 

2.207.777 

19.335.432 

15.879.294 

9.621.1 16 
12.131.087 

825.845 

1,184.610 

825.027 

367.713 

640.676 

541.258 

5.671.730 

5.578.557 

17.746.901 

19.932.466 

4.194.210 

1.217.898 

34.108 

359.910 

1.324.531 

7.163.128 

12.292.029 

1.144.904 

249.621 

511.852 

5.549.741 

19.873.408 

10.999.156 

1.619.828 

1.602.024 

698.740 

6.663.759 

21.905.510 

8.998.805 

1.392.559 

431.630 

388.513 

3.813.921 

15.126.650 

16,075.380 

1.838.434 

1.051.797 

685.089 

5.183.106 

24.958.155 

19.873.879 
5.451. 195 

1.981.473 

1.491.630 

812.723 

143.643 

461.565 

56.753 

10.252.295 

4.170.464 

33.463.941 

11.318.207 

13.016.547 

1.399.967 

602.984 

411.642 

5.707.135 

21.375.028 

1.652.672 

876.803 

65.348 

34.568 

871.935 

3.503.188 

8.977.427 

1.810.326 

641.921 

1,195.070 

2.848.729 

15.607.776 

(S) 


(S> 


■  met 

San  Antonio  (Tax.) 

Express 

x-San  Antonio  (Tex.) 

Express  Nows 
San  Antonio  (Tex.) 

Express  News  (sat.) 

San  Antonio  (Tex.)  Newt  (e)  _ 

San  Antonio  (Tex.)  Light  (e)  21.084,936 
p  San  Antonio  (Tex.) 

Light  . (S) 

San  Antonio  (Tox.) 

Light  (sat.) 

pr-*-San  Bernardino  (Calif.) 

Sun  Tolegram  (mAo) 

P-pr-San  Bernardino  (Calif.) 

Sun  Telegram  (S) 

San  Dieyo  (Calif.)  Union  (m) 


P-San  Diego  (Calif.) 

Onion  . 

San  Diego  (Calif.) 

Tribune  . 

San  Francisco  (Calif.) 

Chronicle  . 

San  Francisco  (Calif.) 

Examiner 

San  Francisco  (Calif.) 

Examiner  A  Chronicle 
pr-San  Jose  (Calif.) 

Mercury  . 

pr-San  Jose  (Calif.)  Newi 
p-pr-San  Jose  (Calif.) 

Mercury  Newt  . 

pr- Seattle  (Wash.) 

Post  Intelligencer  . (m) 

p-pr-Seattle  (Wash.) 

Pott  Intelligencer  (S) 

Shreveport  (La.)  Journal  (a) 
Shreveport  (La.)  Times  (m) 
Shreveport  (La.)  Timet  .  (S) 


(S) 


(e) 

(S) 


(S) 


pr-South  Bend  (Ind.) 

Tribune  . 

p-pr-South  Bend  (Ind.) 

Tribune  . 

Spokane  (Wash.) 

Spokesmana  Review 
p-Spokane  (Wash.) 

Spokesman  Review  . 
Spokane  (Wash.) 

Chronicie  . 

pr-Syracute  (N.Y.) 

Herald  Journal 
p-pr-Syracute  (N.Y.) 

Herald  Ameriean 
pr-Syracute  (N.Y.) 

Pott  Standard  . 
Tacoma  (Wash.) 

Newt  Tribune  . 

Tacoma  (Wash.) 

News  Tribune  . 

pr-Tailahattee  (Fla.) 

Democrat  . 

Tallahattoo  (Fla.) 

Democrat 


(e) 

(S) 

(m) 

(S) 

(0) 

(0) 

(S) 

(e) 

(e) 

(S) 

(e) 

(S) 


14,110.294 

1.749.810 

233.759 

632.362 

16.507.191 

1.569.319 

214.887 

554.074 

6.920.069 

1.267,590 

40.872 

138.352 

2.429.163 

12.796.123 

21.084,936 

157.348 

1,517.919 

1.398.316 

23.312 

209.095 

233.738 

42.145 

520.253 

513.024 

8.992.472 

1  311.217 

43.303 

121.936 

I.6I0.50I 

161,077 

4.352 

27.371 

19.202,146 

I.5I0.6I5 

487.331 

354.389 

4.670.586 

20.169.577 

1.071.709 

2.193.529 

74.442 

888.263 

52.253 

735.537 

11.210.523 

1.473.075 

169.377 

149.515 

27.381.956 

2.271.945 

982,994 

785,178 

11.307.322 

2.969.197 

480.954 

731.584 

12.358.669 

2.789.019 

424.635 

670,834 

6.254.272 

2.259.842 

100.480 

90.620 

29.341.975 

27,776,430 

2.410.064 

2.393.481 

1.555.820 

1.548.586 

665.795 

660.019 

9.722.047 

1.765.745 

307.610 

85.805 

8.749.320 

1.841.473 

452.834 

432.206 

3.419.310 

9.033.022 

16.594.568 

7.996.168 

1.557.186 

I.0I9.5I0 

1.138.849 

538.475 

74.609 

171.911 

180.911 
57.195 

58.650 

258.857 

264,416 

131.168 

15.311.989 

1,262.129 

595.553 

567.901 

5.955.904 

I.06I.4I0 

223.386 

369.423 

10.189.774 

883.813 

296.877 

249.734 

4.252.232 

1.175.220 

146.918 

142.970 

11.938.759 

905.950 

337.620 

347.959 

15.558.716 

1.699.614 

I.0II.285 

422.664 

6.279.475 

1.361.993 

445.696 

189.856 

6.447.866 

1.605.281 

758.704 

453.387 

13.820.437 

1,850.872 

336.327 

386.078 

4.856.319 

473.384 

77.009 

58.095 

12.715.447 

815.347 

172.055 

540.904 

4.634.867 

25.011.708 

9,128.255 

11.713.731 

11.348.866 

916.931 

2.021.203 

814.552 

1.854.928 

964.013 

62.422 

645.658 

116.033 

467.030 

274,193 

304.183 
1. 101.455 
182.805 
694.870 
480.708 

pr-Tampa  (Fla.)  Tribune  (S) 

Tampa  (Fla.)  Timet  (e) 

fd-Tronton  (N.J.)  Timet  (a) 
x-pr-Trenton  (N.J.) 

Timet  Advertiser  (S) 

Trenton  (N.J.)  Trentonlan  (m) 

Washington  (D.C.)  Pott  (m) 

p- Washington  (D.C.) 

Post  . (S) 

pr-Wash’ngtan  (D.C.) 

Star  Nows  . (o) 

pr-Washington  (D.C.) 

Star  News  (S) 

'•WaterbuiY  (Conn.)  American 

(0)  A  Republican  . .  (m) 
x-pr-Watorbury  (Conn.) 

Repubiican  . (S) 

pr-Wost  Palm  Beach  (Fla.) 

Pott  (m)  23.338.011  1. 111.724 

pr-fd-West  Palm  Beach 

(Fla.)  Times  (e)  20.099.811 

p-West  Palm  Beach  (Fla.) 

Pott  Timet 
White  Piaint  (N.Y.) 


8.733.699  1,348.628 
8.754.124  477.987 

34.856,416  3.520.806 

15.317.668  2,932.503 
18.552.565  Z.433.090 
7.611.949  1,492,604 
9.559.507  737,732 

6.705.286  957.924 


3.975.834  70.705.721 
9.829.012  28,732.604 
3.606,032  11.988.(65 

2,879,067  5.539.414 

9.668.580  24.768.906 
8.222.357  3l.5l7.02l 

3. 1 6  (.049  13.641.022 
2.154.906  3.965,787 

7.629.739  29.546.183 


4,025.629  17.037,319 
12.703.947  44.141.826 
9.137,225  24,697,576 
9,091,601  25.570.836 
4,326,738  (  3.059.814 

18.727.255  52.732.406 
(8.343.031  50,940.921 

5.105.479  16.988.335 
7.433.544  19.026,665 

1.773.988  6.889.831 

6.302.374  17.235.902 
6.319.436  24.601.539 
1.999.245  10.725.91 1 

4.770.361  22.735.171 
1.216.269  8.828.105 

4.603.014  16.280.801 
2.300.883  8.022.241 

4.554.248  18,183.508 
4.200.833  23.066.505 
1.821,764  10.271.429 
2.354.135  11.953.679 
6,152,354  22.665.479 
2,306.542  7.778.329 

4.868.745  19.5(4.141 

1. 46 1.667  7.441.995 

14.795.778  43.720.885 

_  4.568  986  14.818.342 

694.870  13.996.896  28.981.809 

-  4.714.494  18.146.435 

101.661  181.755  1.859.889  12.314.037 

156.251  320,622  5.300.697  (  5.216.530 

940.843  (.696.488  17.172.429  58.322.932 

164,624  464.638  7,493.979  26.404.932 


Reporter  Dispatch 


1.061,966 
(S)  11,058.983  1. 138.814 
(0)  10.960.858  2.287,710 


599.794  1,073.839  8.8(8.147  32.026.640 

I00.88  (  375,507  2,467.066  I2,076.53( 

(96.101  534.956  5.937.575  (  7.036.650 

104.356  202,274  1,850,025  9.839.701 

411.340  589.462  (  0.071.424  35.846,427 

402.231  577.644  7.928.526  30.194.650 

273.338  414.854  2.240.469  15.188.503 

619.527  1.160.556 


4.177.403  19.435.2(3 
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DIRECTORY  OF  NOTES 
YEAR  -  1973 


Baton  Rouge  (La.)  Advocate  (m)  and  State- 
Times  (e)  sold  in  combination;  Linage  of 
one  edition.  Advocate  (m)  is  shown. 

Cincinnati  (0.)  Enquirer  and  Post  &  Times 
Star  did  not  publish  Nov.  24  through  26  due 
to  strike  conditions. 

Erie  (N.Y.)  Times  (e)  and  News  (m)  sold  in 
combination;  Linage  of  one  edition,  Times 
(e)  is  shown. 

Long  Beach  (Calif.)  Press  Telegram  (e)  and 
Independent  (m)  sold  in  combination;  Linage 
of  one  edition,  Press-Telegram  (e)  is  shown. 

New  York  (N.Y.)  News  did  not  publish  Nov.  6 
and  7  due  to  strike  conditions. 

Orange  County  (N.J.)  Register  (e)  and  Reg¬ 
ister  (m)  sold  in  combination;  Linage  of  one 
edition.  Register  (e)  is  shown. 

Providence  (R.  I.)  During  the  Guild  strike 
Sept.  14  through  25,  there  was  an  inter¬ 
ruption  in  the  publishing  of  Providence  news¬ 
papers  as  follows;  Bulletin  not  published 
Sept.  14  and  thereafter  a  combined  Journal- 
Bulletin  was  published  daily  and  measured  as 


the  Bulletin  until  Sept.  26  when  publishing 
of  separate  Morning  Journals  and  Evening 
Bulletins  were  resumed. 

St.  Louis  (Mo.)  Due  to  strike  conditions  the 
Post  Dispatch  (e)  did  not  publish  May  5. 
Evening  and  Sunday  did  not  publish  Aug.  22 
through  Oct.  6.  G'obe  Democrat  did  not 
publish  Aug.  23  through  Oct.  6. 

San  Bernardino  (Calif.)  Sun  (m)  and  Telegram 
(e)  sold  in  combination;  Linage  of  one 
edition.  Sun  (m)  is  shown. 

Waterbury  (Conn.)  American  (e)  and  Repub¬ 
lican  (m)  sold  in  combination;  Linage  of 
one  edition,  American  (e)  is  shown. 


CODE  MARKS 

X  Includes  Family  Weekly  Linage, 
p  Includes  Parade  Linage, 
pr  Includes  Part  Run  Linage, 
fd  Published  5  days  a  week  only. 

*  Combination  Newspapen. 


St.  Petersburg  (Fla.)  Times  (m)  .  10,545,924 
St.  Petersburg  (Fla.)  Times  (S)  .  3,948.568 
San  Bernardino  (Calif.)  Sun  (m)  918,594 

San  Bernardino  (Calif.)  Sun 

Telegram  (S)  .  206,511 

San  Jose  (Calif.)  Mercury  (m)  ..  2,070,079 

San  Jose  (Calif.)  News  (e)  .  2,055,067 

Seattle  (Wash.)  Post 

Intelligencer  (m)  .  66,160 

Seattle  (Wash.)  Post 

Intelligencer  (S)  .  17,920 

South  Bend  (Ind.)  Tribune  (e)  .  299,517 

South  Bend  (Ind.)  Tribune  (S)  .  401,782 

Syracuse  (N.Y.)  Herald 
Journal  (e)  .  199.222 


Syracuse  (N.Y.)  Herald 

American  (S)  . 

Syracuse  (N.Y.)  Post 

Standard  (m)  . 

Tallahassee  (Fla.)  Democrat  (e) 

Tampa  (Fla.)  Tribune  (m)  . 

Tampa  (Fla.)  Tribune  (S)  . 

Trenton  (N.J.)  Times 

Advertiser  (S>  . 

Washington  (O.C.)  Star  News  (c) 
Washington  (D.C.)  Star  News  (S) 
Waterbury  (Conn.)  Republican  (S) 
West  Palm  Beach  (Ha.)  Post  (m) 
West  Palm  Beach  (Fla.) 

Times  (e)  . 


175,333 

137,777 

220,525 

2,368,432 

12.600 

242,770 

2,163 

216,760 

13,680 

420,550 

419.894 


1973  Advertising  Linage 
Surveyed  by  Editor  &  Publisher 

Total 

Auto-  Advar- 

Newspapar  Ratail  Ganaral  motiva  Financial  Classifiad  tising 


Akron  (0.)  Beacon  Journal  (e)  . . 
Akron  (0.)  Beacon  Journal  (S)  . 
Albany  (N.Y.)  Times  Union  (S)  . 

Atlanta  (Ga.)  Journal  (e)  . 

Baltimore  (Md.)  News- 

American  (S)  . 

Baltimore  (Md.)  News- 

American  (e)  . 

Bergen  County  (N.J.)  Record  (e). 
Bergen  County  (N.J.)  Record  (S) 
Birmingham  (Ala.)  News  (e)  ... 
Boston  (Mass.)  Herald 

Advertiser  (S)  . 

Buffalo  (N.Y.)  Courier 

Express  (m)  . 

Buffalo  (N.Y.)  Courier 

Express  (S)  . 

Buffalo  (N.Y.)  News  (e)  . 

Charlotte  (N.C.)  Observer  (m)  .. 
Charlotte  (N.C.)  Observer  (S)  .. 
Cincinnati  (0.)  Post  & 

Times  Star  (e)  . 

Cleveland  (0.)  Plain  Dealer  (m). 
Cleveland  (0.)  Plain  Dealer  (S). 

Cleveland  (0.)  Press  (e)  . 

Columbus  (0.)  Dispatch  (e)  ... 

Dallas  (Tex.)  News  (m)  . 

Dallas  (Tex.)  News  (S)  . 

Dallas  (Tex.)  Times-Herald  (e)  . 
Dallas  (Tex.)  Times-Herald  (S)  . 

Dayton  (0.)  News  (e)  . 

Denver  (Colo.)  Post  (e)  . 

Detroit  (Mich.)  Free  Press  (m)  . 
Detroit  (Mich.)  Free  Press  (S)  . 

Detroit  (Mich.)  News  (e)  . 

Detroit  (Mich.)  News  (S)  . 

Fort  Lauderdale  (Fla.)  News  (e) 
Hartford  (Conn.)  Courant  (S)  .. 
Hartford  (Conn.)  Times  (e)  .... 
Hartford  (Conn.)  Times  (S)  .... 
Houston  (Tex.)  Chronicle  (e)  .... 
Houston  (Tex.)  Chronicle  (S)  ... 

Houston  (Tex.)  Post  (m) . 

Houston  (Tex.)  Post  (S)  . 

Kansas  City  (Mo.)  Star  (e)  .... 
Long  Beach  (Calif.) 

Press  Telegram  (e)  . 

Long  Beach  (Calif.) 

Independent  &  Press  Tel  (S)  . 
Long  Island  (N.Y.)  Newsday  (e) 
Long  island  (N.Y.)  Newsday  (S) 
Los  Angeles  (Calif.)  Times  (m)  . 
Los  Angeles  (Calif.)  Times  (S)  . 


PART  RUN  LINAGE 


104.280  Macon  (Ga.)  Telegraph  (m)  _ 

1,029,180  Macon  (Ga.)  News  (e)  . 

16,000  Macon  (Ga.)  Telegraph  & 

2.398,948  News  (S)  . 

Memphis  (Tenn.)  Press. 

1.036,744  ScimiUr  (e)  . 

Miami  (Fla.)  Herald  (m)  . 

156.380  Miami  (Fla.)  Herald  (S)  . 

2,620,499  Miami  (Fla.)  News  (e)  . 

1,748,080  Milwaukee  (Wis.)  Sentinel  (m)  . 
767,154  Milwaukee  (Wis.)  Journal  (e)  ... 
Milwaukee  (Wis.)  Journal  (S)  ... 
3,183,661  Minneapolis  (Minn.)  Tribune  (m) 
Minneapolis  (Minn.)  Tribune  (S) 
23,723  Minneapolis  (Minn.)  Star  (e)  .. 
New  Orleans  (La.) 

117,266  Times-Picayune  (S)  . 

1,330,485  New  Orleans  (U.) 

108,451  SUtes-ltem  (e)  . 

14,354  New  York  (N.Y.)  Times  (S) _ 

New  York  (N.Y.)  News  (m)  .... 
65.520  New  York  (N.Y.)  News  (S)  .... 
1,570.130  Newark  (N.J.)  Star  Ledger  (m)  . 

772.019  Newark  (N.J.)  Star  Ledger  (S)  . 
5,046,^0  Orlando  (Fla.)  ^ntinel  Star  (d) 
95,745  Orlando  (Fla.)  Sentinel  Star  (S) 

1,151.592  Orlando  (Fla.)  Star  (e)  . 

973,889  Philadelphia  (Pa.)  Bulletin  (e)  . . 
1,565.982  Philadelphia  (Pa.)  Bulletin  (S)  . 
542.988  Philadelphia  (Pa.)  Inquirer  (m). 
867,985  Philadelphia  (Pa.)  inquirer  (S). 

1,887.694  Pittsburgh  (Pa.)  Press  (e)  . 

2.840.241  Pittsburgh  (Pa.)  Press  (S)  . 

2,472.245  Providence  (R.l.)  Builetin  (e)  . . 
4,088,418  Providence  (R.l.)  Journal  (m)  .. 
2.222.309  Quincy  (III.)  Patriot  Ledger  (e)  . 

1,269.914  Roanoke  (Va.)  Times  (m)  . 

2,527,710  Roanoke  (Va.)  Times  (S)  . 

9,440  Roanoke  (Va.)  World  News  (e)  . 
583.160  Rochester  (N.Y.)  Democrat  & 

6,499.204  Chronicle  (m)  . 

1,493.358  Rochester  (N.Y.)  Democrat  & 

4,250.967  Chronicle  (S)  . 

1,515.084  Rochester  (N.Y.)  Times 

1,469,215  Union  (e)  . 

Sacramento  (Calif.)  Bee  (e)  .... 
4,250,876  St.  Louis  (Mo.)  Democrat  (m)  .. 
St.  Louis  (Mo.)  Democrat 

97,104  (wk-end)  . 

6.890.567  St.  Louis  (Mo.)  Post 

1,480,790  Dispatch  (e)  . 

17,936.432  St.  Louis  (Mo.)  Post 
16,580,756  Dispatch  (S)  . 


Anniston  Star  . 

(eS) 

12,573,344 

485.786 

NA 

NA 

1.870.638 

14.929.768 

Decatur  Daily 

(aS) 

9.136.246 

426.342 

2.958.494 

12.521.082 

Huntsville  Times 

(eS) 

16.587.396 

1.208.130 

68.122 

20.958 

4.878.749 

22.851.263 

Jasper  Mountain  Eagle 

..(a) 

3.135.706 

150,504 

NA 

111,342 

611.226 

3.998.778 

51,743 

Dpelika-Auburn  Nevvs 

(eS) 

6.514.928 

156.240 

NA 

71.498 

1.506.064 

8.248.730 

46,485 

ALASKA 

50,376 

Anchorage  Times 

(e) 

17.991.708 

611.296 

NA 

NA 

9.966.068 

28.569.072 

Fairbanks  News- Miner 

4.767.854 

508.816 

NA 

NA 

1.927.002 

7.203.672 

,143,078 

Ketchikan  News 

(e) 

94.472 

1.008 

NA 

NA 

NA 

95.480 

2,658.188 

1,129,597 

636.060 

222,201 

677.758 

518,685 

701.440 

313.540 

5,961,581 


Meta  Tribune  . 

Scottsdale  Progress 
Tucson  Star 
Tucson  Star 
Tuctsn  Citizen 
Totals 
Yuma  Sun 


..(e)  7,I84.0S8  522. 9S6 

(e)  31.256.316  5  910  968 
(m)  22.785.910  1.380.893 

(S)  7.274.876  572.082 

(e)  23.120.020  1.374.702 

53.180.806  3.327.674 
(eS)  6.778.002  169.106 


NA 

987.448 

NA 

NA 


NA 

2.741.648 

NA 

NA 

NA 

NA 

NA 


3.701.320  11,408,334 
20.560.988  61.457.368 
9.952.138  34.118.938 
3.M4.C6?  10.961.020 
9.952.138  34.446.860 
23.018.338  79.526.818 
3.081.900  10.029.008 


1,060,888 

182,651 

4,713.031 

9.992.418 

16,676.838 

809.839 

250.585 

5,546.808 

1.967.607 

163,373 

8,782.861 

6.640,690 

2,792.855 

6,330,523 

608,701 

91.200 
1,339,564 

10.200 

527.513 

1,223,115 

16.800 

665,520 

9,408 

276,990 

19,200 

44.905 

2,088,944 

89,773 

1,506,853 

673,691 


Batcsville  Guard  (e) 

CnnwiVy  Log  Cabin 
Democrat  (e) 

Hope  Star  (o) 

Hot  Springs  Sentinel  Record 
(mS)'New  Era  (e-sat.-m) 
Magnolia  Banner-News  (eSi 
Paragoiild  Press  (e-sat.m) 
Pine  Bluff  Commercial  (eS) 

Searcy  Citizen  . (e) 

Stuttgart  Leader  .  (e) 


Alameda  Times-Star  (ml 

Antioch  Ledger  (e) 

Bakertfleld  Californian  (eS) 
Banning  Record 
Gazette  (e-ex.  sat.  I 

Berkeley  Gazette  (e) 

Camariflo  News  (m-ex.sat.) 
Corona  Independent  (e-ex. sat.) 
El  Calon  Californian  (e) 
Etcnndidn  Timet- 
Advocate  (eS-ex.sat.l 

Fontana  Herald-News  (e) 

Fremont  Argus  (mS) 

Glendale  Newt-Press  (a) 
Hanford  Sentinel  (el 

Hayward  Review  (eS) 

La  Habra- Brea 
Star-  Progress 
Llvermnre  Tri-Valley 
Herald  (ms) 

Lodi  News-Sentinel  (ml 
Lompoe  Record  .  (e-ex. sat.) 
Madera  Tribune  (e-ex.sat.) 
Marvtville-Appeal- 

Democrat  (ei 

Merced  Sun-Star  (e) 

Monterey  Peninsula 
Herald  (eS) 


ARKANSAS 

2.438.493  101.000  30.000 


3.411.764 

1.678.404 


7.462.644 

2.240.084 

3.568.810 

9.778.524 

3.640.000 

2.237.564 


2.758.154 

3.932.580 

17.361.876 

I.  119.930 
3,708.817 
4.140.906 
3.021.333 
3,287.256 

II. 616.486 
1.671.068 
8.056.272 
6.291.614 
3.472.756 

15.686.216 


230.034 

78.638 

126.758 

345.940 

84.000 

133.630 

CALIFORNIA 

393.862 

404.754 

1.302.098 

67.508 

441,413 

61.474 

102.144 

71.470 

462.224 
250  628 
492.747 
415.394 
356.146 
937.524 


NA 

NA 

NA 

NA 

50.400 

NA 


NA 

NA 

NA 


NA 

NA 

NA 


(e)  3.245.620  2.264,065 


251.860 
165  060 
194.726 
110.964 


10.409.784 

4.469.199 

3.279.282 

2.782.682 

7.381.514 

7.048.860 


14.305.984  510.974 


NA 

NA 

NA 


NA 

589.891 

3.159.386 

NA 

311.308 

3.859.146 

62,160 

454.314 

2.279.508 

NA 

2.933.238 

10.625  916 

NA 

378.196 

2.696  918 

NA 

541.548 

4.237.116 

NA 

2.42S.402 

12.549.866 

NA 

592.704 

4.367.104 

NA 

501.998 

2.873.192 

NA 

1.642.298 

4.794.314 

NA 

2.093.056 

6.430.390 

NA 

5.077.156 

23.741.130 

49.322 

428.778 

1.685.358 

NA 

4.080.330 

8.230.560 

83.272 

2.644  964 

6  930.616 

NA 

1.254.498 

4.377.975 

NA 

2.520.000 

5.878.726 

253.638 

6.210.260 

18.542.608 

NA 

562.394 

2.484  090 

NA 

5.908.602 

14.457.621 

NA 

3.773.574 

10.480.582 

NA 

1.597.988 

5.426.890 

NA 

6.362.202 

22.985.942 

210.574 

757  022 

6.477.2B2 

NA 

3.596.096 

14.257.740 

NA 

1.955.058 

6.711.096 

NA 

1. 151.584 

4.575.592 

NA 

870.086 

3.763.732 

35.000 

2.853.326 

10.685.038 

NA 

2.343.012 

9.788.548 

NA 

5.647.236 

20.464,194 

OF  ALL  ADULT  NEWSPAPER  READERS 
(DAILY  OR  SUNDAY) 

#  7  out  of  10  rood  The  Son  Antonio  Light. 

#  More  than  holf  see  no  other  newspoper 
but  the  San  Antonio  Light 


WRITE  US  FOR 
YOUR  FREE  COPY 


San  Anl^io  Light 


OF  ALL  ADULT  NEWSPAPER  READERS  IN 
FAMUES  WITH  INCOME  OVER  $10,000 

•  2  out  of  3  read  The  San  Antonio  Light. 

M  Almost  half  see  no  other  newspoper 
but  The  Son  Antonio  Light. 


Or  your  roprosontativo 
from  Hoarst  Advertising  Sorvko 


EDITOR  &  PUBLISHER  for  May  25,  1974 


3A 


Newspaper 


Total 

Auto-  Advtr- 

Retail  General  motive  Financial  Classified  tising 


Newspaper 


Total 

Auto-  Advar- 

Retail  General  motive  Financial  Classified  tising 


Oakland  Tribune  (e-sat.mS) 
Oroville  Mercury  Reiiiter  (e> 
Palm  Serines  Desert  Sun  (e) 
Pasadena  Star. News  (meS) 
Paso  Robles  Press  (e-ex. sat.) 
Pittsburt  Post- 
Oispatch  (e-ex.sat.) 

Pomona  Proeress. 

Bulletin  (eS) 

Reddint  Record- 
Searchliahr  (e) 

Redwood  City 

Tribune  (e-sat.m) 

Richmond  Independent  (e) 
Riverside  Press- 
Enterprise  (meS) 

Roseville  Press- 
Tribune  (e-ex.sat.) 

Salinas  Californian  (e) 
San  Luis  Obispo  Telegram- 
Tribune  (e) 

San  Mateo  Times  & 

News  Leader  (e) 

San  Prdro  News-Pilot  (e) 
San  Rafael  Indenendent- 
Journal  (e) 

Santa  Barbara  News- 
Press  (eS) 

Santa  Maria  Times  (e) 

Santa  Monica  Outlook  (e) 
Santa  Paula 

Chronicle  (e-ex.sat.) 

Santa  Rosa  Press 
Democrat  (eS-ex.sat.) 

Stockton  Record  (el 

Stockton  Record  (S) 

Totals 

Taft  Midway 

Driller  (e-ex.sat.) 

Torrance  South  Bay 
Breere  (eS) 

Tulare  Advance-Register 

A  Times  . (e) 

Ukiah  Journal  (e-ex  sat.) 
Van  Nuys  Valley  News  A 
Green  Sheet 

(m..tue..thu..fri..Sl 
Victorvill*  Press  (e) 

Visalia  Times-Delta  ....(e) 
Walnut  Creek  Contra  Costra 
Times  (mS-ex.mon.Asat.) 
Watsonville  Register- 
Pajaronian  (el 

Whittier  News  (e) 

Vreka  Siskiyou 
News  (e-ex.sat.) 


Boulder  Camera  (e-sat.m) 
Canon  City  Re-ord  (el 

Durango  Herald  (eS-ex.sat.) 
Fort  Collins 

Coloradoan  (eS-ex.sat.i 

Fort  Morgan  Times  . (e) 

Greeley  Tribune 

Republican  . (e) 

Lamar  Tri-State 

News  . (e-cx.sat.) 

Longmont 

Times-Call  . (e-sat.m.) 

Loveland  Reporter- 
Herald  (e-sat.m.) 

Montrose  Press  ..(e-ex.sat.) 

Pueblo  Chieftain  . (m) 

Pueblo  Star-Journal  . (e) 

Pueblo  Star-Journal  A 

Chieftain  . (S) 

Totals  . 


Bridgeport  Telegram  ...(m) 

Bridgeport  Post  . (e) 

Bridgeport  Sunday  Post  (S) 

Totals  . 

Bristol  Press  (e) 

Danhurv  News-Times  (eSi 
Greenwich  Time  ..(e-ex.sat.) 

Manchester  Herald  . (e) 

Meriden  Record  (m) 

Meriden  Journal  . (e) 

Totals  . 

Middletown  Press  . (e) 

Milford  Citiaen  . (eS) 

New  Britain  Herald  _ (e) 


21.610.626 

3.442.891 

752.957 

680.221 

9.948.042 

36.434.737 

3.463.810 

222.712 

16  228 

26.394 

1.353.135 

5.084.279 

5  626.376 

522.760 

NA 

NA 

4.306.078 

10.667.454 

10.539.978 

1.538.412 

NA 

NA 

6.486.704 

18.565.094 

2.161,587 

66.472 

16.030 

24.747 

451.314 

2.720.150 

2.701,496 

91.798 

2t  266 

18.914 

1.084.510 

3.917.984 

13.471.948 

1 .063.468 

2,176,080 

4.294.402 

5.950.392 

20.485.808 

6.462.792 

558.026 

NA 

NA 

3.240,398 

10.261.216 

6.135.710 

686.630 

NA 

NA 

3.423.742 

10.246.082 

6.130.201 

303.848 

50.718 

115,818 

4.124.580 

10.725.165 

18.827.564 

1.7.3.728 

NA 

NA 

9.821.154 

30.392.446 

2.241.988 

113.582 

NA 

NA 

786.576 

3.142.146 

12.682.502 

529.116 

657.790 

403.522 

4.452.448 

17.941,770 

4.279.660 

419.097 

NA 

315.980 

2.173.143 

7.187.880 

12.168.506 

1.282.536 

1.382  864 

451.413 

4.964.652 

18  415  694 

7.434.868 

618.352 

NA 

NA 

2.360.689 

10.632.264 

10.422.776 

1.044.879 

78.219 

14.346 

7.084.924 

18.645.144 

15.195.768 

1.269.646 

NA 

NA 

7.509.866 

24.515.624 

6.346.550 

376.824 

NA 

NA 

2.331.812 

9.241.134 

7.886.158 

1.028.230 

NA 

NA 

6.675.276 

15.590.930 

340.342 

118.904 

87.360 

NA 

76.944 

623.550 

10.999.688 

958.230 

NA 

272.538 

5.797.750 

18.028.206 

10.328.822 

1. 119.298 

84.861 

170.991 

3.904.220 

15.608.192 

2.635.542 

192.202 

5.462 

1.740 

671.286 

3.506.412 

12.964.364 

1.31 1.500 

90.503 

172.731 

4.575.506 

19.114.604 

1.644,468 

84.322 

NA 

NA 

336.770 

2.065.560 

21.615.062 

1.009.708 

NA 

NA 

13.300.700 

36.414.224 

2.786.952 

229.634 

NA 

NA 

1.078.488 

4.095.074 

3.364.844 

190.120 

NA 

NA 

1.333.612 

4.888.576 

31.682.644 

1.578  468 

NA 

757.344 

22.887.592 

56  906  048 

3.048  038 

205.030 

NA 

NA 

1.682.352 

5.164.222 

8.444.772 

387,100 

NA 

NA 

2.561,426 

11.393.292 

15.453.438 

1.467.942 

1.205.050 

591.104 

9.259.586 

26.431.314 

4  553.612 

86.917 

29  146 

64.928 

1.684.186 

6.418.789 

5.805.814 

193.037 

63.712 

90.955 

3.468.248 

9.621.766 

977.018 

98.686 

138.068 

NA 

472.528 

1.686.300 

COLORADO 

19.370.386 

348.950 

NA 

NA 

6.197.625 

25.916  961 

3.093  440 

96.978 

NA 

NA 

605.178 

3.795.596 

3.489.444 

153.497 

NA 

NA 

1.150.072 

4.793.013 

11.360.370 

418  852 

570.976 

891.324 

4.795.774 

16.074  996 

2.512.244 

105.630 

52.486 

118.426 

425.950 

3.214.736 

13.096.328 

382.760 

NA 

NA 

4.03S.094 

17.514,182 

2.558.528 

84.406 

NA 

NA 

333.606 

2.976.540 

8.559.474 

211.526 

NA 

NA 

2.124.598 

10.895.598 

5  790.358 

280.056 

NA 

NA 

1.510.488 

7.580.902 

1.858.304 

166.152 

NA 

NA 

570.766 

2.595.222 

10.109.308 

600.203 

In  Retail  &  Genl. 

2.226.513 

12.936.024 

10.106.026 

600.203 

In  Retail  &  Genl. 

2.226.513 

12.932.742 

3.033.684 

232.744 

In  Retail  A  Gent. 

721.019 

3.992,447 

23.254,018 

1.433.150 

In  Retail  A  Genl. 

5.174.045 

29.861.213 

CONNECTICUT 

16.923.924 

1.285.815 

NA 

NA 

7.380.761 

25.590.500 

I6.S00.375 

1.282.003 

NA 

NA 

7.444.454 

25.276.832 

$.452,916 

159.257 

NA 

NA 

2.743.628 

8  355.891 

36.877.215 

2.727.075 

NA 

NA 

17.568.843 

59.173.133 

4.877.312 

94.340 

4^9  606 

291.432 

2.186.114 

7,888.804 

14.386.389 

763.467 

NA 

NA 

6.571.466 

21. 671. ,372 

5.873.182 

1.001.686 

NA 

NA 

2.476.880 

9.351.748 

6.958.532 

NA 

NA 

NA 

1.630.670 

8.850.nn2 

9  702.060 

440.524 

NA 

NA 

2  455  460 

1 7.098.044 

9.249.618 

440.804 

NA 

NA 

2.332.568 

12.022.990 

18.451.678 

881.328 

NA 

NA 

4.788.028 

24.121.034 

6.420.M3 

288.631 

NA 

1.504.086 

1.376.136 

9.588.966 

3.138.660 

79  100 

NA 

42.994 

859.062 

4.155.816 

8.573.594 

493.117 

NA 

NA 

1.940.068 

10.906.779 

New  Haven  Journal- 


Courier 

(m) 

9.224.439 

1. 470.953  1 

.546.692 

859.492 

5.652.332 

18.753.908 

New  Haven  Register 

(0) 

13.791.535 

1.472.353 

882.722 

919.874 

6.944,788 

24.011.252 

New  Haven  Register 

(8) 

10.236  866 

684.574 

997.278 

92.658 

2,812.222 

14.823.598 

Totals  . 

33.252.840 

2,627.850  3.426.652 

1,872.024 

15,409.352 

57,786,758 

New  London  Day  ... 

...(e) 

11.681.999 

707.949 

In  Retail  A  Genl. 

3.164.392 

15.554.340 

Norwalk  Hour  . 

...(0) 

11.464.278 

911.218 

NA 

NA 

3.090.122 

l5.4SS.6t8 

Stamford  Advocate  . . . 

..  .(e) 

9.997.834 

1.235.612 

445.144 

803.040 

5.092.730 

17.538.360 

Torrington  Register  . 
Vernon  Journal 

(e) 

6.677.608 

199.220 

NA 

NA 

2.003,596 

8.880.424 

Inquirer  . 

Wilmington  Newsom 

...(0) 

3.339.000 

66.000 

DELAWARE 

435.000 

NA 

765.000 

4,605.000 

Journal 

(e) 

18.567,037 

2.100,462 

FLORIDA 

NA 

NA 

7.757.879 

28.425.378 

476.000 
22  856.095 
11.663.400 
17.489.024 


Boca  Raton 
News  (eS  ex.  mon.) 

Clearwater  Sun  (e-sat.mS) 

Gainesville  Sun  . (eS) 

Hollywood  Sun-Tattler  .(e> 
Kissimmee-Osceola 

Sun  . (e  ex.  sat.)  1.974.533 

Lakeland  Ledger  (e-sat.mS)  13.392.232 
Leesburg 

Commercial  . . .  (eS  ax.  sat.)  3.253.222 
Naples  News  (eS  ex.  sat.)  13.261.738 
Orlando  Sentinel 


In  Retail  NA 

465  948  NA 

428.400  NA 

431.270  1.722.336 


NA 

155.400 

NA 


208.600  684.600 

10.519.369  33.841.412 
5.199.600  17.446.800 
9.339.708  28.982.338 

1. 369.635  3.753.309 

6.528.536  20.408.570 

1.553.440  4.918.676 

2.337.440  16.326.072 


Star  (All  Day:  SI 

36.388.044 

2.340.492 

3.648.190 

NA 

15.191.512 

Palatka  News 

(e) 

3.757,152 

82.306 

NA 

NA 

1,111.866 

GEORGIA 

Albany  Herald 

(eS) 

13.179.375 

669.508 

NA 

NA 

4.701.900 

Columbus  Enquirer 

(m) 

9  876.608 

929.698 

NA 

NA 

3.736.718 

Columbus  Ledger 

(e) 

9.410.912 

930.496 

NA 

NA 

4.053.072 

Columbus  Ledger>Enquirer  (S) 

2.452.744 

264.852 

NA 

NA 

993.720 

Totals 

21.740.264 

2.125.046 

NA 

NA 

8.762,510 

Cordele  Dispatch 

(e) 

3.825.822 

114.590 

NA 

NA 

1.220.856 

Dublin  Courier  Herald 

(a) 

3.425.573 

928.124 

1.025.61 1 

NA 

116.480 

Gainesville  Times 

(P) 

7.203.261 

226.109 

NA 

NA 

1.575,528 

Lawrenceville  (iwinnett 

News 

(eS) 

4.049  948 

301.574 

NA 

NA 

2.142.154 

Statesboro  Herald 

(e) 

1.987.538 

94.290 

NA 

NA 

586.796 

Tifton  Gazette 

(e) 

3.507  900 

140.000 

7.126 

NA 

1.697.274 

Waycross  JournaNHerald  (e) 

7.002.331 

181.467 

NA 

NA 

898.440 

IDAHO 

Boise  Statesman 

(mS) 

17.904.152 

898.422 

NA 

NA 

7.304.794 

Caldwell  News*Tribune 

(e) 

4.990.412 

348.992 

NA 

NA 

2.681.554 

Idaho  Falls  Post* 

Register 

(mS) 

7  999.449 

313.124 

149.002 

274.106 

2.278.262 

Moscow  Idahonian 

(e) 

3  965.318 

217.168 

NA 

95.312 

1.277.892 

Nampa  Free  Press 

(e) 

5.281.444 

367,612 

In  Genl. 

155.512 

2.475.012 

Poratelto  Idaho  State 

Journal 

(eS) 

7,510.342 

412.860 

In  Retail  A  Genl. 

2.238.726 

ILLINOIS 

Arlingtnn  Heights 

Herald  (m-ex.sat.) 

7.593  901 

509.698 

1. 148.666 

NA 

6.031.723 

Aurora  Beacon^Ncws 

(eS) 

11.273.332 

588,154 

2.314.760 

607.796 

7.060.130 

Bloomington 

Pantagraph  CAII  Day;  S) 

13.955.722 

680.«62 

94,136 

NA 

6,507.662 

Buffalo  Grove  Herald<-See  Arlinoton  Heights  Herald 

Centralia  Sentinel 

(el 

I.ISI.OlO 

34.370 

1.176 

NA 

30S.928 

Chicago  Nswt 

<e) 

13.654.319 

5.562.334 

In  National 

4.093.033 

Chicago  Sun^Timos 

(m) 

22.373.132 

4.02I.SII 

In  National 

9.944.049 

Chicago  Sun-TImes 
Chicago  Today 
Chicago  Tribune 
Chicago  Tribune 
Totals 

Clinton  Journal- Public 
Danville  Commercial 
News 

DeKalb  Chronicle 


(S)  13.644.767  2.726.050 
(e)  6.553.399  2.889.228 

(m)  37.854.156  10.133.520 
(S)  15.802.817  5.644.166 
53.656.973  15.777.686 
(e)  1. 615.278  52.206 


NA 

NA 

NA 

63.882 


3. 144.71 1 
2.019.368 
15.047.632 
II. 173.231 
26.220.863 
352.002 


21.228.382 

1.492.484 
23.309.686 
36.338.992 
19.515.578 
11.461.995 
63.035.308 
32.620  714 
95.655.522 
2.083.368 


(eS)  9.342.130  549.822 

(e)  6.583.934  230.076 

Des  Plaines  Herald — See  Arlington  Heights  Herald 
Dixon  Telegraph  (e)  6.139.546  84.000 

Elk  Grove  Herald — See  Arlington  Heights  Herald 
Freeport  Journal- 

Standard  (e-sat.m)  4.945.269  257.117 

Harrisburg  Register  (e)  3,315.788  1^.975 

Jarksonville  Journal 

Courier  <meS)  6  714.260  199.505 

LaSalle  News-Tribune  (e)  9.564.0''2  228.004 

Mattoon  Journal  Gazette  (e>  5.178.224  161.042 

Monmouth  Review  Atlas  (e)  2,830.618  68.936 

Mt.  Prospect  Herald — See  Arlington  Heights  Herald 
Palatine  Herald — See  Arlington  Heights  Herald 
Peoria  Journal-Star  (meS)  20.455.778  2.583  289 
(e)  4. 141. 146 
(eS)  9.125.144 
(e)  12.161.632 
(ffl)  11.813.480 


45.990  28.000  2.360.274  8.657.810 


2.406.761  7.712.474 

603.904  4.164.439 


317.177 

NA 

NA 

19.198 


Pontiac  Leader 
Quincy  Herald-Whig 
Rock  Island  Argus 
Rockford  Star 


Rockford  Register- Republic  (e)  11.824.526 


104  174 
383.390 
1.216.838 
1.063.496 
1.055.992 


NA 

77  350 

NA 

In  Retail  A  Genl. 
NA  NA 

NA  NA 


146.487 

165.750 

NA 


I.4I6.2I9  9.500.419 

2.277.266  12.069.342 

1.185.422  6.524.688 

524.440  3.443.192 

6.345.780  29.531.344 
731.514  5.169.934 

2.460.468  11.969.002 
7.305.408  15  919  554 
7.084.770  19.961.746 
6.949.726  18.830.244 
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EDITOR  ac  PUBLISHER  for  May  25,  1974 


The  Great  State  of  New  England:  6  capitols,  12  million  people, 
$63  billion  income,  and  4,039,765  newspapers  every  weekday! 

The  story  of  New  England's  capitols  illustrates  a  paradox:  The  place  to  look  for  growth,  change  and  progress  is  old  New  England! 
The  oldest  of  the  buildings  shown  above,  the  Massachusetts  State  House,  was  first  built  in  1797,  and  three  are  their  states'  original 
capitol  buildings,  but  none  has  gone  unchanged.  Impelled  by  practical,  political  or  economic  reasons.  New  Englanders  have  en¬ 
larged,  remodeled,  rebuilt  their  capitols  inside  and  out,  moved  them  from  site  to  site,  and  even  from  city  to  city.  Vermont's  1859 
building  is  its  third;  Rhode  Island's  capital  was  moved  nine  times,  and  Connecticut's  original  state  capital  was  New  Haven. 

New  England  progress  is  certainly  not  limited  to  buildings.  Here,  manufacturing  first  succeeded  agriculture,  trade  and  shipping  as 
chief  employment  of  a  growing  population.  New  England  education— a  growth  industry  in  itself — has  brought  scientific  and  tech¬ 
nical  knowledge  to  new  heights,  so  laboratories  here  now  do  lO^/o  of  all  U.S.  research  and  development,  and  advanced  electronic 
manufacturing  earns  top  wages  for  residents  of  rural  villages  that  look  as  if  they  hadn't  changed  for  centuries.  In  New  England, 
the  past  isn't  forgotten,  but  improved  on! 

Newspapers  are  prime  movers  in  New  England  progress,  and  today  their  influence  is  greater  than  ever.  Daily  home  coverage  here 
exceeds  that  of  the  rest  of  the  nation  by  13.5%,  with  no  less  than  84,2%  household  coverage  in  any  New  England  state. 


Smart  Marketing  Starts  With  These  New  England  Daily  Newspapers 


MAINE 

Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

VERMONT 

Barre-Montpelier  Times-Argus  (E) 
Burlington  Free  Press  (M) 

Rutland  Herald  (M) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  A  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedtord  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Taunton  Gazette  (E) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E&S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 
Waterbury 'American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


Ntwipapar 


Total 

Auto-  Advor- 

Ratail  Ganaral  motiva  Financial  Clattifiad  Using 


Nawspapar 


Auto-  Advar- 

Ratall  Ganaral  motiva  Financial  Classifiad  tiling 


Rollint  Meadows  Herald — See  Arlinaton  HeitMi  Herald 
Sehaumbera  Hoffman  Estates  Herald — See  Arlinften  HeiaMs 


Sehaumbera  Heltman 
Sterllni  Gazette 
Streator  Times- Press 


Waukeian  N«wt*Sun 

I6.7U.084 

636.832 

NA 

NA 

6.969.8U 

Wheelint  Herald— Sac  Arlintton  Heiihti 

Herald 

INDIANA 

Bedford  Times- Mail 

(eS) 

5.5U.484 

391.804 

47.238 

94.3U 

I.UI.940 

Bloominiton  Herald -Telephone 

(a)  4  Harald-Tlmai 

..(8) 

ll.602,4U 

3U.t94 

49.U6 

267,344 

2,740.920 

Bluffton  Newt*  Banner 

(el 

2.532.747 

49. 2U 

NA 

NA 

2U.307 

Clinton  Clintonian  (a>ex.aat.) 

I.292.7U 

37.201 

79.618 

NA 

247.923 

Columbui  Rapublie 
Conaertvilla  Nawiv 

(e) 

9.057.944 

345.954 

NA 

NA 

2.060.IU 

Examiner  . 

Crawfordtville  Journal- 

..(e) 

4.140,584 

78.246 

38.820 

97,405 

1,110.557 

Review 

(e) 

4.399. 4S4 

67.200 

NA 

I82.U6 

I.202.U2 

Elkhart  Truth  (e-iat.m) 

Il.934.m7 

726.936 

85.U2 

4U.534 

4.017.744 

Frankfort  Times 

4.049el64 

78.372 

I32.5U 

192.164 

1.285.718 

Franklin  Journal 

(e) 

3.835.076 

247.4M 

NA 

NA 

790.9U 

Gary  Post-Tribune  (eS)  IS. 749  598 
Goshen  News  (e>  5. 155  954 

Greensbura  News  (e)  3.075.870 

Hartford  City  News-Times  (e)  31.640 

Kokomo  Tribuna  (eS)  11.691.554 

Lafayette  Jcurnal  A 

Couriar  . (a)  18.042.543 

Lojansport  Pharos-Tribune  A 
Press  (e-ex. sat.)  4.267.676 

Lojansport  Pharos- 

Tribune  (S)  I. 220.366 

Totals  5.488.042 

Marlon  Chronicle-Tribune  (m)  8.669.066 
Marion  Chronicle-Tribune  (S)  2.439.598 
Totals  11.108  664 

Muncle  Star  Press  (meS)  21.704.640 
New  Castle  Courier  Times  (e)  6.176.464 
Portiand  Commercial 
Review  (e)  2.678.898 

Princeton  Clarion  (e-ex. sat.)  2.345.518 
Richmond  Palladium- 
Item  (eS)  8.047.000 

Rochester  Sentinel  (e)  1.598.632 

Seymour  Tribune  (el  4  668.127 

Shelbi.i.le  News  (a)  5.417.660 

Spencot  World  . (a)  NA 

Terre  Haute  Star  (m)  7.965  482 

Terre  Haute  Tribune  (e)  7  994  420 
Terre  Haute  Tribune-Star  (S)  5.188  820 
Totals  21.148.722 

Valparaiso  Vidette- 

Messcnper  (e)  5.667.550 

Vincennes  Sun- 

Commercial  . (cS)  6.637.792 

Wabash  Plain  Dealer  (e)  2  243  563 

Washiniton  Times  Herald  (e)  4.446.764 


14.743.680 

2.868.292 

1.857.530 

11.463.004 


5.842.452 

16.678.777 

5.737.998 

4.873.442 

27,195.951 

6.415.730 

3.943.800 

31.640 

18.263.910 


1.521.593 
7,164.822 
•  1.608.380 
3.799.870 
14.908.250 
31.210.034 
8.147.950 


10  601.276 
2.277.464 
7.259.888 
5.928.552 
1.243.700 
10.718  974 
10.761  646 
7.015.386 
28.496.006 


Ames  Tribune  . 

Atlantic  News 

..(e) 

5.701.136 

I57.7IC 

24,486 

NA 

1.752.898 

7.6U.23) 

Teiegraph 

(e' 

2.MI.4U 

1*2  790 

219  296 

11.776 

221.340 

3.186.643 

Boone  News- Republican 
Burlington 

Haurk  Eye  _ (eS-ex 

..(e) 

298.000 

23,520 

NA 

NA 

NA 

321.520 

sat.) 

4.U4.U4 

2U.3U 

InGeneral 

NA 

1.096.247 

5.U7.469 

Carroll  Times- Herald 

(f) 

2.515.548 

94.626 

14.476 

M.038 

555  330 

3.246.068 

Cedar  Rapids  Gazette  . 

(eS) 

I5.377.4U 

1.000.818 

NA 

NA 

4.8M.U8 

21.250.944 

Charles  City  Press  _ 

.(a) 

2.468.200 

94.556 

4.4U 

101.920 

330.4U 

2.999.812 

Clinton  Herald  . 

.(e) 

9.U7.038 

IU.829 

NA 

NA 

I.903.U5 

11.149.432 

Craiton  Newt  Advertiter 
Davenport  TImai- 

(e) 

2.803,422 

110.466 

NA 

NA 

704.144 

3.618.032 

Democrat  . (AIIDayS)  14.193.074 

Dubuaue  Telefraph- 


Herald  . 

(eS) 

11.369.092 

490.392 

NA 

NA 

3  III. 179 

14.970.602 

Des  Moines  Register  .. 

.(m) 

3.429.171 

I.2U.452 

513.601 

337.538 

4.340.618 

9.r77.383 

Das  Moinat  Tribune  .. 

..(e) 

8.966.946 

1.284.992 

378.285 

324.153 

4.260.748 

15.215.124 

Des  Moines  Register  . . . 

(S) 

5.108,437 

1.544.179 

139.956 

191.020 

^  926.MI 

9.910.573 

Totals  . 

17.504.554 

4.0U.623 

1.031.842 

852.711 

11.523.347 

35  003.277 

Fairfield  Ledger  . 

..(e) 

2.629.900 

78.512 

9.686 

91, 2M 

414,218 

3.223.598 

Iowa  City  Iowan  (m-ex.sat.) 

2.176.069 

118.391 

NA 

NA 

343.U4 

2.638.314 

Iowa  Cit>  Prast-Citizan 

..(e) 

8.622.453 

206.M3 

NA 

NA 

2.3H.I26 

11.184.682 

Keokuk  Gate  City  .... 

..(e) 

2.949.855 

97.538 

NA 

52.654 

676.060 

3.776.107 

LaMari  Sentinel  . 

Marshalltown  Timet* 

..(e) 

1.880.(33 

68.992 

N.. 

NA 

844.5U 

2.793  630 

Republican  . 

Mason  City 

..(e) 

8.258.908 

2I7,7U 

470.572 

272.230 

2,096,164 

11.315.653 

Globe-Gazette  . 

..(e) 

7.045.122 

442.176 

NA 

141.400 

1.658,146 

9.288.744 

Muicatine  Journal  .... 

..(e) 

4.526.872 

157.906 

4S.4I»8 

NA 

1,130.826 

5.981.976 

Nevada  Journal  . 

..(e) 

1.520.174 

24.264 

4.200 

33.000 

291.942 

1,870.583 

Oelwein  Register  . 

..(e) 

2.983.638 

114.534 

NA 

74.004 

725.662 

3.M7.838 

Ottumwa  Courier  . 

...(e) 

4.900.070 

284.200 

NA 

NA 

9I7.ICC 

6.252.464 

Perry  Chief  . 

Vinton 

...(e) 

1.763.930 

91,966 

27.3M 

83.9U 

495.418 

2,442.532 

Cedar  Valley  Timet  . 

...(e) 

1.347.626 

68.726 

12.600 

NA 

171.384 

1.603. 3  6 

Wathinfton  Journal  .  . 

..(e) 

2.499.0U 

111.930 

NA 

NA 

430.920 

3.041.906 

Waterloo  Courier  . 

.(eS) 

15.610.826 

709.016 

30.926 

755.934 

3.931.086 

20.537.730 

Arkansas  City  Traveler 
Atchison  Globe 
Rurliniton  Republican 

Chanuta  Tribune  . 

Cl»  Center  Dispatch 
Coffeyville  Journal 
Columbus  Advocate 
Dodte  City  Globe 
Emporia  Gazette 
Garden  City  Teieiram 
Hays  News  (eS-ei 


Junction  City  Union  (e) 
Kansas  City  Kansan  (eS) 

Lawrence  Journal-World  (e< 
Liberal  Southwest  Times  (e) 
Pittsburt  Sun  (mS) 

Pratt  Tribune  (e) 

Salina  Journal  (eS-ex.sat.) 

Toyoka  Capital  (m) 

Topexa  Journal  (e) 

Topeka  Capital-Journal  (S) 

Totals 

Wichita  Eatio  (m) 

Wichita  Beacon  (ei 

Wichita  Eaile  A  Beacon  (S) 
Totals 


(0) 

4  605.038 

180.124 

In  Retail 

100.002 

340.634 

(eS) 

3.28$  912 

78.374 

30  022 

14.042 

767.522 

(e) 

49.048 

4.897 

1.981 

NA 

13.428 

.  (0) 

2,854.474 

52.755 

NA 

NA 

607  824 

(0) 

2.045  652 

42.279 

10  949 

7.014 

248.668 

(eS) 

3.648  932 

104.846 

I7.5M 

256.186 

871.444 

(0) 

1.707.734 

21.532 

5  810 

NA 

208.852 

(e) 

4.777  486 

265.860 

NA 

NA 

1.315.328 

(e) 

5  537.175 

164.969 

226.443 

415  261 

47.299 

(e) 

3.513.328 

223  945 

NA 

NA 

282.932 

i.iat.) 

4.MI.3I2 

228.536 

NA 

NA 

1.607.634 

i  sat.) 

1.787.467 

4.611.970 

NA 

NA 

252.697 

ay.  S) 

7.M7.II7 

408.191 

29  578 

NA 

3.311.448 

(a) 

5.900.290 

135.330 

185.214 

U.I20 

I.5U.072 

(oS) 

3.081.673 

19 ’.393 

NA 

NA 

2  248  953 

(o) 

8  876  476 

298  2U 

NA 

NA 

1.997.352 

t  (e) 

5.1  !9. 466 

305.8U 

100.800 

67.520 

945  000 

(mS) 

5.217.730 

259  9  0 

33.690 

91. 2M 

1.132.348 

(a) 

I.2U.32I 

86.723 

7.224 

U.3I8 

412.608 

s.sat.) 

6.304.506 

2M  632 

NA 

NA 

2.621.332 

(m) 

13.442.478 

789  992 

NA 

NA 

4.2U.576 

(0) 

9  035.216 

777,991 

NA 

NA 

4.877.818 

(8) 

3.5U.366 

907.552 

NA 

NA 

1.372.210 

26.036.060 
(m)  17.777.246 
(el  4  718.077 
(S)  4.614.650 
27.109  983 


10.508.404 

7.I8I.9I8 

5.403.768 

2.300.325 

I4.U6.0I2 


10  231  9M 
6.537.426 
4.279.534 
7.876.596 
19.372  156 
22.48J.960 


Ashland  Independent  (eS) 
Bowtinf  Green  Park  City 
News  (eSi 

Covinftan  Kentucky  Pott  (e) 
Corbin  Timet-Tribune  (cS) 
Hopkinsville  New  Era  (el 
Louisville  Courier-Journal  (m) 
Louisville  Timet  (e) 

Louisville  Courier- Journal 

Timet  . (8) 

Totals  . 

Madisenville  Mettenjer  (e) 
MavAeld  Mettenfe.-  (e> 

Maytville  Ledper- 
Independent  (m) 

Oweptboro  Mettenter  A 
Inquirer  (mS) 

Paducah  Sun-Democrat  (eS) 


Jepnintt  Newt  (e-e: 
Lake  Charles  American 
Press 

Monroe  World 
Monroe  News-Star 
Mnnr  e  World 
Totals 


Auqusta 

Kennebec  Journal  _ (m)  7.862.666 

Banfor  Newt  . (m)  10.507,295 

Brunswick 

Timet  Record  .  .(e-ex.sat.)  3,191,314 
NOTE:  Based  on  6-eolumn  format 
Portland  Press  Herald  ..(ml  10,771,971 

Portland  Express  . (e)  9,635,352 


1.800.876  10.930.472 

I.759.U0  12.512.408 

3.785.726  10.522.792 

7U.022  5.l26.4ra 

981,694  9  046.N8 

8.447.173  29.6I6.3U 
8.458.634  32.636.869 


13.341,934 

965.008 

NA 

NA 

2.928.016 

17.234.956 

55.198.050 

4.456.342 

NA 

NA 

19.833.823 

79.486  215 

4.921. lU 

59  416 

NA 

NA 

752.262 

5.732.846 

4.778.928 

137.375 

NA 

NA 

1.290.160 

6.206.473 

3,477.082 

109.466 

NA 

NA 

2I5.9U 

3.802.498 

11.631.781 

477.597 

NA 

NA 

1.180.547 

12.812.328 

12.673.346 

390.292 

2S.340 

NA 

2.949.744 

16.038.722 

LDUtSIANA 

I7.M9  9U 

373.604 

NA 

NA 

3.047.772 

21.785  442 

13.196  918 

297.150 

NA 

NA 

2.265.640 

15.759.716 

2.7U.I98 

110.957 

NA 

112.203 

339.812 

3.3U.970 

12  601,106 

604.415 

NA 

NA 

3.037. UO 

16.243.101 

11.571.180 

546.870 

NA 

NA 

3.665.422 

13.783  472 

10.794.962 

527.870 

NA 

NA 

3.283.791 

14.606.623 

3.295.264 

209.042 

NA 

NA 

1. US  733 

5.071.033 

25.661.406 

1.283.782 

NA 

NA 

8.515.946 

35.461.148 

In  Gen'l  A  Clast. 


2.024.400  10.714.363 
2.878.C92  14.258.403 


424.536  3.792.964 


Sunday  Talagram  . . 

....<S) 

5,287.694 

393.U3 

NA 

NA 

I.4U.22I 

7.119.478 

Totals  . 

25.895.017 

2,172.370 

NA 

NA 

5.133.463 

36.200.856 

MARYLAND 

Cambridge  Banner  . 
Cumbar.and 

....  (a) 

3.940.160 

41.552 

NA 

NA 

4:4.956 

4.473.12-1 

Timet/Newt  . 

.  .(a.m) 

7.822.962 

444.930 

NA 

NA 

1.547.568 

9.815.060 

Cumberland  Timas  .. 

....(8) 

4.179.728 

22.977 

NA 

NA 

:t9l.l74 

4. .593.87.9 

Totals  . 

12.002.690 

467.907 

NA 

NA 

1.936.742 

14.406.939 

Fradarick  Post  . 

. ..  .(m) 

13.458.438 

402.374 

NA 

NA 

3  383.478 

17.244.290 

Frodorick  News  . 

. (e) 

13  342.308 

404.124 

NA 

NA 

3.389.918 

17.130.350 

Totals  . 

26.800.746 

806.498 

NA 

NA 

6.773. 3M 

31.380.640 

Haparttown  Herald  . 

. . .  .(m) 

13.296,353 

513.317 

NA 

NA 

2.372.685 

16.182.355 

Hagerstown  Mall  ... 

. (0) 

13.411.797 

597.121 

NA 

NA 

2.370.193 

IS.379.III 

Tetalt  . 

26.708.150 

1. 110.431 

NA 

NA 

4.742.870 

32.5SI.4E6 

MASSACHUSETTS 


Attleboro  Sun  Chronicle  (c) 
Beverly  Timet  (e) 

Clinton  Item  (e> 

Fall  River  Herald  Newt  (e) 
Gardner  Newt  (e< 

Gloucester  Timet  (e) 

Haverhill  Gazette  (el 

Hplvoka  Transcript- 
Telearam  (e) 

Hvqpnlt  Cape  Cod  Standard- 
Times  (e) 

llvannit  Cape  Cod  Standard- 
Times  (S) 

Totals 

Newburyport  Newt  (e) 

North  Adams 

Transcript  (e-sat.m) 

Northampton  Hampshire 
Gazette  (e) 

Waltham  News-Tribune  (e) 
Worcester  Gazette  (e< 

Worcester  Te'efram  (m) 
Worcester  Teletram  (S) 

Totals 


7.125  664 
6.248.603 
2.010.124 
13  641.401 
3  646.405 
6.766.361 
5.695.172 


1.473  528 
10  079  202 
6.513.990 


8  102  540 
4.055  814 
6  967.258 
6.195  182 
7.839  961 
21.002.401 


3.772.743  I.8U.630 


9.471.952 
9.157.356 
2.560  880 
18.242  553 
4.498  605 
9  675  511 
8.993.222 


9  834.300 
5  538  375 
1 1.180  666 
13  515.022 
11.301  429 
39.000.117 


5.446  966 
4.175  872 
69.354 
3  5 '5.053 
2.354.562 
4.899  006 

I. 943  928 
6.3U.674 
6.391.147 
4.020.203 
6.397.482 
6.652.134 
11.636  334 
7.833.026 
5.707.313 
11.170  096 

6  538.644 
6  834  954 
I.8II.I94 
9.194.472 
18.491.246 
14.690.828 
5  8U.I28 
39.020.202 
28.210.743 

II. 252.143 
7.419.493 

44.U2.379 


Albion  Recorder  . (e)  2.820.384 

Alpena  Newt  . (e)  5.448.310 

Bad  Axe  Tribune  . (e)  3,0U.478 

Batt  e  Creak 

Enquirer  A  Newt  _ (eS)  13,210.806 

Bay  Citv  Times  . (eS)  13.661.088 

Benton  Harbor  Newt  Palladium  (e)/ 

St.  Joseph  Herald  Press  (e)  9.002.686 
Etcanaha  Press  (a)  5.242.762 

Flint  Journal  . (eS)  3I.947.U8 

Grand  Haven  Tribune  ..(e)  4.611.362 

Grand  Rapids  Pratt  _ (e)  22.329.C90 

Grand  Rapids  Press  ..  ..(S)  7.310.226 

Gree-vllle  News  .  (el  3.087  431 

Hillsdale  Newt  . (e)  4.919.628 

Ironwood  Globe  . (o)  4.172.824 

Kalamazoo  Gazette  . U)  l8,fl73.IU 

Kalamazoo  Gazette  . (S)  6.204.022 

Lantint  State  Journal  . .  (eS)  27.358.072 
Manlstoe  News-Advocate  (e)  i.079,C90 
Marquette  Mining  Journal  (a)  5,778,UI 

Monroe  Ntwt  . (e)  11,672,528 

Mt.  C'emans 

Macomb  Dally  . (e)  6.193.166 

Mntkepon  Chronicle  _ (eS)  15.913. UO 

Niles  Star  . (e)  NA 

Owotto  Artus-Prett  _ (e)  6.306. 2'8 

Petoskey  Nawt-Review  ..(e)  5.3U.S3S 

Pontiac  Oakland  Press  ..(a)  18.544,414 
Port  Huron  Timet  Herald  (a)  8,051.418 
Pert  Huron  Timet  Herald  (S)  6,152.566 
Sufinaw  Newt  (*)  16.228  044 

8t.  Jotaph  Herald  Press  ...(e)  Included 
South  Haven  Tribune  ...(e)  2.139.074 
Traverse  City  Record-Eatic  (e)  10.231,494 


lOl.OU  NA 

254.352  NA 

119.070  NA 


NA  465.5Cn 

129.962  1.173  3.32 

NA  632.210 


157.290 
126.666 
2.655.255 
290.458 
NA 
NA 
NA 
NA 
57.890 
In  Retail 
In  Retail 
NA 
6.776 
326.415 
In  Retail 


2.675.733 

795.242 
10.214.078 

1.508.080 
10.021.550 
2.455.992 
1.541.834 
I.I37.UI 
.538.648 
5.675.880 
1.816,136 
8.502.  lU 

627.242 
788.621 

2.C73.040 


126.994 
162.442 
748.102 
379.^ 
279.374 
I  016  2U 
with  Benton 
95.746 
430.640 


(Mich  I  News-Pa|ladliin 
NA  376.110 

NA  3.035.746 


I2.695.5«2 
6.806.772 
46  577.174 
6.831.678 
34.226.556 
10.341.07? 
4.806.  U2 
6.178.011 
5.774.724 
2t.9l2.608 
8.296.414 
37.515.576 
3.U6.087 
7.388.857 
14.096.040 

II.U<>.628 
21.963.228 
6.583. K4 
8.202.557 
6.903.714 
23.M9  27a 
8  ’S3.7M 
6.938.S6C 
22.798.118 


Brainerd  Dispatch 
Fairmont  Sentinel 
Duluth  Herald /News 
Tribune 

Duluth  Herald/News 
Tribune 
Totals 


(e)  4.578.112 

(e)  3  9U.79I 


205  982  In  Geil. 
89  656  22. UO 


NA  1.408  806  6.192  900 

I77.4M  I.206.7II  5  455.282 
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Nawspapar 

Ralail 

Ganaral 

Aute- 

motiva 

Financial  Claiiifiad 

Total 

Advar- 

titing 

Faribault  Now. 

(a) 

3.884.328 

129.528 

218.826 

242.676 

1. 104.516 

5.579.874 

HIbblni  Tribune 

(el 

3.881.920 

252.210 

31.407 

78.847 

997.080 

5.241.284 

Hibbina  Tribune 

(S) 

1.092.000 

21.840 

9.800 

22.153 

189.280 

1.335.073 

Total. 

4.973.920 

274.050 

41.207 

100.800 

1.186.360 

6.576.317 

New  Ulm  Journal 

(eSi 

3.623.340 

113.792 

14.882 

145.852 

887.376 

4.715.242 

Owatonna  Peoale't  Proit  (mS) 

3.353.902 

329.686 

NA 

NA 

1.027.544 

4.913.132 

Rochotler  Pott-Bulletin 

(ei 

14.778.218 

579.770 

27.088 

182.238 

3.759.378 

19.326.692 

St.  Clou6  Timei 

(e) 

12.073.884 

360.948 

150.948 

263.410 

3.688.370 

18.123.002 

8t.  Paul  Pionoer  Press 

(ml 

8.387.578 

2.4 18.981 

NA 

NA 

8.848.584 

17.855.123 

St.  Paul  Oisaitch 

(el 

18.811.832 

2.597.300 

NA 

NA 

8.772.134 

30.181.266 

St.  Paul  Pioneer  Press 

(SI 

9.01 1.571 

917.434 

NA 

NA 

4.3(M).797 

21.921.515 

14.229.802 

Totals 

34.210  981 

5.933.695 

NA 

NA 

62.066.191 

Winona  News 

(eSI 

3.382.370 

286.836 

NA 

1 19.742 

1.269.870 

7.053.613 

Worthiniton  Globe 

(0) 

4.410.672 

138.936 

17.976 

152.684 

900.480 

5.619.748 

BiloxI'Gulfaort 

24.443.604 

Herald  (e->at.m;8l 

20.306.566 

576.513 

NA 

NA 

3.560.525 

Corinth  Carinthlan 

(e) 

2.837.164 

140.098 

NA 

NA 

740.950 

3.768.212 

Greenville  Delta  Democrat- 

13.234.998 

Times 

Grenada  Sentinel* 

(eSi 

11.023.782 

293.874 

NA 

NA 

1.917.342 

3.038.161 

star 

McComb  Enterarise- 

(e-ax.tat.) 

2.093.458 

61,103 

NA 

NA 

281.340 

481.166 

5.773.390 

Journal 

(0) 

5.064.010 

228.214 

NA 

NA 

Natchez  Democrat 
Patcaioula 
Miitiuiopi  Preu 

(mSl 

6.484.254 

171.038 

NA 

NA 

1.232.476 

7.887.768 

(e) 

6.750.492 

698.712 

72.800 

91.000 

2.246.552 

9.859.556 

MUiiisipji 

Prate- fteiitter 

(S) 

2.961.868 

100.800 

18.200 

21.840 

617.092 

3.719.800 

Totali 

9.712.360 

799.912 

91.000 

112.840 

2.863.644 

13.579.356 

Starkvillo  Newt  .. 

2.685.134 

120.988 

In  Oenl. 

131.348 

416.000 

3.543.470  1 

Tupelo  Journal 

(ml 

12.575.032 

364.826 

NA 

NA 

2.027.606 

14,967.464  ! 

MISSOURI 

Boonville  News  4 
Advertiser  . 

. (0) 

2.049.838 

54.494 

NA 

99.176 

450.856 

2.654.364  1 

Cape  Girardeau  Southeait 

2.340.660 

9.617.032  1 

Missourian 

(el 

6  883.394 

370  944 

22.034 

NA 

Carthaae  Press 
Columbia 

(e) 

3.755.360 

71.298 

56.368 

116.424 

650.510 

4.649.960  1 
_ _  I 

MittourUn  (ni8*ex.mon.) 
Columbia  Tfibuno  (e«tat.m> 
Columbia  Tribuno  (S) 

Totals 


6.277.432 

I0.S6I.S23 

2.6S0.886 

13.212.409 


Hannibal  Courier*Post 

(el 

3  911.030 

192.640 

NA 

NA 

1.073.576 

5.167.246 

Independence  Examiner 

(0) 

3.010.126 

104.202 

NA 

NA 

1  932.322 

5.046.650  1 

Joplin  Globe  (mSI 

11.019.260 

561.652 

31.592 

9.478 

3.772.370 

15.353.604 

Keanett  Democrat 

(e) 

3.991.050 

124.152 

14.000 

98.518 

402.052 

4.629.772  : 

Kirktvllle  Expreit  (eS-ei.tat.l 

5.083.S54 

145  978 

NA 

NA 

624.246 

5.853.778  i 

Macon  Chronicle- Herald 

(el 

3.451.806 

76.300 

90.216 

127.512 

576.310 

6.208.832 

Mexico  Lodter 

(e» 

4.649  806 

106.666 

23.576 

115.528 

630.056 

5.525.632 

Neotho  Newt  . . .  (eS-ax.eatl 

240.684 

2.254 

NA 

NA 

NA 

243.133 

Ne"ada  Mail  (e-ex.iat.l; 

Herald 

(SI 

2.762.494 

100.282 

NA 

NA 

397.726 

3.260.502  I 

Poplar  Bluff  American 

Republic 

(e> 

5  914.622 

246.428 

NA 

84.728 

1. 680.168 

7.975  946  i 

Richmond  News  (e-ex. sat) 

1  803.354 

NA 

NA 

NA 

253.134 

2.056488  ! 

St.  Jouph  Gazette 

(m) 

5.074.251 

495.719 

NA 

NA 

2.460.045 

8.105  664  ; 

St.  Joseph  News- Press 

<e) 

9.515.744 

536.046 

NA 

NA 

3.101.980 

13.200.180 

St  Joseph  News-Press 

(SI 

3.342.710 

175.196 

NA 

NA 

668.962 

4.190.256  , 

Totals 

17.932.705 

1.206.961 

NA 

NA 

6.230.987 

25.496.100  I 

Sedalia  Capital 

(m) 

7.138.250 

154.056 

NA 

NA 

885.752 

8.178.058  1 

Sedalia  Democrat 

(e) 

7.138.250 

154.056 

NA 

NA 

885.752 

8.178.053  1 

Sedalia  Democrat 

(SI 

2.365.831 

49.882 

NA 

NA 

382.558 

2.778  27*  1 

Totals 

16  642.331 

357.994 

NA 

NA 

2.134.062 

19.134.388  1 

S'ketton  Standard 

(el 

5.700  968 

321.132 

33  I9t 

973.784 

88.396 

7.117.474  ^ 

Warrentburi  Star-Journal 

(e) 

2.692.060 

92.064 

NA 

115.248 

1.834.272 

3.525.018  1 

Billinii  Gazette 

(meS) 

11.748.912 

833.210 

NA 

NA 

4.678.260 

17.210.382 

Butte  Standard 

(mS) 

6  591  424 

681.016 

NA 

NA 

1.833.076 

9.105.516  , 

Great  Falls  Tribune 

7.240.366 

661.504 

NA 

NA 

2.637.684 

10.539  551  1 

Great  Falls  Tribune 

(S) 

2.729  958 

257.740 

NA 

NA 

815  192 

3.802.891  ! 

Hamilton  Republic  (e-ex. tat.) 

1.516.823 

In  Retail 

NA 

NA 

485.625 

2.038.737 

Helena  Independent 

Record  (eS-ex.sat.) 

4.781.028 

411.208 

NA 

NA 

99.563 

5.291.804  1 

Missoula  Missoulian 

(mS) 

10.361.606 

741.622 

NA 

NA 

4.506.950 

15.613.178  I 

NEBRASKA 

Alliance  Timet-Herald 

..(0) 

2.429,084 

82.404 

NA 

81.806 

577.682 

3.170.776 

Beatrice  Sun  . 

...(e) 

4.278.788 

347.118 

25.981 

NA 

827.232 

6.479.130 

Columbut  Telepram  ... 

...(e) 

5.049.793 

264.446 

NA 

228.795 

1.284.185 

6.827.219 

Fallt  City  Journal 

l.6$$..528 

300.720 

NA 

NA 

143.068 

2.099.314  i 

Fremont  Tribuno  .... 

... (0) 

5.472.337 

206.059 

425.040 

320.866 

1.548.883 

7.324.126  1 

Hattlnot  Tribune  ... 

...(e) 

7.911.064 

392.196 

NA 

243.334 

1.946.574 

I0.4S3.I68  ! 

Holdrefe  Citizen  . 

...(e) 

1.954.834 

99.344 

NA 

NA 

174.384 

2.228.-562  1 

Kearney  Hub  . 

..(e) 

4.825.832 

230.006 

33  236 

192.472 

1.305.710 

7.310.708  1 

Lincoln  Star  . 

, . .  (m) 

10.209.710 

713.650 

77.432 

11.521 

5.022.738 

16.035.051  1 

Lincoln  Jounral  .... 

...(e) 

II<.209.7I0 

713.650 

77.432 

11.521 

5.022.738 

16.035.051  1 

Lincoln  Jounal-Star 

...(S) 

3.947.622 

152.054 

8.341 

11.592 

1.789.828 

5.889.737  I 

Totalt  . 

24.367.042 

1.579.354 

163.205 

34.634 

11.815.104 

37.959.339 

McCook  Gazette  . 

....(n) 

5.443.564 

203.028 

26.740 

NA 

774.830 

8.448.162  ' 

North  Platte  Talagraph 

i 

(e.tat.m.)  . 

4.523.274 

278.474 

NA 

NA 

1.189.437 

6.014.078  1 

Omaha  World-Herald 

26.709.396 

2.795.817 

NA 

NA 

10.930.997 

40.436.210 

Scetttbluff  Star- 

Herald  ....(mS*ex. 

man) 

5.030.732 

776.080 

NA 

NA 

P78.5-8 

6.185.320  1 

York  Nawt-TImet 

...(0) 

2.793.532 

195.804 

145.138 

186.060 

567.336 

3.707.886 

NEVADA 

Elko  Free  Prett 

(e) 

1.770.245 

153.311 

NA 

55.645 

229.950 

2.209.151 

Reno  Nevada  State 

Journal 

(mSI 

12.487.174 

849  604 

866.075 

NA 

5.577.082 

19.732.440 

Reno  Gazette 

(e) 

10.538.514 

814.352 

886.075 

NA 

4.597.768 

16.375.884 

Totals 

23.025.688 

1.663.956 

1.732.150 

NA 

10.174.850 

36.108.324 

NEW  HAMPSHIRE 

Claremont  Eaite 

(e) 

3.284.624 

170.492 

NA 

NA 

600.432 

4.055.548  i 

Dover  Fotier't 

i 

6  834.RI9 

Keene  Sentinel  . 

. . . . (a) 

4.691.736 

203.248 

NA 

NA 

1.325.177 

8.300.161  1 

Laconia  Citizen 

(e) 

4.635  979 

200.716 

NA 

NA 

1.078.389 

5.926.125 

Lebanon  Valley 

News  (esat.m) 

5.270.432 

312.619 

NA 

NA 

999.040 

6.582.091 

NEW  JERSEY 

Atlantic  City  Pratt  ... 

.  ...(ni) 

13.617.013 

1. 116.526 

NA 

187.710 

4.180.896 

19.102.145  1 

Bridgeton  Newt  . 

....(0) 

5.967.304 

369.788 

In  Genl. 

In  Genl. 

1.580.340 

7.920.430 

Dover  Advance  - 

. . . . (e) 

4.269.940 

721.327 

NA 

NA 

2.081.726 

7.082.993 

New  Bruntwick  Home 

-■ ..(0) 

16.209.540 

1.800.644 

NA 

NA 

6.396.029 

26.406.713 

Pattaic  Herald -Newt 

(0) 

11.718.702 

1.419.547 

1.598.094 

82.103 

4.378.862 

19.187.308 

Paterton  Newt  . 

. .  (me) 

8.970.  IU7 

919.871 

680.832 

584.726 

4.620.464 

15.978.000 

Salem  Today't  Sunbeam  cm) 

3.442.000 

300.000 

NA 

NA 

626.001 

4.368.000 

Vineland  Timet  Journal  .(a) 

7.492.079 

458.007 

NA 

NA 

1.960. 136 

10.007.728 

LEADING  UPSTATE  NEW  YORK 


Well,  it  simply  means  that  a 
considerable  number  of  astute 
marketing  people  recognized  the 
value  of  a  good  local  paper  for 
communicating  with  a  good  mar¬ 
ket  ..  .  then  profited  by  the 
counseling  of  an  efficient  sales 
staff. 
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Newspaptr 


Total 

Auto-  Advor- 

Retail  General  motive  Financial  Classified  tising 


Newspaper 


Total 

Auto-  Adver- 

Retail  General  motive  Financial  Classified  tising 


Alamoiordo  News 
Albuquerque  Journal 
Albuquerque  Tribune 
Totals 

Artesia  Press  (c$  ex. 
Farmington  Times 
Gallup  Independent 
Hobbs  News-Sun 
Raton  Range 
Roswell  Record 
Santa  Fe  New  Mexican 


Cortland  Standard 


Totals  . 

Gloversville  Johnstown 
Leader  Herald  .... 


Jamestown  Post-Journal 
Kingston  Freeman 
Little  Falls  Times  .  .. 
Mamaroneck  Times  .... 
Middletown 


Mount  Vernon  Argus  (e) 

New  Rochelle  Standard- 
Star  (e^ 

Niagara  Falls  Gazette  (mS) 
Nyack  Journal-News  (e) 

Nyack  Journal-News  (S) 

Totals 

Ogdensburg  Journal  (e) 

Clean  Times  Herald  (e) 

Oneida  Dispatch  (e> 

Oneonta  Star  (m) 

Ossining  Citizen  Register  (e) 
Peekskill  Star  (e) 

Plattsburgh  Press-  ^ 

Republican  (m> 

Port  Chester  Item  (e) 

Rome  Sentinel  (e) 

Salamanca  Republican 
Press  (e) 

Saranac  Lake  Adirondack 
Enterprise  (e) 

Saratoga  Springs 
Saratogian  (e) 

Saratoga  Springs 
Saratogian  (S) 

Totals 

Schenectady  Gazette  (mt 

Staten  Island  Advance  (e) 

Tarrytown  N*ws  U) 

Troy  Times  Record  (e) 

Utica  Press  (mt 

Utica  Observer- Dispatch  (e) 

Utica  Observer- Dispatch  (S) 

Totals 

Watertown  Times  (me) 

Yonkers  Herald  Statesman  (e) 


Asheboro  Courier 
Asheville  Citizen 
Asheville  Times 
Asheville  Citizen-Times 
Totals 

Charlotte  Observer 
Charlotte  News 
Totals 


(eS) 

4.143.510 

(20.540 

NA 

NA 

770.504 

5  034.554 

(m) 

29.287.398 

1.576.358 

NA 

NA 

11.199.706 

42.063  462 

(e) 

21.991.760 

(.077.622 

NA 

NA 

8.688.428 

31.757.810 

$1,279,158 

2.653.980 

NA 

NA 

19.888.134 

73.821.272 

Sat.) 

2.230.130 

NA 

14.406 

NA 

429.352 

2.673  888 

(eS) 

5.035.800 

188.888 

NA 

74.816 

576.352 

5  875  856 

(») 

4.388.524 

124.600 

NA 

NA 

576.310 

5.089  434 

(eSi 

6.060  964 

96.282 

366.422 

166.236 

673.078 

7.362  982 

(mS) 

1.639.799 

63.105 

NA 

NA 

433.132 

2.136  0  6 

(fSI 

7.224.448 

760.904 

NA 

NA 

2.068.724 

9.554.076 

(eS) 

8.834.504 

261.394 

784.000 

(8.000 

2,602.348 

11.716.246 

NEW  YOR 

K 

(e) 

6.279.824 

300.885 

NA 

77.938 

1.157.842 

7.8(6.489 

r  (a) 

6.559.308 

372.092 

NA 

NA 

1.502.489 

8..‘78.97B 

(«l 

5.423  852 

480.699 

NA 

121.534 

1.207.766 

7.233.842 

.(«) 

3.586.282 

55.9(6 

NA 

NA 

750.862 

4.393.060 

(e) 

7.053.032 

328.113 

In  gen’I. 

In  gen’I. 

995  974 

8.377.119 

..(el 

6.418.699 

404.385 

In  gen’I. 

In  (en'I. 

740.887 

7.563.971 

Day) 

9.543.902 

698.7(2 

NA 

168.434 

181.678 

12.899.978 

.(S) 

4.030.390 

183.218 

NA 

1.634 

69.232 

5.131.443 

13.574,372 

881.930 

93.803 

170.263 

250.880 

18.031.4:6 

. .  (e) 

.5.536.866 

270.634 

NA 

NA 

1.249.472 

7.076.972 

. .  (e) 

6.392.750 

582.092 

190.652 

279.944 

2.749.516 

10.194.954 

(«) 

9.749.390 

666.078 

NA 

NA 

3.732.193 

16.741.564 

(eS) 

10.647.364 

669.956 

I38.20( 

57.452 

(.544.4  <8 

13.027.084 

..(e) 

1.927,996 

148.967 

NA 

NA 

412.888 

2.623.257 

(e) 

9.031.568 

2.552.956 

NA 

41.174 

3.014.693 

14.643.388 

(ml 

10.044,566 

613.116 

47.463 

NA 

240.548 

10.945.693 

(S) 

2.885.176 

49.966 

10.052 

NA 

59.318 

3.004.512 

17  929.742 

663.082 

47.512 

NA 

299.866 

13.950.202 

(el 

9.336.194 

2.580.410 

NA 

50.610 

3.212.188 

(5.(79.402 

9  504  446 

2.578.324 

NA 

63.952 

3.256.596 

15.403.318 

(mS) 

15.274.490 

1.045  982 

NA 

NA 

3.785.432 

20.105  904 

(e) 

13.652.702 

2.102.162 

NA 

368.564 

4.249.826 

20.557.880 

(S) 

1.972.054 

116.606 

NA 

292 

729.988 

2.818.900 

15.624.756 

2.518.768 

NA 

368.856 

4.979.814 

23.376.780 

3.105.690 

245.789 

NA 

211. Ill 

814.536 

4.377.126 

(e) 

7,312.424 

$58,138 

In  Clait. 

In  Local 

1.917.972 

9.788.534 

(el 

4.739.490 

272.074 

In  Retail 

In  Retail 

671.524 

5.683.088 

1.595  118 
5.765  998 
17.575  014 
14.605  8^8 
8.50?.998 
11.552.730 
9  781. 114 
7.515.732 
2.976.330 
20  273.176 


8.290.226 

16.249.534 

12.421.633 


2.044  560 
8.115912 
25.6^2.645 
22  966  201 
14.235.886 
15.332.274 
14.203.448 
11.518  920 
4.022  984 
29.745.352 
9.518.721 
18.133.906 


NORTH  CAROLINA 


Concord  Tribune  (eS)  7.953.918 

Durham  Herald  (mS>  Sun(e)  15.256.514 
Fayetteville  Observer  A 
^  Times  (meS)  22  893.304 

Gastonia  Gazette  (eS)  10.608  430 

Goldsboro  News-Argus  (eS)  10.180.730 
Greenville  ReOectnr  (eS)  6.437.662 

Henderson  Dispatch  (e)  4.254.488 

Hickory  Record  (e)  111.468 

H»gh  Point  Enterprise  (eS)  15.303.078 
Jacksonville  News  fe)  9  261.763 

Kinston  Free  Press  (e>  8  052.800 

Lumherton  Rohesonian  (cS)  5  759  628 

Raleigh  News  A  Observer  (m)  12  770.226 
Ra'eigh  Times  (e)  14  394.002 

Raleigh  News  A  Observer  (S)  5.897.578 

Totals  33.C6I.756 

Roanoke  Rapids  Herald  (eS)  5  931.604 


5  493  0'>6 

145.190 

NA 

NA 

1.271.837 

6  910.041 

12.313  091 

929  925 

NA 

81.903 

3  232.075 

16.556  994 

12.174.610 

931.311 

NA 

152.082 

3  211.998 

16  490  OOl 

5.262.299 

225  834 

NA 

3.696 

1.269.229 

6.761.058 

29  750.000 

2.087.070 

NA 

237.681 

7.733.302 

39  808.053 

24.392.465 

3.462.137 

517.759 

862.838 

15.044.274 

44.2-9.423 

12.216.999 

1.984.579 

358  374 

599.771 

10.701.791 

75.863.514 

36.609.464 

5.446.716 

876.133 

I.462.5C9 

25.748.015 

70.142.937 

7  953.918 

163  660 

NA 

NA 

2.102.338 

10.219.9*6 

15.256.514 

722.423 

2.027.353 

601.416 

5.773,754 

24.381.463 

Salisbury  Post 
Salisbury  Post 
Totals 

Sanford  Herald 
Statesville  Record  A 
Landmark 
Thoma^ville  Times 
Washington  News 
Wilson  Times 


(e)  8.630.104 
(S)  3.303.524 

11.933.628 
(e)  5  387,452 

(e)  8  610.366 
(m)  4  982.575 
(e)  3  809  932 
(e)  7.143  304 


7.546  119 
4.164.216 
2  845  437 
1.389  668 
687.008 
1.432.732 

6  053.642 
2.232.966 

581.11? 

346.108 

7  997.598 
7.981.078 
3.537.002 

19  515.678 
710  158 
2.249  002 
780.262 
3.029.264 
722.246 


31.415.983 
5$  957.650 
11.550.780 
8  272.180 
5.033  81? 

I. 618.463 
71.881.907 
11.696.637 
8.942.514 
6.496.140 

77.115.240 
23.846  480 
10.745.592 
56  207.312 
6.805.790 

II. 084.790 
4.175.696 
15.259  986 

6.390.202 


Winston-Salem  Jou'-nal  (m>  14.986  832 
Winston-Salem  Sentinel  (e)  12.628  294 
Winstpn-Salem  Journal  A 
Sentinel  (S)  5.985  434 

Totals  33.600.560 


79  004  7.809 

409  636  202.881 

In  Retail  In  Retail 
NA  NA 

NA  NA 

NA  NA 


NORTH  DAKOTA 


Bismark.  Tribune  . (e)  9.623.558  545.356 

Devils  Lake. 

Journal  (e-ex.sati  2.715  468  179  858 

Fargo  Forum  (All  Dav-S)  11691.260  1.036.240 
Grand  Forks  Herald  ...  (eS)  9.998.282  535.290 

Minot  Newt  . (e)  8.755.726  5C4.392 

Valley  City  Times- 

Record  (e-ex.sat>  1.965  670  60.662 

Wahpeton  News  (e-ex. sat)  3.740.552  73.618 

Williston  Herald  (e-mon.tofri.)  2.597.686  137.683 


Bellefontaine  Examiner 
Bowling  Green  Sentinel- 
Tribune 

Cambridge  Jeffersonian 
Delphos  Herald 
Fremont  News-Messenge 
Elyria  Chronicle 
Telegram 

Findlay  Republican- 


Ironton  Tribune  (eS) 

Kent  Record  Courier  (e) 
Kenton  Times  (e) 

Lorain  Joiiimal  (eS> 

Marietta  Times  (e) 

Marysville  Jou.nal- 
Tribune  (e) 

Middletown  Journal  (eS) 
Mt  Vernon  News  (e) 

Napoleon  Northwest- 
Signal  (e) 

Newark  Advocate  (ei 

Niles  Times  (c) 

PoM  Clinton  News 
Herald  (e-ex. sat.) 

Sandusky  Register  (e) 

Sidney  News  (e) 

Toledo  Timet  (m) 

Toledo  Blade  (e^ 

Toledo  Blade  (S) 

Totals 

Troy  News  (r) 

Unner  Sandusky  Chief- 
Union  (e) 

Urbana  C'tizen  lei 

Wapakoneta  News  (e) 

Warren  Tribune-Chronicle  (e) 
Willoughby  News-Herald  (eSi 
Wilmington  News-Journal  (e) 
Xenia  Gazette  (e) 


Ada  News  . (eS) 

Aftiis  Times- 

Democrat  feS-ex.sat.) 

El  Reno  Tribune  (eS-ex.sat) 

Enid  News  . (m) 

Enid  Eagle  . (e) 

Enid  News  . (S> 

Totals  . 

Lawton  Constitution  A 

Press  . (m.e.ex.sat) 

Miami  News- 

Record  . (eS-ex.sat.) 

Phoenix  A  Times- 

Democrat  . (m) 

Norman  Transcript  (eS-ex.sat.) 
Oklahoma  City 

Oklahoman  . (m) 

Oklahoma  City  Times  ...(e) 
Oklahoma  City 
Oklahoman  ($) 

Totals 
Okmulgee 

times  (mS-ex.mon.) 

Ponca  C’ty  News  (eS-ex.sat.) 
Sapulpa  Herald  <eS-ex.sat.) 
Seminole 

Producer  (e-tiie.  to  fri..S) 
Shawnee  News- 
Star  (mS-ex.mon.) 

Tulsa  World  (m) 

Tulsa  Tribune  (e) 

Tulsa  World  (S) 

Totals 


Albany  Democrat- Herald  (e) 
Ashland  Tidings  (e> 

Bend  Bulletin  fei 

Corvallis  Gazette  Timet  (e) 
Grants  Pass  Courier  (e) 
Klamath  Falls  Herald  A 
News  (eS-ex.sat.) 

La  Grande  Observer  (e) 
Medford  MaM  Tribune  (e) 
Medford  Mail  Tribune  (8) 
Totals 

Pendleton  East  Oregonian  le) 
Rosehucg  News- Review  (e) 
Salem  Oregon  Statesman  (m$i 
Salem  Capital  Journal  (e) 
Totals 


NA  NA 

NA  NA 

In  Gen'I.  and  Retail 


(e) 

7.510.055 

I19  092 

195.330 

437.220 

2.206.876 

10.488  573 

(el 

3.981.726 

I25.085 

NA 

NA 

1.751,193 

$.858,001 

sat.) 

6.123.824 

1 99  926 

NA 

NA 

I.9II.5I6 

8.235.286 

(e) 

5.210.696 

9I.996 

120.820 

NA 

736,442 

6.169.834 

fe) 

4.354.560 

I82.546 

NA 

NA 

1. 612.184 

6.337.832 

(e) 

5.186  174 

I10.292 

143.948 

462.336 

1.797,068 

7.199.892 

(el 

2.240.154 

44.982 

NA 

NA 

490.840 

2.775.976 

r  (e) 

7.072.506 

I6S.060 

90.804 

363.104 

1.946.546 

9.373.952 

(eS) 

17.393,558 

303,204 

NA 

NA 

5.270.452 

22.988.214 

(m) 

10.695.384 

228  998 

58.156 

NA 

2.879.954 

(3.882.492 

(el 

4.650.450 

1 30.060 

NA 

NA 

834.820 

$.615,330 

(eS) 

10.561.600 

452.060 

NA 

NA 

4.149.390 

15.183.050 

(eS) 

3.400.872 

199.626 

NA 

NA 

735.288 

4.315.788 

(e) 

6.187.801 

211.437 

In  Class. 

In  Class. 

2.214.255 

8.833.492 

fel 

3.25I.850 

ICO  667 

NA 

76.384 

891.382 

4.120  263 

(eSi 

1 7.374.692 

474.894 

NA 

NA 

5.718.892 

23.518.278 

(e) 

8.793.289 

341.027 

NA 

221.041 

1.857.394 

II. 212.751 

(e) 

2  907  494 

ns  710 

In  Genl. 

68.054 

R09.550 

3.900.808 

(eS) 

lO  885  664 

398  888 

NA 

NA 

4.534.480 

15.819.012 

(e) 

4.50I.512 

104.160 

50  960 

308.364 

(.035.188 

8.001.194 

(e) 

2.559  438 

69.930 

89  670 

143.542 

785.582 

3.8*8.162 

(el 

1 1. 278  792 

318  822 

In  Retail 

In  Class. 

2.941.092 

14.538.708 

(c) 

5.652.073 

735.700 

NA 

NA 

(.585.298 

7.953,071 

(.sat.) 

2.804.676 

132.272 

I03.6'»8 

155  750 

482.048 

3  833. 200 

(e) 

9  665.726 

232.120 

70.294 

259.098 

2.858  282 

13.085  $20 

(e) 

5  740.308 

IR2.I58 

NA 

87.605 

1.233.379 

7.243.450 

(m) 

2.434. 712 

938.461 

730  868 

491.477 

2.191. 179 

8.786.847 

(el 

17  430.347 

1.094.281 

780.123 

498  006 

7  105.451 

28  908.210 

(S) 

9.352.082 

784.704 

268  091 

79.587 

3.198.918 

*3  881.300 

29.2I7.14I 

2.817.446 

1.779.082 

1.069.070 

12.493  498 

47.376.237 

(f) 

5  000.636 

73.738 

44.181 

157.556 

1.493.352 

8.573.800 

5.876.138 

153.888 

1 12.926 

202.636 

578.144 

4  378  000 

76.214 

NA 

NA 

910.000 

3.275.778 

90.076 

NA 

NA 

573.6'>2 

8.879.270 

220.290 

NA 

Nm 

1.817.66') 

8.933.202 

213.850 

H\ 

NA 

2.186.710 

2.379.285 

34.692 

NA 

NA 

1.061.817 

5.591.82$ 

468.832 

NA 

NA 

5.088.IC8 

30.383.000 

698,000 

NA 

NA 

1.485.00') 

4.782.841 

127.533 

NA 

NA 

1.026.382 

8.943.270 

292.502 

NA 

NA 

2.384.808 

9  818.788 

147.728 

NA 

NA 

4.258.434 

18.129.371 

1.533.870 

NA 

NA 

9.450.588 

15,681.006 

1,459.110 

NA 

NA 

9,480.212 

7.128  606 

1.274.496 

NA 

NA 

4.138.025 

40.918.983 

4.267.476 

NA 

NA 

23.088,825 

3.718.108 

88.858 

NA 

NA 

923.498 

8  929.332 

187.180 

NA 

NA 

1.8)8.078 

$.481,406 

62.314 

In  Genl. 

In  Retail 

448.858 

2.750.370 

44,212 

NA 

NA 

477.680 

8  283.704 

99.064 

364.988 

24.864 

1.427.398 

17.884  086 

2.741.949 

In  Retail 

4  Genl. 

12.151.450 

17.829  884 

2.741.949 

In  Retail 

4  Genl. 

12.151.450 

7.381  984 

603  972 

In  Retail 

4  Genl. 

3.049  457 

42.875.934 

6.087.870 

In  Retail 

4  Genl. 

27.352.357 

2.479.568 
4.090.366 
2.021.600 
26.183.262 
n  595.338 
6.741.596 
7.205.811 


5.364.214 

3.939.474 

8.937.237 

9.3'3.82» 

3.477.791 


8.748  29? 
2  965.578 
7.984.256 
2.287.910 
10.267.166 
3.516.702 
6.197.424 
15.492  407 
14.377.391 
29  869.798 


PENNSYLVANIA 


5!o3I.IIO  71.314.784 
4.874.016  18.768.862 


1.961.876  12.130.790 

203.406  3.114.636 

NA  17.821.798 
2,456.328  13.261.660 

1.524.894  10.785.012 

346.640  2.488.738 

288.330  3.634  050 

665.413  3.472.616 


Allentown  Call 
Allentown  Chronicle 
Allentown  Call-Chronicle 
totals 

Altoona  Mirror 
Bepver  Beaver  County 
Tirneji 

Bedford  Gazette 
Bethlehem  Globe-Times 
Brownsville  Telegraph 
Carlisle  Sentinel 
Chester  Delaware  Co. 
Timet 

Clearflfjd  Progress 
Columbia  News 
Connelitville  Courier 
Corry  Journal 
Danville  News 
Easton  Express 
Huntingdon  News 
Indiana  Gazette 
Jeannette 

News-Dispatch  (e  ex. 
Johnstown  iribune- 
Democrat  (All 

Kane  Republican 


(m)  18.599.252 
fe)  17.076.724 
(S)  7.440.818 

43.116.794 
(e)  12.023.466 

(e)  15.593  968 
(m>  2.028  792 

(e)  11.615  660 
(el  2  935  772 
(e)  6.084.896 

(e)  7.056  068 

lei  7.146.553 
(e)  1  939  012 

(e)  7.016.677 

fe)  2.134.566 
(el  2.864.663 
(e)  13  948.396 
(e)  5.404.768 

(e)  9.650.799 


8.275.820 
32.777.465 
32.523.283 
11.015  413 
76.316.161 


12.492  830 
3  948.868 
11.358  606 
3.210  984 
14.568.590 
5,180.140 
9  158.016 
22.666.882 
20.562.762 
43.229.644 


26.211.668 
23.301.628 
9  693  586 
59.206.882 
16.546.369 


In  Retail  A  Genl. 


EDITOR  ac  PUBLISHER  for  May  25, 


Any  way  you  look  at  ft, 
you  get  the  lowest 
unduplicated  CPM 
in  Philadelphia  with 
The  Bi^etin. 

Of  the  three  daily  papers,  The  Bulletin  delivers  more  of  the  people  you  want. 
The  only  Independent  Study  of  the  Philadelphia  Market,  registered  for  the  ARF 
open  audit  plan,  proves  it.  TTiat’s  because  The  Bulletin’s  circulation  far  outstrips 
the  Inquirer’s— so  when  they  add  their  circulation  to  the  News  tabloid  you  find 
you’re  counting  heads  twice.  And  picking  up  readers  who  don’t  influence  the 
market  place  like  The  Bulletin’s.  Take  a  look  at  these  facts— they  speak  for 
themselves. 


8-COUNTY  METRO  PHILADELPHIA 

Inquirer/News 

UNDUPLICATED  CPM.* 

Bulletin 

Inquirer 

Net  Combination 

ALL  ADULTS 

1,422,000 

999,000 

1,368,000 

CPM 

$1.88 

$2.57 

$2.20 

$15,000-1-  ANNUAL  HOUSEHOLD  INCOME 

464,000 

310,000 

372,000 

CPM 

$5.78 

$8.29 

$8.09 

COLLEGE  GRADUATES 

264,000 

202,000 

212,000 

CPM 

$10.15 

$12.72 

$14.20 

PROFESSIONAL  PROPRIETORS.  MANAGERS 

398,000 

262,000 

301,000 

CPM 

$6.73 

$9.81 

TOOK  COMMERCIAL  AIR  TRIP  LAST  YEAR 

330,000 

226,000 

258,000 

CPM 

$8.12 

$11.37 

$11.67 

OWN  2  OR  MORE  CARS 

593,000 

400,000 

471.000 

CPM 

$4.52 

$6.43 

$6.39 

SPENT  $40-1-  ON  GROCERIES  IN  PAST  WEEK 

458,000 

300,000 

392,000 

CPM 

$5.85 

$8.59 

$7.68 

‘per  SRDS  change  Bulletin  *52 

The  Belden  Study,  “Philadelphia:  Measure  of  a  Market^’  covers  the  8-county  Metro 
Area  and  also  the  13  county  primary  market.  The  results  are  cross-tabulated  in  our  computer. 

If  you  want  data  on  your  particular  target  audience  it’s  yours  for  the  asking— fast  and  free. 

The  more  you  know  the  better  we  look. 


Nearly  everybody  reads  The  Bulletin. 

MEMBER  MILLION  MARKET  NEWSPAPERS.  INC. 


Newspaper 


Auto-  Adver- 

Retdll  General  motive  Financial  Classified  tisinq 


Newspaper 


Auto-  Advar- 

Retail  General  motive  Financial  Classified  tisinq 


Lancaster 


Intelligeneer  iournal 

(m) 

13.995.026 

1.337.108 

254.544 

30.185 

S.866.883 

21,483.746 

Lancaster  New  Era 

(e) 

14.171.707 

1.353.102 

254,544 

30.185 

5.835.717 

21.645.255 

Lancaster  News 

(S) 

6.852.195 

616.438 

37.280 

15.397 

1.703.349 

9.224.659 

Totals 

35.018.928 

3.306.648 

446.368 

75.767 

13.405.949 

52.353.660 

Lebanon  Nsws 

(e) 

12.995.864 

492.674 

NA 

NA 

3,299.940 

16.788.4, 8 

Lock  Haven  Express 

(e) 

5.228.994 

288.982 

In  Genl. 

NA 

1.361.596 

6.079.572 

Milton  Standard 

(e) 

2.853.974 

78.392 

31.883 

65.344 

388.904 

3,418.497 

New  Castle  News 

New  Kensinpton* 
Tarentum  Valley 

(e) 

12.574.632 

441.630 

NA 

86.342 

1.868.380 

14.970.984 

News  Dispatch 

(e) 

4.403.364 

NA 

NA 

NA 

NA 

4.403.364 

Norristown  Times  Herald 

(e) 

9.162.163 

720.237 

789.220 

211.890 

2,612.159 

13.495.669 

Phoenixville  Republican 

«) 

2.143.960 

345.352 

NA 

NA 

843.752 

3.333.064 

Pittsburgh  Post  Gazette 

(m) 

7.079.675 

2.155.454 

378.586 

459.743 

1.791.328 

11.864.786 

Pittsburgh  Press 

(e) 

15.654.032 

2.462.875 

463.002 

670.763 

5.597.361 

24.848.033 

Pittsburgh  Press 

(S) 

12.105.919 

1.704.920 

42.692 

165.771 

4.607.416 

18.626.718 

Totals 

34.839.947 

6.323.249 

884.280 

1.296.277 

11,996.105 

55.339.537 

Pottstown  Mercury 
Quakertown 

(m) 

11.243.232 

556.374 

NA 

NA 

3.836.392 

15.784,258 

Free  Press  (e  ex. Sat.) 

3.102.135 

212.950 

NA 

NA 

1.566,989 

4.882.074 

Reading  Timcs-Eagle 

(m) 

12.986.479 

1.386.123 

NA 

NA 

3.758.306 

18.130  908 

Reading  Eagle 

(e) 

12.986.479 

1.386.123 

NA 

NA 

3.758.306 

18.130.908 

Reading  Eagle 

(S> 

5.408.968 

481.579 

NA 

NA 

747.871 

6,638.417 

Totals 

29.371.926 

3.253.825 

NA 

NA 

8.264.483 

42  900.233 

St.  Marys  Press 

(e) 

2.620.183 

42.287 

NA 

NA 

279.669 

2.993.491 

Scranton  Tribune 

(m) 

18.862.984 

360.024 

NA 

NA 

1.096.535 

20.319.543 

Scranton  Scrantonian 

(S) 

18.861.035 

91.800 

NA 

NA 

358.320 

1,931,155 

Totals 

37.724.019 

451.824 

NA 

NA 

1.454.855 

39.630.698 

Scranton  Times 

(e) 

9  940.126 

984.312 

NA 

116.494 

1.634.738 

12.675.670 

Scranton  Times 

(S) 

1.636,852 

176.904 

NA 

3.500 

512.050 

2.329.306 

Totals 

11.576.978 

1. 161.216 

NA 

119.994 

2.146.788 

15.004.976 

Sharon  Herald 

(e) 

9  646.658 

343.980 

NA 

139.944 

2.823.310 

12.953  892 

Somerset  American 
Stroudsburg 

(m) 

3.829.338 

123.390 

100.664 

169.121 

774,406 

4.998.919 

Pocono  Record 

(m) 

5  974.293 

386.820 

NA 

NA 

2.790.018 

9.284.870 

Sunbury  Item 

(e) 

8.435.826 

311.374 

NA 

NA 

2.760.254 

11.507.454 

Titusville  Herald 
Uniontown 

(m) 

3.571.960 

84.000 

NA 

NA 

1.079.722 

4.735.682 

Herald-Standard 

(me) 

9,083.578 

432.026 

48.874 

400.862 

1.807.260 

11.772.690 

Vandergrift  News-Citizen 
Washington  Observer- 

(c) 

1.966.352 

50.253 

NA 

103.047 

131.380 

2.251. U32 

Reporter  (All  Day) 

Wilkes-Barre  Times- Leader- 

9.863.658 

434.000 

8.964 

238.490 

2.542.036 

13.087.148 

News  Record  (All  Day) 

Wilkes-Barre  Times-Leadcr- 

11.973,192 

1.079,876 

NA 

NA 

3,156.916 

16.209.984 

News  Record 

(S) 

819.728 

73.612 

NA 

NA 

379.190 

1.272.530 

Totals 

12.792.910 

1.153.488 

NA 

NA 

3.496.106 

17,482.514 

Williamsport  Sun-Gazeete 

1  (e) 

7.966.448 

528  528 

NA 

NA 

3.238.088 

11.733.064 

York  Record 

(m) 

8.231.188  369.306  1.088  220 

RHODE  ISLAND 

NA 

2.714.376 

12.403.090 

Newport  News 

(e> 

5.931.385 

204.929 

NA 

NA 

1.670.200 

7.806.514 

Pawtucket  Times 

(e) 

8.540.640 

270.277 

NA 

NA 

2.148.306 

10.959.223 

Woonsocket  Call 

(c) 

8.741.675 

1.370.028 

NA 

NA 

363.012 

1.495.470 

Yor^^^l>aily  Record 

YORK,  PENNSYLVANIA’S 

DYNAMIC 

MORNING  NEWSPAPER 
1750  Industrial  Highway 
Phons  (717  )  757-4842 


SOUTH  CAROLINA 


Aiken  Standard 

(e-ex.eat.) 

4.509.362 

483.535 

100.545 

59.974 

5)5.756 

5,689.222 

Anderson  Independent  (mS) 

7.679.364 

540.470 

NA 

NA 

3.496.164 

11,715.998 

Anderson  Mail 

(e-ex.eat.) 

7.679.364 

540.470 

NA 

NA 

3.496.164 

11,715.998 

Totals 

15.358.728 

1.083.940 

NA 

NA 

6.992.328 

23.431.996 

Florence  News 

(mS> 

12.852.896 

683.060 

NA 

NA 

3.360.686 

16.896.642 

Greenville  News 

(m) 

18.601.296 

8.972.194 

*NA 

NA 

1.794.282 

29.367.772 

Greenwood  Index • 

Journal  (a) 

5.986.876 

217.826 

490.286 

NA 

575.925 

7.270.913 

Rock  Hill  Herald  (e) 

6.855,296 

415,166 

41.493 

95.165 

2.234,148 

9.641.268 

Spartanburg  Herald- 

Journal 

(meS) 

12.069.176 

1.049.468 

In  Genl. 

NA 

3.712.394 

16.831.038 

Sumter  Item 

(6) 

7.962.238 

311.136 

NA 

NA 

2.355.878 

10,629.252 

SOUTH  DAKOTA 

Aberdeen  News  <cS) 

6.955.536 

379.358 

NA 

NA 

1.781.738 

9.116.632 

Huron  Plainsman  (eS-ex.sat.) 

3.782.086 

259,616 

37.688 

203.798 

1.439,046 

5.722.234 

Dcadwood-Lead  Cali,  Pioneer- 
Times 

1,908,018 

39.365 

21.815 

126.938 

307.146 

2,403.282 

Sioux  Falls  Argus- 
Leader  (eS) 

11.797.618 

715.540 

NA 

297.486 

3.413.088 

16.223.732 

Watertown  Public  Opinion  (ei 

4.779.110 

253.008 

14.051 

1.334 

1.184.260 

6.231.763 

TENNESSEE 

Cleveland 

Banner 

(e> 

7,792.750 

109.751 

302.554 

NA 

1. 311.086 

9.5I6.I4I 

Oyertburp 

State  Gazette 

<e) 

3.862.628 

161.336 

NA 

NA 

825.790 

4.849.754 

Ureenville 

Sun 

(e) 

6.435.084 

74.926 

NA 

NA 

1.680,000 

8.190.010 

Jackson  Sun  (eS-ex.sat.) 

9.714.390 

352.593 

NA 

NA 

3.174.052 

13.241.032 

Kingsport 

Times-News  (meSi 

10.249.596 

410.130 

NA 

NA 

2,622.998 

13.282.742 

Knoxville 

News-Sentinel 

(e) 

13.656.384 

1.197.952 

NA 

NA 

4.443.040 

19.297.376 

Knoxville 

News-Sentinel 

(S) 

5.556.782 

407.568 

NA 

NA 

2.149.840 

8. 114. 190 

Knoxville 

Journal 

(m, 

7.728.658 

1.140.090 

NA 

NA 

4.543.770 

13  412.518 

Totals 

26.931.844 

3.745.610 

NA 

NA 

11.136.650 

40.824.084 

Morristown  Citizen 

Tribune 

(eS-ea.sat.) 

5.884.396 

128.562 

In  Class. 

In  Clast. 

1.922.130 

7.935.088 

Paris  Post-Intelligencer 

(e) 

3.725.722 

67.606 

NA 

76.286 

973.952 

4.843.566 

Shelbyvilic 

1  Times- 

4.123.882 

Gazette 

(e-ex.iat) 

3.537.800 

103.208 

NA 

NA 

482.874 

TEXAS 


Athens  Review 

<e) 

3.365.488 

40.922 

Beaumont  Enterprise  (mS>/ 

Journal 

(c) 

15.888.670 

1.072.414 

Big  Spring  Herald 

(eS) 

5.816.202 

257.684 

Bonham  Favorite  (eS-ex.sat.) 

2.750.000 

53.000 

Borger  News- Herald 

(eS) 

3.653.580 

44.632 

Corsicana  Sun 

(eS) 

5.775.728 

131.810 

Denton  Record-Chronicle 

1  (C) 

6.428.100 

239.442 

Denton  Record-Chronicle 

(S) 

2.698.8j6 

55.9.6 

Totals 

9.126.936 

295.358 

El  Paso  Times 

(mS) 

22.462.979 

928.238 

El  Paso  Herald-Post 

(e) 

14.692.230 

757.557 

Totals 

37.155.209 

1.785.795 

Galveston  News 

(mS) 

10.246.852 

227.542 

Greenville  Heiald- 

Banner 

(mS) 

7.569.772 

197.316 

Kilgore  News  Herald 

(eS) 

4.296.418 

134.309 

Killeen  Herald 

(eS) 

6.473,110 

1.799.350 

Laredo  Times  (eS-ex.sati 

7.744.016 

172.620 

Lubbock  Avalanche- 

Journal 

(m) 

17.344.684 

753.830 

Lubbock  Avalanche 

(e) 

16.873.962 

729.344 

Lubbock  Journal 

(S) 

5.952.520 

307.356 

Totals 

40.171.166 

1.790.530 

Lufkin  News 

(eS) 

6.894.394 

245.735 

Marshall  News  Messenger  (eS) 

6.151.432 

163.343 

Midland  Reporter- 

Telegram 

(e) 

7.552.468 

337.764 

Midland  Reporter- 

Telegram 

(S) 

2.905.602 

64.078 

Totals 

8.458.070 

401.842 

Nacogdoches  Sentinel 

(eS) 

5.794.024 

297.153 

Orange  Leader 

(eS) 

5.472.565 

165.191 

Palestine  Herald- Press 

(«) 

3.049.844 

90.440 

Palestine  Herald-Press 

(S) 

1.326.948 

32,312 

Totals 

4.376.792 

122.752 

Paris  News 

(4) 

6.398.838 

147.224 

Pecos  Enterprise 

(el 

1.773.800 

29.024 

Plainview  Herald 

(eS) 

5.497.380 

NA 

Port  Arthur  News 

(eS) 

10.835.006 

518.252 

Richardson  News 

(el 

NA 

NA 

Tyler  Courier/ 

Times-Telegraph 

(meS) 

15.257.592 

714.938 

Victoria  Advocate 

(mS, 

11.739.588 

261.450 

Wichita  Falls 

Record  News 

(ml 

7.415.506 

380.640 

Times 

(e) 

7.307.132 

377.216 

Times 

(S) 

2.483.810 

60.424 

Totals 

17.205.448 

818.826 

NA 

NA 

865.928 

4.272.338 

NA 

NA 

4.750.634 

21.711.718 

NA 

NA 

1. 519.140 

7.593.026 

NA 

NA 

555.076 

3.358.076 

NA 

NA 

666.972 

4.365.184 

NA 

334.362 

1.342.348 

7.584.248 

In  Genl.  1 

L  Class. 

2.962.764 

9.630.308 

In  Genl.  1 

1  Class. 

660.226 

3.414.978 

In  Genl.  ( 

L  Class. 

3.622.990 

13.045.284 

NA 

NA 

8.350.500 

31.741.717 

NA 

NA 

6.738.190 

22.187.977 

NA 

NA 

15.088.690 

53.929.688 

NA 

NA 

3.186.374 

13.662.768 

NA 

NA 

2.169.328 

9.936.416 

NA 

NA 

590.023 

5.020.750 

17.520 

NA 

2.138.598 

10,411.058 

391.426 

NA 

1.783.096 

10.091.158 

NA 

NA 

9.207.352 

27.305.866 

NA 

NA 

7.554.834 

25.158.140 

NA 

NA 

1.937.446 

8.197.322 

NA 

NA 

18.699.632 

60.661.328 

NA 

NA 

1.732.944 

8.873.028 

216.621 

319.970 

976.150 

7.827,176 

NA 

NA 

2.459.114 

10.349.346 

NA 

NA 

691.418 

3.661.098 

NA 

NA 

3.150.532 

14.010.444 

NA 

NA 

3.555.709 

9.646.086 

In  Retail 

A  Genl. 

1.642.892 

7.280.648 

In  Genl. 

In  Retail 

818,174 

3.958.458 

In  Genl. 

In  Retail 

192.794 

1,552.054 

In  Genl. 

In  Retail 

1.010.968 

5.510.512 

NA 

NA 

1.374.884 

7.918.946 

13.830 

NA 

191.898 

2.008.552 

NA 

NA 

1.008.490 

6.505.870 

743.638 

35.574 

2.194.878 

14.327.348 

NA 

NA 

NA 

3.775.842 

NA 

NA 

3.743.684 

19.716.214 

NA 

NA 

3.051.412 

15.052.450 

NA 

NA 

3.571.470 

n. 367.622 

NA 

NA 

2.955.064 

10.639.412 

NA 

NA 

892.654 

3.436.888 

NA 

NA 

7.429.218 

25.443.922 

Advertisers  love  Altoona!  In  1973  they  bought  a  total  of  16,546,309  lines 

of  space  in  the  ALTOONA  MIRROR,  993,839  of  which  were  placed  by  national  advertisers. 

Consistently,  the  MIRROR  carries  more  total  advertising  than  all  but  a  dozen  Pennsylvania  dailies, 
and  more  national  linage  than  several  newspapers  with  far  larger  circulation.  See  the  1973  report. 

Our  linage  story  holds  up  year  after  year. 

Why?  The  Altoona  market  delivers  solid  sales 
results,  and  WE  DELIVER  ALTOONA! 

ALTOONA  PENNSYLVANIA'S  ONLY  DAILY  NEWSPAPER 

Rltoona 

For  sales  results  in  Pennsylvania  call  Richard  E.  Beeler,  Ad  Mgr.,  814-944*7171 

EDITOR  SC  PUBLISHER  for  May  25,  1974 


5  Pennsylvania  Dailies,  1972  Circulation/ National  M  Unage 

Newspaper  ABC  Circ.  9/30/72  National  Ad  Linage 

Scranton  Tribune  (m)  .  39,238  357,290 

Delaware  County  Times  (e)  .  48,370  541,044 

Johnstown  Tribune-Democrat  (ad)  . .  57,724  819,954 

Easton  Express  (e)  .  51,308  941,598 

Altoona  Mirror  (e)  .  35,461  998,130 


lOA 


(c) 


Ntwspapar 


Loian  Herald  journal 
Olden 

Standard- Examiner 
Salt  Lake  City 
Tribune 
Deeeret  Newt 
Tribune 
Total! 


Barre  Timee-Ariui 
Benniniton  Banner  (e.iat.m) 
Brattleboro  Reformer  (e) 

Burliniton  Free  Preit  (m) 

Ncwiort  Exprest  (e) 

Rutland  Herald  (ml 

St.  Johnsbury 

Caledonian-Record  (e) 

SpriniAeld-Bellowi  Falls 

Timei- Reporter  (e-ci.Sat.) 


Bristol-  Herald-Courier/ 
Virflnian- 

Tennessean  (meS) 

Coviniton  Viriinian  (e) 

Culpeper  Star-Exponent  (m) 
Fredericksburt 
Free  Lance-Star 
Harrisonburi 

News-Record  (m) 

Lynchburp  News  (mSi 

Lynchburp  Advance  (e) 

Totals 

Newport  News  Press  (m) 

Newport  News  Press  (S) 

Newport  News 
Times- Herald 
Totals 

Norfolk  Virplnlan-Pilot 
Norfolk  Ledper-Star 
Norfolk  Virpinian-Pilot 
Totals 

Madison  Capital  Times 
Richmond 
Times-Dispatch 
News  Leader 
Times-Dispatch 
Total 
Staunton 

News  Leader  (eS-ex.Sat.) 
Waynesboro 

News-Virpinian  (e) 

Winchester  Star 


Rafail 

Ganaral 

Aufo- 

motiva 

Financial  Clattifiad 

Total 

Advar- 

tising 

UTAH 

(eSI 

5.117.546 

415.198 

21.466 

17.331 

834.274 

6.482.280 

(eS) 

19.802,972 

1.288,476 

74.340 

388.612 

3.992.870 

25.084.318 

(m) 

(e) 

(S) 

22.379.248 

21.879.137 

8.210.233 

52.468.618 

1. 155.941 
930.269 
483.195 
2.569.405 

In  Retail  4  Genl. 

In  Retail  4  Genl. 

In  Retail  4  Genl. 

In  Retail  4  Genl. 

8.560.607 

8.560.607 

2.039.235 

19.160.449 

32.095.796 

31.370.013 

10.732.663 

74.198.475 

VERMONT 


4.457.731 

585.320 

la  Clast. 

In  Clatt. 

1,485.809 

3.552.640 

216,076 

NA 

NA 

I.0I5.0I4 

3.148.292 

202.202 

NA 

NA 

1.063.342 

13.942.572 

2.059.694 

NA 

NA 

3.555.258 

2,775.153 

33.998 

180.082 

NA 

217.381 

5.814.824 

704.257 

85.754 

5.298 

2.237.782 

3.167.045 

146.370 

NA 

NA 

716.201 

2.895.200 

83.000 

NA 

NA 

468.000 

6.S28.860 

4.783.730 

4.413.836 


8.332.128  603.372  N/ 

3.367.036  100.378  N/ 

2.604.IS9  IJ5.S86  N, 

(e)  8.319.684  317.312 


52.136 

NA 

NA 


2.891.924 

297.402 

573.547 


11.879.560 

3.764.816 

3.333.292 


NA  1.390.880  10.027.876 


8.134.259 

11.787.678 

11.581,220 

21.368.898 

19.266.716 

8.422.456 


325.762 

753.914 

579.824 

1.333.738 

1.250.032 

490.000 


NA 

NA 

NA 


1.118.638 

2.210.362 

1.829.562 

4.039.924 

6.081.992 

1,199.702 


9.578.659 

14.751.954 

I3.9904;06 

28.742.560 

26.598.740 

10.112.158 


(e) 

(ml 

(e) 

(S) 

(e) 

(ml 

(e) 

(S) 


(e) 


Aberdeen  World  (eS) 

Bellinpham  Herald  (eSi 

Bremerton  Sun  (e) 

Centralla-Chebalis 
Chronicle  (e) 

Ellensburp  Record  (e) 

Everott  Herald  (e) 

Mount  Vernon  Skapit 
Valley  Herald  (el 

Lonpview  News  (el 

Olympia  Olympian  (eS) 

Pasco-  Kennewick-  Richland 
Tri-City  Herald  (eSI 

Port  Anpeles 

.  News  (eS-ex.sat  I 

Seattle  Times  (eSI 

Vancouver  Columbian  (e) 

Walla  Walla  Union 
Bulletin  (e-ex. sat. I 

Wenatchee  World  (eSi 


Berkley  Post- Herald' 
Raleiph  Repister  (i 

Bluefleld  Telegraph  ( 
Charleston  Gazette 
Charleston  Mail 
Charleston  Gazette- Mail 
Totals 

Clarksburg  Exponent 
Clarksburg  Telegram 
Clarksburg  Exponent- 
Telepram 
Totals 


16.764.398 

1.236.074 

NA 

NA 

5.602.940 

23.603.412 

44.453.570 

2.976.106 

NA 

NA 

12.884.634 

60.314.310 

21.128  843 

1.761.580 

NA 

NA 

11.269.591 

34.160.014 

14.281.041 

1.703.340 

NA 

NA 

11.968.846 

27.953.227 

12.455.375 

638.999 

NA 

NA 

3.179.974 

16.274.348 

47.865.259 

4.103.919 

NA 

NA 

26.418.411 

78  387.589 

14.490.980 

1.124.662 

805.774 

875.582 

8.373.932 

23.989.574 

1.273.724 

137.604 

10.187 

49.747 

499.492 

1.970.754 

1.397.450 

142  328 

9.187 

48.426 

478.282 

2.075.673 

1.082.837 

23.792 

NA 

18.319 

200.592 

1.325.540 

3.754,011 

303.724 

19.374 

116.492 

1.178.366 

5.371.967 

8.392.154 

233.598 

NA 

NA 

1. 121.058 

9.746.810 

7.262.757 

100.758 

NA 

NA 

1,295.245 

8.725.263 

8.818.082 

256.886 

NA 

61.740 

1.694.434 

10.831.142 

WASHINGTON 

6.196  666 

205.450 

NA 

92.092 

2.781.170 

9.183.286 

7.440.776 

387.446 

104.006 

289.898 

2.854.308 

11.076.434 

7.422.408 

517.034 

NA 

NA 

3.142.062 

1 1.081.504 

5.093.592 

210.350 

1.208.942 

104.034 

1.165.290 

7.782.208 

2.212.000 

56.000 

NA 

NA 

924.000 

3.192.000 

12.620.958 

669.018 

In  Class. 

NA 

5.680.920 

18.970.896 

3.516.462 

142.828 

NA 

NA 

1. 139.112 

4.798.402 

8.649.638 

341.376 

NA 

NA 

2.531.984 

11.522.728 

9.233.854 

467.558 

NA 

NA 

4.124.708 

13.826.120 

8.990.891 

474,376 

757.274 

957.320 

3.579.366 

14.759.227 

5.004.328 

138.337 

NA 

NA 

1.432.256 

6.574.921 

20.687.954 

3.706.583 

908  808 

572.967 

14.027.958 

39.904.270 

1.197.266 

26.978 

NA 

NA 

403.092 

1.713.152 

6.557.838 

268.660 

27.457 

30.296 

1.594.880 

8.479.131 

6,452.516 

253.750 

116.242 

332.102 

2.271.864 

8.978.130 

WEST  VIRGINIA 

7.432.558 

338.772 

NA 

NA 

2.656.560 

10.477.890 

7.985.452 

491.400 

NA 

NA 

2.239.969 

I0.7I6.82I 

10.101.196 

1.042.720 

NA 

NA 

4.219.950 

15.363.866 

10,757.474 

1.034.684 

NA 

NA 

4.217.696 

I6.009.8'4 

6.928.040 

1.044.316 

NA 

NA 

776.566 

8.748.922 

27.786.710 

3.121.720 

NA 

NA 

9.214.212 

40.122.642 

1  5.882.502 

312.539 

NA 

97.009 

870.670 

7,162.720 

1  5,855.115 

313.631 

NA 

96.491 

954.590 

7.219.827 

)  4.297.781 

114.317 

NA 

NA 

699.251 

4.843.349 

18.035.398 

740.487 

NA 

193.500 

2.494.511 

19.225.896 

Tetdl 


Nawspapar 

Elkins  Inter-Mountain 
Grafton  Sontinel 
Huntington  Herald- 
Dispatch 

Huntington  Advertiser 
Huntington  Herald- 
Advertiser 
Totals 

Lewisburp  News 
Logan  Banner 
Williamson  News 


Antipo  Journal 
Appleton  Post-Crescent 
Beloit  News 
Chippewa  Falls  Herald- 
Telopram 

Eau  Clairo  Leader- 
Telopram 

Fort  Atkinson  Jefforson 
County  Union  ,,, 

Green  Bay  Press- Gazette  (eS) 
Janesville  Gazette 
Lacrosse  Tribune 
LaCrosse  Tribune 
Totals 

Madison  Stato  Journal 
Madison  Capital  Times 
Madison  State  Journal 
Totals 

Marinetto  Eagle-Star 
Marshfleld  News  Herald 
Monroe  Times 
Oshkosh  Northwestern 
Psrtage  Repister 
Rhinelander  News 
Sheboygan  Press 
Stevens  Point  Journal 
Superior  Telegram 
Watertown  Timet 
Waukesha  Freeman 
Wausau  Record -Herald/ 
Merrill  Herald  (el 

West  Bend  News  (el 

Wisconsin  Rapids  Tribune  U) 


Auto- 

Advar* 

Rafail 

Ganaral 

motiva 

Financial 

Clastifiad 

fiting 

(el 

364.980 

81.144 

NA 

NA 

19.222 

463.34B 

(e) 

1.038.780 

31,716 

NA 

NA 

161.844 

1.232.340 

(m) 

10.265.836 

794.892 

NA 

NA 

3.549.686 

14.610.414 

(el 

9.416.218 

769.174 

NA 

NA 

2.745.498 

12.930.800 

(S) 

3.791.886 

208.544 

NA 

NA 

803.278 

4.803.708 

23.473.940 

1.772.610 

NA 

NA 

7.098.458 

32.345.012 

(e) 

2.310.000 

350.0CB 

In  Retail 

NA 

140.000 

2.800.000 

(el 

4.119.780 

136.136 

In  Clast. 

82.670 

772.366 

5.110.952 

(e) 

4.415.082 

89.572 

NA 

NA 

156.562 

4. 661. 218 

WISCONSI 

N 

(e) 

2.687.160 

87.416 

In  Genl. 

175.896 

280.742 

3.231.214 

(eS) 

11.741.408 

595.574 

NA 

NA 

3.681.244 

16.018.226 

(e> 

7.030.408 

278.166 

NA 

NA 

2.759.088 

10.068.562 

(e) 

3.737.762 

138.138 

NA 

NA 

904.456 

4.780.356 

(el 

10.216.318 

602.826 

NA 

NA 

3.280,928 

14.346.738 

(el 

2.444.344 

59.458 

15.428 

NA 

677.830 

3.233.650 

(eS) 

16.082.192 

998.228 

95.900 

269.612 

6.175.386 

23.621.318 

(e) 

11.015.732 

586.026 

In  Genl. 

In  Genl. 

2.903.700 

14.505.458 

(el 

8.966.090 

509.607 

NA 

NA 

1.970.136 

•  1.445.833 

(S) 

2.539.026 

162.910 

NA 

NA 

898.954 

3.600.900 

11.505.116 

672.517 

NA 

NA 

2.869.090 

15.046.733 

(ml 

14.484.428 

1. 129.170 

805.774 

875.582 

8.304.484 

24.008.082 

(el 

14.490.980 

1.124.662 

805.774 

875.582 

8.373.932 

23.080.574 

(S) 

4.970.938 

183.960 

805.774 

875.582 

2.144.240 

7.299.138 

(e) 

33.946.346 

2.437.792 

2.417.322 

2.626.746 

18.912.656 

55.296.794 

4.109.854 

150.262 

In  Genl. 

In  Genl. 

978.418 

5.238.534 

(el 

4.512.396 

198.590 

37.268 

NA 

1.362.158 

6.II0.4I2 

(el 

7.830.394 

166.792 

NA 

NA 

2.253.874 

5. 191.000 

(e) 

8.985.816 

454.972 

78.091 

3.114 

2.430.820 

11.952.813 

(el 

2.238.236 

101.066 

16.954 

NA 

867.496 

3.223.752 

(e) 

2.612.666 

251.874 

NA 

NA 

197,218 

2.862.692 

(e) 

11.703  258 

392.530 

36.678 

NA 

3.586.590 

15.719.056 

(e) 

6.056.092 

221.381 

NA 

NA 

1.615.352 

7.892.825 

(el 

4.545.968 

376.152 

58.296 

17.157 

124.033 

5.121,606 

(e) 

4  306.190 

105.728 

40.180 

NA 

1.348.452 

5.800.550 

(e) 

5.760.426 

107.926 

NA 

143.598 

2.308.264 

8.320.214 

10  966.245 
2.520.728 
5.229.238 


(mS)  8.296  890 
(mSI  3.835.692 
(ml  2.646.742 
(e)  2.289.758 


Casper  Star-Tribune 
Laramie  Boomerang 
Rawlins  Times 
Riverton  Ranger 
Wnrland  Northern  Wyoming 
News  (m)  1.644.384 


Calgary  Herald 
Edmonton  Journal 
Medicine  Hat  News 
Red  Deer  Advocate 


443.901 

131.978 

133.140 


504.756 

118,146 

88.144 

68.600 


39.633 
In  Genl. 
54.278 


3.100.636 

1.447.642 

1.128.344 


14.510.782 
4  100.348 
6.545.000 


3.140.606  11.942.252 
766.234  4.720.072 


NA 

NA 

NA 

67.618 


62.958  206.836  1.970.606 


Nelson  Newt 
New  Westminster 
Columbian 
Port  Alberni  Valley 
Times  ( 

Prince  George 
Citizen  ( 

Vancouver  Sun 
Vancouver  Province 
Victoria  Colonist 
Victoria  Times 


Brandon  Sun 
Winnipeg  Free  Press 
Winnipeg  Tribune 


(el 

71.077.433 

5  639.104 

2.207.104 

1.207.701 

12.651.510 

39.368.081 

(e) 

21.785.424 

4.319.361 

367.974 

239.247 

14.358.486 

41.070.492 

(el 

4.051.317 

811.091 

NA 

NA 

1.194  008 

6.056.416 

(e) 

4.443.000 

943.000 

NA 

NA 

1. 121. 000 

6.506.000 

BRITISH  COLUMBIA 

(m) 

2.322.216 

444,046 

NA 

NA 

825.717 

3.591.979 

(e) 

4.946,704 

983,329 

724.033 

145.902 

3.690.246 

10.490.214 

-ex.sat.l 

2.889.350 

517.990 

NA 

NA 

673.211 

4.080.551 

!-ex  sat.) 

$.462,495 

979.369 

NA 

NA 

3.804.395 

10.246.259 

(e) 

17.632.450 

5.789.426 

NA 

NA 

21.710.556 

44.632.432 

(ml 

8.027.030 

5.062.021 

653.758 

819.701 

5.925.192 

19.014.243 

(mAS) 

12.250.156 

1.532.558 

313.841 

217.029 

6.731.262 

21.044.846 

(e> 

12.264.051 

1.523.817 

295.601 

217.029 

6.727.078 

21.027.576 

MANITOBA 

(el 

5.121.762 

826,631 

NA 

NA 

1.422.852 

7.371.245 

(el 

15.357.544 

4.175.421 

NA 

NA 

12.675.891 

32.208.856 

(e) 

9.793.930 

2.922.141 

NA 

NA 

6.819.879 

19.535.950 

NEW  BRUNSWICK 

(e)  7.224.940  802.795  NA 

(ml  4.139.000  1.125.009  NA 

(el  I0.88l.0n0  1,125.000  NA 

15.020.000  2.250.000  NA 

NEWFOUNDLAND 

Corner  Brook  Western  Star  (e)  3,359.698  389.762  NA 


Fredericton  Gleaner 
Moncton  Times 
Moncton  Transcript 
Totals 


NA 

NA 

NA 


1.798.344  9.826.079 

774.000  6.030.000 

2.208. 099  14.214.000 
2.982.009  20.253.000 


1.048.924  4.798.384 


Never  on  Sunday 
-until  now! 


The  Dallas  Times  Herald 
passes  the  News  in  total 
Suntiay  circulation 
by  309,043  to 
308,664. 


Source:  Audit  Bureau  of  Circulation 
Fas-Fax  Report,  March  31, 1974 
6  Mos.  Averages. 
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Total 

Auto- 

Adver¬ 

Newspaper 

Rtfall  Gtntrai  motiva  Financial  Classifiad 

tising 

Newspaper 

Total 

Auto-  Advtr- 

Ratail  Ganaral  motiva  Financial  Clatsifitd  tiling 


NOVA  SCOTIA 

Amherst  Newt 

(mS) 

2.698.000 

340.000 

NA 

NA 

171.000 

3.210.000 

New  Glattow  News 

(e) 

109.256 

43.630 

NA 

NA 

NA 

152.886 

Truro  Newt 

(e) 

3.810.185 

406.453 

NA 

NA 

445.361 

4.661.999 

ONTARIO 

Hamilton  Spectator 

(e> 

18.800.027 

3.001.813 

2.193.275 

468.950 

9.371.371 

33.835.436 

Kinptton  Whip-Standard 

(e) 

12.313.442 

1.208.592 

NA 

NA 

3.782.122 

17.804.156 

Kitchener-Waterloo  Record  (e) 

17.955.711 

2.208.096 

NA 

NA 

6.678.951 

26.842.758 

London  Free  Press 

(me) 

23.394.496 

2.869.646 

In  Retail  4  Genl. 

8.521.562 

34.785.704 

Niaaara  Falls  Review 

<e) 

8.737.255 

682.245 

103.742 

87.933 

2.819.122 

12.429.300 

North  Bay  Nugget 

(e) 

7.118.495 

931.363 

NA 

NA 

2.595.099 

10.644.957 

Ottawa  Citizen 

>(e) 

18.883.872 

3.573.888 

NA 

NA 

12.214.770 

34.672.530 

Owen  Sound  Sun«Times 

(e) 

6.067.617 

463.512 

NA 

NA 

I.6I2.9II 

8.144.040 

St.  Thomas  Times  Journal  (e) 

4.079.178 

407.287 

NA 

NA 

119.230 

5.678.765 

Sault  Ste  Marie  Star 

<e) 

10.787.196 

1.014.832 

NA 

NA 

1.834.840 

13.636.868 

Simcoe  Reformer 

(e) 

2.630.701 

377.464 

In  Retail 

In  Retail 

749.102 

3.757,267 

Toronto  Globe  4  Mail 

(m> 

7.138.2*3 

7.254.983 

NA 

NA 

7.053.321 

21.446.517 

Toronto  Sun 

(m) 

4.326.492 

1,169.678 

NA 

NA 

2.253.861 

7.750.031 

Toronto  Sun 

(S) 

648.500 

145.100 

NA 

NA 

196.600 

990.200 

Note:  Sunday — 4  months  only. 


Toronto  Star  (e> 

Windsor  Star  (e) 


Summerstde  Journal- 
Pioneer  (e) 


28.044.572  4.206.893  582.395 

15.530.839  2.509.246  NA 

PRINCE  EDWARD  ISLE 

2.930.340  247.899  NA 


QUEBEC 


Montreal  Ue  Devoir 
Montreal  Garette 
Montreal  La  Pressc 
Montreal  Star 
Trois  Rivieres 
Le  Nouvelliste 


(m)  3.625.923  1.747.435 

(m)  8  523.008  5.880.282 

(e)  22.282.039  4.825.340 
(e)  19.583.219  4.242.823 


(e)  11.228.997  1.264.188  375.128 


SASKATCHEWAN 


Retina  Leader-Post  (e)  12.511.674  2.156.558  NA 

Saskatoon  Star-Phoenix  (e)  11.225.935  1.889.027  NA 


383.543  19.345.106  52.562.509 

NA  5.551.696  23.591.781 


976.351  4.154.590 


NA 

397.842 
378.349 

29.870  2.238.448  35.136.631 


NA  5.302.885  19.971.117 

NA  3.843.112  16.955,074 


You'll  find  things  in  Editor  &  Publisher 
that  you’ll  never  see  in  the  advertising  trade 
press!  E&P  is  newspaper  all  the  way  .  .  . 
advertising,  management,  production,  per¬ 
sonalities  ...  a  complete  picture.  Makes 
good  reading  too.  Try  it  and  see!  Published 
weekly  at  $12.50  per  year.  A  note  on  your 
letterhead  to  our  Circulation  Manager  will 
bring  E&P  to  you  on  a  four-week  trial  basis 
with  our  compliments.  Editor  &  Publisher, 
850  Third  Avenue,  New  York,  N.Y.  10022. 


Take 
Another 
Look  At 


ALLENTOWN 


Slinffipinfl  C.fnlrr  tor  I  he 

^2,430,778,000* 

ALLENTOWN*  BETHLEHEM*  EASTON 
METRO  MARKET 


26,040,070  LINES  OF 
LOCAL  ADV  IN  1973 


Daily  Combination .  127,691 

Saturday  Edition . 113,397 

Sun.  Call-Chronicle .  147,716 


ABC  1 2  MO.  AVG  ENDING  9-30-73 
‘Sales  Management  7/10/73 


THE  NEW  6-COlUMN 

CALL-CHRONICLE 

NEWSPAPERS 

Allentown,  Pa. 
MORNING  evtNING  SUNDAY 
SPECTACOIOR  ROP  FULL  COLOR 
PREPRINTS 

Represented  by  Story  A  Kelly-Smith.  Inc 


NATIONAL  ADVERTISING  INVESTMENTS  IN  NEWSPAPERS 
1973  - 1972 


CLASSIFICATION 


arranged  by  MEDIA  RECORDS  classifications 
(figures  do  not  include  production  costs) 


1973 


G  or  L 
% 


ALCOHOLIC  BEVERAGES 

Beers  . 

Wines 

Liquors  . 

AMUSEMENTS 


AUTOMOTIVE 

Gasoline  &  Oil  Companies  . 

Leasing  t  Rentals  . 

Parts,  Accessories  i  Supplies  . 

Passenger  Cars  (News)  . 

Trucks,  Trailers  t  Mobile  Homes . 

Automotive  Not  Elsewhere  Classified 


CAMERAS,  PHOTO  SUPPLIES  &  SERVICES 
EDUCATIONAL . 


FARM  &  GARDEN 
FOODS 

Bakery  Goods  . 

Baking  Mixes.  Flour  t  Ingredients 

Beverages  . 

Coffee . 

Tea  . 

Fruit  t  Vegetable  Juices  . 

Soft  Drinks-Carbonated-Diet  . 

Soft  Drinks-Carbonated-Non  Diet 

Miscellaneous  Beverages  . 

Cereals  . 

Condiments  . 

Confectionery  t  Snacks  . 

Dairy  Products  . . 

Desserts  ft  Dessert  Ingredient . 

Fruits  ft  Vegetables  . 

Meats.  Fish  ft  Poultry  . 

Prepared  Dinners  ft  Dishes . 

Shortenings,  Oils  ft  Margarines  . 

Soups  . 

Sugars,  Syrups  ft  Jellies  . 

Miscellaneous  Foods  . 


HELP  WANTED 
HOTELS  &  RESORTS 

Hotels,  Motels  ft  Resorts 
Resort  Area  Development 


HOUSEHOLD  FURNITURE  &  FURNISHINGS  $ 

HOUSEHOLD  HEATING  &  HOME  HEATING  EQUIPMENT  $ 
HOUSEHOLD  SUPPLIES  . S 

Aluminum  ft  Paper  Products  . 

Home  Building  Materials  ft  Tools  . 

Paints,  Wall  Coverings  ft  Other  Finishes  . 

Soaps,  Cleansers  ft  Polishes  . 

Miscellaneous  Household  Supplies  . 


HOUSEHOLD  EQUIPMENT  ft  APPLIANCES  S 

Air  Conditioning  . 

Phonographs,  Records,  Tapes  ft  Recorders . 

Radio  ft  TV  Sets  . 

Ranyes,  Stoves  ft  Dishwashers  . 

Refrigerators  ft  Freezers  .  . 

Small  Electrical  Appliances  . 

Miscellaneous  Household  Equip,  ft  Appliances  . 

(Continued  on  page  14-A) 


75,273,000 

$ 

75.285.000 

-  1.3 

4  821,000 

5,105.000 

-  5.5 

1.775,000 

2.495,000 

—  28.9 

58,577,000 

58.585.000 

-  0.0 

5.234,000 

5 

5.700,000 

-f  9.4 

190.558.000 

$ 

161,705.000 

-f  4.9 

14.711.000 

20.080.000 

-  25.7 

17,193,000 

13.235.000 

-t-  29.9 

4.250.000 

3.350.003 

-f  25.8 

I42.<85.000 

138  255.000 

-1-  3.2 

10.558,000 

5.005.000 

-1-  77.7 

1.150.000 

770,000 

+  49.4 

11,555.000 

S 

8.575.000 

+  34.8 

5.505,000 

S 

5.530.000 

-1-  15.5 

15.010.000 

S 

15,030.000 

-  0.1 

106.289.000 

$ 

113,385,000 

-  4.5 

9,403.000 

9.070,000 

+  3.7 

2.154,000 

2.835.000 

+  24.0 

18.240,000 

18.710,000 

-  2.5 

4  719,000 

4.120.000 

+  14.5 

352,000 

500,000 

-  29.5 

4.504.000 

2.125,000 

-f  115.7 

935.000 

1.870.000 

-  50.0 

4.OIB.0O0 

3,950.000 

-f-  1.7 

3,511.000 

5.145.000 

-  41.2 

2.988.000 

3,970,000 

-  24.7 

5.053.000 

8.075.000 

-  25.1 

7.315,000 

5.235,000 

-f  17.3 

It. 909.000 

12,835.000 

—  7.2 

2.994.000 

2.980.000 

-f  0.5 

8.493.000 

8.500.000 

-  0.1 

9,421.000 

11.725.000 

-  19.7 

8.774,000 

12.230.000 

-  28.3 

8,355.000 

4.175.000 

+  100.4 

1 .849,000 

1.735.000 

+  5.5 

1 .889,000 

2,040.000 

—  7.4 

8.442.000 

8.270.000 

+  2.1 

10.541.000 

$ 

5.770.000 

+  55.7 

34.134.000 

S 

37,230,000 

-  8.3 

23,299.000 

25.590.000 

-  9.3 

10.835.000 

11.540.000 

-  5.1 

5.537.000 

% 

5.270.000 

+  24.0 

4,925.000 

S 

5.945.000 

-  17.2 

22,154.000 

S 

24,420,000 

-  9.3 

5.873.000 

5,350.000 

—  7.5 

3.211.000 

2.440.000 

+  31.5 

2,034.000 

1.830.000 

+  II. 1 

8.004.000 

10.990.000 

-  27.2 

3.032.000 

2.810.000 

+  7.9 

33.800.000 

S 

31.490.000 

+  7.3 

4,310.000 

3.455,000 

+  24.4 

5.9)9.000 

7.550.003 

-  21.7 

11,009,000 

9.450.000 

+  15.5 

2.124,000 

1.535,000 

+  38.4 

1.012.000 

1.890.000 

-  45.5 

1.801.000 

1,955.000 

—  8.4 

7,525,000 

5.525.000 

+  35.5 
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TOP  100  NATIONAL  NEWSPAPER 
ADVERTISERS,  1973 


Rank 


1973 

Investments 


1.  R.J.  Reynolds  Industries,  Inc . $  36,637,900 

2.  General  Motors  Corp .  34,472,600 

3.  Ford  Motor  Co .  18,903,300 

4.  Philip  Morris  Co .  16,328,500 

5.  Distillers  Corp.-Seagrams  Ltd .  13,953,300 

6.  Chrysler  Corp .  12,896,600 

7.  Trans  World  Airlines,  Inc .  11,265,900 

8.  American  Brands  Inc .  10,855,700 

9.  UAL  Incorporated .  8,675,100 

10.  American  Airlines,  Inc .  8,469,700 

11.  British-American  Tobacco  Co.,  Ltd.  8,457,200 

12.  Delta  Airlines  .  8,443.400 

13.  RCA  Corporation  .  7,925,Ci/0 

14.  Rapid-American  Corp .  7,444,300 

15.  Loews  Con>oration  .  7,018,900 

16.  Walker-Gooderham  &  Worts 

Hiram  Ltd .  6,931,000 

17.  Eastern  Airlines,  Inc .  6,366,200 

18.  General  Foods  Corp .  6,255,600 

19.  Kraftco  Corp .  5,907,700 

20.  General  Electric  Co .  6,832,800 

21.  Pan  American  World  Airways  ....  5,768,800 

22.  Columbia  Broadcasting  System  . . .  5,474,400 

23.  LiKKett  &  Myers  Inc .  6,235,600 

24.  Ling'Temco-VouKht  Inc .  4,469.900 

25.  American  Motors  Corp .  4,428,800 

26.  American  Telephone  &  Telegraph 

Co .  4,407,300 

27.  Heublein  Inc .  4,262,400 

28.  Volkswagen  of  America  Inc .  4,241,100 

29.  American  Broadcasting  Companies, 

Inc .  4,121,700 

30.  Mazda  Motors  of  America,  Inc.  , . .  3,862,300 

31.  National  Airlines,  Inc .  3,ri00,500 

.32.  American  Express  Co .  3,440,900 

33.  Norton  Simon  Inc .  3,334,100 

34.  Continental  Airlines,  Inc .  3,262,800 

35.  International  Telephone  & 

Telegraph  Corp .  3,140,800 

36.  Toyota  Motor  Co..  Ltd .  .  3,036,700 

37.  Wrigley,  Wm.  Jr.,  Co .  3,029,600 

38.  Lever  Brothers  Co .  2,837,600 

39.  Campbell  Soup  Co .  2,793,600 

40.  Doubleday  &  Co.,  Inc .  2,753,800 

41.  Brown-Forman  Distillers  Corp.  ...  2,750.900 

42.  Eastman  Kodak  .  2,729,600 

43.  Western  Airlines,  Inc .  2,652,500 

4L  Colgate-Palmolive  Co .  2,588,600 

45.  U.S.  Government .  2,583,800 

46.  Norris,  Jay  Corp .  2,568,800 

47.  Franklin  Mint  Inc .  2,539,900 

48.  Polaroid  Corporation  .  2,518,800 

49.  National  Railroad  Passenger  Corp.  2,490,200 

50.  House  of  Wesley  Inc .  2,457,800 

51.  General  Mills  Inc .  2.408,300 

52.  Sitmar  Cruises .  2,403,200 

53.  Zenith  Radio  Corp .  2,348,600 

54.  Northwest  Airlines.  Inc .  2,317,600 

55.  Whirlpool  Corp .  2,293,600 

56.  Kimberly  Clark  Corp .  2,274,000 

57.  Coca-Cola  Co.,  The .  2,260,700 

58.  Standard  Brands,  Inc .  2,221,800 

59.  MCA  Incorporate  .  2,195,300 

60.  National  Distillers  &  Chemical  Corp.  2,138,300 

61.  Mercedes-Benz  of  North  America, 

Inc .  2,120,900 

62.  Nissan  Motor  Corp.,  Ltd .  2,105.700 

63.  Renheld  Importers,  Inc .  2,013,100 

64.  Volvo  of  America  Corp .  1,977,200 

65.  Magnavox  Co .  1,962,900 


86.  Liberty  Travel  Service .  1,421,400 

87.  Richardson-Merrel  Inc .  1,412,200 

88.  Sterling  Drug,  Inc .  1,375,300 

89.  Ralston  Purina  Co .  1,372,200 

90.  Borden.  Inc .  1,364,300 

91.  Carnation  Co .  1,353,300 

92.  Cunard  Line,  Lt<l .  1,313,300 

93.  Mars.  Inc .  1,237,440 

94.  Pillsbury  Co .  1,227,900 

95.  Film  Corporation  of  America .  1,195,200 

96.  Costa  Line,  Inc .  1,183,600 

97.  Japan  Airlines  American  Region  ..  1,158,300 

98.  Essox  Corp .  1,141,900 

99.  Purex  Corp.,  Ltd .  1,135,000 

100.  Standard  Oil  of  Indiana  .  1,120,000 


TOTAL  . $432,255,640 

Please  note:  The  above  1973  newspaper  national 
advertising  expenditures  are  directly  comparable  to 


those  of  1970  and  previous  years.  It  is  estimated 
that  in  1973  Media  Records,  Inc.  measured  71%  of 
all  national  advertising  volume,  whereas  in  1970 
they  measured  86%  which  represents  a  drop  for 
1973  of  18%.  The  above  expenditures  have  been 
adjusted  by  this  percentage.  The  airlines'  expendi¬ 
tures  have  been  adjusted  by  10%  only,  since  they 
concentrate  mostly  on  Major  Markets. 

In  1973  Media  Records.  Inc.  measured  254  daily 
and  Sunday  newspapers  in  87  cities;  in  1970  they 
covered  389  papers  in  146  cities. 

These  adjustments  necessarily  entail  some  inac¬ 
curacies,  since  they  assume  that  each  advertiser 
covers  the  various  newspaper  markets  with  more  or 
less  the  same  proportion  of  his  total  national  dollars 
as  every  other  advertiser.  Nevertheless  they  help  to 
correct  a  much  larger  source  of  error  which  would 
result  from  using  the  shifting  base  of  the  number 
of  papers  and  cities  measured  without  any  such 
adjustments.  Prepared  by ;  Research  Department 
Newspaper  Advertising  Bureau,  Inc. 
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Co-Op  ad 
program 

not  working? 

You  haven't 
heard 
about 

Gj-Op 
Action  Plan 


Manufacturers . . .  suppliers ...  let  us  show  you  how 
to  implement  your  Co-op  program  in  Milwaukee. 
Control  your  Co-op  ad  dollars,  build  stronger  dealer 
organizations  and  sell  more  merchandise  in  this  vital 
top  20  market.  Sound  interesting?  It  is. 


66.  Consolidated  Foods  Corp .  1,909,600 

67.  Beatrice  Foods  .  1,903.500 

68.  Holland  America  Line .  1,902,300 

69.  Westinghouse  Electric  Corp .  1,892,200 

70.  Time,  Inc .  1,847,100 

71.  General  Telephone  &  Electronics 

Corp.  .  1,824,900 

72.  National  Liberty  .  1,822,800 

73.  Allegheny  Airlines,  Inc .  1,786,700 

74.  American  Home  Products  Corp.  ...  1,766,700 

75.  Readers  Digest  Assn,,  Inc .  1,736,900 

76.  Kellogg  Co .  1,635,800 

77.  Mobil  Oil  Corp .  1,607,900 

78.  BOAC  British  Overseas  Airways 

Corp .  1,595,000 

79.  Procter  ft  Gamble  Co .  1,584,100 

80.  Greyhound  Corp .  1,573,100 

81.  Motorola,  Inc .  1,549,500 

82.  Green  Giant  Co .  1,548,300 

83.  Greenland  Studios  .  1,639,600 

84.  Scott  Paper  Co .  1,478,700 

85.  Bristol-Myers  Co .  1,473,800 


Get  in  on  the  action.  Call 
Ross  Datbey  or  Bill  Born 
Collect  at  414-224-2289 

The  Milwaukee  ]ournal 
Milwaukee  Sentinel 

JOURNAL  SQUARE.  MILWAUKEE,  WISCONSIN  53201 
Member  NACON 
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New  building  stalled 
as  homeowners  object 

The  Hagerstown  Herald-Mail  Co.  has 
abandoned  plans  to  acquire  land  in  Half¬ 
way  for  a  modern  newspaper  plant,  James 
Schurz,  editor  of  the  two  daily  papers,  has 
announced. 

Schurz  said  the  decision  by  company 
officials  was  based  on  opposition  to  the 
move  by  residents  in  the  Halfway  neigh¬ 
borhood. 

“We  felt  the  Herald-Mail  would  have 
been  a  good  neighbor  and  an  asset  to  the 
area,  but  there  were  homeowners  in  Half¬ 
way  who  disagreed,”  he  said. 

“We  recognize  the  sincerity  of  their 
feelings,  and  we  do  not  wish  to  impose  our 
will  on  them.” 

He  said  the  newspaper  firm  will  resume 
its  search  for  a  site  on  which  to  build  a 
new  plant. 

The  Herald-Mail  signed  an  option  to 
buy  6.7  acres  of  undeveloped  land  last 
June. 

That  ruling  was  challenged  by  the 
County  Commissioners  in  a  civil  suit  filed 
in  Circuit  Court. 


Safe  driving  campaign 

Jamestown  (N.Y.)  Post-Journal  is  con¬ 
ducting  an  editorial  page  pictorial  cam¬ 
paign  to  help  stave  off  motor  vehicle  acci¬ 
dents  in  the  three-county  area  it  circu¬ 
lates  in. 

Frank  E.  Fee  Jr.,  editor,  began  the 
drive  on  May  1,  and  plans  to  continue  it 
throughout  the  month  of  May. 

The  campaign  material  consist  of  a  sin¬ 
gle  picture  of  an  automobile  that  was 
involved  in  a  highway  motor  vehicle  acci¬ 
dent — and  underneath  it — the  caption 
reads,  “An  Editorial.” 


Buying  Boston? 


Be  sure  to  include 

WORCESTER 

The  other  major 
market  in  the 
Nation’s  6th  largest  A.D.I. 

Boston  and  Worcester 
are  separate 
newspaper  markets. 

Always  add  the 
Worcester  Telegram 
and  The  Evening  Gazette. 

Most  advertisers  do. 


WORCESTER  TELEGRAM  &  GAZETTE 

Daily  Over  150,000,  Sunday  Over  105,000 
Represented  by  CWO&O 


N.C.  daily  acquired 
by  Freedom  Newspapers 

Freedom  Newspapers,  Inc.,  of  Santa 
Ana,  Calif,  acquired  control  of  the  A'cui 
Bern  (N.C.)  Sun-Jmimal  and  the  paper 


will  become  the  23rd  in  the  U.S.  and  the 
third  in  North  Carolina  to  be  operated  by 
the  California  operation. 

Clarence  H.  Holies,  chairman  of  the 
board  of  Freedom  and  Mrs.  Hunter  C. 
Diggs,  owner  and  publisher  of  the  Sun- 
Journal,  made  the  announcement. 


National  Advertising  Investments  (Cont.  from  page  12-A) 


INDUSTRIAL 

Industrial  Area  Development  . .  . 

Office  Equipment  t  Stationery  Supplies 
Industrial  Materials  t  Machinery  ... 
Miscellaneous  Industrial  . 


$  13.173,000  S 

1,793.000 
3.987.000 
3.278,000 
4.117.000 


11.190,000  4-  17.7 

1.450,000  4-  23.7 

2.200.000  4-81.2 

4.415,000  -  29,0 

2,925.000  4-  40.8 


INSURANCE 


23,193.000 


S  34,505,000  -  34.5 


JEWELRY,  WATCHES  &  SILVERWARE 


2,339,000  S  4.125,000  -  43.3 


MAIL  ORDER 

MEDICAL  PRODUCTS  &  DRUGS 

Cold,  Cough  A  Sinus  Kemadies  . 

Headache  Remedies  A  Sedat  ves  . 

Vitamins,  Tonics  A  Reducing  Aids  . 

Medicated  Skin  Products  . 

Miscellaneous  Medical  Products  A  Drugs 


31,435,000 

$  28,725,000 

4-  lO.I 

14,444.000 

$  15,840,000 

-  7.4 

1,748,000 

2,170,000 

-  19.5 

1,584,000 

2,115,000 

-  25.0 

4,935,000 

4,790,000 

4-  3.0 

1.537.000 

1,485,000 

4-  3.5 

4.838,000 

5,280.000 

-  8.4 

PETS  &  PET  SUPPLIES  %  5,400,000  S  8,745,000 

POLITICAL  S  5.482,000  S  18.995,000 

PROFESSIONAL  &  SERVICE  S  4,324,000  S  2.580.000 

PUBLIC  SERVICE  UTILITIES  &  COMMUNICATIONS  s  I9.48i.000  $  14.995,000 

PUBLISHING  &  MEDIA  s  48,050,000  $  44.140,000 

Books  .  20,157,000  22,450,000 

Magazines  .  10,038,000  8.340.000 

Newspapers  .  1,891,000  2.370,000 

Radio  A  TV  Stations  .  35.944,000  30.980,000 


-  34.0 

-  71.1  1 

4-  47.7 

4-  15.8 


4-  4.1 
-  10.2 
4-  20.4 
-  20.3 
4-  14.1 


REAL  ESTATE 

SPORTING  &  LEISURE  TIME  EQUIPMENT 

Sporting  Goods 
Hobbies,  Toys  A  Games 

TOBACCO 

Cigars 

Cigarettes 

Tobacco  A  Smoking  Accessories . 


$ 

11,454,000 

$ 

10,440,000 

4-  11.4 

S 

4.377,000 

$ 

4,975,000 

-  8.4 

4.711.000 

4,415.000 

4  4.7 

1,444,000 

2,540,000 

-  34.9 

$ 

104,949,000 

$ 

98,505,000 

4-  8.4 

3,393,000 

1.195.000 

4-183.9 

102,352,000 

94,930,000 

4-  7.8 

1,224,000 

2.380,000 

-  48.4 

TOILETRIES  &  TOILET  GOODS 

Cosmetics,  Make-Up  A  Manicure  Products 

Dental  Supplies  A  Mouthwashes  . 

Feminine  Hygienic  Products  . 

Men's  A  Women's  Shaving  Equipment 
Toilet  Soaps,  Bath  Powders  A  Deodorants 
Women's  Hair  Products  A  Treatments 
Miscellaneous  Toiletries  A  Toilet  Goods 


S  18,411,000  S 
3,273,000 
2,835,000 
2.478.000 
1.438.000 
2,888,000 
1,238,000 
3,841,000 


21,440,000 

-  14.2 

3.435.000 

-  4.7 

4,475,000 

-  34.7 

1.980.000 

4-  35.3 

1,020.000 

4-  40  4 

3,845  000 

-  25.3 

3,190,000 

-  40.4 

3,495,000 

4-  9.9 

TRANSPORTATION 

Airlines  . . . 

Domestic  . 

International  . 

Cargo  . 

Bus  Lines  . 

Railroads  . 

Steamships  .  . 

Tours  A  Travel  Service 
Miscellaneous  Transportation 


134.440.000 

$  120,220,000 

4-  11.8 

83,903,000 

73,975,000 

4-  13.4 

48,108,000 

37.945,000 

4-  24.8 

35,175,00 

35,310,000 

-  0.4 

420,000 

720,000 

-  13.9 

2.084,000 

4,180,000 

-  50.1 

3,515,000 

3.430,000 

4-  2.5 

18.472,000 

15,115,000 

4-  22.2 

24.300.000 

22.010.000 

-L  10.4 

2,184.000 

1,510,000 

4-  44.4 

WEARING  APPAREL 


22,489,000 


24.485.000  -  15.7 


GENERAL  NOT  ELSEWHERE  CLASSIFIED .  S 


23,583,000  $  21,190,000  4-  1 13 


GRAND  TOTAL 


SI. 038.494.000  $1,031,750,000  4-  0.7 


^4  ImportaBit  Reasons  WhyH 


A  billion  $  market  should  be  a  part  of  your 
marketing  strategy.  Ask  us.  You'll  be  glad  you  did. 


I 


(Crie 

r - 1 

Morning  Evening  Sunday 

TOP 

TIMES  PUBLISHING  CO.,  12th  &  Sassafras  Sts.,  Erie,  Pa.,  16501 
Represented  by  Stary  &  Kelly-Smith,  Inc. 

SALESMAN 
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That's  just  another  reason  why  your 
newspaper's  promotional  advertising  belongs 
in  the  pages  of  Editor  &  Publisher.  In  a  publication 
where  the  editorial  content  enhances  your  message. 
And  where  even  the  other  advertising  helps 
advance  your  newspaper  story . . . 


Whether  the  subject  is  freedom  of  the  press, 
newsmen's  privilege,  postal  rates, 

newspaper  advertising  or  the  people's 

right  to  know . . .  you  can  bet  that  there's  a 
publication  that  takes  a  positive  stand 
for  newspapers. 


In  both  editorial  and  news  columns,  E&P 
reflects  the  newspaper  business'  position 
on  issues  of  the  day.  And  takes  the  lead 
in  stating  that  position  to  government 
leaders,  opinion  molders,  and  the  entire 
communications  field. 


Publisher 
carries  the 
ball  for 


Editor  &  Publisher 


The  News  weekly  of  the  newspaper  field 
850  Third  Avenue,  New  York,  N.Y.  10022 


Promotion _  By  George  Wilt 

FOR  THE  FILES 


TRACK  MEET— The  1974  NCAA  In¬ 
door  Track  Championships,  sponsored  by 
the  Detroit  News  and  hosted  by  the  Uni¬ 
versity  of  Michigan,  was  a  hit  for  the 
tenth  straight  year.  More  than  18,000  peo¬ 
ple  packed  Coho  Hall  to  watch  over  100 
collegiate  track  teams  vie  for  individual 
and  team  titles. 

*  ♦  ♦ 

CARRIER  RECRUITMENT— .A.n  in¬ 
paper  ad  campaign  in  the  Nashtnlle  Ban¬ 
ner  aimed  at  recruiting  carriers,  features 
famous  Americans  who  were  newspaper- 
boys.  Under  the  heading,  “The  road  to 
success  takes  different  routes,”  the  series 
is  based  on  a  list  of  notables  abailable 
from  ICMA. 

An  ad  featuring  Willie  Mays  is  head¬ 
lined,  “Before  he  ran  around  the  bases,  he 
ran  around  the  neighborhood.”  An  ad  on 
President  Eisenhower  was  headed:  “Be¬ 
fore  he  ran  the  country,  he  ran  a  newspa¬ 
per  route.”  For  further  information,  con¬ 
tact  Sandy  Seawright,  promotion  manag¬ 
er,  Nashville  Banner,  1100  Broadway, 
Nashville,  Tenn.  37202. 

*  «  « 

BUMPER  BONUS — A  new  version  of 
lucky  license  plates.  Bumper  Bonus,  is 
being  used  by  the  Ocean  County  (N.J.) 
Daily  Observer.  Daily  prizes  of  $20  worth 
of  food  and  merchandise  are  offered  to 
winners,  whose  license  plates  are  repro¬ 
duced  in  the  Observer.  Bumper  stickers 
are  picked  up  at  newsstands,  supermar¬ 
kets  and  other  stores.  Prizes  during  the 
promotion  total  $2500.  Write  promotion 
manager  Frank  Muni  at  the  Observer. 

*  *  * 

ST.  PATRICK  —  The  Cincinnati  En¬ 
quirer  published  its  second  annual  St. 
Patrick’s  supplement  on  Friday,  March 
15,  featuring  Irish  editorial  content  aimed 
at  attracting  attention  to  the  advertising 
around  it. 

*  »  * 

THAT’S  PROGRESS  —  The  Walla 
Walla  Union-Bulletin  published  its  49th 
annual  Progress  Edition  on  February  24. 
The  section  presented  an  overall  picture 
of  the  retail  and  wholesale  business,  in¬ 
dustry,  agriculture,  livestock,  recreation, 
social  and  cultural  advantages  of  the 
Walla  Walla  market.  Extensive  use  of 
color  highlighted  the  issue. 

*  «  * 

TV/RADIO  STUDY — Findings  from 
the  January,  1974  Media  General  “House¬ 
holds  Reached  by  radio  and  television,” 
continue  to  show  low  sponsor  and  product 
identification  among  homes  using  televi¬ 
sion. 

The  Media  General  Study,  conducted 
twice  a  year  since  1956,  provides  informa¬ 
tion  on  the  total  broadcast  audience  for 
the  week  of  January  7  through  January 
11,  1974.  The  coincidental  telephone  sur¬ 
vey  among  4,519  households  was  conduct¬ 
ed  for  Media  General  by  Childrey  Re¬ 
search  Service,  Inc.,  of  Richmond,  Va. 
Copies  of  the  study  are  available  from  the 
Research  Department  of  Media  General, 
Inc.,  Richmond,  Va. 


ALCOHOLIC  BEVERAGES— Drinkers 
of  alcoholic  beverages — wine,  brandy,  co¬ 
gnac,  cordials,  liqueurs,  whiskey,  rye,  bour¬ 
bon,  Canadian,  Scotch,  gin,  rum  and  vod¬ 
ka — in  the  New  York  market,  have  their 
reading  habits  compared  in  a  Neio  York 
Times  booklet.  Readership  of  the  Times 
magazine  are  compared  with  Playboy, 
Esquire,  New  Magazine  and  the  New 
Yorker.  Favorably,  of  course.  The  promo¬ 
tion  includes  miniature  reproductions  of 
an  interesting  cross-section  of  alcoholic 
beverage  ads,  too.  For  a  copy  of  “What’s 
in  it  for  you?”  write  Mark  Senigo,  promo¬ 
tion  director.  New  York  Times,  Times 
Square,  New  York,  N.Y.  10036. 

*  *  * 

NEWSPAPER  STORY— The  1974  up¬ 
dated  edition  of  the  booklet,  “The  News¬ 
paper  Story,”  is  again  available,  ac¬ 
cording  to  the  publishers.  Planned  Press 
Promotions. 

More  than  150,000  copies  of  the  24-page 
booklet  have  been  distributed.  The  booklet 
explains  why  newspapers  must  be  free, 
newspaper  history,  the  continuing  fight 
for  freedom,  how  newspapers  serve  their 
communities,  plus  other  facts  about  the 
newspaper  business. 

82%  of  the  newspapers  using  the  book¬ 
lets  distribute  them  to  school  children  and 
teachers,  mostly  in  connection  with  News¬ 
paper  in  the  Classroom  programs,  ac¬ 
cording  to  the  publishers. 

Other  uses  reported  were  distribution  to 
plant  tour  visitors,  for  employee  and  car¬ 
rier  orientation,  and  to  fill  frequent  re¬ 


quests  for  basic  information  about  news¬ 
papers. 

The  booklet  was  first  published  in  1967. 
Editor  of  the  booklet  is  John  F.  Blatt, 
former  promotion  manager  of  the  Oklaho¬ 
ma  City  Daily  Oklahoman  and  Times,  and 
for  six  years,  national  coordinator  for 
Newspaper  Week.  Consulting  editor  was 
William  J.  Oertel,  executive  director  of 
the  Ohio  Newspaper  Association. 

“Explaining  the  role  of  newspapers  in 
our  free  society,”  Blatt  said,  “should  be 
the  business  of  every  newspaper.  The 
public  has  either  forgotten  or  has  never 
known  why  we  must  have  a  free  press  in 
this  country  if  we  are  to  remain  a  free 
people.” 

Sample  copies  will  be  sent  to  newspa¬ 
pers  that  request  it  on  their  letterheads, 
others  send  25(‘  to  cover  cost  of  postage 
and  handling.  Address  Planned  Press 
Promotions,  P.  0.  Box  1067,  Tavares,  Fla. 
*  *  * 

COAL  ’74 — The  Huntington  (W.  Va.) 
Her  aid- Advertiser  published  a  32-page 
tabloid  section,  “Coal  ’74”.  A  team  of  13 
Herald-Advertiser  staffers  worked  two 
months  travelling  to  mines  and  mining 
towns  in  the  area  to  compile  the  section. 
Copies  are  available  from  N.  S.  Hayden, 
publisher  of  the  Herald-Advertiser. 

*  *  * 

ENERGY  CRISIS — A  series  of  nine 
articles  on  the  Energy  Crisis  published  in 
the  Los  Angeles  Times  during  February, 
1974,  has  been  reprinted  in  booklet  form. 
The  special  report  is  the  result  of  inter¬ 
views  across  the  country,  conducted  by  an 
investigative  reporting  team  including 
Times  reporters  Robert  Rosenblatt,  a  fi¬ 
nance  specialist;  Larry  Pryer,  environ¬ 
ment  writer;  Richard  Cooper,  Washington 
correspondent;  and  Lee  Dye,  energy  writ¬ 
er. 


"BRIDGE  WORKERS"  is  a  $2000  prize  winner  for  photographer  Fred  Comegys  of  the 
Wilmington  (Del.)  Nnwt-Journal.  Comegys  won  top  honors  in  the  National  Construction 
Photography  contest  for  this  photo  of  two  workers  taking  a  break  while  clearing  debris 
from  a  Penn  Central  Railroad  bridge.  Last  year,  Comegys  placed  second  in  the  photo 
event  sponsored  by  the  Associated  General  Contractors  of  America.  Second  this  year 
is  Steve  Slater,  St.  JosepA  (Mo.)  News-Press,  and  third,  John  Meyers,  Pawtucket  (R.l.) 

Timet. 
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With  Phoenix,  you  get  quality  that’s  a  cut  above.  Quality  in 
the  demographics  of  the  people.  Quality  in  the  many  national 
corporations  that  proudly  call  Phoenix  home. 

With  Phoenix,  you  get  a  market  that’s  affluent  ($11,691 
median  household  income)  and  well  educated  (12.7  median  years 
attained). 

While  other  markets  -  larger  and  smaller  -  recede,  Phoenix 
boasts  continued  growth.  Last  year,  total  population  grew  10.7% 
to  more  than  1.3  million.  Retail  sales  were  up  15.9%. 

The  best  way  to  penetrate  -  REALLY  penetrate  -  this  remark¬ 
able  quality  is  with  The  Republic  &  The  Gazette.  Each  week,  we’ll 
get  you  this  kind  of  unduplicated  Metro  Phoenix  household 
penetration:*  Share/Buy  Total 

Delivered  at  Newsstands  Penetration 
All  Metro  households  63%  27%  90% 

Own  home  70%  21%  91% 

Household  Heads  with 

...  $12,500  +  income  69%  26%  95% 

. . .  professional, 

technical  occupation  74%  y  95% 

. . .  proprietor, 

manager  occupation  80%  ^  97% 

. . .  college  degree  78%  19%  .jjf  97% 


If  your  share  isn’t  what  it  should  be  in  Phoenix,  contact 
Howard  Ruby,  General  Advertising  Manager,  P.  0.  Box  1950, 
Phoenix,  Arizona  85001. 


The  Phoenix 

GAZETTE 


The  Arizona 

REPUBLIC 


We  Penetrate  Phoenix  Like  Nothing  Else  Can. 


’Source;  1974  Republic  &  Gazette  Consumer  Survey.  Total 
penetration  figures  include  home  subscribers,  newsstand 
buyers  and  households  that  share  copies  each  week. 
Represented  Nationally  by  Story  &  Kelly-Smith,  Inc. 


Photographed  at  the  Golden  Eagle  Restaurant  atop  Valley  Center. 


Which  Dallas  newspaper 
has  more  iquid  asseb? 


s 


Ask  Simmons 


If  you're  a  liquor,  beer  or  wine 
advertiser,  you  should  know  which 
Dallas  newspaper  gives  you  more 
prime  prospects.  And  the  Simmons 
Local  Index  makes  it  abundantly 
clear;  It's  The  Dallas  Morning  News. 


According  to  Simmons, 

Dallas  News  readers  buy  48%  more 
Scotch,  47%  more  bourbon,  25%  more 
vodka,  21%  more  distilled  liquor  and 
13%  more  gin  than  readers  of  the 
evening  newspaper.  They  also  buy 
2 1  %  more  beer,  1 0%  more  wine  and  a 
whopping  390%  more  cordial  and 
liqueur. 

So,  you  see,  our  "liquid 
assets"  mean  more  consumer 
response.  The  kind  that  helped  us 
outgain  the  evening  newspaper  in 
total  ad  linage  by  88%  in  1973. 

In  addition  to  publishing  more 
total  advertising,  we  also  published 
more  news  than  the  evening  paper  in 
1973.  No  wonder  we  continue  to  have 
a  larger  circulation.  That's  response. 


gin  . 


The  Dallas  Morning  News 

WeYetheone. 


Reps;  Cresmer,  Woodward,  O'Mara  &  Ormsbee,  Inc.,  National;  The  Leonard  Co.,  Florida,  Hawaii,  Mexico,  Caribbean. 
A  Member  of  Metropolitan  Sunday  Newspapers,  Inc.  Sources;  W.  R.  Simmons  Local  Index,  1972:  Media  Records,  1973. 


picture  Mitchell  since  sent  to  Martha. 
What  does  Hobbs  think  about  the  way  the 
press  treats  her  boss?  “You  know  how 
the  press  are  .  .  .  They’re  always  against 
the  establishment.  It’s  the  popular  thing,” 
said  the  frosted  blonde. 

«  *  * 

Scholastic  media  abandoned? 

The  latest  target  date  for  release  of  the 
long-awaited  Robert  F.  Kennedy  Commis¬ 
sion  of  Inquiry  Into  High  School  Journal¬ 
ism  Report  is  end  of  June /early  July,  said 
Libby  Keefer,  a  coordinator. 

In  it,  the  professional  media  will  be  hit 
for  too  often  ignoring  their  high  school 
counterparts  who  have  been  experiencing 
a  lot  of  legal.  First  Amendment  struggles 
of  their  own. 

“To  often  the  professional  journalists 
have  abandoned  scholastic  media.  Their 
role  comes  in  the  once  a  year  address  to 
the  awards  program  or  the  tour  of  the 
plant.  We’re  saying  that’s  not  enough,” 
said  Lennie  Conway,  part  of  the  Kennedy 
Memorial  staff. 

“Their  (professional  media)  responsi¬ 
bility  transcends  protecting  their  own 
rights,”  he  said.  “They  have  a  special  re¬ 
sponsibility  to  concern  themselves  with 
the  rights  of  other  people,  including 
scholastic  journalists.” 

Ck)nway  said  the  basic  issues  are  similar 
across  the  country,  but  that  the  conscious¬ 
ness  of  rights  in  California  is  higher. 

In  an  article  in  the  Los  Angeles  Times 
headlined  “Censoring  School  Newspapers 
a  ‘Step  Backward,’  ”  editors  of  the 
Hunters’  Call,  the  student  newspaper  at 
Canoga  Park  High  School  lambast  the 
Los  Angeles  Board  of  Education  for  pass¬ 
ing  a  resolution  stating  that  school  prin¬ 
cipals  have  the  power  of  ultimate  decision 
about  the  content  of  student  newspapers, 
with  a  provision  for  student  editors  and 
journalism  instructors  to  appeal  disputed 
matters  to  the  area  superintendent.  The 
two,  Sarah  Baisley  and  Doug  McColloch, 
ask:  Who  should  have  the  right  to  judge, 
to  censor  ? 

They  believe  the  principal  is  too  unin¬ 
formed  in  journalistic  techniques  to  gov¬ 
ern  the  school  newspaper.  They  disagree 
strongly  with  the  school  board’s  legal  ad¬ 
viser,  Ron  Apperson,  who  said,  “First 
Amendment  rights  belonging  to  students 
are  less  than  and  different  from  rights 
belonging  to  adults.” 

However,  Mike  Wiener,  president  of  the 
Los  Angeles  Journalism  Teachers  Associ¬ 
ation,  said  a  decision  is  expected  shortly 
on  the  filing  of  a  legal  suit  against  the  Los 
Angeles  Board  of  Education.  “Overt  cen¬ 
sorship  exists  in  about  40  percent  of  the 
Los  Angeles  schools  and  covert  in  about 
half,”  he  said.  He  commended  several 
newspapers  for  reporting  on  their  strug¬ 
gles. 

The  Kennedy  report  researchers  also 
blame  teachers  for  being  unaware  of  jour¬ 
nalists’  rights.  They’re  worried  about  los¬ 
ing  control  because  of  libel,  “but  know 
what  the  issues  in  libel  are,”  said  Conway. 

The  final  draft  of  the  Kennedy  journal¬ 
ism  report  was  compiled  by  Jack  Nelson, 
a  Washington-based  reporter  of  the  Los 
Angeles  Times.  The  several-hundred  page 
report  is  being  put  out  by  Schocken  and 
Bantam. 
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N.Y.  News  reporter 
wins  E&P  award 

The  James  Wright  Brown  Award, 
named  in  memory  of  the  former  publish¬ 
er,  chairman  of  the  board  of  Editor  & 
Publisher,  was  presented  May  15  to 
William  Sherman,  New  York  News,  for 
his  Medicaid  probe  series. 

The  presentation  was  made  by  Robert 
U.  Brown,  E&P  editor  and  publisher,  at 
the  Deadline  Club’s  annual  dinner.  The 
club  is  the  New  York  City  chapter  of 
Sigma  Delta  Chi. 

Also  cited  were  Hope  Spencer,  News- 
day,  for  welfare  housing  investigation; 
and  Martin  Telchin,  New  York  Times,  for 
his  series  on  the  South  Bronx. 

At  the  meeting,  Morton  Frank,  publish¬ 
er,  Family  Weekly,  was  inducted  as  pres¬ 
ident  of  the  Deadline  Club.  He  delivered 
his  acceptance  speech  by  way  of  a  tape 
recorded  message  from  Japan  where  he 
was  attending  a  meeting  of  the  Interna¬ 
tional  Press  Institute. 

• 

Book  on  heroin  series 

New  American  Library  will  publish  on 
June  15  The  Heroin  Trail,  Newsday’s  Pu¬ 
litzer  Prize-winning  32-part  series  tracing 
heroin  traffic  from  Turkey  to  France  to 
New  York.  The  company  said  it  would  be 
the  “exact  story  as  it  ran  in  Newsday.” 
NAL  and  Newsday  are  subsidiaries  of  the 
Times-Mirror  Co.  in  Los  Angeles. 


Deaths 

Richard  E.  Cheverton,  58,  first  edi¬ 
tor  of  Parade  magazine,  news  director  of 
WOTV  for  18  years  in  Grand  Rapids, 
Michigan;  May  8. 

«  *  « 

Glenn  A.  Walker,  82,  who  worked  as 
a  reporter  for  newspapers  in  39  states 
during  his  60  year  career;  May  1. 

*  «  * 

Kenneth  Miller,  63,  former  assistant 
managing  editor  of  Philadelphia  Inquirer; 
May  10. 

«  *  * 

Dr.  Granville  Price,  professor  of  jour¬ 
nalism  at  Northern  Illinois  University  and 
director  of  graduate  studies  and  the  sub¬ 
urban  press  center;  May  2. 

*  *  * 

James  M.  Robinson,  54,  executive  editor 
of  the  Albany  (Ga.)  Herald  for  the  past 
10  years;  recently. 

«  *  « 

George  Backer,  former  editor  and 
president  of  the  New  York  Post;  May  2. 

*  *  * 

James  Simonds,  former  reporter  for 
the  New  York  Herald  Tribune;  recently. 

*  *  * 

Ernest  M.  Borgmeyer,  61,  financial 
editor,  Omaha  World-Herald;  April  22. 

*  *  * 

Jeanette  Rattray,  80,  publisher  of  the 
East  Hampton  (N.Y.)  Star;  May  20. 

«  *  * 

Vera  M.  Hall,  82,  president  of  the  Dan¬ 
ville  (Ind.)  Gazette  and  a  founder  of  the 
National  Federation  of  Press  Women; 

May  16. 


Doubledoy  Medio  Offers 
OPEN  MINDS,  CLOSED  MOUTHS. 
AND  BUYERS  FOR  NEWSPAPERS 

You  may  list  your  property  with  us  in  totol  confidence 
thot  ( 1 )  we  con  find  the  kind  of  buyer  you  wont  to  sell 
to  and  (2)  nobody  will  leorn  of  negotiotions  until  they 
hove  led  to  consummotion  of  o  sole. 

Decouse  we  hove  on  odvontoge. 

An  odvontoge  by  the  nome  of  Mr.  Conwoy  C.  Croig. 

He  knows  the  newspoper  publishing  business,  ond  the 
newspoper  publishing  business  knows  him. 

Coll  Conwoy  Croig  ot  5 1 2-434-4900  collect. 

«lm 

Doubledoy  Medio 

Orokers  of  Radio,  TV,  CATV,  ond  Newspoper  Properties. 

Regional  Managers 

Bob  Dalchau,  13601  Preston  Rd.,  Dallas  75240,  214-233-4334. 

Neil  Sargent,  1202  E.  Maryland  Av.,  Phoenix  85014,  602-264-7459. 

Peter  V.  O'Reilly.  1730  M  St.  N  W.,  Washington  20036,  202-872-1100. 
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news-people 


FAREWELL  Joseph  A.  Loffus,  (left)  Treasury 
Special  Assistant  for  Public  Affairs,  receives  a 
plaque  from  his  chief,  retirinq  Secretary  of 
the  Treasury  George  P.  Schultz  as  both  leave 
government  service.  Loftus,  formerly  a  labor 
reporter  for  the  New  York  Times,  joined  the 
Labor  Department  five  years  ago  when  the 
Secretary  of  Labor  was  then  Shultz.  Loftus  took 
over  Treasury  Public  Affairs  early  in  1973. 


Monitor  names  woman 
chief  editorial  writer 

Charlotte  Saikowski  will  become  the 
Christian  Science  Monitor’s  first  woman 
chief  editorial  writer,  June  1.  She  is  cur¬ 
rently  diplomatic  correspondent  in  the 
Monitor’s  Washington  burea. 

Ms.  Saikowski  will  head  an  editorial 
page  staff  of  five.  She  succeeds  Joseph  C. 
Harsch,  who  has  been  chief  editorial  writ¬ 
er  since  1971.  Harsch  will  become  a  full¬ 
time  columnist  and  roving  correspondent. 

Prior  to  her  Washington  assignment, 
Ms.  Saikowski  headed  the  Monitor’s  Mos¬ 
cow  bureau  from  1968-72,  and  the  newspa¬ 
per’s  Tokyo  bureau  for  two  years  prior  to 
that. 

In  1973,  Ms.  Saikowski  won  both  the 
Overseas  Press  Club  and  Sigma  Delta 
Chia  awards  for  foreign  correspondence. 
The  awards  were  presented  for  her  cover¬ 
age  of  the  Soviet  Union. 

She  first  joined  the  Monitor  staff  in 
1962  as  a  reporter  in  the  New  England 
bureau.  Previously,  she  served  for  ten 
years  on  the  staff  of  Columbia  Universi¬ 
ty’s  Current  Digest  of  the  Soviet  Press. 
She  is  a  graduate  of  Principia  College, 
Elsah,  Ill.,  and  has  studied  at  the  Russian 
Institute  and  School  of  International 
Affairs  at  Columbia. 

• 

Elliott  of  O  &  M 
heads  Four  A’s 

John  (Jock)  Elliott  Jr.,  chairman  of 
Ogilvy  &  Mather,  was  elected  chairman  of 
the  American  Assn,  of  Advertising  Agen¬ 
cies,  succeeding  Victor  Bloede,  chairman 
of  Benton  &  Bowles. 

Neal  W.  O’Connor,  chairman  of  N.  W. 
.4yer  &  Son,  was  named  vicechairman  of 
the  Four  A’s,  and  Robert  M.  Davis,  pres¬ 
ident  of  Davis,  Johnson,  Mogul  &  Colom- 
batto,  Los  Angeles,  was  elected  secretary- 
treasurer. 


Jack  Foisie,  55,  a  Los  Angeles  Times 
correspondent  in  Southeast  Asia  for  the 
last  10  years — named  chief  of  the  Times 
Cairo  bureau,  bringing  to  three  the  num¬ 
ber  of  Times  bureaus  in  the  Middle  East. 

*  e  * 

Leslie  Carpenter,  veteran  Washington 
newsman — to  join  Hill  and  Knowlton  Inc., 
public  relations,  as  a  vicepi-esident  in  its 
Washington  office,  effective  June  1.  His 
wife,  Liz  Carpenter,  also  is  a  vicepresident 
of  the  firm. 

e  *  e 

John  M.  Hanchette,  31,  an  investiga¬ 
tive  reporter  for  the  Buffalo  Evening 
News — rejoined  the  Niagara  (N.Y.)  Ga¬ 
zette  as  managing  editor,  effective  June  1. 

♦  •  * 

Bill  M.4RTIN,  reporter  for  the  Oakland 
(Calif.)  Tribune — won  the  1973  Thomas 
L.  Stokes  Award,  sponsored  bv  Washing¬ 
ton  Journalism  Center,  for  his  series  of 
articles  describing  the  environmental  im¬ 
pact  of  land  use  by  one  community  on 
other  communities  in  Alameda  and  Oak¬ 
land. 

e  e  e 

Sam  Martino.  Milwaukee  Journal  re¬ 
porter — named  Outstanding  Journalist  of 
the  Year  for  1973  bv  the  Milwaukee  Chap¬ 
ter  of  the  Societv  of  Professional  Journal¬ 
ists,  SDX  for  his  stories  on  campaign 
practices  which  helped  spark  efforts  to  re¬ 
form  campaign  financing. 

*  *  • 

Robert  P.  McHvgii,  editor  of  the  South 
Mississippi  Sun — promoted  to  executive 
editor  of  the  Biloxi  Daily  Herald  and  the 
Sun.  A.  B.  Albritton  Jr.,  Sun  managing 
editor — promoted  to  editor  of  the  Sun,  and 
James  J.  Lund  continues  to  sei*ve  as  edi¬ 
tor  of  the  Daily  Herald. 

*  *  * 

J.  Edward  Murray,  associate  editor  of 
the  Detroit  Free  Press — awarded  an  Hon¬ 
orary  Doctor  of  Letters  Degree  by  the 
University  of  Nebraska.  He  is  the  first 
graduate  of  the  university’s  school  of  jour¬ 
nalism  to  be  so  honored. 

*  *  * 

Frederick  J.  Conn,  publisher  of  the 
San  Angelo  (Tex.)  Standard-Times  an¬ 
nounced  he  will  retire  June  30  after  29 
years  as  a  Texas  publisher.  Tucker 
Sutherland,  35,  publisher  of  the  Hamil¬ 
ton  (Ohio)  Journal  News — named  to  suc¬ 
ceed  Conn.  Both  papers  are  owned  by 
Harte-Hanks  Newspapers  Inc.  Sutherland 
will  be  replaced  by  Charles  H.  Everill, 
31,  who  is  assistant  publisher  of  the  Jour¬ 
nal  News. 

*  *  * 

Beurmond  j.  Banville,  bureau  chief 
for  the  Bangor  (Me.)  Daily  News — hon¬ 
ored  as  Knight  of  the  Year  by  the  Fort 
Kent  Council,  Knights  of  Columbus. 

«  *  • 

Robert  D’Angelo,  who  joined  Parade 
in  1971  as  assistant  to  the  production  man¬ 
ager — named  manager  of  distribution  for 
the  magazine. 

*  *  * 

Dr.  Jerk  R.  Hoar,  professor  of  journal¬ 
ism  at  the  University  of  Mississippi — 
named  the  university’s  outstanding  teacher 
of  1974. 


Ross  Johnson,  65,  ad  director,  Eugene 
(Ore.)  Register-Guard — retired. 

« 

Harry  J.  Clarke  has  joined  the  news¬ 
paper  division  of  Independence  Life  and 
Accident  Insurance  Co.  as  sales  repre¬ 
sentative  in  Ohio,  western  N.Y.  and  west¬ 
ern  Pennsylvania. 

*  *  * 

Alan  Markeield,  28,  with  the  National 
Enquirer  4*4  years — appointed  Los  An¬ 
geles  bureau  chief  and  director  of  West 
Coast  editorial  operations,  succeeding  Al¬ 
bert  CooMBES,  named  roving  editor. 

*  ^  * 

Larry  O’Donnell,  bureau  chief  of  the 
Wall  Street  Journal  in  Detroit — named 
assistant  managing  editor  in  New  York, 
effective  in  early  summer. 

*  *  * 

John  Claxton,  38,  previously  assistant 
circulation  manager  of  the  Peoria  (Ill.) 
Journal-Star — appointed  circulation  direc¬ 
tor  of  the  Willoughby  (Ohio)  Neivs-Her- 
ald.  His  father  is  a  retired  circulation 
manager  for  the  Champaign  (Ill.)  News- 
Gazette. 

*  *  * 

W.  Leonard  Evans  Jr.,  publisher  of 
Tuesday  magazine — nominated  for  election 
to  the  board  of  directors  of  Marcor  Inc. 

*  ♦  ♦ 

James  M.  Roche,  former  board  chair¬ 
man  of  General  Motors  Corp. — named  to 
head  a  .?100,000  fund  drive  for  the  Detroit 
Press  Club  Foundation  by  Lee  A.  Iacocca, 
president  of  the  foundation  and  president 
of  Ford  Motor  Co.  The  foundation  has 
awarded  $75,100  in  cash  prizes  and  schol¬ 
arships  to  250  newsmen  and  college,  uni¬ 
versity  and  high  school  students  since  it 
was  founded  in  1965. 

*  *  * 

Lloyd  B.  Walton  of  the  Indianapolis 
Star  magazine  captured  1st  prize  of  $500 
in  the  annual  journalism  awards  program 
sponsored  by  the  National  Society  of  Pro¬ 
fessional  Engineers  for  his  feature  arti¬ 
cles  on  biomedical  engineering  and  the 
work  of  Naval  engineers  in  developing  the 
Walleye  glide  weapon. 

*  *  * 

Donald  Pfarrer,  reporter  for  the  Mil¬ 
waukee  Journal — received  the  13th  annual 
Richard  S.  Davis  award  for  a  variety  of 
stories  he  covered  in  1973,  including  fea¬ 
tures  on  crime  victims  and  coverage  of  the 
1973  judicial  political  campaigns.  The 
award  is  given  by  the  editors  of  the  Jour¬ 
nal. 

*  « 

Jerry  Landauer,  Wall  Street  Journal 
reporter — awarded  the  Worth  Bingham 
Memorial  Prize  for  breaking  the  story  of 
the  Spiro  Agnew  scandal  on  August  7, 
1973. 

*  *  « 

William  Randolph  Hearst  Jr.,  Robert 
W.  Sarnoff,  and  Howard  Rock — given 
honorary  degrees  at  the  University  of 
Alaska,  May  19.  Hearst  is  editor-in-chief 
of  Hearst  newspapers;  Sarnoff  is  chaii*- 
man  of  the  board  of  RCA;  and  Rock  is 
editor  of  the  Tundra  Times. 
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in  the  new 

Dan  Patrinos,  science  and  medical 
writer  for  the  Milwaukee  Sentinel — named 
recipient  of  the  Wisconsin  Heart  Associa¬ 
tion’s  1974  outstanding  journalist  award. 

*  *  * 

Russkll  J.  Jandoli,  chairman  of  the 
journalism  department  of  St.  Bonaventure 
University;  Peter  Kihss,  reporter  for  the 
New  York  Times;  and  Howard  Simons, 
managing  editor  of  the  Washington  Post — 
presented  the  1974  Alumni  Awards  by  Co¬ 
lumbia  University  Graduate  School  of 
.Journalism. 

*  *  * 

Dwane  Powell,  29,  previously  with 
the  Palmer  Media  Group  in  Camden,  Ark. 
and  the  San  Antonio  Light — joined  the 
Cincinnati  Enquirer  as  editorial  cartoon¬ 
ist,  succeeding  L.  D.  Warren,  who  retired 
last  year. 

♦  ♦  ♦ 

Don  Bliss,  onetime  copy  editor  and  re¬ 
porter  for  the  Knoxville  (Tenn.)  News- 
Sentinel,  Columbia  (Mo.)  Daily  Tribune, 
and  Stars  &  Stripes — named  public  affairs 
director  of  the  Region  II  office  of  the  U.S. 
Environmental  Protection  Agency  in  New 
York  City. 

4>  *  * 

Gaylord  Shaw  of  the  AP — named  win¬ 
ner  of  the  Merriman  Smith  Memorial 
Fund  Award  for  his  4,500  word  deadline 
report  of  President  Nixon’s  .January  23, 
1973  announcement  of  the  agreement  to 
end  U.S.  involvement  in  Vietnam. 

♦  *  * 

Jim  Bradshaw,  city  editor  of  the  Lafay¬ 
ette  (I.ia.)  Advertiser — named  to  receive 
the  first  annual  Hal  Boyle  Award  of  the 
Louisiana-Mississippi  AP  Association. 

*  *  m 

Brite  Nathan,  34,  who  has  been  an 
administrative  a.ssistant  to  AP  vicepresi¬ 
dent  Conrad  Fink  since  January — ap¬ 
pointed  manager  of  the  AP  promotion  de¬ 
partment. 

*  *  * 

Donald  \j.  Perris,  general  manager  of 
WEWS-tv  in  Cleveland  since  1964 — elected 
president  of  Scripps-Howard  Broadcast¬ 
ing  Co.  succeeding  Jack  R.  Howard, 
president  since  1937,  who  was  elected 
chairman  of  the  board. 

«  *  * 

Eugene  C.  Pulliam,  publisher  of  Pul¬ 
liam  Newspapers — conferred  an  honorary 
Doctor  of  Journalism  Degree  May  18  by 
Hillsdale  College  in  Hillsdale,  Michigan. 

*  * 

Clarke  Thomas,  associate  editor  of  the 
Pittsburgh  (Pa.)  Post-Gazette — honored 
for  contributions  to  his  profession  and  to 
the  journalism  and  communications  de¬ 
partment  at  Point  Park  College  in  Pitts¬ 
burgh. 

*  * 

Ti.m  Brennan,  formerly  real  estate  ad 
salesman  and  office  manager  for  the 
Clearwater  bureau  of  the  Tampa  Tribune 
and  Times — promoted  to  telephone  sales 
manager  for  the  classified  department  of 
the  Charlotte  Observer  and  News. 

«  «  * 

Mrs.  Pat  Porter,  former  writer  for  the 
Progressive  Farmer — named  to  succeed 
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Mrs.  George  Harvey  as  editor  of  the  Troy 
(Ala.)  Messenger’s  society  section. 

*  *  * 

J.  Leland  Gourley,  previously  pub¬ 
lisher  of  the  Henryettn  (Okla.)  Daily 
Free-Lance — started  a  weekly  newspaper, 
Friday,  serving  northwest  Oklahoma  City 
communities. 

♦  ♦  ♦ 

Robert  V.  Peterson,  for  22  years  Uni¬ 
versity  of  Oklahoma  journalism  teacher, 
and  co-owner  with  sons,  Robert  H.  and 
Richard  P.  of  the  Durant  (Okla.)  Daily 
Democrat — retiring  in  May, 

*  *  * 

Raymond  S.  Vico,  national  advertising 
manager,  Sommerville  (N.J.)  Courier- 
News  —  appointed  classified  advertising 
manager. 

•  ♦  ♦ 

Mrs.  Harvey  Jones  has  become  women’s 
page  editor  of  the  Seminole  (Okla.)  Pro¬ 
ducer. 

*  *  * 

Floyd  Tabor,  assistant  circulation  man¬ 
ager  of  the  Chickasha  (Okla.)  Express — 
to  Pauls  Valley  (Okla.)  Daily  Democrat 
as  circulation  manager. 

*  *  * 

Lee  Daniels — resigned  from  news  staff, 
WGBH-TV,  Boston,  to  join  Washington 
Post  as  a  metropolitan  reporter. 

*  * 

A.  Kent  MacDougall,  press  critic,  lec¬ 
turer  at  the  Columbia  University  Graduate 
School  of  Journalism,  and  former  Wall 
Street  Journal  reporter — appointed  asso¬ 
ciate  professor  in  the  Department  of  Com¬ 
munication  at  American  University. 

* 

Thomas  DeFo,  for  nine  years  staff  pho¬ 
tographer  for  the  Des  Moines  Register  and 
Tribune — named  photo  editor  of  the  Sim- 
day  Register,  a  new  position. 

it  *  * 

Raymond  Andressen,  sports  writer, 
Netv  Haven  (Conn.)  Register,  for  past  10 
years — to  publicity  staff,  UniRoyal,  Inc., 
Naugatuck,  Conn. 

*  ♦  ♦ 

Richard  C.  Garvey,  editor,  Springfield 
(Mass.)  Daily  News — to  receive  honorary 
Doctor  of  Humane  Letters  degree  at  com¬ 
mencement  of  University  of  Massachu¬ 
setts,  Amherst  campus,  June  1. 

*  *  * 

E.  K.  Gaylord,  editor  and  publisher  of 
the  Oklahoma  City  Times  and  Daily  Okla¬ 
homan,  has  become  the  first  living  person 
to  be  inducted  into  the  Hall  of  Fame  of 
Great  Westerners. 

*  *  * 

Brenda  Smith,  formerly  assistant  pro¬ 
motion  and  public  relations  director  of  the 
Oklahoma  (Okla.  City)  Journal,  has  be¬ 
come  media  buyer  for  L^arry  Smith  Adver¬ 
tising  Agency,  Oklahoma  City. 

♦  *  ♦ 

James  R.  Doran,  editor-in-chief  of  the 
Harrisburg  (Pa.)  Patriot-News  newspa¬ 
pers — named  by  Mayor  Harold  Swenson  to 
the  organizing  committee  of  the  Harris- 
town  Development  Corporation,  an  orga¬ 
nization  planning  the  rebuilding  of  the 
central  city  area  of  the  community. 
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RESEARCH  AWARD — John  B.  Mauro,  research 
director  of  Media  General  Inc.  was  presented 
(May  22)  with  the  Sidney  S.  Goldish  award 
for  his  "significant  continuing  contribution  to 
newspaper  research"  at  the  International  News¬ 
paper  Promotion  Association  annual  awards 
banquet.  The  award  is  named  in  memory  of 
the  deceased  director  of  research  of  the  Minne¬ 
apolis  Star  and  Tribune. 


Ed  Fischer,  cartoonist  for  the  Omaha 
World-Herald — awarded  first  place  in  the 
National  Safety  Council’s  1973  cartoon 
safety  contest  for  a  drawing  about 
drunken  drivers  who  take  to  the  road  af¬ 
ter  repeated  convictions. 


Mary  Elson  Bloom,  21,  a  1974  magna 
cum  laude  graduate  of  Vanderbilt  Univer¬ 
sity  has  joined  the  Nashville  Banner  as  a 
Lifestyles  reporter. 


Eiges  to  handle 
Bicentennial  publicity 

Sam  Eiges,  vicepresident  of  public  rela¬ 
tions  at  National  Broadcasting  Company, 
has  been  named  assistant  administrator 
for  public  affairs  and  communication  of 
The  American  Revolution  Bicentennial 
.4dministration,  Washington  D.C.  Eiges, 
who  turned  65  May  15,  retires  officially 
from  NBC  in  New  York  May  31  and 
begins  his  new  duties  June  1  in  Washing¬ 
ton.  He  has  been  with  NBC  about  30 
years. 


Confidential  Handling 

Newspaper 
Ownership  Changes 
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Tea  well  and  W.M.  Zemp 
merged  in  Y&R  National 


Advertising  scene  By  Daniel  L.  Lionel 

ACB  HAS  HANDLE  ON  S3  BILLION  IN  CO-OP 


“Two  tons  of  newspapers  come  into  our 
offices  every  day  and  they’d  better  go  out 
before  the  day  is  over.”  Before  they  go 
out,  however,  as  Bertram  Isaacs,  execu¬ 
tive  vicepresident  of  the  Advertising 
Checking  Bureau,  Inc.  and  Warren  Grieb, 
vicepresident,  Sales/Marketing,  explained 
to  this  visitor,  they  serve  an  ever  expand¬ 
ing  list  of  functions  for  the  1600  newspa¬ 
per  clients,  some  1100  national  and  retail 
clients  and  virtually  all  the  advertising 
agencies  in  the  country. 

When  Isaacs  joined  ACB  in  1926  the 
company  was  nine  years  old  and  its  prin¬ 
cipal  business  was  sending  tear  pages  to 
national  advertisers  and/or  their  agencies 
as  proof  of  publication.  Now,  with  offices 
in  New  York,  Chicago,  Columbus,  Mem¬ 
phis  and  San  Francisco  and  some  750 
employees  and  banks  of  computers,  ACB 
is  still  sending  checking  copies  to  adver¬ 
tisers  but  that’s  only  the  tip  of  the  ice¬ 
berg. 

Currently  the  diversity  of  merchandis¬ 
ing  related  services  rendered  to  retailers 
ranging  in  size  up  to  the  Sears,  Penny, 
Grant  categories  and  manufacturers  like 
Ford,  RC.\,  Schick,  Arrow,  etc.,  are  mind 
boggling. 

For  the  newspaper  industry,  however, 
the  most  significant  of  ACB’s  subsidiary 
sei-vices  is  its  involvement  in  cooperative 
advertising  ...  an  area  that  accounted  for 
over  $3  billion  in  newspaper  retail  volume 
last  year.  “And  it’s  growing  every  year,” 
said  Isaacs,  “even  this  year  despite  the 
energy  shortage  and  the  so-called  mini- 
recession.” 

300  co-op  plans 

ACB  not  only  monitors  some  500  coop¬ 
erative  advertising  programs  for  national 
manufacturers,  its  team  of  specialists,  af¬ 
ter  years  of  experience,  are  able  to  coun¬ 
sel  companies  planning  such  programs 
and,  in  many  cases,  approach  companies 
who  do  not  have  coop  arrangements  and 
induce  them  to  develop  them.  By  the  same 
token  they  have  been  outspoken  in  recom¬ 
mending  to  newspapers  the  advantages  of 
appointing  a  cooperative  advertising  coor¬ 
dinator  whose  function  is  to  induce  re¬ 
tailers  to  take  advantage  of  coop  moneys 
available  to  them.  “Our  experience  clearly 
indicates  that  newspapers  who  have  des¬ 
ignated  such  an  individual  to  fulfill  this 
function,”  said  Grieb,  “get  a  much  greater 
coop  volume.” 

While  ACB  publishes  a  list  of  compan¬ 
ies  offering  coop  advertising  programs, 
details  of  the  programs  are  generally 
confidential.  Armed  with  the  list  of  com¬ 
pany  programs,  however,  and  working 
with  the  Newspaper  Advertising  Bureau, 
individual  newspaper  salesmen  can  obtain 
the  necessary  information  needed  to  sti¬ 
mulate  retailers  to  implement  their  pro¬ 
gram.  ACB  along  with  others  familiar 
with  coop  advertising  lament  the  advertis¬ 
ing  dollars  available  to  retailers  that  go 
by  the  board  every  year  from  sheer  ne¬ 
glect.  Frequently,  they  point  out,  little 
more  than  a  local  newspaper  sales  call 
with  specific  reference  to  a  program  is 


needed  to  get  this  advertising  into  the 
paper. 

Check  rates 

Not  only  does  ACB  audit  the  advertis¬ 
ing  for  the  sponsor  it  checks  the  rate,  the 
eligibility  of  the  advertiser  to  receive  pay¬ 
ment,  checks  the  ad  to  determine  whether 
it  conforms  in  terms  of  use  of  illustration, 
logo  etc.,  and  in  many  cases  forwards 
payment  to  the  retailer. 

In  addition  to  sending  tear  pages  of 
their  own  ads  for  given  manufacturers, 
ACB  provides  tear  pages  of  competitive 
manufacturers’  ads.  Information  is  also 
given  on  other  aspects  of  competitive  ad¬ 
vertising,  depending  upon  individual 
needs,  concerning  the  dollar  advertising 
expenditure,  position  on  the  page,  price 
range  etc. 

On  this  basis,  a  national  advertiser  has, 
as  Mssrs  Isaacs  and  Grieb  put  it,  “a  100% 
complete  charting  of  competitive  national 
advertising  in  newspapers  plus  actual  co¬ 
pies  of  the  ads”  for  use  in  sales  meetings, 
etc.  They  also  make  up  scrap  books  of 
such  material  for  manufacturers  who  use 
them  for  planning  of  future  campaigns  to 
fill  in  gaps  in  their  own  coverage,  etc. 
Similar  services  are  rendered  for  national 
chain  stores  and  discount  retailers  who 
wish  to  check  on  specific  aspects  of  com¬ 
petitive  newspaper  advertising. 

Not  the  least  of  ACB’s  service  concerns 
itself  with  specially  tailored  research.  One 
advertiser  wanted  to  have  a  summary  of 
advertisers  in  its  field  who  used  the  word 
‘amazing’  in  their  copy,  another  wanted 
all  ads  for  women’s  dresses,  in  a  given 
area,  priced  between  $7.95  and  $12.95. 
ACB  is  frequently  called  upon  to  report 
on  brand  name  mentions  by  fabricators, 
original  equipment  manufacturers  or  oth¬ 
ers — for  example  an  oil  burner  manufac¬ 
turer  advertises  ‘powered  by  General  Mo¬ 
tors’  or  ‘as  advertised  by  Ship  ‘N  Shore 
blouses  in  Seventeen  Magazine’  etc. 

The  ACB  executives  see  cooperative  ad¬ 
vertising,  however,  as  one  of  its  basic 
services  and  despite  its  present  status  as 
a  major  factor  in  newspaper  revenues, 
they  see  for  it  a  still  greater  potential. 
They  feel  newspapers  who  are  handling  it 
more  effectively  now  than  ever,  can  help 
determine  its  future  growth  by  giving  it 
the  attention  it  deserves. 

• 

AP  sports  editors 
form  association 

Approximately  100  sports  editors  will 
meet  in  New  York  June  4  for  a  two-day 
session  at  the  City  Squire  Motor  Inn  to 
organize  the  Associated  Press  Sports  Edi¬ 
tors  Association. 

Dave  Smith,  sports  editor  of  the  Boston 
Globe,  is  temporary  chairman  of  the 
group,  which  will  examine  the  entire  area 
of  sports  news  coverage.  The  group  will 
hold  a  national  meeting  each  year  in  dif¬ 
ferent  cities. 


Edward  N.  Ney,  president  and  chief 
executive  officer  of  Young  &  Rubicam  In¬ 
ternational  Inc.,  reports  that  Y&R  Nation¬ 
al  Inc.,  the  agency’s  newest  subsidiary, 
has  moved  rapidly  out  of  the  development 
stage  and  is  now  fully  established  in  the 
regions  that  were  in  the  original  plans. 

James  E.  Mortensen,  vicechairman  of 
the  agency  to  whom  Y&R  National  re¬ 
ports,  stated,  “We  began  shortly  after  the 
first  of  the  year  to  establish  Y&R  Nation¬ 
al.  Our  first  move  was  to  put  our  estab¬ 
lished  Y&R  offices  in  Chicago  and  Hous¬ 
ton  into  the  new  subsidiary.  In  March  we 
merged  with  the  Bruce  Brewer  agency  in 
Kansas  City  and  in  April  we  added 
Creswell,  Munsell,  Schubert  &  Zirbel  in 
Cedar  Rapids  to  the  group. 

“We  have  now  signed  letters  of  intent 
to  merge  with  Tea  well,  Inc.,  with  offices 
in  San  Diego,  California,  and  Phoenix, 
.\rizona,  and  with  W.  M.  Zemp  &  Associ¬ 
ates,  Inc.,  of  St.  Petersburg,  Florida. 

In  full  operation 

“Y&R  National  is  now  fully  operation¬ 
al,”  Mortensen  said,  adding  that,  “It  is  a 
multi-office  agency,  established  in  the 
growing  regional  advertising  markets  of 
the  United  States.  Via  this  new  subsidiary 
we  are  participating  in  these  areas  by 
providing  full  service  to  local  and  region¬ 
al  clients. 

“Y&R  National  is  made  up  of  regional 
agencies,  operated  by  their  principals  and 
under  their  existing  names,  sharing  cen¬ 
tralized  back-office  facilities  and  making 
use  of  such  specialized  talents  as  tv  pro¬ 
duction,  research  and  some  other  services 
from  the  parent  company,”  he  continued. 

“It  is  possible  that  sometime  down  the 
road  we  might  add  a  region  or  two  to 
Y&R  National,”  Mortensen  asserted,  ad¬ 
ding,  “but  there  are  no  real  plans  on  that 
at  the  moment.  We  are  pleased  with  the 
way  Y&R  National  has  developed,  and  we 
expect  that  its  gross  income  for  the  year 
will  be  close  to  $8  million.” 

“Teawell,  Inc.,  one  of  the  latest  addi¬ 
tions  to  Y&R  National,  has  its  headquar¬ 
ters  in  San  Diego  and  a  regional  office  in 
Phoenix,  Arizona.  It  is  headed  by  William 
H.  Teawell,  Jr.  who  will  continue  as  pres¬ 
ident  and  chief  executive  officer.  Its 
clients  include  several  major  retail  ac¬ 
counts  including  A.  J.  Bayless,  the  Salt 
River  Project,  Western  Financial  Compa¬ 
ny  and  several  theater  chains  in  the  San 
Diego  area. 

“W.  M.  Zemp  &  Associates,  St.  Peters¬ 
burg,  Florida’s  largest  agency,  is  sim¬ 
ilarly  important  in  its  region,”  Mortensen 
said,  “founded  20  years  ago  by  W.  M. 
Zemp,  who  will  continue  as  president  and 
chief  executive  officer  of  the  agency.” 

Zemp’s  clients  include  Publix  Super¬ 
markets,  Inc.,  the  Jack  Eckerd  Corpora¬ 
tion  (drug  chain),  Florida  Federal  Sav¬ 
ings  &  Loan,  Florida  Power  Corporation, 
Hood’s  Dairy,  H.  P.  Hood  Inc.  and  Robin¬ 
son’s  of  Florida  (retail  department 
stores).  They  have  just  acquired  the 
Southern  Company,  headquartered  in  At¬ 
lanta,  Georgia. 
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The  new  EDP  system; 


WOOD-HOE^^S 


Leave  it  to  Wood 

We  ve  teamed  our  dependable  Plate-O-Matic 
processor  with  a  brand  new  offset  plate  exposing 
machine,  the  Wood  Expose-O-Matic  to  reduce 
your  total  plate  preparation  time  to  less  than  a 
minute  With  a  single  operator 

We  call  the  two  our  Exposing,  Developing. 

Processing  System  EDP 

Here  s  how  it  works 

Expose-O-Matic  provides  a  continuous  process 
It  feeds  plates  and  film  to  an  exposure  area  on  a 
belt  containing  registration  pins  that  fit  your 
registration  system  As  one  plate  is  being 
stripped  from  the  film  another  is  being  exposed 
Automatically  With  all  negatives  returned  to 

the  operator 

Much  faster  than  conventional  methods. 
Expose-O-Matic  is  equal  to  the  demands  of  any 

size  offset  plant 

Plate-O-Matic.  production  proven  m  more  than 
400  installations,  applies  developing  lacquer, 
rubs  it  in.  rinses,  gums  and  dries  in  one  quick 

operation 

Expose-O-Matic  Model  I  has  an  exposure  area 
24"  X  32";  Model  II.  32"  x  40"  Plate-O-Matic  is 
available  in  three  models  to  handle  plate  widths 
from  32"  x  60".  any  length  Both  units  are 
backed  by  our  international  sales/service 

organization 

Put  the  two  together  to  help  you  meet  your 
platemaking  close-out  time  When  our  EDP 
System  handles  your  plates,  it  leaves  you  lust 
two  things  to  do  Crimp  em  And  print 

Write  for  our  descriptive  brochure 


Press-ready  offset  plates 
in  less  than  a  minute 


I 


You  won’t  find  much  or  any  national 
news  on  its  front  pages,  but  stories  of 
activities  the  community  should  know 
about,  said  Masterson,  who  left  the  New¬ 
port  (Ark.)  Daily  Independent,  where  he 
was  editor  to  be  features  editor  and  spe¬ 
cial  assignment  writer  in  Hot  Springs, 
then  m.e.  He  made  a  name  for  himself 
there  for  a  series  of  stories  he  did  on  the 
“dregs”  of  the  town :  its  winos,  hoboes  and 
derelicts. 

This  same  zeal  for  uncovering  what’s 
going  on  he  carried  with  him,  and  now  his 
young  staff  in  Hot  Springs  have  gotten  in 
on  card  games  for  money  and  written 
about  them,  placed  horse  bets  across  the 
bar  and  reported  on  the  activity  and  got 
involved  in  a  drug  bust  and  covered  it. 

The  coverage  of  local  stories  has  tripled 
since  Masterson  took  over.  “There’s  so 
much  going  on  here  that  if  we  don’t  cover 
it  nobody  will,”  he  said.  “Never  a  dull 
moment.” 

Wins  secrecy  case 

One  of  the  papers’  latest  moves  was 
filing  a  suit  against  the  school  board  for 
violating  the  state’s  Freedom  of  Informa¬ 
tion  Act — and  winning. 

Reporter  Howard  Kilby  arrived  at  a 
school  board  meeting  early  April  17  and 
found  a  secret  session  going  on  and  a 
second  announced  meeting  later.  An  edito- 


Reports  drug  pushing 

Reporter  Roco  Campbell  was  instrumen¬ 
tal  in  acquiring  two  sworn  statements  for 
the  newspaper  from  two  16-year-old  girls 
about  resident  drug  pushers,  a  story 
which  resulted  in  four  arrests. 

The  teenagers — reading  the  various  ex¬ 
pose  in  the  paper — ^went  to  the  newspa¬ 
per  instead  of  the  police  to  give  their 
information  on  where  they  knew  a  large 
supply  of  drugs  were  hidden.  They  men¬ 
tioned  specific  people.  The  newspaper  re¬ 
ceived  sworn  statements  from  the  grirls, 
then  contacted  the  city,  county  and  state 
police,  who  obtained  search  warrants  on 
the  basis  of  the  statements  given  to  the 
newspaper. 


For  example,  after  a  story  was  run  of 
an  elderly  widow  who  was  living  without 
utilities  in  filth,  her  utilities  were  turned 
back  on. 

After  a  story  and  picture  appeared  of 
two  fully-loaded  school  buses  that  were 
using  a  dangerous  one-lane  wooden  bridge 
twice  each  day,  transporting  students  to 
and  from  classes,  the  bus  drivers  were 
told  to  stop  using  the  bridge  the  day  after 
the  story  broke.  Buses  were  five  tons  over 
the  maximum  load  limit. 

An  in-depth  look  at  a  war  veteran  who 
was  brain  damaged,  but  who  everyone  in 
town  thought  was  “a  nut,”  led  to  his  care 
at  a  nearby  veterans  hospital  and  about 
$2,000  in  back  pension  checks. 

(Continued  on  page  37) 


The  drug  raid  was  that  same  night, 
about  a  month  ago,  with  Masterson  going 
to  one  house,  and  reporters  Ault  and 
Wallworth  going  to  another  house.  Mas¬ 
terson  and  Ault  took  pictures  besides  tak¬ 
ing  notes  on  what  was  happening. 

The  page  one  story  the  next  day  used 
one  of  Masterson’s  pictures,  which  he  said 
showed  the  police  ransacking  beds,  with  a 
funny  wall  poster  of  three  pig  heads. 

“We  protected  the  girl  informants’ 
names.  We  were  worried  about  the  kids 
being  ostracized  with  their  peers,  but  it 
has  blown  over,”  said  Masterson.  A  moth¬ 
er  of  one  of  the  gpris  had  urged  the  two  to 
contact  the  paper,  said  Masterson. 

Other  exposes 

Most  of  the  exposes  the  Hot  Springs 
papers  have  printed  have  led  to  direct  or 
immediate  change  for  the  better  after 
their  publication. 


Bat  carrying  reporters  bat 
out  news  for  Bat  Masterson 


By  Carla  M.  Rupp 

Since  Mike  Masterson  has  been  up  to 
bat  as  managing  editor,  the  front  pages  of 
his  Hot  Springs  newspaper  have  sizzled 
with  exposes  of  illegal  local  gambling, 
bookmaking,  payola,  abortion  and  rape. 

He  has  helped  create  such  a  hotbed  of 
excitement  in  this  lake-surrounded  com¬ 
munity  of  40,000  that  he  found  it  neces¬ 
sary  to  go  to  the  local  lumber  store  and 
have  12  sticks — three  feet  long  and  three 
inches  around — made  of  wood  as  morale 
boosters  and  in  case  anything  happens. 

“I  engraved  everybody’s  names  with  my 
pen  and  the  inscription:  “For  personal 
protection  while  telling  it  like  it  is  on 
each  one,”  said  Masterson  in  an  inter¬ 
view.  These  bats  he  issued  at  a  staff  meet¬ 
ing  and  they’ve  been  carrying  them 
around  in  their  cars. 

Until  Bat  Masterson — as  he  has  been 
nicknamed  most  of  his  27  years — took 
over  four  months  ago,  the  paper  has  more 
or  less  been  sleeping  for  the  last  three 
years,  indicated  one  of  his  reporters, 
Steve  Nichols.  “Everything  sort  of  ex¬ 
ploded,”  said  Nichols.  “Like  a  fireball.” 

Even  reader  reaction  in  questionnaires 
points  to  a  change  in  attitude.  One  wrote: 
“Gutsy  attitude  toward  investigative  re¬ 
porting.  I  don’t  believe  that  the  people 
realize  that  your  attitude  is  much  the 
same  as  the  Washington  Post.” 

The  newspaper  everyone’s  talking  about 
is  the  Hot  Springs  (Ark.)  Sentinel-Record 
and  New  Era. 


rial  appeared  the  following  day  on  violat¬ 
ing  people’s  right  to  know. 

The  Little  Rock  chapter  of  Sigma  Delta 
Chi,  the  Society  of  Professional  Journal¬ 
ists,  commended  the  Hot  Springs  newspa¬ 
per  for  filing  the  suit.  At  the  May  13 
hearing,  the  judge  ruled  students  do  not 
fall  under  personnel.  The  secret  session 
had  been  on  discussing  disciplining  black 
students.  Private  meetings  can  only  be  on 
employee  matters. 


DISCUSSING  UPCOMING  STORIES — Staff  members  of  the  Hot  Springs  (Aric.)  Sent/ne/- 
Rncord  and  N»w  Era  gather  at  managing  editor's  desk  to  hash  over  stories.  Tips  of  the  person¬ 
alized  poles  just  issued  are  at  bottom  of  photo.  Part  of  the  staff  includes  from  left,  Melinda 
Gassaway,  Steve  Nichols,  Larry  Ault,  Marilynn  Neel,  Howard  Kilby,  Ed  Upchurch,  night  editor, 
John  Wallworth  and  Mike  (Bat)  Masterson,  m.e. 
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We  want  you  to  be  choosy ! 


Adjustable  four  page  wide  Formica  top 
comes  complete  with  all  the  hardware  for 
mounting  on  Hamilton  10  or  20  drawer 
storage  cabinets.  Model  No.  M4A. 

Four  page  wide  assembly  table  with  45 
steel  shelf  supports  for  holding  21"  x  25" 
Masonite  or  Plexiglas  shelves.  Model  No.  M4. 


Midwest  Publishers  Supply  Company  now  offers  a  complete 
new  line  of  page  assembly  tables  for  newspapers  going  100% 
cold  type.  Designed  for  pasting-up  news  and  classified  copy, 
these  tables  offer  the  ultimate  in  steel  and  Formica  con¬ 
struction.  We  want  you  to  be  choosy,  because  if  you  are,  you 
will  choose  Midwest!  Write  or  phone  for  illustrated  circular. 


Standard  Model  No.  M2.  Our  lowest  priced 
table.  Can  be  used  individually  or  side  by 
side.  All  table  models  feature  combination 
aluminized  tool  tray  and  shelf  support,  leg 
levelers  and  foot  glides. 

Two  page  wide  assembly  table  with  15  shelf 
supports.  Optional  6  drawer  unit  shown. 
Economical  single  drawer  unit  also  available. 
Model  No.  M2. 


Completely  compatible  with  Midwest  Paste 
Up  Tables  and  Midwest  Page  Assembly 
Tables  and  Tops,  the  new  MFP  20  Storage 
Cabinet  will  hold  20  full-page  21"  x  25" 
fiberboard  shelves. 


MIDWEST  PUBLISHERS  SUPPLY  COMPANY 
4640  North  Olcott  Avenue  Chicago,  Illinois  60656 
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Weekly  editor  By  Philly  Murtha 

DETROIT’S  NEOPHYTE  WEEKLY  FIGHTS  CRIME 


N.Y.  bi-weekly  reports 
on  criminal  justice 


A  weekly  newspaper,  started  about  a 
month  ago,  is  probing,  and  bleeding  the 
‘junkies,  dealers,  murderers,  thieves,’  to 
make  Detroit  citizens  needle-point  angry 
enough  to  “get  the  blood-stain  off  the 
city’s”  core  and  suburbs. 

The  Detroit  (Mich.)  Reporter,  “the 
Black  and  White  Newspaper”,  is  an  offset 
16-page  tabloid  that  sells  for  15  cents  on 
Detroit  metro-area  newsstands.  It  is  a 
concept  newspaper.  It  is  a  crusading 
crime  figher.  It  is  not  a  graphic  master¬ 
piece.  It  is  the  heart-beat  of  its  father- 
editor  B.  W.  Swain,  ‘pursuer  of  the  push¬ 
er.’ 

Serious  dope  probe 

“We  are  serious  crusaders.  We  cover 
everything  from  Detroit’s  soaring  dope 
traffic  to  hospital  conditions,  old  folks’, 
veterans  administration  problems  —  we 
have  to  take  them  one  step  at  a  time,” 
Swain  explains.  The  most  basic  aim  of  the 
weekly  is  “to  continue  to  inform  the  citi¬ 
zen  and  to  crusade  for  the  rights  of  every 
individual — against  exploitation,”  he  em¬ 
phasizes. 

Swain  remembers  that  he  was  first  stim¬ 
ulated  to  try  this  weekly  idea  about  a 
month  ago.  “I  was  home  about  five  Sun¬ 
days  or  more  ago.  A  compelling  force 
prevailed  upon  me — that  this  drug  prob¬ 
lem  is  a  national  conspiracy  to  destroy  the 
American  youth,  and  that  it  should  be 
investigated  and  looked  into.  That’s  how'  I 
came  about  changing  the  name  of  the 
paper — making  it  integrated,”  he  ex¬ 
plains. 

Formerly,  the  editor-publisher  was  in¬ 
volved  with  a  black  community  newspa¬ 
per,  the  Epic  \eivs,  which  he  said  was 
“going  in  circles,”  and  was  outmoded  for 
today’s  generation.  “The  black  community 
and  businesses  weren’t  supporting  an  all¬ 
black  newspaper,”  he  added. 

Swain  has  an  integrated  staff  of  20;  in 
fact  over  60  percent  of  the  employees  are 
white.  The  main  force  behind  the  staff  is 
dedication,  according  to  Swain;  a  job  is 
there  to  be  done.  “We  must  change  the 
system  within  the  system.”  He  said  that 
so  far,  his  newspaper  is  reaching  people. 
Newspapers  have  sold-out  on  five  key 
newsstands.  This  was  without  the  usual 
pre-publication  publicity  or  promotion. 

Swain  suggests  that  the  power  behind 
the  newspaper  is  bigger  than  he  is.  He 
said  that  the  news  media  have  picked  it 
up,  on  their  own.  A  Chicago  CBS-tv  news 
team  did  a  recent  interview’  with  him.  The 
Detroit  Free  Press  has  done  several  sto¬ 
ries  on  his  crusade. 

And,  most  recently,  Swain  has  achieved 
greater  suppott.  He  held  a  press  confer¬ 
ence  in  early  May  to  announce  a  petition- 
drive  asking  for  a  U.S.  Senate  investiga¬ 
tion  of  Detroit’s  drug  traffic  situation. 

The  petition,  which  Swain  hoped  to 
present  to  Senator  Philip  Hart,  D- 
Michigan,  and  Edward  Kennedy,  D- 
Massachusetts,  was  to  include  500,000  sig¬ 
natures. 

In  an  earlier  Free  Press  article,  it  was 


reported  that  Swain  had  the  support  of  a 
dairy  firm,  and  a  local  chain  of  supermar¬ 
kets.  He  also  supposedly  had  at  least  23 
other  local  businesses  pledged  to  help 
financially  in  the  petiton  drive  who  pre¬ 
ferred  to  remain  anonymous. 

New  Civil  Rights 

Swain  envisions  his  newspaper  as  part 
of  the  totally-new  Civil  Rights  Movement: 
“This  is  the  new’  dimension — a  new’  black 
concept  dealing  w’ith  these  social  move¬ 
ments  at  home — not  like  the  past  marches 
in  other  states  or  the  burning  of  churches. 
Instead  we  want  to  clean  up  our  own 
backyard!” 

The  whole  web  of  Detroit’s  organized 
crime  needs  to  be  brought  to  the  front,  as 
w’ell  as  the  singularly  upsetting  drug 
problem.  Swain  believes.  He  justifies  that 
the  weekly  Reporter  is  a  unified  voice: 

“Citizens  are  afraid  to  do  anything 
about  the  drug  problem.  The  people  are 
afraid  to  tell  a  law  enforcement  officer 
anything  because  they  don’t  know  wheth¬ 
er  or  not  the  officer  is  working  for  the 
dope  pusher,”  he  noted.  “They  w’ill  talk  to 
a  Senate  committee,  though,  because  they 
know  they  are  protected  and  will  get  jus¬ 
tice.” 

The  41-year-old  black  editor  has  been 
critical  in  his  editorial  policy  of  the  De¬ 
troit  Police  Department’s  homicide  inves¬ 
tigations.  He  is  also  critical  of  the  delin¬ 
quent  approach  to  Detroit’s  cancerous 
drug  convulsion. 

In  the  May  1  issue,  Swain  leads  off  the 
front  page  with  the  two  line  banner:  “Po¬ 
lice  Probe  Insurance  Payoff  in  Girls’  Mur¬ 
ders,”  followed  by  the  kicker  quote:  “  .  .  . 
the  dope  czars  are  playing  the  deadly 
game  of  insuring  w’orkers  and  then  mark¬ 
ing  them  for  death.  The  assasins  are  mur¬ 
derers  hooked  on  dope.  They  have  to 
kill  .  . 

Stories  are  full  of  vehemence  and  con¬ 
viction.  Others  include:  one  on  the  face¬ 
lifting  of  Detroit’s  Belle  Isle  recreational 
complex;  a  controversial  story  on  why 
Tuskegee,  Ala.’s  black  Mayor  John  Ford 
endorses  Gov.  George  Wallace  for  re- 
election;  a  story  on  the  Internal  Revenue 
Service  alleged  netting  thousands  in  ille¬ 
gal  fuel  price  hikes;  the  gasoline  situation 
in  relation  to  Detroit  car  sales;  a  ballot 
appeal  for  a  grand  jury  to  combat  the 
“dismal  crime  situation  in  our  city,” 
among  other  problems. 

And  of  course,  there  is  an  editorial- 
opinion  page,  and  letters  to  the  editor, 
convinced  of  the  newspaper’s  positive  ac¬ 
tion.  One  man  announces  in  a  letter  that 
he  was  robbed  six  times  in  Detroit,  and 
now  feels,  there  is  someone  (the  Repor¬ 
ter)  gutsy  enough  to  eat  into  Detroit’s 
crime  epidemic. 

There’s  slight  advertising  too.  The  ad 
ratio  has  grow’n  from  ten  percent  to  a 
little  more  than  meager-third  after  the 
first  month’s  operations.  So  it  seems  that 
a  crusading  local  paper  can  be  viable  and 
profitable.  Swain  hopes  the  Reporter  w’ill 
help  “move  Detroit  forward  to  become  the 
best  city  in  the  U.S.” 


Perhaps,  the  first  criminal  justice  news¬ 
paper  in  the  United  States  hit  the  news¬ 
stands  May  13.  Published  bi-weekly,  the 
New  York  Journal  of  Crime  &  Jttstice  is  a 
16-page  tabloid  aimed  primarily  at  about 
100,000  persons  employed  in  New  York 
City’s  criminal  justice  system. 

“Our  goal  is  to  fill  the  void  in  coverage 
of  the  criminal  justice  system.  It  is  ironic 
that  despite  the  fact  New  Yorkers  consid¬ 
er  crime  their  number  one  problem,  there 
is  no  publication  of  any  kind  which  deals 
with  the  subject  consistently,  objectively 
and  from  all  points  of  view,”  James  A. 
Smith,  publisher  said. 

Smith  said  his  new’spaper  is  indepen¬ 
dent.  It  is  not  connected  with  the  police 
department  nor  is  it  partisan  or  union. 
“We  are  like  the  Wall  Street  Journal,”  he 
emphasized. 

The  first  edition  was  distributed  free, 
but  will  be  available  on  newsstands  in  the 
future  for  50  cents.  The  May  13-May  26 
issue  featured  articles  on  diverse  topics — 
from  excessive  overtime  in  the  Correc¬ 
tions  department  to  the  friction  between 
city  police  and  housing  police  in  New 
York. 

Publisher  Smith  has  worked  for  the 
New  York  Post  and  Washington  Post,  and 
last  year  he  published  a  weekly  newspa¬ 
per  in  Brooklyn,  N.Y. 


Iowa  publishers 
form  co-op  plant 

Several  area  newspaper  publishers  in 
Grundy  Center,  Iowa  have  formed 
Presstige  Press,  a  limited  partnership 
company,  which  w’ill  begin  printing  new’s- 
papers,  periodicals  and  other  publications 
in  May. 

The  new’  firm  is  owned  by  several  pub¬ 
lishers,  including  the  Reigster  Printing 
Company  in  Grundy  Center  w’hich  pub¬ 
lishes  the  weekly  Grundy  Register,  w’ith  a 
circulation  of  4,010. 

Spokesman  Press,  Inc.,  Grundy  publish¬ 
er  of  the  Farm  Bureau  Spokesman  and 
Collectors  News  is  the  general  partner  in 
the  new  firm. 

A  six-unit  Goss  offset  press  is  being 
installed  in  the  Spokesman  Press  plant 
with  capabilities  to  print  full-size  or  tab¬ 
loid  sheets  and  also  full  and  spot  color. 

“The  move  from  hot  type  to  cold  type 
was  necessary  because  it  was  impossible 
to  get  parts  for  linotype  machines,” 
LeRoy  Vanderwicken,  Grundy  Register, 
said.  “Maintenance  w’as  impossible,”  he 
added. 


Curb  on  recorders 

Virginia’s  attorney  general  Andrew  P. 
Miller  has  ruled  that  local  governing 
bodies  may  prohibit  the  use  of  tape  record¬ 
ers  by  reporters  at  public:  meetings  if 
such  a  ban  is  necessary  for  the  “mainte¬ 
nance  of  order.” 
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Bat  reporters 

(Continued  from  page  34) 


One  of  the  tactics  of  the  newspaper  is 
to  get  notorized  statements  from  its  sour¬ 
ces.  For  example,  in  a  recent  front  page 
expose,  an  elderly  Hot  Springs  man,  who 
once  operated  a  chicken-fighting  arena  in 
the  city,  gave  the  Sentinel-Record  a  sworn 
statement  that  claims  he  paid  State  Sena¬ 
tor  Eugene  Canada  a  total  of  $1,500  in 
alleged  bribery  during  the  time  he  served 
as  sheriff  of  Garland  County. 

Reporter  John  Wall  worth  did  a  recent 
informative,  detail-filled  expose  of  a  doc¬ 
tor  in  nearby  Arkadelphia  who  performs 
abortions  as  a  standard  service,  and  three 
articles  on  an  alleged  rapist  in  Hot 
Springs  who  committed  six  moral  offenses 
before  being  caught.  In  one  case,  said 
Masterson,  the  police  didn’t  put  it  on  the 
blotter  until  eight  days  later. 

A  reporter  Masterson  hired,  Melinda 
Gassaway,  posed  as  a  relative  of  a  woman 
who  went  in  for  an  IRS  audit  and  wrote 
an  article  showing  how  that  person  was 
treated  during  the  inquiry. 

Larry  Ault,  another  reporter  in  his 
twenties,  did  some  exposes  on  a  habitual 
drunk  driver  who  was  arrested  five  times, 
but  who  is  still  driving. 

Doesn’t  want  it  easy 

Masterson  doesn’t  want  his  staff  taking 
the  easy  way  out — ever.  It’s  much  easier 
to  pull  the  daily  wires  and  write  heads,  he 


said.  You  also  make  more  friends  that 
way  than  poking  around  into  local  contro¬ 
versial  issues,  he  said.  “But  then  you  have 
to  face  yourself  as  a  professional  newspa¬ 
perman  with  an  obligation.” 

This  past  week,  a  gubernatorial  candi¬ 
date  stormed  into  the  newspaper  office, 
and  Walter  Hussman  Sr.,  who  is  publisher 
along  with  his  son,  lambasted  the  man  in 
an  editorial  which  was  sent  to  all  the 
other  newspapers  in  the  six-paper  group, 
which  recently  acquired  the  Little  Rock 
(Ark.)  Democrat,  an  afternoon  daily.  The 
other  papers  put  Hussman’s  editorial  on 
the  front  page. 

Hot  Springs  has  a  history  of  gambling 
and  a  heritage  rooted  in  that  type  of 
activity,  said  Masterson,  and  his  staff  has 
been  showing  the  town  they  know  what’s 
going  on.  “We  knew  there  was  bookmak¬ 
ing  and  wondered  why  the  police  didn’t  do 
anything  about  it  in  these  bars,”  he  said. 
Larry  Ault  placed  a  $2  bet  and  ended  up 
winning;  so  did  a  story  on  it.  This  caused 
a  furor  and  threats.  Then  the  paper  did  a 
similar  thing  at  Oaklawn  Park,  the  race 
track,  when  it  heard  there  was  card  gam¬ 
bling  in  the  cafeteria.  This  also  resulted 
in  a  reporter,  Roco  Campbell,  going  in  and 
doing  a  front  page  story. 

• 

Top  Canadian  stories 

The  Travel  Industry  Association  of 
Canada  aw’arded  top  prizes  to  the  Phila¬ 
delphia  Bulletin  and  Chicago  Tribune  for 
“excellence  of  material  about  Canada  pub¬ 
lished  in  1973.” 


Scaife’s  Pa.  daily 
adds  Sunday  edition 

A  long-time  dream  of  the  Greensburg 
(Pa.)  Tribune-Review  came  true  Sunday, 
May  19,  1974  when  the  inaugural  edition 
of  the  Sunday  paper  rolled  off  the 
presses.  The  press  run  was  49,000. 

The  89-year  old  newspaper  “went  Sun¬ 
day”  with  a  four-section,  62-page  paper 
plus  two  tabloid  size  inserts,  one  comics 
and  the  other  the  locally-produced  FO¬ 
CUS  magazine.  Within  a  few  weeks,  the 
comic  section  will  be  standard  size  color 
and  a  national  magazine  section  will  be 
added,  according  to  Richard  M.  Scaife, 
owner  and  publisher  of  the  paper. 

The  Sunday  edition,  said  Alan  G.  Ni¬ 
cholas,  Sr.,  president  and  editor-in-chief, 
is  another  step  in  the  expansion  of  the 
Tribune-Review  into  a  regional  newspa¬ 
per.  The  logo  of  the  county-seat  newspa¬ 
per  carries  the  slogan,  “Worthy  Of  All 
W  estmoreland.” 

The  Sunday  Tribune-Review  sells  for  25 
cents  per  copy. 


$10  million  suit 

Capitol  Cartage  Co.,  a  trucking  compa¬ 
ny  in  Wayne  County,  has  filed  a  $10  mil¬ 
lion  lawsuit  against  the  Detroit  Free 
Press  for  an  article  which  linked  the  firm 
to  organized  crime. 


IF  YOU  WANT  TO  KNOM  THE  MFFERENCE 
BETWEEN  THE  SYSTEM 360/40 AND  THE 
SYSTEM  370/15^  JUST  ASK  GRACE. 


She  knows.  She  knows  how  to  work  a  computer, 
how  to  feed  a  computer,  and  maybe  she  can  even 
tell  you  how  to  talk  to  a  computer!  Because  Grace 
Anne  Williams  is  a  junior  programmer  in  data  sys¬ 
tems  and  programming  at  S&H.  Grace  joined  The 
Sperry  and  Hutchinson  Ck»mpany  in  November, 
1972,  after  grad  uat  i  ng  from  t  he  fi  rst  class  of  a  (Com¬ 
puter  Training  (Center  operated  in  New  York  by 
Opportunities  Industrialization  (Centers  of  Amer¬ 
ica  (OIC). 

S&H  is  a  major  supporter  of  OIC,  and  helped 
sponsor  the  training  center.  Edward  A.  Hynes,  S&H 
urban  affairs  director,  says,  “S&H  needs  the  skills 
OIC’s  prr^ram  provides.  Our  company  has  hired  a 
number  of  OIC  trainees,  so  we've  seen  first-hand 
how  this  mutually-beneficial  program  works!’’ 

Supporting  OIC  is  just  one  effort  S&H  makes  to¬ 
ward  social  responsibility.  And  financial  support  of 
minority  programs  is  only  the  first  aspect  of  S&H’s 
response.  Frederick  A.  (Collins,  Jr.,  president  of 
S&H,  says :  “The  second  is  opportunity,  not  lip  serv¬ 
ice  to  the  word,  but  a  real  chance  for  minority  em¬ 
ployees  to  grow  in  a  company.  The  third  and  most 
important  is  involvement:  actual  participation  in 
programs  aimed  at  solving  the  problems  facing 
minority  Americans’.’ 

Helping  to  solve  problems  facing  Americans— 
it’s  one  of  the  most  important  ways  The  Sperry 
and  Hutchinson  (Company  grows.  Just  ask  Grace. 

S&H  MEANS  A  LOT  MORE  |T1 
THAN  GREEN  STAMPS.  fSJ 
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In  1966  he  became  night  city  editor  of  the 
Globe  and  was  an  editorial  writer  and  an 
investigative  reporter  between  1968  and 
1971,  joining  the  Washington  Bureau  in 
1971. 

Newest  reporter  in  the  bureau  is  David 
White  House,  also  concentrating  on  the  Nyhan,  a  Harvard  graduate  and  former 
Departments  of  Transportation  and  Hous-  Associated  Press  reporter  in  Boston.  He 
ing  and  Urban  Development.  He  writes  a  has  covered  Massachusetts  politics  for  the 
tri-weekly  column  for  the  Globe’s  editorial  Globe  and  in  Washington  covers  Congress 
page  and  a  syndicated  column  for  United  and  labor  matters. 


Washington  bureau 


By  Luther  Huston 


BOSTON  GLOBE 


Three  quarters  of  a  century  ago,  the 
Boston  Globe  sent  James  Morgan  to 
Washington  to  be  its  correspondent.  The 
Globe  has  had  a  bureau  in  Washington 
ever  since. 

It  was  a  one-man  bureau  for  many 
years  but  is  now  a  five-man  group  that, 
according  to  a  recent  article  in  The  New 
York  Times,  “often  zeroes  in  on  a  single 
news  development  to  the  exclusion  of  oth¬ 
ers  and  does,  many  critics  believe,  a  better 
job  on  it  than  do  larger  and  more  influen¬ 
tial  Washington  news  bureaus.” 

Zeroing  in,  according  to  Martin  Nolan, 
the  current  bureau  chief,  means  covering 
big  stories  as  a  team  project.  The  big 
story  might  be  the  energy  crisis,  about 
which  Nolan  has  been  writing  for  ten 
years  because  of  New  England’s  inherent 
oil  and  electricity  shortages  and  high 
prices,  or  it  might  be  New  England’s  vital 
interest  in  the  survival  of  its  financially 
hard-pressed  railroad  system.  Whatever  it 
is  several  members  of  the  staff  may  be 
assigned  to  cover  various  angles  em¬ 
phasizing  primarily  New  England’s  con¬ 
cerns,  but  not  neglecting  national  implica¬ 
tions. 

In-depth  coverage 

The  Globe’s  readership,  Nolan  points 
out,  is  politically  oriented  and  demands 
“high  standards  and  sophisticated  cover¬ 
age”  of  the  activities  of  New  England 
Politicians  and  their  impact  on  national 
politics.  “We  couldn’t  get  away  with  bare 
bones  coverage,”  Nolan  says. 

Boston  and  other  Northeast  areas  have, 
and  almost  always  have  had,  influential 
politicians  in  Washington,  so  the  Globe’s 
reporters  find  plenty  to  write  about. 

Currently,  for  instance,  Massachusetts’ 
two  Senators,  Edward  Kennedy  and  Ed¬ 
ward  W.  Brooke,  are  in  the  national  po¬ 
litical  spotlight  and  Senator  Edmund 
Muskie  is  never  out  of  the  news.  Thomas 
P.  O’Neill  Jr.  of  Massachusetts,  is  the 
Majority  leader  in  the  House,  and  Robert 
F.  Drinan,  S.  J.  a  priest  from  Newton, 
Mass.,  is  emerging  as  an  influential  mem¬ 
ber  of  the  Judiciary  Committee. 

Although  no  longer  a  member  of  the 
Nixon  administration,  Elliot  Richardson  is 
a  Massachusetts  politico  the  Globe’s  re¬ 
porters  have  to  keep  an  eye  on,  and  so  is 
Archibald  Cox,  the  special  Watergate 
prosecutor  President  Nixon  fired.  And 
there  is  Dr.  Henry  Kissinger,  the  Ger¬ 
man-born  Harvard  professor,  now  Secre¬ 
tary  of  State  who  charts  America’s  for¬ 
eign  policies. 

Nolan  says  that  his  bureau  is  “lucky  to 
have  so  many  to  write  about”  and  the 
effort  is  to  tell  Globe  readers  what  New 
Englanders  in  Washington  area  doing 
that  ties  in  with  national  and  local  inter¬ 
ests. 

Nolan  and  James  Doyle  came  to  Wash¬ 
ington  from  Boston  in  1965  and  became 
the  Globe’s  first  two-man  bureau,  with 
Doyle  as  chief,  Doyle  left  to  join  the 
Washington  Star,  later  going  to  the  Sen¬ 
ate  Watergate  Committee,  and  Nolan  be¬ 
came  head  of  the  bureau  in  1969.  As  a 
writer,  he  has  covered  Congress  and  the 


MARTIN  NOLAN,  Chief  of  Boston  Globes  Washington  Bureau,  at  his  desk. 
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NAFPIs  pliotopoilyiner  plate  ]i£^ 
alwE^  set  standards.  Now  its  higii-speed 
processor  is  setting  records. 


r 


NAPP’s  .030"  and  .040"  plates  The  new  processor  can  produce 

are  pre-manufactured  to  the  highest  up  to  1 50  NAPP  plates  per  hour.  Its 
standards  of  quality  and  consistency.  simple,  yet  complete,  automated 
Ready  to  go  directly  from  the  controls  make  it  a  one-man  high 

hermetically-sealed  package  to  production  operation.  And  the  price  is 

exposure.  Now  you  can  modest, 

complete  the  process  by  3  For  more  information, 

placing  the  exposed  plate  t  please  write  or  call  us:  P.O. 

into  our  new  semi-automatic  i  ’  Box  246,  San  Marcos,  Calif, 

processor  and  take  the  92069,(714)744-4387; 

finished,  dried,  and  cured  Regional  office:  1 24  East  2nd  St., 

.030"  plate  to  the  press  room  m -r  Davenport,  Iowa  52801 , 

in  under  five  minutes.  mT  (31 9)  383-2280. 

SYSTEMS  (USA)  INC. 

Ck)me  see  the  new  NAPP  equipment  demonstrated  at  the 
ANPA/RI  Conference  in  Atlantic  City,  N.J.,  June  1 6-20,  Booth  81 7. 


INPA 

{Continued  from  page  9) 


many  promotion  directors  are  not  particu¬ 
larly  interested  in. 

“When  you  promote  something  you’ve 
got  to  have  something  to  say,”  Rood  said. 
“And  research  provides  that  for  you.” 

He  said  that  advertisers  wanted  more 
than  “generalities.” 

Rood  presented  some  original  research 
for  a  shopping  mall  in  Atlanta  the  paper 
recently  released.  Among  his  findings  was 
the  fact  that  tv  promoting  spots  in  news¬ 
papers  reached  more  readers  than  people 
who  actually  watched  the  television  show 
being  promoted. 

Bicentennial  plans  discussed 

During  the  convention,  the  bicentennial 
popped  up  as  a  subject  of  interest  which 
few  were  ready  to  deal  with.  According  to 
Jack  Goan  of  the  Boston  Globe,  recent 
surveys  of  both  newspapers  and  retailers 
indicated  that  few  of  them  had  already 
made  concrete  plans. 

Speaking  on  the  subject  were  Ross 
Rowland  Jr.,  president  of  the  American 
Freedom  Train  Foundation,  and  Larry 
Goodman,  vicepresident  of  the  Newspaper 
Advertising  Bureau  Inc. 

According  to  Rowland,  a  scheduled  trip 
of  the  American  Freedom  Train  will 
provide  many  newspapers  with  promotion¬ 
al  opportunities  during  the  American 
Revolution  Celebration  scheduled  for 
March  1975  to  July  4, 1976. 

The  train  w’hich  will  stop  in  all  48 
adjacent  continental  states  will  have  24 
cars  that  will  carry  priceless  object  and 
documents  of  the  American  history  includ¬ 
ing  areas  of  interest  like  clothing,  dress 
and  a  newly-constructed  “Liberty  Bell” 
which  will  be  made  from  penny  contribu¬ 
tions  from  children. 

In  much  the  same  presentation  given  to 
the  National  Retail  Merchants  Association 
(see  related  story  on  page  22),  Goodman 
presented  the  NAB’s  “The  Spirit  of  Sev¬ 
enty-Six:  1776-1976”  guidebook  for  tie-ins 
to  the  bicentennial. 

Goodman  also  presented  the  NAB’s 
“The  Young  Homemaker”  slide  presenta¬ 
tion  which  the  group  gave  at  the  NRMA 
convention  in  New'  York. 

Vail  delivers  keynote 

In  the  opening  session,  Thomas  Vail, 
publisher  and  editor  of  the  Cleveland 
Plain  Dealer  keynoted  the  session.  He 
said,  “The  promotion  man  or  woman  can 
no  longer  simply  be  seen  as  a  present  day 
Barnum — developing  bright  ideas  for  the 
sake  of  bright  ideas — or  merely  restaging 
yesterday’s  promotional  schemes.” 

“Your  (the  promotion  managers)  func¬ 
tion  in  the  newspaper  business  has  become 
more  important  as  you  have  widened  your 
areas  of  interest  and  increased  your  sup¬ 
ply  of  ideas  to  our  changing  newspaper 
business.” 

Vail  said  that  promotion  has  entered  a 
new  dimension — as  have  newspapers — 
“.  .  .  one  w'hich  lequires  an  ability  to  see 
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what  you  do  as  part  of  the  total  effort  that 
your  company  must  make  to  sell  its  news¬ 
papers.  A  promotional  responsibility  to 
the  people  who  read  it  and  to  the  people 
who  use  its  columns  for  advertising.” 

The  new  dimension,  he  said,  w'as  mar¬ 
keting.  “The  development  of  a  marketing 
concept  is  still  very  new’  for  many  news¬ 
papers.  But  the  trend  has  started  and  it  is 
timely,”  Vail  said. 

Newspapers  are  still  feeling  the  effects 
of  the  technological  and  communications 
revolution  that  has  altered  forever  the 
environment  in  w’hich  business  operates. 
And,  he  said,  no  industry  revolution  has 
had  a  more  profound  effect  than  in  the 
publishing  business.” 

He  said  when  newspapers  apply  mar¬ 
keting  concepts  it  is  actually  learning 
w’hat  the  customer  wants.  “When  this  is 
applied  by  newspapers,  the  product  itself 
changes,”  he  said.  “The  new’spaper  is 
written,  edited  and  designed  to  meet  the 
needs  of  the  people  who  read  it  and  the 
people  who  buy  its  advertising.” 

He  urged  promotion  executives  to  work 
toward  “those  improvements  in  the  com¬ 
munity  which  will  make  your  marketplace 
a  healthier  and  more  vibrant  economic 
area  in  which  your  newspaper  can  suc¬ 
cessfully  do  business.” 

Boardman  speaks 

Tom  Boardman,  editor  of  the  Cleveland 
Press,  also  spoke  during  the  keynote  ses¬ 
sion.  He  said  that  newspaper  promotion  is 
best  when  it’s  performing  a  public  service 
for  its  readers  and  its  community. 

“Newspaper  promotion  takes  many 
forms  but  the  one  which  gives  us  the  most 
satisfaction  and  pride  is  public  service  for 
our  readers — special  events  and  special 
services  w’hich  underscore  a  newspaper’s 
concern  for  its  community,”  he  said. 

He  added  that  every  institution  must 
have  a  character  and  personality  includ¬ 
ing  new’spapers.  “And  much  of  that  char¬ 
acter  and  personality  is  identified  by  the 
quality  and  range  of  its  public  service 
activities,”  he  explained.  The  press  for 
example  conducts  more  than  45  annual 
activities  involving  more  than  70,000 
readers. 

Value  of  weekly  papers 

While  the  INPA  convention  ran  smooth¬ 
ly,  it  w’as  not  without  its  sore  spots.  One 
came  when  David  Skylar,  publisher  of 
Comcorp  Newspapers,  spoke  about  the 
value  of  weekly  new’spapers. 

Citing  the  tremendous  growth  his  week¬ 
lies  have  made  in  Florida  and  Ohio  he 
attacked  many  newspaper  organizations 
for  not  incorporating  weeklies  into  their 
associations.  “In  fact,  INPA  is  the  only 
newspaper  organization  which  will  accept 
me,  for  which  I  must  compliment  them.” 

Speaking  in  favor  of  weeklies  which  he 
says  are  not  in  competition  with  the  large 
newspapers,  Skylar  said,  “if  a  big  picture 
is  composed  of  thousands  of  little  dots,  we 
(the  weeklies),  would  cover  those  little 
dots.” 

He  said  that  such  papers  suffer  from 
the  same  identification  among  dailies  and 
advertisers:  that  people  tend  to  think  of 
them  as  “w-e-a-k-l-i-e-s”  instead  of  week¬ 
lies.” 

EDIT 


He  concluded  that  he  foresaw  the  day 
when  most  people  would  read  two  newspa¬ 
pers  :  one  to  learn  about  what’s  happening 
on  a  national,  international  and  state 
level.  One  to  learn  about  what’s  happen¬ 
ing  around  the  corner  from  them. 

Measure  changes 

Promotion  managers  were  also  con¬ 
cerned  with  the  image  of  newspapers. 
Vince  Spezzano,  director  of  public  service 
for  the  Gannett  Company,  said  “.  .  .  be¬ 
cause  we  know  our  world — and  yours — is 
changing  faster  than  we  can  cope  by  in¬ 
stinct,  we  measure  and  re-measure  so  our 
readers  don’t  surprise  us  too  much,  too 
fast.” 

Dick  Hare,  director  of  advertising  and 
research  for  the  company,  said  his  sur¬ 
veys  had  provided  each  Gannett  paper 
w’ith  “a  basic  professional  sui-vey  of  the 
market,  the  product  and  readership  hab¬ 
its”  which  would  help  cope  with  the  fast 
change. 

According  to  panelists,  such  research 
will  help  a  new’spaper  establish  its  image 
among  its  readers  and  among  the  adver¬ 
tising  community. 

• 

Merchants  buy  ads 
in  transcript  supp 

The  Hawk  Eye,  Burlington,  Iowa,  pub¬ 
lished  the  complete  transcript  in  a 
44-page  supplement  with  its  Sunday  May 
5,  edition.  In  the  regular  edition  it  also 
published  two  pages  containing  the  White 
House  summary  of  the  transcripts. 

Publication  was  made  possible  when  the 
Chicago  Tribune  granted  permission  for 
the  Hawk  Eye  to  photograph  direct  from 
pages  of  the  Trib’s  Thursday  edition 
which  circulated  in  this  area. 

Because  of  the  costs  involved,  12  local 
merchants  agreed  on  short  notice  to  sign 
on  as  sponsors  and,  help  defray  expenses. 

The  supplement  was  distributed  free  to 
our  21,500  subscribers  and  1,000  addition¬ 
al  copies  are  being  sold  over  the  counter 
and  by  mail. 

• 

Small  Tennessee  daily 
publishes  Nixon  tapes 

The  Harriman  (Tenn.)  Today’s  News, 
4,963  daily  circulation,  published  (May 
14)  the  complete  Watergate  transcripts 
released  by  President  Nixon.  “It  shows 
that  a  small  newspaper  can  provide  serv¬ 
ice  to  its  readers,”  said  Walter  Pulliam, 
editor  and  publisher. 

He  noted  that  one  man  put  dow’n  a  15(- 
deposit  to  make  sure  that  he  got  his  copy. 

Pulliam,  former  assistant  city  editor  of 
the  Washington  Post,  said  he  obtained  the 
transcripts  from  Washington  and  photo¬ 
graphed  most  of  the  text.  It  took  about  a 
w’eek  to  complete  the  job  of  reproducing 
the  300,000-word  transcript. 

Today’s  News  became  a  daily  two  years 
ago. 
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The  people  who  use  Newspaper  Circulation  Analysis  tell 
us  they  prefer  it  for  several  reasons.  It’s  “more  readily 
available."  It’s  "easier  to  work  with."  And  the  format, 
graphics  and  type  are  more  to  their  liking. 

And  there  are  reasons  for  those  reasons.  NCA  is 
more  readily  available  because  SRDS  people  have  made 
it  more  readily  available.  It  is  easier  to  use  because 
SRDS  people  have  learned,  over  the  years,  what  media 
planners  prefer  to  work  with.  Its  format,  graphics  and 
type  are  better  because  SRDS  people  designed  them 
that  way. 

NCA  analyzes  newspapers,  their  metro  markets,  their 
counties,  their  regions.  It  applies  this  data  against  TV 


market  areas.  It  ranks  individual  papers,  their  markets, 
their  rates.  In  short,  it  gives  the  media  planner/ buyer 
everything  necessary  for  effective  evaluation,  just  the 
way  it  was  requested. 

Even  if  you  were  to  use  another  source,  you  couldn’t 
get  by  with  that  alone.  You  would  still  have  to  consult 
NCA,  like  a  trusted  doctor,  to  get  a  second  opinion,  to 
fill  in  open  spaces. 

Trust?  Yes,  we  like  to  think  that,  too,  is  a  result  of 
our  people  and  the  dedication  they’ve  shown  to  market¬ 
ing  research  over  all  these  years.  Trust  NCA  to  make 
your  newspaper  planning  and  buying  easier,  faster,  more 
efficient. 


NEWSPAPER  RATES  AND  DATA 

Newspaper  Cinxriation  Arialysis  19M-75 

another  vital  publication  from 

STANDARD  RATE  &  DATA  SERVICE,  INC. 

the  national  authority  serving  today’s  media-buying  function. 

5201  Old  Orchard  Road  /  Skokie,  Illinois  60076  /  (312)  966-8500 


Reporter  dies  in  blaze 
that  destroys  weekly’s  plant 


a  few  files  and  subscription  records  w’ere 
salvaged.  She  added  that  the  weekly  was 
fortunate  not  to  have  lost  most  of  its 
valuable  paper  supply. 


Despite  estimated  fire  damages  of  over 
$1  million,  a  reporter’s  death  and  suspect¬ 
ed  arson,  the  Cody  (Wyo.)  Enterprise,  an 
offset  weekly  with  a  circulation  of  almost 
4,000  published  its  May  22  issue  covering 
the  disaster. 

.\ccording  to  Barbara  Myers,  wife  of 
the  Enterprise’  editor-publisher,  Lee  My¬ 
ers,  the  fire  originally  broke  out  in  a  shed 
adjoining  the  weekly’s  plant  on  May  19. 
The  actual  cause  is  still  under  investiga¬ 
tion. 

The  first  fire  was  supposedly  stifled  in 
the  shed,  but  crept  in  between  a  brick 
wall  and  spread  upwards  to  the  fault 
ceiling  and  roof  of  the  Enterprise,  smol¬ 
dering  for  about  12  hours.  The  building 
burst  into  uncontrollable  flames  the  next 
day.  May  20. 

Reporter  killed 

“Two  men  working  in  the  basement 
darkroom  processing  film  were  caught. 
Reporter  Eric  Olson,  26  was  trapped  and 
killed.  The  other,  Dewey  Vanderhof,  22, 
escaped,  injuring  only  his  hand,”  Mrs. 
Myers  said.  “A  volunteer  fireman  was 
badly  injured  trying  to  rescue  the  report¬ 
er.  He’s  in  a  Salt  Lake  City  hospital  and 
has  a  fifty-fifty  chance  of  living.” 

Mrs.  Myers  said  her  husband  was  not  in 
the  plant  when  the  fire  broke  out  of  con¬ 
trol.  It  was  about  noon  on  the  20th.  She 


said  he  was  across  the  street  covering  a 
Chamber  of  Commerce  luncheon. 

Asked  about  the  cause  of  the  fire,  Mrs. 
Myers  said  that  it  has  not  been  deter¬ 
mined,  although  arson  is  suspected.  She 
noted  that  the  storage  shed  was  not  owned 
by  the  newspaper,  but  that  it  belonged  to 
a  private  citizen.  He  was  using  it  as  a 
garage. 

Six  weeklies  are  printed  at  the  Enter¬ 
prise’  plant  on  a  three-unit  Goss  offset 
press.  Mrs.  Myers  said  that  the  plant  is 
owned  by  a  corporation  of  four  Wyoming 
weeklies.  Northwest  Press.  Her  husband, 
publisher  of  the  Enterprise,  is  part-owner 
in  the  corporation. 

The  four  Wyoming  papers  that  owmed 
the  offset  operation  are:  the  Enterprise, 
the  Lovell  Chronicle,  Greybull  Standard- 
Tribune  and  Powell  Tribune.  Two  Mon¬ 
tana  weeklies  were  also  printed  at  the 
Cody  plant:  the  Bridger  Bonanza  and  the 
Carbon  County  News  in  Red  Lodge. 

Because  of  extensive  damages,  the  En¬ 
terprise  set  type  for  its  current  issue  at 
the  Greybull  Standard-Tribune’s  plant. 
Mrs.  Myers  said  that  it  was  printed  at  the 
Riverton  Ranger’s  operation,  also  in  Wy¬ 
oming. 

The  first  issue  after  the  fire  included  a 
picture  page  and  related  stories.  Mrs.  My¬ 
ers,  who  is  also  a  reporter,  said  that  the 
building’s  interior  was  destroyed,  but  that 
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American  Financial  Corp.  (OTC)  . 
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Addressograph  Multi.  (NYSE) 


Dayco  (NYSE) 


Dymo  (NYSE)  . 

ECRM  (OTC)  . 

Eastman  Kodak  (NYSEJ  . 


General  Electric  (NYSE)  ... 
Georgia  Pacific  (NYSE)  .... 

Grace,  W.  R.  (NYSE)  . 

Great  Lakes  Paper  (CE)  . . . 
Great  No.  Nekoosa  (NYSE) 
Harris  (NYSE)  . 


Kimberly  Clark  (NYSE)  ... 

Log  Etronics  (OTC)  . 

MacMillan.  Bloedel  (CE)  . 
Milgo  Electronics  (AMEX) 


Southwest  Forest  Ind.  (NYSE) 


White  Consoli 


Frye  (h 
dated 


ADVERTISING  AGENCIES 


Grey  Advertising  (OTC) 


Ogiivy,  Mather  (OTC) 
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Casey  takes  over 
at  Great  Northern 

Sam  Casey,  president  and  chief  execu¬ 
tive  officer,  Nekoosa  Edwards  Paper  Co., 
Inc.,  Port  Edwards,  Wise.,  has  been  elect¬ 
ed  president  and  chief  executive  officer, 
chairman  of  the  board,  of  the  parent  com¬ 
pany,  Great  Northern  Nekoosa  Corp., 
Stamford,  Conn.,  succeeding  Peter  S. 
Paine,  who  is  retiring  in  July. 
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SEE  THE  MAGIC  SHOWS 
PICK  UP  THE  BUTTONS 
AND  GIMMICKS... 

THEN . 


TAL-STAR 

COMPUTER  SYSTEMS,  INC. 

Box  T-IOOO,  Princeton  Junction,  N.J.  08550 


(608)  788-1111 


GO  WHERE  THE 
ACTION  IS... 

TAL-STAR 
BOOTH  1704 


NO  MAGIC...  NO  GIMMICKS 
JUST  SOLID  ANSWERS 
AND  PROVEN  SOLUTIONS. 


WELL  BE  THEBE- 
you  OWE  IT  TO  YOUBSELE 
TO  BE  THEBE  TOO! 


Format  tips 

{Continued  from  page  10) 


“A  newspaper  shouldn’t  have  a  news 
section  designed  one  way  and  a  sports  or 
feature  section  designed  another. 

“You  should  re-examine  form  for  your 
sections  every  12  months  or  so,”  he  told 
the  59  newsmen. 

“Don’t  get  bogged  down  with  the 
mechanics  of  your  job,”  the  Tribune  ex¬ 
ecutive  said.  “When  you  get  so  concerned 
about  how  the  product  is  being  put  togeth¬ 
er,  you  sometimes  forget  about  the  read¬ 
er.” 

McCrohon,  a  native  of  Australia  who 
was  with  Chicago  Today  before  moving 
over  to  the  Tribune,  has  been  one  of  the 
main  forces  behind  re-making  the  Tribune. 

Slides  of  Tribune  news,  feature  and 
sports  pages  illustrated  the  changes  that 
have  taken  place  in  the  format  of  the 
Chicago  paper. 

Picture  advice 

McCrohon  listed  his  “likes”  and  “dis¬ 
likes”  in  pictures,  captions  and  headlines. 

“I  don’t  like  one-column  mug  shots  or 
old  pictures  pulled  out  of  the  morgue,”  he 
said.  “I  like  action  pictures  on  news 
pages.  Feature  pictures  will  quiet  down 
the  news  section. 

“I  also  don’t  like  captions  that  say  no 
more  than  the  pictures.  And  I  don’t  like 
captions  that  are  used  to  cover  several 
pictures  on  a  picture  page  layout.” 

The  Tribune  is  one  of  the  larger  metro¬ 
politan  dailies  that  has  stayed  with  a  pic¬ 
ture  page  devoted  exclusively  to  photos. 

“I  still  like  the  picture  page  with  just 
pictures  which  we  use  as  the  back  page  of 
the  paper.  However,  we  do  occasionally 
use  a  story  with  pictures  on  the  page.” 

Perhaps  the  greatest  change  in  format 
at  the  Tribune  has  been  on  page  one. 

Fewer  Page  1  stories 

“I  don’t  like  a  crowded  page  one,” 
McCrohon  said.  “We’ve  gotten  away  from 
several  of  our  everyday  elements  on  the 
page  and  cut  way  down  on  the  number  of 
stories  on  page  one. 

“.\lso,  we’ve  just  recently  started  what 
we  call  Column  1.  It’s  in  the  first  column 
on  the  front  page  three  times  a  week.  It’s 
similar  to  the  Wall  Street  Journal  treat¬ 
ment.” 

There  were  answers  to  questions  from 
the  audience  that  indicated  McCrohon 
practices  what  he  preaches  when  he  says 
he  is  concerned  with  the  reader  first. 

“We  are  constantly  doing  research  and 
surveying  our  readers  to  see  what  they 
like,”  McCrohon  said.  “We’ve  found  that  a 
lot  of  women  read  a  morning  newspaper. 
We’ve  also  found  that  a  lot  of  people  still 
read  a  morning  paper  in  the  evening.” 

The  Tribune  managing  editor  was  asked 
about  “must”  pictures  that  are  to  be  in¬ 
cluded  in  the  paper. 

“I  probably  had  only  six  “musts”  in  the 
last  year,”  he  said.  “There  are  very  few 
pictures  that  our  editors  insist  must  get 
into  the  paper  because  of  friends,  adver¬ 
tisers,  etc.” 


J-schoolers 

{Continued  from  page  10) 


Cole  of  Duquesne  University,  said  he 
wasn’t  looking  for  a  prestige  job  or  a 
metro  daily  because  he  wanted  to  do  re¬ 
porting,  editing,  layout  and  photography 
and  would  like  responsibility  and  being 
allowed  to  develop  news  judgment.  James 
C.  Hayes  of  Temple  University  said  he 
felt  the  current  crop  of  journalism  stu¬ 
dents  want  to  prove  themselves  to  employ¬ 
ers.  He  noted  that  one  group  of  students 
sent  106  letters  out  saying  they  were 
willing  to  work  free  for  experience  and 
got  only  six  replies. 

Interested  in  small  papers 

Roberta  Horn,  a  junior  at  Point  Park 
College  in  Pittsburgh  speaking  on  behalf 
of  seniors  graduating  that  day,  conducted 
a  survey  among  the  class  and  found  most 
wanted  a  job  on  small  papers  for  experi¬ 
ence;  were  not  interested  in  going  out  of 
Pennsylvania  for  jobs;  v anted  a  tough 
editor  and  criticism  but  felt  they  had  de¬ 
veloped  a  strong  writing  style — and  again 
mentioned  the  salary  as  “negotiable.” 

Andrew  Isaacs  of  Penn  State,  a  Viet¬ 
nam  veteran  looking  eventually  toward 
international  reporting,  wants  to  report 
on  w'ays  of  life  as  opposed  to  political 
writing.  He  said  he  had  a  better  percent¬ 
age  of  replies  to  resumes  than  others 
mentioned,  although  all  negative. 

An  editor  from  the  floor  urged  follow¬ 
up  on  resumes — reminding  students  that 
the  job  often  goes  to  the  applicant  who  is 
“on  the  scene”  at  the  right  time.  One 
editor  protested  that  many  applicants 
spell  the  name  of  the  paper  incorrectly; 
address  their  letter  to  an  editor  who  died 
years  ago  but  whose  name  (with  dates)  is 
on  the  masthead. 

Good  opportunities 

Another  member  of  the  audience  con¬ 
gratulated  the  panel  for  emphasizing 
“w’ork”  in  their  discussion  and  another 
encouraged  students  that  time  is  ripe  to 
get  into  newspapering,  mentioning  the 
“grey  hair  or  lack  of  hair”  among  those 
running  newspapers  now’.  “In  a  short  time 
these  people  are  going  to  be  running 
newspapers,”  he  declared. 

The  Press  Conference  was  jointly  spon¬ 
sored  by  the  Pennsylvania  Society  of 
Newspaper  Editors,  the  Pennsylvania 
Newspaper  Publishers  Association,  the 
Pennsylvania  Women’s  Press  Association 
and  the  Pennsylvania  State  University 
School  of  Journalism.  The  Pennsylvania 
Press  Photographers  Association  also 
hosted  one  of  the  all-conference  sessions. 

Climaxing  the  program  was  the  Key¬ 
stone  Press  Awards  banquet  and  induction 
of  ten  newspapermen  into  the  PNP.\ 
Foundation  Hall  of  Fame.  The  induction 
completed  phase  one  of  establishing  the 
Hall  of  Fame  as  a  permanent  part  of  the 
state’s  newspaper  history. 

The  ten  included  John  O’Hara, 
1905-1970,  the  novelist  w’ho  began  his 
journalism  career  in  the  20s  as  a  cub 
reporter  on  the  Pottsville  Journal. 

EDIT 


Sunshine  hearings 

{Continued  from  page  10) 


naturally  go  hand  in  hand  and  it  is  essen¬ 
tial  that  we  conduct  public  business  in  the 
open  ‘in  the  sunshine’.” 

A  representative  of  the  press  who  tes¬ 
tified  at  the  May  21  hearing,  was  Charles 
Rowe,  editor  of  the  Fredericksburg  (Va.) 
Free  Lance-Star  and  a  member  of  the 
Freedom  of  Information  Committee  of  the 
National  Newspaper  Association. 

More  accurate  reports 

“Today,  as  always,  there  is  great  criti¬ 
cism  of  the  press,”  Rowe  said.  “Allega¬ 
tions  of  its  being  inaccurate  in  its  reports 
of  various  matters  abound.  Some  criticism 
can  be  traced  to  the  fact  that  reporters 
need  to  rely  on  ‘leaks’  of  what  transpired 
or  was  said  at  a  ‘public’  meeting  that  was 
held  in  private.  Since  no  member  of  the 
press  or  public  was  present  at  such  meet¬ 
ings  and  since  no  transcript  is  available 
so  that  leaked  information  might  be 
verified,  some  inaccuracies  as  well  as  par¬ 
tisan,  self-serving  statements  often  occur 
in  transmission.” 

Rowe  said  that  the  pending  legislation, 
subject  to  some  redrafting  in  the  interests 
of  clarification,  w’ould  “serve  a  valuable 
end  in  eliminating  this  source  of  frustra¬ 
tion  for  the  press  and  public  officials 
alike,  and  would  lead  to  more  accurate 
and  more  comprehensive  coverage  of  gov¬ 
ernment  activities  and  increased  public 
confidence  in  government.” 

Lack  of  interest  by  press 

Senator  Chiles  remarked  that  the 
Washington  press  corps  and  the  national 
press  paid  little  attention  to  “Sunshine” 
and  suggested  that  it  might  be  helpful  if 
Row’e  and  others  could  stir  up  a  “bit  more 
press  interest.” 

Rowe  reiterated  NNA’s  belief  that  here 
“is  a  pressing  need  for  this  type  of  legis¬ 
lation — particularly  now  when  it  has  been 
so  well  demonstrated  that  citizen  confi¬ 
dence  in  government  is  at  extremely  low’ 
ebb.”  Senator  William  V.  Roth,  Jr.,  of 
Delaware,  called  the  committee’s  attention 
to  “one  problem  you  will  encounter — the 
fear  that  too  much  sunshine  confuses  the 
public  and  favors  demagogues  rather  than 
responsible  leadership.  My  ow’n  belief  is 
that  the  opposite  is  true.”  The  vast  ma¬ 
jority  of  Americans,  he  said,  “understand 
that  complex  problems  rarely  have  simple 
solutions.  If  we  want  to  generate  public 
confidence  in  the  institutions  of  govern¬ 
ment  and  public  understanding  of  the  pol¬ 
icies  that  are  adopted,  government  must 
be  open  and  honest.” 

Senator  Dick  Clark  of  Iowa  told  the 
Committee  that  “recent  public  opinion 
polls  have  revealed  that  only  20  to  30 
percent  of  the  nation’s  people  approve  of 
the  way  Congress  is  doing  its  job.  Surely 
this  w’idespread  disenchantment  w’ith  the 
Congress  is  caused  in  large  part  by  the 
veil  of  secrecy  that  surrounds  so  much  of 
its  w’ork. 

“It  is  high  time  that  the  Senate — and 
the  federal  agencies — let  a  little  sunshine 
drive  away  the  veil,”  Senator  Clark  said. 
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J.  M.  Poynor,  Jr.  has  been  named  president  of 
the  newly  formed  Continental  Features,  Inc., 
Atlanta.  Poynor  is  leaving  Newspaper  Enter¬ 
prise  Association,  Cleveland,  to  head  the  new 
company  which  will  be  involved  with  develop¬ 
ment  and  marketing  of  features  and  develop¬ 
ment  and  printing  of  color  comic  sections  for 
daily  newspapers.  Poynor  also  served  NEA  as 
southwest  division  manager  in  Dallas  and  prior 
to  that  was  assistant  general  manager  of  student 
publications  at  the  University  of  Oklahoma. 
Continental  Features  headquarters  are  at  3384 
Peachtree  Road,  N.E.,  Atlanta. 


Sunday  ‘Buz  Sawyer’ 
dropped  by  cartoonist 

Roy  Crane,  whose  “Buz  Sawyer”  strip 
is  carried  by  nearly  400  daily  new’spapers, 
discontinued  his  Sunday  page  May  19  to 
lessen  his  work  load.  The  Sunday  page 
has  been  a  gag  comic  featuring  Sawyer’s 
friend,  “Sweeney”,  and  Buz  has  not  ap¬ 
peared  in  it.  Elimination  of  the  Sunday 
page  does  not  affect  the  daily  version, 
according  to  R.  K.  Rogers,  general  sales 
director  of  King  Features. 

Crane,  who  is  one  of  the  Reuben  awards 
winners  in  the  National  Cartoonists  Soci¬ 
ety,  is  quoted  in  the  current  Album  of  the 
organization,  “If  I  had  it  to  do  over  I’d 
never  do  a  Sunday.  It’s  the  straw  that 
breaks  backs.” 

Coping  with  “Stress” 
is  new  series  topic 

A  four-part  newspaper  series  on 
“Stress”  as  it  affects  daily  life  of  Ameri¬ 
cans  is  planned  for  release  June  2  by  the 
Chicago  Tribune-New  York  News  Syndi¬ 
cate. 

The  series  is  based  on  a  new  book  by 
Walter  McQuade  and  his  wife,  Ann 
Aikman,  who  spent  two  years  tracking 
down  technical  writings  on  the  subject 
and  interviewing  medical  specialists. 

Their  work  began  in  1972  after 
McQuade  published  a  pioneering  article 
on  stress  in  Fortune  Magazine  and  was 
awarded  the  Blakeslee  Medal  by  the 
American  Heart  Association. 
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Lyons  Den  ends 
after  40  years 

By  Lenora  Williamson 

On  the  40th  anniversary  eve  of  The 
Lyons  Den  column  in  the  New  York  Post, 
veteran  newspaperman  Leonard  Lyons 
published  his  farewell  last  Monday,  an-^ 
nouncing  he  is  turning  to  magazine  arti¬ 
cles  and  a  book  based  on  his  longtime 
career. 

The  farewell  column  of  the  67-year-old 
former  lawyer  was  filled  with  paragraphs 
of  names  of  the  famous  in  entertainment, 
politics,  art,  literature,  sports  and  news- 
paperdom — all  subjects  of  anecdotes  and 
stories  over  the  years. 

“My  job  as  a  columnist  opened  doors  to 
people,  places  and  events  beyond  my  wild¬ 
est  dreams  .  .  .  beyond  anyone’s  wildest 
dreams,”  he  said  before  listing  such 
events  as  drinking  tea  with  Winston 
Churchill,  visiting  Nasser  in  Cairo,  be¬ 
coming  friends  with  Ernest  Hemingway, 
Somerset  Maugham,  and  other  literary 
greats. 

‘Doesn’t  hurt’ 

Lyons  once  summed  up  his  work  as  “the 
kind  of  gossip  that  doesn’t  hurt  anyone 
. . .”  and  said  of  his  natural  conversational 
talents  which  brought  out  those  anecdotal 
paragraphs  from  his  subjects,  “You’ve  got 
to  learn  to  be  a  sort  of  straight  man  .  .  . 
with  the  ability  to  feed  questions  and  com¬ 
ments  .  .  .  and  weave  them  into  the  con¬ 
versation.  .  .” 

A  New  Yorker  by  birth,  Lyons  worked 
his  way  through  high  school  and  attended 
night  classes  at  City  College  before  trans¬ 
ferring  to  St.  John’s  College  Law  School. 
By  21  he  passed  his  bar  exams  and  while 
working  for  a  law  firm  drifted  toward 
newspaper  columning  and  had  a  weekly 
column  in  the  English  language  section  of 
the  Jewish  Daily  Forward  by  1930.  In 
1934,  when  J.  David  Stern,  publisher  of 
the  New  York  Post,  was  looking  for  a 
Broadway  columnist,  Lyons  submitted 
samples  and  beat  out  competitors  for  the 
job. 

His  column  has  been  syndicated  by  Pub- 
lishers-Hall,  but  the  number  of  sub¬ 
scribers  dropped  down  to  27  papers  at  the 
time  of  its  discontinuance,  reflecting  in 
part  decreased  interest  in  the  so-called 
“Broadway”  columns.  At  its  height,,  the 
column  was  carried  by  around  100  papers. 
• 

White  ends  column; 
moves  to  Texas 

William  S.  White,  who  has  written  a 
national  and  world  affairs  column  for 
United  Feature  Syndicate  for  16  years, 
has  discontinued  his  column  and  moved 
back  to  his  home  town  of  Austin,  Texas, 
where  he  plans  to  write  books. 

White  took  over  the  UFS  column  upon 
the  death  of  Raymond  Clapper  and  was  a 
Washington  correspondent  of  the  New 
York  Times,  having  joined  that  newspa¬ 
per  in  1945  after  20  years  with  the  Asso¬ 
ciated  Press  as  feature  writer,  editor  and 
war  correspondent. 
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TRANSCRIPT: 

VIRGINIA  PAYETTE  has 
been  called  (characterization 
deleted)  who  writes 
(inaudible).  Millions  say  she’s 
(expletive)! 

TAPE: 

VIRGINIA  PAYETTE  has 
been  called  one  of  the 
brightest,  sharpest  columnists 
in  America  who  writes  with 
depth,  wit,  and  uncommon 
sense  about  the  big  (and  little) 
issues  confronting  us.  Millions 
say  she’s  great! 


VIRGINIA  PAYETTE 

3  times  a  week 

Scannable,  Camera-ready,  or  by  Electronic  Feed 

UNITED  FEATURE  SYNDICATE 
220  East  42nd  Street 
New  York,  N.  Y.  10017 
(212)  682-3020 


for  TV  pages 


TEE  VEE  LAPPS 


*  MAYBE  IF  YOU'D  GET 
TO  LIKE  SEER  YOU 
WOULDN'T  MINDTMC 
RERUNS/ 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ADVICE 

ANN  and  ABBY  MOVE  OVER!  DY¬ 
NAMITE  HUSBAND/ WIFE  CX)LUMN 
makes  one-sided  advice  obsolete,  “ASK 
ELLEN  and  AL”  offers  readers  snappy, 
contemporary  copy  from  two  imints  of 
view.  Proven  track  record  with  higrh 
density  readership  among  both  sexes 
assures  success.  Write;  POLLENS,  250 
Willis  Road,  Sudbury,  Mass.  01776  or 
call  (617)  443-9681. 


BOOK  REVIEWS 


BOOKVIEWS 

We  win  awards  and  readers  too!  The 
weekly  column  featuring  nearly  50 
hardcover  and  paperback  titles  each 
;nonth.  Write  Interlude  Productions, 
Box  157,  Maplewood,  N.J.  07040  today! 


ENVtRONMEm 


the  environment  is  important.  News 
opinions,  service  items.  Weekly,  75( 
words.  Samples;  Norm  Davis,  491! 
Chevy  Chase  Blvd.,  Chevy  Chase,  Md 
20015. 

FAMILY  FINANCES 


in  a  wide  range  of  financial  planning. 
Emphasis  on  Social  Security,  employe; 


vestment,  taxes  and  related  areas 


samples  from;  J&B  Features,  P.O.  Box 
4,  Des  Moines,  Iowa  50301. 


CARTOONS 


[OFFSET  PAPERS:  Funny  Outdoor  car- 
x>n,  in  8  states  and  Canada.  FREE 
SAMPLES.  SIERRA  FEATURES.  P.O. 
Box  740,  Grass  Valley,  Calif.  95945. 


GILBERT  &  SULLIVAN  team  to  co¬ 
ordinate  your  editorial  page.  Experi- 
'  need  editor  and  syndicated  cartoonist 
will  bring  zing  and  consistency  to  your 
weekly.  Copy  delivered  in  72  hours. 
Box  756,  Editor  St  Publisher.  j 


FASHION 


yours  for  the  asking.  Write  Fashior 
Merchandising  Department,  Northwooc 
Institute,  West  Baden,  Indiana  47469 

TRAVEL 


journalist  circling  Great  Lakes  on  bi¬ 
cycle.  Weekly  column  available.  AIsc 
want  freelance  work — photo,  writing. 
Box  772,  Editor  St  Publisher. 

^YNmCATED^FE^rniRE^ 


COMPUTERS 


(X)MPUTERS — How  computers  are  af¬ 
fecting  the  lives  of  your  readers — in 
business,  schools,  their  daily  lives. 
Twice  a  month  by  the  editors  of 
Computerworld.  For  samples  write 
Computerworld  News  Service,  161  Com¬ 
mercial  St.,  Weymouth,  Mass.  02188. 


BE  YOUR  OWN  syndicate  boss!  F^j 
ture  your  feature  in  FEAT 


a  TV  column  placed  an  ad  in  FEA 


happen  in  all  cases,  but  when  it  does 
that’s  what  we  call  being  well  read  I 


ANNOUNCEMENTS 

backIssuesforsale 


PM’S  FOR  SALE.  Three  for  S5  or  »2 
each.  Or,  12.000  for  about  2.400  issues. 
Send  to  P.O.  Box  124,  Wall  St.  Sta., 
New  York,  N.Y.  10005. 


BUSINESS  OPPORTUNITIES 


PARTNERSHIP  or  high  cash  return 
for  financial  support  of  sound  trade 
magazine  venture.  Seek  $25-50,000  capi¬ 
tal  for  magazine  with  potential  1st 
year  gross  of  over  $250,000.  Publica¬ 
tion  starts  soon  and  is  guaranteed  of 
success.  Box  716,  Editor  ft  Publisher. 

PUT  YOUR  PRINT  CLIENTS  into 
network  TV  for  only  6-8^  CPM  and  get 
great  merchandising,  too.  Box  8824,  St. 
Louis,  Mo.  63102  or  (314)  878-3731. 

SOUTHERN  PUBLISHING  FRAN¬ 
CHISOR  seeks  individual  or  group  with 
$200,000  equity  for  national  expansion. 
Working  partner  welcomed.  Extremely 
profitable  with  fantastic  potenfal  and 
excellent  2>^  year  track  record.  Send 
financial  statement,  resumes  and  refer¬ 
ences  to  Box  809.  Eklitor  &  Publisher. 

'"IsEWSPAPER^APP^ilSERS^ 

APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co..  Inc.,  P.O.  Dr. 
12428,  Panama  City.  Eia.  82401. 
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ANNOUNCEMENTS 
NEWSPAPERliPPRAISERS 


NEWSPAPER  BROKERS 


ROBERT  N.  BOLITHO 


381-6816. 


selling. 

LEN  FEIGHNER  AGENCY 


CLARENCE  W.  TABB  ft  ASSO., 
6614  Rutgers  Street 
Houston,  'Texas  77006 
Ph  (718)  664-9414 


ALAN  G.  LEWIS 
Media  Broker 

On  file  —  over  300  active  qualified 
buyers  for  your  daily,  top  weekly  or 
shopiier.  Ridge  Road,  Hardwick,  Mass. 
01037.  Phone  (413)  477-6009. 


j 

I  ANNOUNCEMENTS 

NEWSPAPER  BROKERS 

JOSEn>H  A.  SNYDER  BROKER 
Western,  Mid-Western  Newspapers 

2234  E.  Romneya,  Anaheim,  Cal.  92806 

j  SYD  S.  GOULD  ASSOCIATES 

1  “the  broker  with  instant  buyers” 

SALES.  SERVICES,  MANAGEMENT 
'  6464  Government  Blvd, 

1  Mobile,  Ala.  (206)  666-0893 

KNOWLEDGEIABLE,  aggressive  broker 
ready  to  help  find  buyers  for  your 
newspaper.  We  also  do  merger  and  ac¬ 
quisition  studies.  Put  our  20  years 
management  experience  to  work  for 
you.  W.  W.  Spurgeon  Jr.,  550  Mer¬ 
chants  National  Bank  Building,  Mun- 
cie,  Ind.,  47305.  (317)  289-9966. 

CONFIDEaiTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 

Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  ft  CO. 

National  Press  Building 
Washington,  D.C.  20004 
i  (202)  NAtional  8-1133 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  446-0871  day¬ 
time;  (813)  733-8063  nights;  or  write 
Box  3364  Clearwater  Beach,  Florida 
33515.  No  obligation,  of  course. 

NEWSPAPERS  FOR  SALE 

RURAL  OREGON  2nd  Class  weekly. 
Near  Coast  and  university.  4000  circu¬ 
lation.  Grossed  $31,000  first  year  and 
still  jrrowing.  Perfect  husband-wife  set¬ 
up.  $10,000  down.  ‘'We*re  bored  with 
the  bucolic.*’  Box  785,  Editor  &  Pub¬ 
lisher. 

VERMONT — Offset  weekly  in  heart  of 
ski  country.  Gross  $73,000.  Circulation 
2500.  Small  job  shop.  Newspaper 
printed  in  central  plant.  Priced  at 
$85,000  including  real  estate.  Box  792, 
Editor  ft  Publisher. 

Rocky  Mountain  Newspapers 
=  BILL  KING  ASSOCIATES 

2025  Foothills  Rd.,  Golden,  Colo.  80401 
(303)  279-6345 

__  NEW  ENGLAND  100-year-old  weekly, 

■'  seacoast  town,  cold  type  equipped, 
grossing  $58,000.  owner  nearing  retire- 
,1  ment,  priced  low  at  $25,000  for  sure 
sale.  Box  808,  Editor  ft  Publisher. 

*•  MOUNTAIN  STATE  weekly,  $20,000 
down,  offset,  isolate  but  near  term 
growth  api^ears  very  substantial,  owner 
ill,  hurry.  J.  A.  Snyder.  Newspaper 
^  Broker,  2234  E.  Romneya  Dr.,  Anaheim, 
Calif.  92806. 

1;  ESTABLISHED  WEEKLY  newspaper 
on  the  Mississippi  Gulf  &)ast.  Excep- 
\  tional  potential  in  the  fastest  growing 
area  in  the  country.  Using  Compu- 
_  graphic  Compuwriter  I,  Varityper  head- 
-p  liner  and  related  equipment  to  provide 
camera  ready  copy  to  a  central  plant. 

~  One  of  two  weekly  i>apers  and  one  daily 
,  in  large  county.  Has  shown  an  increase 
each  year  of  business.  Estimated  gross 
this  year  close  to  $40,000.  Owner  has 
other  business  interests.  Box  764,  Edi¬ 
tor  ft  Publisher. 

^  EXCLUSIVE  COUNTY  SEAT  weekly 
in  mountain  state  west.  Offset,  isolated 
from  competition,  earns  man,  wife 
$39,000  per  year.  $35,000  down,  J.  A. 
Snyder,  Newspaper  Broker,  2234  E. 
Romneya  Dr.,  Anaheim,  Ca.  92806. 

ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ume  over  $600,000,  profits  strong.  Own¬ 
er’s  valuation  $850,000,  price  open. 
Terms  to  right  owner-operator.  Write 
owner.  Box  768,  Editor  ft  Publisher. 


WEiSTERN  MONTANA  offset  weekly 
$67,000  gross,  owner  retiring,  beautiful 
area,  please  state  financial  ability.  John 
N.  Jepson,  Broker.  Towsend.  Mont. 
59644.  (406)  266-4228. 


TWO  SOUTHWESTERN  suburban  off¬ 
set  weeklies,  each  has  large  shopping 
mall.  One  serves  suburban  city  of  over 
60,000.  $40,000  down  but  buyer  should 
have  funds  to  convert  to  full  coverage 
from  paid  circulation.  Great  opportun¬ 
ity  for  top  suburban  publisher.  J.  A. 
Snyder,  Newspaper  Broker,  2234  B. 
Romneya  Dr..  Anaheim,  Calif.  92806. 

^^^liEWSPAPE^'wANTED^ 

SEEK  OWNERSHIP  or  working  part¬ 
nership  in  established  weekly  ne^ing 
infusion  of  capital,  energy.  20-year 
news  background.  Box  832,  Editor  ft 
Publisher. 


NATIONAL  COMPANY  seeks  to  buy 
weeklies,  dailies,  publications.  Small  or 
large.  All  considered  in  strictest  confi¬ 
dence.  Box  672.  Editor  &  Publisher. 


WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (206)  546-3366 


NATIONAL  TAB  —  Juvenile  justice 
field  circulation  has  been  32,000.  Should 
gross  $100,000  as  satellite  or  part-time 
operation.  Free  sources  supply  85%  of 
copy — only  $14,900.  Box  742,  Elditor  ft 
Publisher. 


WANTED  WEEKLIEIS.  Minimum  reve¬ 
nues  $400,000.  Growth  history  and 
strong  second  level  management  a 
must.  Cash  or  cash  and  notes  from  80- 
year-old  respected  Northeastern  weekly 
group.  Location,  plant  and  earnings 
history  secondary.  Confidences  respect^. 
Write  Box  801,  Editor  ft  Publisher. 


ESTABLISHED  publisher  seeks  weekly 
in  Area  9  grossing  between  $150M  and 
$250M.  All  replies  held  in  strict  confi¬ 
dence.  Send  details  to  Box  838,  Eklitor  ft 
Publisher. 


WE  MOVE 
MACHINERY! 

We  move  it  quickly  and  econom¬ 
ically — 52  weeks  a  year — from 
buyer  to  seller,  right  here  in  E&P 
Classifieds!  But  we’re  putting 
forth  a  special  sales  effort  on 
your  behalf  in  our 

JUNE  15 
ANPA/RI  ISSUE 

We  have  pages  and  pages  of 
machinery  for  sale  to  present  to 
the  delegates  at  the  ANPA/RI 
convention  June  16-20  in  Atlantic 
City.  If  you're  in  the  machinery 
business,  or  have  surplus  ma¬ 
chinery  on  hand  at  your  news¬ 
paper,  you  should  be  included  in 
our  listings. 

Call  or  write  us  today — and  see 
how  fast  we  make  the  move  for 
your  company. 

Editor  &  Publisher  Classified 
(212)  PL  2-7050 
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'? 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

OTHER 

CLASSIFICATIONS 

(foyobla  wltk  erdar) 

f  Remlftane*  should  accompany  copy 

4-Mtkt 

uniats  cradlt  has  been  establisbedJ. 

9-wnki 

4-wMkt  .... 

. . . .  .|L70  per  lint,  ptr  itsuc 

2-wttki 

3-wmIk 

1-wHk 

2-WHllt  ... 

1-WKk  ... 

Count  5  overage  words  per  line  or  38  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  SOd  per  insertion  for  box  service  and  count  as  an  additional  line  in  your  copy. 
Air*mail  service  on  box  numbers  also  available  at  $1.00  extra. 

DISPLAY  CLASSIFIED 

The  use  of  borden,  boldface  type,  cuts  or  other  decorations,  changes  your  classified  ad  to 
display.  The  rate  for  display  classified  is  $3.60  per  agate  line — $50.40  per  column  inch 
minimum  space. 

ClassMod  Contract  Ratos  Avallablo  On  Request 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  New  York  Time 

Box  numbers,  which  are  mailed  each  day  as  they  art  received,  art  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y..  N.Y.  10022  (212)  752-7050 


illllllllll;llllllllllllllllllllllllllllillllllllllll!lllllllll^ 

CLASSIFIED  ADVERTISING 
Order  Blank 


Name. 


Address 
City _ 


.State . 


-Zip. 


Phone 


i  Authorized  by 
m 

B  Classification  _ 

1  Copy  _ 


iuitiiiiiiiiiiuiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiimiM 


ANNOUNCEMENTS 
NEITSP/dPERS  WANTED 


If  you  want  TOP  DOLLAR  for  your 
newspaper,  contact  The  Newsmedia 
Company,  newspaper  management  con¬ 
sultant  and  media  brokers.  James  E. 
Hickey,  Jr.,  P.O.  Box  12195,  North- 
side  Station,  Atlanta,  Ga.  30305. 


OFFICE  SPACE  AVAILABLE 

DESK  SPACE  available.  Special  cor¬ 
respondent  staffer,  PR  firm  or  news¬ 
paper  needing  Capitol  office.  National 
Press  Bldg.  Excellent  spot.  Box  753, 
Editor  &  Publisher. 


MACHINERY  &  SUPPLIES 


□  Assign  a  box  number  and  mail  my  replies  daily  I 
To  Run: - Weeks _ Till  Forbidden  | 

Please  indicate  ex^  classification  in  which  ad  is  to  appear.  | 

Mail  to:  editor  &  publisher  •  SSO  Third  Ave.  •  New  York,  N.  Y.  10022  | 


BINDERY  EQUIPMENT 

FOR  SALE':  Five  pocket,  Rosbach  Sig¬ 
nature  inserter.  Used  less  than  50 
hours.  In  like-new  condition,  $2000. 
Waupaca  County  Publishing  Co..  717 
10th  St.,  Waupaca,  Wise.  54981.  Ph: 
(715)  258-5546. 


COMPOSING  ROOM 

VANDBRCOOK  NO.  3  Proof  press. 
Enterprise.  Flandreau,  S.D.  (606)  997- 
2631. 


FOR  SALE:  Two  (2)  Photon  713-10 
Textmaster  phototypesetters.  Very  good 
condition,  large  variety  of  typefaces, 
large  stock  of  spare  parts.  Would  like 
to  sell  as  a  package.  Ideal  for  publica¬ 
tion  composition.  Contact  Dick  Young, 
Cktngressional  Quarterly  Inc.  at  1414 
22nd  St.  N.W.,  Washington.  D.C. 
20037— (202)  296-6800. 


LINOFILM  EQUIPMENT 
(X)L  28’s 

2  PHOTO  UNITS,  high  speed  and 
function  analyzer,  4  years  old  .  .  .  each 
$7000,  gnnds  include.  Available  May 
1974.  Freedom  Newspapers  Inc.,  625  N. 
Grand,  Santa  Ana,  Calif.  92701, 


JUSTOWRITERS  —  COMPUGRAPHIC 
All  models.  Service  provided  by  manu¬ 
facturer.  FHN  Business  Products, 
Church  Rd..  Mt.  Laurel,  N.  J.  08067. 
(609)  236-7614. 


COMPUXIRAPHIC  JUSTAPE,  good 
condition.  Ointact  'Telegram.  Garden 
City,  Kans.  67846.  Ph:  (316)  276-3232. 


FRIDEN  JUSTOWRITER  SET:  Punch¬ 
er,  reader,  custom  desks.  Excellent. 
Cost  over  $6000  new.  $1000.  Citizens 
Free  Press,  Suffolk,  Va.  23434. 


FAIRCHILD  MUL’n-FACE  TTS  ma¬ 
chine,  beautiful  condition,  $595.  Box 
805,  Editor  &  Publisher. 


ENGRAVING 


MAILROOM 


MACHINERY  &  SUPPLIES 
MISCELLANEOUS 


800-TON  DIRECrrOMAT,  perfect  for 
molding  from  new  plastic  plates;  DM-32 
Master  Etcher  with  extra  large  refrig¬ 
eration  system;  Vandercook  SP-20 
Proof  Press ;  Leedal  ‘Temperature  con¬ 
trolled  Stainless  sink;  All  sold  loaded, 
in  like  new  condition,  and  fully  guaran¬ 
teed.  Butler  Eagle,  Butler,  Pa.  (412) 
287-5771. 


ENGRAVING  EQUIPMENT  —  Tasope 
double  truck  etcher  with  air  cooled  re¬ 
frigeration  unit  and  free  standing  acid 
dispensing  tank.  Master  M32  etching 
machine.  82  liter  bath,  with  refrigrera- 
tor  unit  on  machine.  Also  has  individ¬ 
ual  refrigerator  unit.  Master  M32  etch¬ 
ing  machine.  100  liter  bath  with  indi¬ 
vidual  refrigerator  unit.  Has  acid  dis¬ 
pensing  system.  Tasope  acid  neutraliz¬ 
ing  tank.  400  liter  with  lift  pump  and 
motor.  Dow  etch  plate  processor.  Pur¬ 
chased  new  1973.  12  cases  18  X  24  .040 
Magnesium  76  sheet  cases.  Cali  John 
Brooks,  The  Advocate,  Newark,  Ohio, 
43065.  (614)  345-4053. 


SHERIDAN  INSERTERS 
(2)  24-pocket,  6-head 
(2)  48-pocket,  8-head 
(1)  48-pocket,  9-head 
All  equipp^  with  vacuum  pump,  con¬ 
trols  and  delivery  tables.  Must  see  in 
operation  to  appreciate  excellent  condi¬ 
tion. 

Also  available  due  to  change  in  delivery 
system;  Roller  and  belt  conveyors,  wire 
mesh  and  roller  turns,  diverter/pushers, 
telescoping  truck  loaders.  All  like  new, 
available  now. 

Call  Collect; 

AL  JENSEN  (312)  321-3056 
Chicago  Sun-Times — Daily  News 


DUE  TO  COLD  TYPE  CONVERSION 
the  following  equipment  is  for  sale: 
Master  M  48  etcher  new  ’72  $7,000. 

Master  M  48  etcher  new  '71  6,000 

Ball  Plate  Processor  new  ’71  3,700. 

Sta  Hi  Scorcher  Ser.  '7172  500. 

Sta  Hi  curved  router  600. 

Sta  Hi  Twin  router  1,000. 

Kemp  3  ton  remelt  pot  200. 

Pony  Auto  Plate  22%  cutoff  500. 

Goes  46  W  mat  roller  500. 

Linofilm  system  3  keyboards 

2  photo  units  offer 

8  col.  Elasy  Caster  200, 

Plate  Shaver  200. 

Compugraphic  2961  HS  Ser.  616  4.000. 
Compugraphic  2961  HS  Ser.  521  4,000. 

All  above  equipment  in  good  to  excel¬ 
lent  condition  Contact: 

Bill  Fisher  or  Arnold  LaMore 
News-Palladium, 

Benton  Harbor,  Mich. 

Phone  (616)  925-0022 


NEWSPRINT 


ROLLS  ALL  SIZES— BEMRENS  Pulp 
&  Pai)er  Corp..  1896  Westwood  Blvd., 
Los  Angeles.  Cal.  90026.  (213)  474-6625. 


PERFORATOR  TAPE 

NOW  STA'nC-FREE  perf  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  ’Top  quality. 

Call  or  write: 

PORTAGE  (216)  929-4465 
Box  6500.  Akron,  Ohio  44313 


PRESSES  &  MACHINERY 

NEIWS  KING  add-on  unit,  1969,  com¬ 
pletely  reconditioned,  new  rollers,  roll- 
stand,  $10,500.  O.N.E.,  P.O.  Box  362, 
Tucker.  Ga.  30084.  (404)  939-4831. 


GOSS  C-38,  23A",  1969. 

GOSS  SIGNATURE,  4  units,  com¬ 
plete  with  ovens,  chills,  paster, 
1966. 

GOSS  XTRBANITE,  5  unite,  excel¬ 
lent  condition. 

GOSS  4  unit  Suburban. 

GOSS  SUBURBAN  6  unite  with 
folders. 

GOSS  UNIVERSAL  FOLDER. 
COTTRELL  4  or  5  unit  V-I5 
excellent  condition. 

COTTRELL  VANGUARD,  22%  x 
31.  2  unit. 

COTTRELL  5  unit  V-15A,  new 
1969. 

COTTRELL  V-702-B 
FAIRCHILD  NEnVSKlNG.  2  unit 
and  folder, 

HOE  ALLER  unite. 

IPEC,  Inc. 

4 '11  N.  Leavitt  Street. 
Caicago,  Illinois  60612 
I  hone:  (312)  738-1200 
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5  UNIT  GOSS  XTRBANITE.  Run  as  a 
twin  or  two  single  presses.  Configura¬ 
tion  is  3  unite  with  half  and  quarter- 
page  folders.  Heavy  duty  half-page 
folder  and  2  unite.  2  motors  75  and 
50HP.  Floor  mounted  3  Cline  reels  (3 
arms)  40  inch  maximum  diameter.  Good 
printing  press.  Can  be  seen  running. 
SIGNODE  WIRE  TYE®.  Factory  re¬ 
built  Narostrap  model  MN-44  ANB. 
Serial  #F-96.  Not  used  since  purchased 
for  specific  job. 

Mattia  Press,  Belleville,  N.J.  07109. 
(201)  759-0600. 
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MACmNERY  &  SUPPLIES 
^P^SSES~&luACHINf^ 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
'ADMimSTRAJU^ 


HELP  WANTED 
'ar^VLATW^ 


COLOR  KING  add-on  unit,  good  condi¬ 
tion,  moderate  use,  rollstand,  $7500. 
O.N.E.,  P.O.  Box  362,  Tucker,  Ga. 
30084.  (404)  939-4831. 


FREE  NEWSPRINT 

10  tons  of  the  stuff  with  purchase  of 
each  of  the  following:  presses; 

Cottrell  V-15A,  6  units,  ’72  $100,000 


Cottrell  V-16A,  4  units,  ’72  72,500 

Color  King:,  4  units,  ’64  37,600 

Color  King:,  2  units,  ’64  26,000  | 

Van^ard  4  units,  36"  web  27,600  | 

Vanguard  8  units,  31"  web  20,000 


OFFSET  NEWSPAPER  EQUIPMENT 
P.O.  Box  362  Tucker,  Ga.  30084 

(404)  939-4831 


STEREOTYPE 


PONY  AUTOPLATE 
Cutoff  22% -inches,  vacuum  back 
water  cooied  arch.  Excellent 
condition  $2,260. 

Ste-Hi  Mat  Formers.  22 %"  375. 

Hoe  Curved  Router,  22  %"  260. 

Premier  Rotary  Shaver  600. 

Hamilton  Page  Electric  Storag:e 
Cab.  260. 

Model  35,  Lino,  quadder.  Saw 

Serial  #61,185,  excellent  cond.  1,250 

Metal  Chip  Ciump  Trucks,  ea.  25. 

MANY  OTHint  ITEMS 
CLAREMONT  PRESS 
506  Arballo  Drive, 

San  Francisco,  Ca.  94182 
(415)  587-2866 


SPECTAL  LUDLOW  MATS  custom  en- 
s:raved.  Fast  delivery.  Jack  Moore,  $444 
Country  Club,  Medina,  Ohio  44256. 


NEWSPAPER  SERVICES 


CIRCVLATlOy  PROMOTION 

NEED  MORE  HOME 
DELIVERY? 

If  so,  consider  a  chan^  of  pace  from 
routine  promotions!  Want  fast  and 
substaining  results?  Our  organization 
can  do  it  for  you.  Thanks  to  a  care¬ 
fully  planned  and  soundly  executed 
telephone  solicitation  program.  We 
give  you  that  increase,  at  a  most  rea¬ 
sonable  cost  i)er  subscription.  This  is 
because  our  telephone  solicitation 
methods  are  thorough  and  skilled. 
Backed  by  years  of  active  experience 
in  this  specialized  field  for  both  daily 
or  weekly  newspapers.  Call  or  write 
for  further  information. 

RpBERT  NELSON  CAMPAIGNS 
Hill  House,  226  Huntingdon  Pike, 
Huntingdon  Valley.  Penna.  19006 
(216)  947-5216 


Help 

Wanted... 


ACADEMIC 


ADVERTISING  FACULTY  MEMBER 
to  teach  graphics,  layout,  production. 
Newspaper  advertising  background  de¬ 
sired.  Midwestern  University.  Equal 
Opportunity  Employer.  Box  806,  Editor 
&  Publisher. 


SOUTHERN  METHODIST  UNIVER¬ 
SITY  seeks  assistant  professor  to  teach 
advertising  and  public  relations.  Fall, 
1974.  Media  experience,  PhD  preferred, 
but  not  essential.  Salary  competitive. 
Unique  and  challenging  opportunity  to 
build  a  program  and  be  part  of  a  dy¬ 
namic  media  center  in  an  excellent 
private  university.  SMU  encourages  ap¬ 
plications  from,  and  gives  full  consider¬ 
ation  to,  all  applicants  for  faculty  and 
staff  positions  without  respect  to  race, 
color,  creed  or  national  origin.  Write: 
Robert  Mann,  Acting  Chairman,  Divi¬ 
sion  of  Journalism,  SMU,  Dallas,  Texas 
75275. 


UNIVERSITY  OF  NEBRASKA-LIN- 
COLN  seeks  faculty  member  for  Fall 
1974  who  can  teach  variety  of  profes¬ 
sional  writing,  editing  courses.  Oppor¬ 
tunity  for  specialty  development.  At 
least  MA  or  MS  and  solid  print  media 
experience  necessary.  Minority  and 
women  applicants  encouraged.  Equal 
Opportunity  Employer.  Write:  Director, 
School  of  Journalism,  University  of 
Nebraska,  Lincoln,  Neb.  68508. 

MIDWEST  UNIVERSITY  "seekT^  two 
Journalism  teachers.  PhD  or  near  for 
one  position:  Masters  degree  for  the 
other.  Professional  experience.  Salary 
and  rank  comi>etitive  and  depend  on 
education,  experience.  Teaching  in 
news-editorial  skills  and  professional 
courses.  Equal  Opportunity  Employer. 
Contact  Dr.  V.  A.  Keel,  Journalism  & 
Mass  Communication,  South  Dakota 
State  University,  Brookings.  S.D. 
57006.  Ph:  (605)  688-4171. _ 

CALIFORNIA  STATE  UNIViaiSITY. 
Chico,  seeks  visiting:  (3  years)  assistant 
professor  commencing  Fall  semester, 
1974.  5  years  or  more  professional 

Journalism  experience.  MA  acceptable. 
Teaching  stress  on  editing  and  publica¬ 
tion  production,  but  opportunity  to 
teach  news  writing,  photo  and  begin¬ 
ning  mass  communications  theory. 
$11,904-13,788.  Contact  Dr.  George 
Rogers,  Chairman,  Mass  Communica¬ 
tions  Dept.  (916)  345-5751.  This  Uni¬ 
versity  is  an  Equal  Opportunity  Em¬ 
ployer. 

FACULTY  POSITION  to  teach  photog- 
raphy  and  writing  courses  in  Division 
of  Journalism  and  Printing.  Student 
newspaper  is  part  of  Journalism  Pro¬ 
gram.  Excellent  opportunity  to  work 
with  program  that  has  good  media  con¬ 
tact.  PhD  preferred.  Masters  may  be 
acceptable.  Professional  experience  re¬ 
quire.  Equal  Opportunity  Employer. 
Send  resume  and  list  of  references.  Joel 
Gambill,  Division  of  Journalism  and 
Printing,  Arkansas  State  University, 
State  University,  Ark.  72467. 

MOREHEAD  STATE  UNIVERSITY  is 
seeking  instructor  or  assistant  profes¬ 
sor  of  Journalism  with  teaching  duties 
in  customary  news-editorial  courses. 
Position  requires  Masters  degree  in 
Journalism  and  professional  experience 
with  print  media.  Salary  is  competitive. 
Position  available  August  16,  1974. 

Send  letter  of  application  and  resume 
to  Dr.  Jack  E.  Wilson,  Chairman,  Divi¬ 
sion  of  Communications,  UPO  912, 
Morehead  State  University,  Morehead, 
Ky.  40351.  Telephone  (606)  783-2184. 
Morehead  State  University  is  an  ^ual 
Opportunity  Employer. 


ADMINISTRATIVE 


PUBUSHER/ GENERAL  MANAGER  of 
Spanish  Central  American  offset  news- 
pai>er.  Must  be  able  to  re-organize  high 
cost  operation  into  a  quality  efficient 
high  yielding  newspaper.  Plant  is  new, 
modern  and  well  laid  out  with  Goss, 
Compugraphic,  and  other  related  Amer¬ 
ican  equipment  giving  you  the  right 
tools  to  work  with.  We  need  someone 
to  organize,  train,  and  motivate  people. 
Considerable  opportunity  is  around  the 
corner  for  the  right  person.  Good  sal¬ 
ary  and  commission  with  future  stock 
options.  Box  719,  Editor  A  Publisher. 


GENERAL  MANAGEIR  for  small  Zone 
8  daily.  Good  skiing  nearby.  Base  salary 
$15,000,  plus  bonus  plan.  Box  796,  Edi¬ 
tor  &  Publisher. 


WE  NEED  a  Business  Manager/Con¬ 
troller  for  a  rapidly  growing  medium 
size  daily  newspaper  located  in  North¬ 
ern  Virginia. 

The  individual  we  are  looking  for 
should  be  profit  and  control  onented 
and  have  accounting/ bookkeeping  ex¬ 
perience.  Experience  in  the  newspaper 
publishing  business  is  also  important. 
This  position  would  report  directly  to 
the  publisher  and  would  provide  an  ex¬ 
cellent  opportunity  for  increased  re¬ 
sponsibilities  and  advancement  with  a 
growing  newspaper  group. 

Send  resume  and  career  objectives, 
which  will  be  held  in  confidence,  to: 
Box  769.  Editor  and  Publisher. 


GENERAL  MANAGER  oi>ening  at  small 
daily  near  Chicago.  We  need  an  execu¬ 
tive  with  advertising  background  who  is 
willing  to  rebuild  entire  operation  from 
top  to  bottom.  Right  person  can  pur¬ 
chase  substantial  minority  interest  after 
demonstrating  good  management  abil¬ 
ity.  Age  open,  salary  neg<Aiable.  Send 
resume  to  President  Box  714,  Editor  A 
Publisher. 


CIRCULATION 


ASSISTANT  CONTROLLER— We  have 
an  immediate  need  for  a  career-minded 
individual  with  an  accounting  degree 
to  assist  our  controller  in  all  facets  of 
the  accounting  operation.  Some  news¬ 
paper  experience  would  be  helpful.  Send 
resume  with  salary  requirements,  in 
strictest  confidence  to  Box  760,  Editor 
A  Publisher. 


TO:  A  Circulation  Executive 

FROM:  A  Publisher  of  a 

250,000  morning, 
evening,  Sunday 
newspaper 

An  executive  promotion  has  created 
an  opening  for  a  quality  circulation 
director  with  quality  compensation. 
Our  market  is  free-standing  in  a  truly 
attractive  area.  No  problems.  The  ex¬ 
ecutive  I  visualize  is  probably  now  run¬ 
ning  a  circulation  department  in  the 
100.000  to  150,000  level  or  is  No.  2  in 
a  metro  operation. 

The  qualifications  are  obvious:  some 
college,  self-starter,  team  and  people 
oriented,  proven  record,  goal  oriented, 
obvious  potential. 

Our  staff  knows  of  this  opening. 
Replies  guaranteed  confidential.  No 
contact  anywhere  without  your  per¬ 
mission. 

The  right  person  can't  missi 

Why  not  determine  if  you're  ready 
to  make  your  abilities  pay  off  and 
move  into  a  top  circulation  spot  with 
a  real  future?  Simply  write  me,  con¬ 
fidential  box  number  below.  Include 
your  resume  and  salary  history  and 
requirements. 

Box  818,  Editor  &  Publisher 


CIRCULA'nON  MANAGEIR  wanted  for 
group  owned  daily  newspaper  with 
30,000  circulation  in  Zone  2.  We  are 
looking  for  a  hard  working  competitive 
person  with  the  will  to  win.  If  you  do 
the  job  for  us  here,  the  next  step  is 
Corporate  Circulation  Director.  Degree 
preferred.  $25,000  to  start.  Send  resume 
to  Box  798,  ^itor  A  Publisher. 


CLASSIFIED  ADVERTISING 


CITY  CIRCULA'nON  MANAGEHl 
NEAR  THE  TOP  BUT  STALLED?  The 
Knight  Publishing  Company  is  seeking 
a  bright,  ambitious  individual  with 
strong  supervisory  experience  and  a 
thorough  knowledge  of  all  phases  of 
circulation  work.  We  offer  challenge, 
excellent  benefits,  salary  commensurate 
with  exiierience  and  excellent  oppor¬ 
tunity  for  advancement.  Send  letter  and 
resume  in  strict  confidence  to  Dan 
Shaver,  Employment  Manager,  The 
Knight  Publishing  Company,  600  South 
Tryon  Street.  Charlotte.  N.C.  28202. 

An  Elqual  Opportunity  Employer 


ASSISTANT  CIRCULA’nON  MAN¬ 
AGER  with  outstanding  growth  poten¬ 
tial  for  medium  size  paper  in  Zone  2. 
Marketing  research  Vocational  back¬ 
ground  necessary,  MS  preferred.  Will 
work  with  circulation  and  advertising 
in  marketing  and  promotion.  Excellent 
opportunity  for  advancement  in  pro¬ 
gressive  group  of  newspapers.  Salary 
commensurate  with  ability,  excellent 
fringe  benefits.  Reply  to  Box  698, 
Editor  A  Publisher. 


CLASSIFIED  ADVERTISING 

EXPERIENCED  CLASSIFIED  MAN¬ 
AGEIR  for  Elorida’s  largest  weekly 
newspapers.  Golden  opportunity  for 
sincere,  aggressive  person  who  is  locked 
into  a  non-growth  situation.  Send  re¬ 
sume  and  letter  to  General  Manager, 
Neighbor  Newspapers,  109  Brush  St., 
Tampa,  ETa.  33602. 


OUTSIDE  SALESPERSON,  man  or 
woman,  to  sell  classified  for  one  of  the 
fastest  growing  suburban  classified  sec¬ 
tions  in  the  country,  Elxcellent  opixir- 
tunity  for  sales  growth  with  progres¬ 
sive  suburban  daily  group  in  (Thicago’s 
attractive  northwest  suburbs.  Steady 
commercial  and  light  industrial  growth 
makes  this  a  natural  market  for  im¬ 
proving  classified  sales.  Competitive 
salary  plus  incentives,  solid  fringe 
benefits.  Write  Paddock  Publications 
Inc.,  Classified  Dept.,  114  W.  Campbell, 
Arlington  Hgts.,  III.  60006. 


CLASSIFIED  MANAGER 

FOR  WASHINGTON,  D.C. 

SUBURBAN  NEWSPAPER  GROUP 

We  are  the  fastest  growing  group  of  weekly  suburban  news¬ 
papers  in  the  country.  In  less  than  3  years,  our  ABC  paid 
circulation  has  gone  from  2000  to  over  50,000.  Display 
Advertising  lineage  and  revenue  have  shown  increases 
consistent  with  this  circulation  growth. 

We  are  now  establishing  a  separate  Classified  Department 
and  are  looking  for  an  aggressive,  ambitious  and  experi¬ 
enced  manager  who  is  ready  for  an  exciting  challenge.  If 
you  have  a  proven  track  record  in  a  competitive  situation, 
this  could  be  your  chance  to  take  advantage  of  all  you  have 
learned  plus  the  added  opportunity  to  be  both  creative  and 
innovative. 

Your  compensation  will  be  based  on  your  credentials  and 
the  results  you  produce.  In  addition  we  are  the  subsidiary 
of  a  major  publishing  company  with  all  of  the  fringe  bene¬ 
fits  and  advantages  that  a  profitable  company  offers. 

Send  qualifications  to,  or  call: 

C.  L.  Stevens 

JOURNAL  Newspapers  Inc., 

475  School  St.  S.W.,  Washington.  D.C.  20024 
(202)  554-7550 
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HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 

ISisp^^Tadvemising 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 

''^EDlfoRuir' 


AGGRESSIVE,  HUNGRY  salesperson 
who  knows  his  way  around  agencies 
and  chains  to  crack  major  accounts  for 
20,000  circulation  weekly  in  New  Jer¬ 
sey.  For  the  right  person,  we’ll  pay  a 
reasonable  draw  and  a  commission  so 
high  it  beats  profit  sharing.  Exi)erience 
and  a  history  of  success  requir^.  Send 
resume  to  Box  773,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR,  experi¬ 
enced,  for  daily  in  San  Francisco  Bay 
area.  We  need  a  strong  motivator  for 
competitive  area.  Excellent  fringe  bene¬ 
fits.  Send  resume  to  Box  747,  ^itor  & 
Publisher. 


FAST  GROWING  Zone  6  80,000  circu¬ 
lation  daily  has  immediate  need  for 
retail  advertising  manager  who  can 
move  into  the  top  spot  in  our  advertis¬ 
ing  department  within  two  years.  Po¬ 
tential  more  important  than  exi>erience, 
but  must  have  outstanding  track  record 
and  references.  $24,000  to  $27,500  de¬ 
pending  on  experience.  Annual  bonus, 
profit  sharing,  full  benefit  program. 
Submit  resume  to  Box  722,  Editor  & 
Publisher. 


WB  NEED  SUPERMAN!!  Not  Clark 
Kent,  but  a  real  Superman  to  accept 
the  challenge  of  Display  Manager  for 
THE  REGISTER.  We’re  an  evening 
offset  daily  boasting  a  circulation  of 
plus-26,000.  THE  SUPER  DISPLAY 
MANAGER  we  hire  will  have  a  super 
situation  in  our  coml>any  as  he  can 
zoom  into  advancement.  Here’s  what 
we  want:  a  shirt-sleeve,  industrious 
person  who  enjoys  hard  work,  some 
frustrations  and  lots  of  responsibility. 
We  want  almost  the  imi>ossibIe— educa¬ 
tion  and  training  must  be  tops;  must 
be  a  motivator;  have  a  good  track 
record  and  know  all  aspects  of  an  ad 
department  with  good  knowledge  of 
photo  offset  production.  We  want  some¬ 
one  who  will  have  good  rapport  with 
staff,  management,  advertisers,  con¬ 
sumers  and  the  community.  We’re  ask¬ 
ing  a  lot,  but  we  give  a  lot.  If  you 
feel  you’re  a  Superman,  qualified  to 
accept  our  challenge,  write  giving  com¬ 
plete  resume  to  N.  F.  Rau,  Publisher, 
The  Register,  314  W.  Market  St.,  San¬ 
dusky,  Ohio  44870.  Ail  replies  held  in 
confidence. 


RETAIL  MANAGER 

87,000  DAILY  IN 
VANCOUVER,  WASH. 

First  of  all — yes,  we’ll  luiy  a  very  top 
salary  and  we’ll  give  you  the  staff  and 
the  budget  and  the  freedom  to  do  your 
own  thing.  In  return  we  ask  that  you 
have  the  management  skills  to  more 
than  keep  up  with  a  fast  growing  news¬ 
paper  (projected  growth  rate  of  7%  i)er 
year)  in  a  growing  city  (fastest  grow¬ 
ing  in  Washington).  We  also  ask  that 
you  have  a  minimum  of  two  years  in 
newspaper  sales  management. 

Great  pa^rl  State  editorial  and  photo 
award  winner.  80  percent  circulation 
coverage.  Relatively  young  management 
team  with  progressive  management 
philosophy.  Stable  sales  staff.  Great 
bunch  to  work  with.  Exceptionally  at¬ 
tractive  plant. 

Great  town  1  Attractive  city  of  46,000 
just  10  minutes  from  Portland,  Oregon, 
not  yet  spoiled  Iv  traffic  and  urban 
sprawl.  On  the  Columbia  River  and 
just  90  minutes  from  ocean  beaches  or 
Mt._  Hood  skiing,  60  minutes  from  best 
fishing  and  camping  in  the  Northwest. 
If  you  are  a  good  trainer  and  motivator, 
have  knowledge  in  idioto  offset  pro¬ 
cedures  and  are  enthusiastic  in  work¬ 
ing  with  goals  and  objectives  tell  us 
about  it  in  a  letter  and  resume.  Write 
Bob  Little,  ’The  Columbian,  Vancouver, 
Washington  98660.  Replies  confidential. 


BEAUTIFUL  AREA  on  the  salt  water, 
northern  Area  9  needs  an  aggressive, 
promotional  minded  display  sales  rep¬ 
resentative  for  daily  newspapers  and 
related  publications.  Reply  to  Box  668, 
Editor  &  Publisher. 


AGGRESSIVE  sales  representative 
needed  to  service  five  state  Midwestern 
region  for  well-known  supplier  to  news¬ 
paper  industry.  Good  working  knowl¬ 
edge  of  newspapers  or  journalism  back¬ 
ground  required.  Limits  overnight  tra¬ 
vel.  $18,000  base  plus  commission  with 
opportunity  to  earn  $30,000  second 
year.  Send  resume  to  Box  716,  Editor 
&  Publisher, 


NATIONAL  ADVERTISING  DIREC¬ 
TOR  for  70,000  circulation  daily  in 
Zone  6.  Exceptional  opportunity  for 
general  advertising  account  executive 
ready  for  management  responsibility. 
Send  resume  and  salary  requirements 
to  Box  718,  Editor  &  Publisher.  Com¬ 
pletely  confidential. 


AGGRESSIVE  SALISPERSON  with 
marketing  degree  for  40,000  circulation 
daily  in  Zone  2.  Will  work  in  sales, 
marketing  and  promotion.  Opportunity 
to  become  sales  and  promotion  manager 
of  advertising  and  circulation  depart¬ 
ments.  Excellent  advancement  opix>r- 
tunity  with  newspaper  group.  Provide 
complete  details  in  first  resume.  Box 
777,  Editor  A  Publisher. 


EXPERIENCiBD  AD  SALESMAN  for 
large  Central  Florida  weekly.  $160 
guarantee  plus  commission.  Contact 
O.  B.  Brice,  News,  Lake  Wales,  Fla. 


WEEKLY  AGRICULTURAL  TRADE 
publication  group  looking  for  creative, 
aggressive  sales  person  who  can  handle 
responsibility.  Good  salary  plus  com¬ 
mission,  excellent  benefits  plus  <9por- 
tunity  for  advancement.  Send  detailed 
resume  to  John  Yarbrough,  The  Poultry 
Times,  P.O.  Box  1338,  Gainesville,  Ga. 
30601. 


FDCPERIENCFID  AD  SALESMAN  for 
Florida’s  largest  weekly  newspapers. 
Golden  opportunity  for  sincere,  aggres¬ 
sive  person  who  is  locked  into  a  non¬ 
growth  situation.  Send  resume  and  let- 
tor  to  General  Manager,  Neighbor 
Newspapers,  109  Brush  St.,  Tampa, 
Fla.  33602. 


NEWSPAPER  GROUP  with  2  dailies, 
15  weeklies  in  Northern  Illinois  ^ks 
three  experienced  display  advertising 
persons.  Salary  and  commissions.  Flx- 
cellent  fringes.  Advancement  opportuni¬ 
ties.  Ad  Director,  Oyurier-News,  300 
Lake  St.,  Elgin,  III.  60120,  with  com¬ 
plete  details. 


AMBITIOUS,  EXPERIENCFai  PRO, 
capable  of  selling  local  retail  accounts, 
chains,  food  and  agencies  for  growing 
20,000  circulation  weekly  in  New  Jersey. 
Salary,  plus  good  commission  and  op- 
imrtunity  for  management  position  on 
paper  that  has  doubled  revenues  in  3 
years.  We  want  someone  who  can  ac¬ 
celerate  our  growth  rate.  Convince  us 
you  are  the  one.  Box  804,  Editor  A 
Publisher. 


DISPLAY  ADVERTISING  SALESMEN 
for  large  weekly  newspaper  group  in 
Maryland.  Minimum  2  years  experience. 
F^jll  company  benefits.  Modern  offset 
plant.  Box  803,  Editor  A  Publisher. 


EDITORIAL 


COPY  EDITOR 

We  want  the  best-edited  product  avail¬ 
able  for  a  40,000  afternoon  newspaper 
in  the  Midwest.  We  are  willing  to  re¬ 
ward  top  quality  with  top  pay.  Our 
metro,  wire,  state,  local  and  copy  edi¬ 
tors  need  the  guidance  and  cohesion  of 
a  top-flight  0>py  Chief.  If  you  have  a 
few  years  experience  as  a  copy  editor, 
we’d  like  to  talk  to  you.  If  you  have 
been  managing  editor  of  a  small  but 
good  newspaper,  we  think  we  could 
challenge  you  to  join  us.  Interested? 
Write  Box  774,  Ekiitor  A  Publisher. 


SPORTS  EDITOR  to  direct  6-man  staff 
covering  Texas  Panhandle.  College  grad 
preferred  with  heavy  experience  in  all 
aspects  of  local  sports,  including  writ¬ 
ing,  layout  and  photography.  Immedi¬ 
ate  opening  for  right  person.  Submit 
samples  of  work  and  salary  require¬ 
ments  to  Personnel  Director,  Amarillo 
Globe-News,  Box  2091,  Amarillo,  Texas 
79166.  Flqual  Opportunity  Employer. 


MAKEUP  EDITOR 

niE  CHARLOTTE  OBSF3RVER  needs 
a  makeup  editor  on  its  women’s  pages. 
There’s  a  wide-open  page  every  day, 
plus  a  determination  to  make  it  sparkle. 
What’s  needed  is  a  savvy  editor  who 
can  produce  bright,  reader-grabbing 
makeup,  write  sharp  headlines  and 
make  solid  story  and  copy  editing  judg¬ 
ments.  Send  samples,  philosophy,  as¬ 
pirations  to  Louise  Hickman  Lione, 
P.  O.  Box  2138,  Charlotte,  North  Caro¬ 
lina  28233.  An  Equal  Opportunity  Em¬ 
ployer. 


NEWS  EDITOR — Prize-winning  17,- 
500  morning  offset  daily  in  ^ne  7 
needs  a  person  with  minimum  3-6  years 
of  all-round  experience  to  ramrod  its 
news  staff.  Converting  soon  to  elec¬ 
tronic  newsroom.  Must  have  ability  to 
handle  people  and  groom  inexperienced 
but  talented  personnel.  Good  salary  and 
growth  potential.  Box  769,  Elditor  A 
Publisher. 


MUSIC  C3UTIC 

Morning  metro  daily,  over  200,000  cir¬ 
culation,  seeking  critic  with  adequate 
musical  education  to  cover  symphonic, 
operatic,  choral  and  ballet  events.  'This 
writer  should  be  capable  of  handling 
late  evening  coverage  on  a  deadline 
basis.  Box  738,  Eklltor  A  Publisher. 


EDITOR-MANAGER  needed  for  Kansas 
weekly  newspai>er  in  4500  community 
Prefer  strong  advertising  background. 
Apply  to  Allan  D.  Evans,  Russell, 
Kans.  67666. 


EDITOR  for  two  hard  news  suburban 
weeklies.  Ton  award  winners  in  state. 
Growth  situation.  Zone  6.  Salary  open. 
Send  resume,  samples  to  Box  776,  Edi¬ 
tor  A  Publisher. 


MAKEDP  EDITOR 

65,000  AM’s  leader  requires  editor  who 
knows  news,  electronic  editing  and 
photo-composition.  Duties  as  makeup 
editor  and  technical  coordinator  involve 
NEWS  liaison  with  Composing;  ex¬ 
pediting  multi-edition  page  closeouts; 
training  colleagues  in  makeup  and 
newsroom  technology.  Well-grounded 
editor  with  potential  for  growth  in 
leadership-oriented  organization  is  Iver¬ 
son  we  want.  Zone  3.  Box  795,  Editor 
A  Publisher. 


DO  YOU  HAVE  FLAIR.  IMAGINA¬ 
TION?  Write  bright  heads?  Want  to 
work  for  a  60,000  New  Jersey  PM  ?  We 
have  an  immediate  opening  for  a  top 
copy  person.  Send  resume  to  Robert 
Rhodes,  Elxecutive  Editor,  The  Home 
News,  P.O.  Box  661,  New  Brunswick, 
N.J.  08903. 


CITY  EDITOR 

The  Decatur  (III.)  Herald  and 
Review  is  seeking  a  city  editor 
to  direct  its  professional  report¬ 
ing  staff. 

City  editor  experience  including 
supervision  of  at  least  6  re¬ 
porters  is  necessary.  Reporting 
background  and  strong  editing 
skills  mandatory. 

Ebccellent  salary,  benefits  and 
growth  potential.  Send  resume 
to  Georrc  B.  Irish,  Lindsay- 
Schaub  Newspapers,  P.O.  Box 
789,  Decatur,  III.  62626. 


RAPIDLY  EXPANDING  publishing 
house  in  Montreal  seeks  creative  jour¬ 
nalist  having  at  least  6  years  experience 
in  daily  newspaper  reporting,  writing, 
editing  and  layout.  4-day  week,  salary 
and  working  conditions  excellent, 
chances  for  advancement  better  than 
average.  Send  details  and  full  resume 
to  Mrs.  'Thomas,  Suite  625,  1440  St. 
Catherine  St.  W.,  Montreal,  Canada 
H3G  1S2. 


MANAGING  EDITOR  —  Immediate 
opening  for  managing  editor  of  pro¬ 
gressive  Kansas  daily.  Converting  to 
offset.  Send  resume  to  Box  787,  Editor 
A  Publisher. 


COPY  EDITOR 

Experienced  copy  editor  140,000  state 
capital  AM  daily  in  North  Carolina. 
Skilled  editing,  lively  headlines,  imag¬ 
inative  layout  plus  willingness  to  learn 
VDT  operation.  Advancement  prospects 
with  this  Ekjual  Opiiortunity  Employer 
excellent.  Salary  open.  Good  public 
schools,  colleges,  pleasant  living  in 
heart  of  Varirty  Vacationland,  Resume 
to  managing  editor.  The  News  and 
Observer,  P.O,  Box  191,  Raleigh,  N.C. 
27602. 


REPORTER  for  40,000  Zone  2  morning 
daily.  Attractive  opportunity  for  sea¬ 
son^.  mature  person  with  professional 
outlook.  Worth  investigating  if  you 
have  college  degree  and  have  been  top 
reporter  on  smaller  daily  for  a  year  or 
longer.  Job  open  August  1,  but  write 
now  including  samples  and  full  resume 
to  Box  807,  Elditor  A  Publisher, 


EDITOR  &  PUBLISHER  for  May  25,  1974 


WIRE  EDITOR — We  offer  an  unusual 
opportunity  on  a  25,000  Zone  6  A_M 
daily  with  ail  electronic  newsroom  in 
new  plant.  We  demand  accuracy,  imag¬ 
inative  layout  skills.  Send  resume, 
samples  of  work  and  salary  require¬ 
ments  to  Box  794,  Eiditor  A  Publisher. 


PR  DEPARTMEINT  of  Orange  County, 
California,  advertising  agency  needs 
part-time  writers  with  full  time  jioten- 
tial.  General  news  reporting  back¬ 
ground  important.  Should  be  familiar 
with  advertising  copy.  Knowledge  of 
marketing  procedures  and  PR  activities 
helpful.  Prefer  exiierience  and  talent 
over  degrees.  Box  788,  Ekiitor  A  Pub¬ 
lisher. 

EXECUTIVE  EDITOR 

for  the  nation’s  leading  turfgrass  maga¬ 
zine. 

Midwest  (Kansas  City  area)  based  pro¬ 
fessional  turf  management  association 
has  an  immediate  opening  for  an  editor 
with  four-color  and  complete  manage¬ 
ment  exiierience  for  its  official  publica¬ 
tion,  ’’The  Golf  Superintendent,”  (cir¬ 
culation  12,000).  Knowledge  of  the  turf¬ 
grass  industry  and  golf  are  desirable, 
but  not  required. 

Salary  commensurate  with  experience 
and  a  comprehensive  fringe  benefits 
package  is  included.  Send  complete 
resume  to: 

Mr.  C.  L.  Schsetz,  Executive  Director 
Golf  Course  Superintendents 
Association  of  America 
1617  St.  Andrews  Drive 
Lawrence,  Kansas  66044 

EDITOR  NEEDED :  Economically  suc¬ 
cessful  mid-Hudson  area  weekly  group 
seeks  seasoned  professional  to  guide  it 
editorially.  Must  be  experienced  in  cold 
type  methods  as  well  as  photography. 
Replies  in  writing  to  Peter  E.  Mc¬ 
Gregor,  Dutchess  Suburban  Newspaper 
Group,  11  S.  Albany  Post  Rd.,  Hyde 
Park,  N.Y.  12538. 


FINANCIAL  REPORTER  —  Nation’s 
oldest  financial  weekly  newspaper.  New 
York  City,  needs  aggressive,  bright  re¬ 
porter.  2  years  experience.  Economics 
background  or  financial  writing.  Box 
814,  ^itor  A  Publisher. 


ENTERTAINMEJNT 
WE  GOTl 
AN  EDITOR 
WE  NEEDl 

We  offer:  A  city  of  300,000  popula¬ 
tion,  a  city  abounding  in  cultural  in¬ 
terests — music  from  Bach  to  Willie 
Nelson  (a  city  rapidly  gaining  acclaim 
as  the  ‘‘Country-Western  Capital  of  the 
Nation”)  ;  ballet;  art  galleries  of  the 
finest  stature;  numerous  theaters  and 
movie  houses — the  entire  gamut  of  the 
arts.  Our  morning  and  evening  editions 
go  into  100,000  homes. 

We  need:  A  top  quality  Amusements 
Editor,  well  versed  in  all  the  arts: 
capable  of  supervising  a  staff  of  three; 
able  to  produce  a  daily  review  column 
for  the  morning  edition  and  edit  a 
Sunday  entertainment  section. 

An  excellent  opportunity  for  one 
with  excellent  abilities. 

Write:  Managing  Editor,  The  Austin 
American-Statesman,  Box  670,  Austin, 
Texas,  78767. 


HARD-NEWS  REPORTER— We  need 
a  mature  and  versatile  reporter  who 
has  a  preference  for  hard  news,  not 
features.  Must  be  bright  writer;  abso¬ 
lute  minimum  of  3  years  of  experience, 
preferably  6.  Upstate  New  York  AM, 
and  member  of  Gannett  group.  Box  817, 
Editor  A  Publisher. 


CONNECTICUT  AM  DAILY  needs  ex¬ 
perienced,  versatile  reiiorter  who  can 
handle  breaking  news,  rewrites  and  in¬ 
vestigative  pieces.  Wire  desk  experience 
required.  Box  819,  Elditor  A  Publisher, 


PRESSROOM 


PRESSMAN  for  6-unit  Goes  Community 
press  in  weekday  afternoon  newspaper. 
Zone  3.  (Rain  operation,  day  hours, 
competitive  salary,  fringes,  opportunity 
to  become  production  superintendent  in 
year  or  two.  Letter,  salary  expectations, 
references  to  Box  815,  Editor  A  Pul> 
Usher. 
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HELP  WANTED 
PRESSROOM 

PRESSROOM  FOREMAN  for  8-unit 
Goss  Headliner.  Medium  sized  news¬ 
paper  located  in  Zone  9.  Must  be  A-1 
with  knowledge  of  union  operation.  Top 
pay,  excellent  fringes.  Send  resume  to 
Box  676,  ^itor  &  Publisher. 


PRODVLTWIS 

ELECTRONIC  TECHNICIAN 
Opening  for  Electronic  Technician  in 
our  Lubbock  (Texas)  newspaper. 
Group  includes  6  daily  newspapers. 
Offers  opportunity  for  advancement. 
Contact  Dominic  Caranfa  at  Lubbock 
Avalanche-Journal.  P.O.  Box  491,  Lub¬ 
bock,  Te.xas  79408.  Ph :  (806)  762-8844. 


PHOTOTYPESETTING  Production 
Manager  for  New  Jersey  job  shop. 
Diversified  work.  Must  know  layout  and 
type  spec  and  be  able  to  coordinate 
flow  of  work  from  layout  to  completed 
mechanicals.  State  experience,  salary 
requirements.  Replies  confidential.  Box 
820,  Editor  &  Publisher. 

^NHHIT  COMPOSING  ROOM 
FOREMAN 

Working  foreman  for  10-20M  Zone  2 
offset  daily.  Supervisory  experience  es¬ 
sential.  Must  lie  familiar  with  photo¬ 
comp  and  pasteup.  Box  676,  Editor  & 
Publisher. 

MAINTENANCE  TECHNICIAN  —  Ex¬ 
cellent  opportunity  with  modern  offset 
daily  in  Florida.  We  are  part  of  a 
major  newspaiier  group  and  offer  ex¬ 
cellent  benefits  and  opportunity  for  ad¬ 
vancement.  Prefer  a  person  with  heavy 
exjierience  on  high  sliced  photo  comp. 
VDTs  and  OCR.  Will  lie  at  ANPA/RI 
for  interview.  Ken  Duflield,  Gainesville 
Sun.  P.O.  Drawer  A,  Gainesville,  Fla. 
.72602. 


PUBLIC  RELATIONS 

ASSISTANT  DIRECTOR  INFX)RMA- 
TION  SERVICE  at  VVinthrop  College, 
state-supported,  recently  coeilucational. 
Bachelor’s  degree,  preferably  journal¬ 
ism.  Fis-e  years  exiierience,  preferably 
recent,  with  newspaiiers.  Familiarity 
with  Carolinas  desirable.  Suiiervise 
news  bureau,  assist  with  publications. 
Minimum  starting  salary  $10,300.  Send 
resume  to  Personnel  Department.  118 
Tillman  Adimnistration  Building,  Win- 
throp  College.  Rock  Hill,  S.C.  297.>0. 
Equal  OpiKirtunity/ Affirmative  Action 
Employer. 


HELP  WANTED 

IpROMorioj^ 

PROMOTION 

Our  Promotion  Department  is  seeking 
a  bright,  talented  person  with  suiier- 
visory  capabilities  who  has  knowl^ge 
of  and  background  in  the  fields  of  pro¬ 
motion,  graphics  and  copy  writing.  The 
person  we  hire  must  be  able  to  handle 
complete  promotional  campaigns  from 
design,  layout  and  type  specification  of 
materials  to  media  follow-through. 
Projects  will  include  creation  of  sales 
and  circulation  aids  and  planning  and 
production  of  multi-media  promotions. 
We  offer  excellent  opportunity  for 
grovN-th,  salary  commensurate  with  ex¬ 
perience  and  abilities  and  complete  em¬ 
ployee  benefits.  This  is  an  outstanding 
opportunity  for  the  right  person.  Send 
letter  and  resume  of  educational  and 
employment  history  in  strict  confidence 
to  Dan  Shaver.  Employment  Manager, 
The  Knight  Publishing  Co.,  600  S. 
Tryon  St.,  Charlotte,  N.C.  28202. 

An  Equal  Opportunity  Employer. 

^^^RjBUC^REL4T7oNf~^^ 

PUBLIC  RELATIONS 
SPECIALIST 

Prominent  hospital  center  seeks 
a  creative  and  experienced 
Public  Relations  Specialist  to 
join  its  close-knit  administra¬ 
tive  team.  Coordinate  Public 
Relations  activities,  promote 
favorable  publicity,  initiate 
press  releases,  maintain  media 
relations,  edit  house  organ, 
prepare  reports,  develop  wide 
range  of  informational  ma¬ 
terial.  Substantial  experience 
in  the  production,  creative  and 
relations  aspects  of  this  posi¬ 
tion  essential.  Eixcellent  salary, 
benefits  and  opportunity  to 
take  an  active  role  in  the  af¬ 
fairs  of  a  major  medical  insti¬ 
tution.  Send  resume  including 
salary  history  in  complete  con¬ 
fidence  to 

BOX  799,  Editor  &  Publisher 
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Positions  Wonted . . . 


ADMINISTRATIVE 

CIRCULATION 

CPA  with  Big  8  CPA  firm  desires  to 
buy  into  a  weekly  or  small  daily  with 
stipulation  to  purchase  control  within  i 
several  years.  Four  years  writing  and  ■ 
editing  experience  with  metropolitan 
and  weekly  papers  Box  761,  Editor  A 
Publisher.  ^ 

ASSISTANT  CIRCULATION  DIREC¬ 
TOR  with  large  metropolitan  comi>eti- 
tive  experience  looking  for  Number  1 
position.  38  years  old.  Ckillege  degree 
with  strong  references.  Write  Box  827, 
Editor  &  Publisher.  (AGENCY) 

CIRCULATION  MANAGER  with  short 
but  highly  successful  track  record  look¬ 
ing  for  a  new  challenge.  My  Masters  in 
marketing  has  helped  create  new  ap¬ 
proaches  toward  circulation  problems — 
some  failed,  but  most  have  been  effec¬ 
tive.  If  you  are  looking  for  a  well- 
educated,  hard  working,  creative  Cir¬ 
culation  Manager — let's  talk.  Box  822, 
Editor  &  Publisher.  (AGENCY) 

MIDDLEAGED  MANAGER  desires  | 
change.  EJxperienced  business,  adver-  | 
tising,  production  control,  letterpress  | 
and  offset.  Complete  resume  upon  re- 
quest.  Prefer  Zones  3,  4,  5.  Box  744,  ! 
^itor  &  Publisher. 

WEST  <X)AST  Publisher/ General  Man-  ' 
ager.  Experienced  in  daily,  weekly  and 
commercial  operations.  Offset  or  letter-  ■ 
press.  Seek  challenge  on  West  Coast.  ! 

Available  now.  Box  709,  Elditor  & 
Publisher. 

DISPLAY  ADVERTISING 

AD  DIRECTOR  /  ADMINISTRATOR  1 
with  proven  successes  will  bring  broad  j 
experience,  enthusiasm  and  creativity  j 
to  your  organization.  Strong  in  all  ad 
departments.  Will  consider  any  size  i 
publication  or  area.  Available  immedi-  | 
ately.  For  a  detailed  resume,  call  or  | 
write:  Herb  Griffiths.  25  Norwood  Ave.,  1 
Norwalk,  Ohio  44857.  (419)  668-1668. 

SPECIAL  EDITIONS— Ad  sales,  20 
years  of  proven  results  CEN’I’EN- 
NIALS-ANNIVERSARIES  for  news¬ 
papers;  daily  and  weekly.  Honest,  re¬ 
liable  and  satisfied  advertisers.  Zones  2, 

3,  4.  Bux  607,  Editor  &  Publisher. 

29-YElAR-OLD  MBA  with  5  years  suc¬ 
cess  story  as  Advertising  Director  of 

PROFESSIONAL  MANAGER  i 

OF  PEOPLE 

Desires  general  management  position  as 
Business  Manager/ Director  of  Opera-  > 
tions.  Outstanding  performance  record  j 
with  morning,  evening,  Sunday  publica-  j 
tions.  accomplishment  oriented,  strong 

group-owned  newspaper.  Strong  record 
of  increased  advertising  revenue  in 
competitive  market.  Married.  Willing 
to  move.  Opportunity  more  important 
than  income.  Write  Bo.x  825,  Editor  & 
Publisher.  (AGENCY) 

background  in  production  management,  ' 
problem  analysis,  systems  and  meth¬ 
ods.  Present  employment  must  be  pro¬ 
tected.  Resume  on  request.  Box  768, 
Editor  &  Publisher, 

EDITORIAL 

SERIOUS  EDUCIATION  BEAT  wanted. 

3  years  newspaper,  2  years  teaching 

EXPERIENCED  MANAGER  wants 
move  up.  Successful  performance  with 

experience.  Master's.  Prefer  Zones  4,  3. 
Box  837,  Editor  &  Publisher. 

this  AM  daily  with  over  100,000  circula¬ 
tion  makes  me  believe  I  am  ready  for 
a  larger  paper.  Turned  tough  union 
situation  around  and  increased  profits 
substantially.  Graduate  degree  in  eco¬ 
nomics.  Marrieii.  38  years  old.  Box  831, 
Editor  &  Publisher.  (AGENCY) 

VERSATILE,  CITY-BRED  newsman 
with  5  year  reporting  background,  in¬ 
cluding  2  years  as  news  editor  of 
award-winning  college  daily  and  1  year 
as  news  editor  of  15,000  weekly,  seeks 
reporting  position  on  a  daily.  Challenge, 
responsibility  more  important  than 
money.  Will  relocate  anywhere,  but 
prefer  Zone  1  or  2.  Box  836,  Editor  & 
Publisher. 

OWNER  OF  PR  AND  AD  AGENCY  in 
early  40s  is  giving  up  the  ghost  and 
seeking  a  challenging  tK>sition  as  Ad 
Manager  or  Editor  for  medium  sized 
newspaper  preferably  a  daily  but  will 
consider  a  strong  weekly.  In  addition  to 
ad  sales,  experience  includes  reporting 
and  managing  editor  for  several  trade 
and  company  publications  with  total 
responsibility  from  copy  to  actual  page 
paste-up  and  ad  sales.  In  no  immediate 
rush  to  move  .  .  .  will  forward  resume 
and  particulars  upon  request.  Box  790, 
Editor  &  Publisher. 

PROFESSIONAL  NEWSMAN,  early 
30s,  now  in  university  PR  and  teach¬ 
ing,  desires  editing,  managerial  posi¬ 
tion  with  small  or  medium  daily. 
Masters  from  Missouri,  experienced 
writer,  editor  on  dailies  and  in  mili¬ 
tary.  Present  salary  $13,000.  Available 
in  August.  Zones  3,  8  preferred.  Box 
835,  Editor  &  Publisher. 

GENERAL  MANAGER  of  daily  news¬ 
paper  with  20,000  circulation  seeks 
bigger  challenge.  29  years  old.  MBA 
Degree.  Impressive  record  of  cutting 
costs  and  improving  profits.  Reply  to 
Box  823,  Editor  &  Publisher. 

(AGENCY) 

VEH'ERAN  NEWSMAN  with  top  back¬ 
ground  seeks  responsible  job  on  medium 
or  small  daily.  Former  wire,  copy, 
managing  editor:  now  in  industry.  Can 
combine  editorial  excellence,  community 
dedication,  production  know-how  to  in¬ 
crease  your  profits.  Solid  on  family, 
church,  personal  habits.  AB.  SDX,  po¬ 
litical  conservative.  Box  834,  Editor  & 
Publisher. 

DIRECTOR  OF  MARKETING  with 
larger  metro  daily  wants  General  Man¬ 
ager's  position  in  medium  size  news¬ 
paper.  42  years  old.  Married.  Excellent 
track  record.  Good  educational  back¬ 
ground.  Strong  in  all  areas  including 
production  and  labor  relations.  Reply 

VEH'BRAN  REPORTER.  38.  can  do  It 
all,  do  it  well,  seeking  relocate  Zone  6. 
Box  697,  Ekiitor  &  Publisher. 

to  Box  829,  Eclitor  &  Publisher. 
(AGENCY) 

SPORTSWRITBR  —  Sports  editor  of 
major  college  daily.  Will  relocate  any 
where.  Box  226,  Editor  &  Publisher. 

CIRCULATION 

REPORTER:  Berkeley  J-grad,  city  edi¬ 
tor  of  major  college  daily,  seeks  chal¬ 
lenging  job  on  weekly  or  daily.  Any¬ 
where.  Excellent  references.  Box  750, 
Editor  &  Publisher. 

SHARP,  VraSATILE  DESKMAN— 5 
years  on  50M  daily,  last  on  rim. 

33-YEAR-OLD  Circulation  Manager  now 
working  in  Chicago,  wants  job  in  west¬ 
ern  Kentucky  or  southern  Illinois,  Well 
qualified,  associated  with  consultant 
firm.  References  furnished  upon  re¬ 
quest.  Box  727,  Editor  &  Publisher. 

37-YEAR-OLD  Assistant  City  Circula¬ 
tion  Manager  with  state's  largest  daily 
newspapers,  BS  degree,  seeks  own  oper¬ 
ation.  Box  793,  Editor  &  Publisher. 

Can  handle  wire,  slot,  sitorts,  business, 
supplements — you  name  it.  Out  of  fiehl 
since  January  finishing  MA.  Prefer 
Coasts  but  only  Zones  4,  6.  7  out.  Box 
721,  Editor  &  Publisher. 
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PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


EDITORIAL 

BAJ  with  20  years  reporting,  desk  ex¬ 
perience,  seeks  environment  reporting 
job.  Organized  and  implemented  public 
information  program  for  comprehensive 
New  Mexico  Environmental  Improve¬ 
ment  Agency.  Prefer  private  sector. 
William  P.  Montgomery,  JM  Ranch, 
Rt.  1.  Waldron,  Ark.  72958. 


TEXAS  SPORTSWRITBR  —  Columnist 
for  300,000  metro  daily,  seeks  Sports 
Editorship  or  top  beat  on  30-100,000 
daily.  Prefer  Zones  3,  4.  J-Degree.  10 
years  experience.  Have  covered  NFL, 
ABA,  pro  baseball,  major  colleges, 
PGA,  WCT,  prep.  Skilled  deskman,  ad¬ 
ministrator.  Top  references.  Married, 
age  35,  salary  open.  Resume,  clips  on 
request.  Box  685,  Editor  &  Publisher. 


EDITORIAL  /  ADMINISTRATIVE: 
Principal  with  26  years  exi>erience  in 
journalism,  public  relations,  public  af¬ 
fairs,  looking  for  opportunity,  not  a 
sinecure.  Knows  all  levels  of  govern¬ 
ment  inside/out;  willing  to  invest  in 
right  opirartunity.  Could  also  handle 
college  or  health  center  info  position. 
Box  763,  Editor  &  Publisher. 


SPORTS  WRITER— Young,  with  8V4 
years  experience  covering  college  ana 
prep  sports,  column  writing,  desk  work, 
some  layout.  J-School  grad  seeking  job 
in  the  Midwest  or  South,  preferably  in 
area  with  major  college  or  pro  sports. 
Clips  and  resume  on  request.  Box  737, 
Editor  &  Publisher. 


COPY  DESK,  rim,  slot,  wire,  news 
editor.  Top  skills,  heavy  experience 
papers  all  sizes  including  metro.  Age 
45,  married,  non-drinker,  relocate  any¬ 
where  for  right  paper.  Location,  quality 
of  pniier  more  important  than  salary. 
Have  also  been  a  managing  editor, 
write  prize-winning  editorials,  columns. 
Editor,  Box  209,  Berkeley,  Calif.  94701 
or  call  (415)  548-0532. 


AGGRESSIVE  assistant  sports  editor, 
27,  seeks  relocation  in  Zone  4,  6  or  6 
with  dynamic  100,000-plus  AM  daily. 
Page  makeup,  headline  writing,  copy 
editing,  feature  and  column  writing  my 
specialties.  On  request.  I'll  put  my  clips 
where  my  mouth  is.  Box  670,  Editor  & 
Publisher. 


COPY  EDITOR — Experienced  on  200,- 
000  circulation  daily.  Tight  heads  in  a 
hurry.  MA  English.  Will  relocate.  Box 
730,  Editor  &  Publisher. 


SPORTS  EDITOR  spot  wanted  in 
Pennsylvania.  Ohio,  Maryland,  Dela- 
wB'e,  Virginia  or  western  New  York 
by  28-year-old  with  all  the  qualifica¬ 
tions.  Box  712,  Editor  &  Publisher. 


GRAD  J-STUDBINT  seeks  summer  or 
1  year  job.  Experience  in  various  medi¬ 
ums,  minorities’  affairs.  Excellent  Span¬ 
ish.  Box  692,  EMitor  &  Publisher. 


FORME®  TELEGRAPH  EDITOR.  43, 
with  nearly  15  years  experience  on  AM 
daily  (circulation  200,000)  seeks  sum¬ 
mer  job  on  desk.  Available  June  1- 
September  20.  Broad  background  in 
sports,  layout  as  well  as  strong  aca¬ 
demic  backgrround.  PhD  in  govern¬ 
ment.  Now  teaching  at  Big  10  univer¬ 
sity.  Considering  possible  switch  back  to 
newsroom.  Box  731,  Editor  &  Publisher. 


OHIO  U.  J-Grad,  23,  experience  in 
magazine;  newspaper,  offset  and  letter- 
press;  seeks  job  reporting  in  Zone  2,  3. 
4  or  6.  Bags  packed.  Box  732,  Editor  & 
Publisher. 


VEStSATILE,  IMAGINATIVE  and  ca¬ 
pable  outdoor  writer-photographer 
wants  work  on  large  circulation  daily. 
Region  6,  6,  7  or  upper  9  newspaper- 
raoio-TV.  Specialty  wildlife  photogra¬ 
phy.  Own  equipment.  Can  do  Ag  writ¬ 
ing.  Will  stand  closest  investigation. 
Salary  not  as  imi>ortant  as  <9portunity 
to  communicate.  OWAA  Bd.  of  Direc¬ 
tor.  W.  E.  Horine,  Box  146,  Nevada, 
Iowa  60201.  (616)  382-4150. 


AMBITIOUS  NEWSWOMAN  seeks  pro¬ 
fessional  development  with  Zone  1  or  2 
daily.  2  years  experience  as  reporter- 
photographer  covering  all  news  for  in¬ 
dustrial  city  of  25,000.  Journalism  de¬ 
gree.  Box  673,  ^itor  ft  Publisher, 


EDITORIAL 


YOUNG  REPORTEJR — 22  seeks  position 
with  small  or  medium  daily,  prefer 
Zone  5,  but  flexible.  1  year  professional 
experience,  3  years  college  paper-re¬ 
porting,  editing,  head  writing.  Box  767, 
Elditor  ft  Publisher. 


U.S.  JOURNALIST,  resident  in 
Europe,  seeks  good  position  in  Elurope 
or  USA;  has  b^n  both  Editor  and  cor¬ 
respondent  in  U.S.  and  Europe;  two 
graduate  degrees.  Write  Box  752,  Edi¬ 
tor  ft  Publisher. 


PROFESSIONAL  NEWSMAN  with  18 
years  experience,  varied  background, 
looking  for  opportunity.  Box  778,  Editor 
ft  Publisher. 


WEEKLY  MAN  SEEKS  DAILY.  I  need 
room  to  expand  and  prove  I  Mn  do  it 
all.  4  years  on  college  weekly,  including 
editor;  small  news  service  editor/re- 
write;  some  radio;  weekly  reitorter; 
photography.  Relocate  anywhere.  Box 
781,  Editor  &  Publisher. 


SOUTHERN  CALIFORNIA  I  Award¬ 
winning  editor-writer,  38,  headed  your 
way.  CJonsider  any  job  within  commut- 
ing  distance  of  Victorville.  Box  767, 
Editor  ft  Publisher. 


EJHTOR:  Weekly,  small  daily.  Chal¬ 
lenge  not  area  or  money  important. 
Sports  editor,  bureau  chief,  investiga¬ 
tive,  promotion,  backroom  experience. 
Married,  45.  Box  710,  Editor  ft 
Publisher. 


EXPERIENCED  EailTOR.  columnist, 
photographer,  feature  writer,  30,  seeks 
daily,  magazine,  news  service  or  public 
information  position.  BA  plus  graduate 
work  in  sociology  and  Journalism.  Top 
references.  Now  working  72  hours  per 
week,  want  less — like  50.  Zones  5.  7, 
8  or  9.  Box  797,  Elditor  ft  Publisher. 


'74  COLLEGE  GRAD  desires  reporting/ 
writing  job.  Want  experience — salary 
secondary.  Can  write.  Contact  David 
Zerwick,  138  N.  Prospect  Ave.,  Madi¬ 
son,  Wise.  53705. 


PRO,  50,  all  bases.  Bilingual  (Spanish) 
metro  daily.  Border  weekly.  Box  791, 
Editor  ft  Publisher. 


COLLEGE  PROFEISSOR  (experienced 
copy  editor)  seeks  summer  desk  or  re¬ 
porting  job.  Metro  and  small  town  ex¬ 
perience.  Box  786,  Elditor  ft  Publisher. 


SPORTS  EJDITOR,  24,  seeks  i)Osition 
that  will  afford  more  time  for  column 
and  feature  writing.  9  years  experience 
in  newspaper,  public  relations  field, 
nearly  6  years  as  sports  editor,  strong 
on  small  college  sports.  Prefer  move 
to  Zone  2, 3, 4, 6.  Box  784,  Editor  ft 
Publisher. 


OUTSTANDING  WRITER/ EDITOR  or 
PR:  32.  MA,  6  years  corporate  PR,  2 
years  daily  metro  editor,  2  years  teach¬ 
ing  Journalism  at  major  university. 
Seek  challenging  communications  ca¬ 
reer.  Polished  writer,  sound  manager 
in  PR  and  media.  Let’s  talk  business. 
Box  738,  Elditor  &  Publisher. 


COMBO  REPORTER-PHOTOGRA¬ 
PHER  presently  working  6-day  daily 
seeks  step  up  to  medium  size  daily,  any 
Zone.  J-School  grad,  27,  multiple  abili¬ 
ties.  Box  816,  Editor  ft  Publisher. 


REPORTE/R,  Zone  5,  daily.  Worked  as 
co-editor  of  weekly.  Graduate  U.  of 
Missouri.  Ebcperience  in  photos,  layout, 
pasteup.  Box  811,  Elditor  ft  Publisher. 


EXPERIENCED  EIDITOR-REPORTER, 
48,  would  like  return  to  daily  where 
solid  administrative,  desk,  writing  back¬ 
ground  needed.  Have  been  in  allied 
fields  last  2  years.  A  20-year  newsman; 
location,  paper  size  secondary  to  good 
potential.  Box  833,  Eklitor  &  Publisher. 


MANAGING  EDITOR  of  small  daily 
looking  for  executive  Editor’s  job  on 
small  or  medium  size  newspaper.  12 
years  experience  producing  highly  read¬ 
able  paper  with  strong  local  news 
coverage.  34  years  old  with  Journalism 
degree.  Department  has  been  singled 
out  as  one  of  the  finest  in  the  U.S.  for 
our  size.  Box  830,  Editor  ft  Publisher. 
(AGEasrCY) 


HELP  I  I  I  TRAPPED  IN  BUSINEISS 
PRESS  I  I  I  Seek  start  in  newspapers: 
general  assignment  slot  on  small  daily 
or  swing  work  on  quality  weekly.  Zones 
1,2, 3, 5.  Box  812,  Elditor  &  Publisher. 


MANAGING  EDITOR  of  40,000  circu¬ 
lation  daily  seeks  same  position  with 
larger  newspaper.  Innovative.  Able  to 
deal  effectively  with  other  news  execu¬ 
tives  as  well  as  reporters  and  produc¬ 
tion  people.  Good  understanding  of  new 
technology.  35  years  old.  Masters  degree 
in  Journalism.  Solid  track  record.  Box 
824.  Editor  ft  Publisher.  (AGENCY) 

7reelanc£^^^^^ 

THIS  FREELANCER  writes  the  ethnic 
topics  in  American  sociology:  news 
stories.  editorial,  feature  articles. 
Moderate  rate.  Harold  Milontaler,  27 
Catherine  St.,  Worcester,  Mass.  01605. 


PHOTOGRAPHY 


PHOTOJOURNALIST,  30,  10  years  on 
job  experience  seeks  challenging  career 
with  daily.  Formerly  on  staff  of  The 
Milwaukee  Journal.  EIxperienced  with 
color  and  color  separations.  Ready  to 
move.  Box  745,  Eklitor  ft  Publisher. 


PHOTOGRAPHER  —  Twice  runner-up 
for  regional  photographer  of  year,  seeks 
hard,  challenging  work,  Black/white. 
color.  4  years  on  dailies.  Supervisory, 
darkroom,  general  assignment  experi¬ 
ence.  Box  741,  Elditor  ft  Publisher. 


PHOTOGRAPHER  currently  working 
in  TV  News,  10  years  experience,  8  on 
daily  papers,  desires  new  position  on 
photo  oriented  daily.  Good  on  features 
and  sports.  First  letter  tell  all.  Contact 
Jo.  L.  Keener,  642  S.W.  36th  St..  #203, 
Wyoming,  Mich.  49509.  (616)  538-7744. 


YOUNG  PHOTOJOURNALIST,  bear¬ 
ing  excellent  credentials,  left  top  New 
York  City  publication  for  unfulfilled 
promises.  Currently  on  one  of  Philadel¬ 
phia’s  top  dailies.  Am  seeking  graphic¬ 
ally  aware  publication,  of  PR  type  po¬ 
sition.  I  do  not  come  cheaply,  the  best 
always  costs  more — no  triflers  please. 
Box  813,  Editor  &  Publisher. 


PRODUCTION 


IBM  1130  ET>P  Markup  consultant. 
Have  successfully  convert^  daily  news¬ 
paper  with  10-20  pages  of  classified.  26 
years  comjKwing  room  experience.  3*^ 
years  cold  type  experience.  Box  748, 
Editor  &  Publisher. 


PRODUCTION  MANAGER  ready  to 
move  up.  RIT  graduate.  MBA  Degree. 
Currently  attending  law  school.  12 
years  of  newsi>aper  experience.  Will 
move  anywhere  for  the  right  position. 
Box  826,  Editor  ft  Publisher,  (AGEN¬ 
CY) 


PRODUCTION 

PRODUCTION  MANAGER,  over  20 
years  in  newspai>er  field.  Heavy  press 
experience.  Hot  and  cold  type,  letter- 
press  to  Metro  offset;  total  automated 
computer  systems.  Available  for  inter¬ 
view  at  ANPA/RI.  Reply  Box  766. 
Elditor  ft  Publisher. 


PRODUCTION  MANAGER— 27  years 
of  newspaper  exi>erience  including  14 
years  of  various  generations  of  cold 
type  conversion.  In  charge  of  all  Pro¬ 
duction  Department  in  medium  sized 
newspaper.  Successful  in  negotiations, 
grievances  and  arbitration.  Box  707, 
Editor  ft  Publisher. 


TECHNICIAN  seeks  employment  in 
Area  8  or  9.  17  years  experience  in  all 
phases  of  hot  type.  TTS  maintenance. 
2  years  on  Photon  560  and  713.  Grad¬ 
uate  of  CIE  Electronics  course.  20-year 
ITU  member,  willing  to  retrain  on  any 
type  equipment.  Wife,  17  years  Fair- 
child  TTS  operator,  last  7  unjustified 
tape  with  computer  markup,  90  words 
a  minute,  clean  tyite.  14  year  ITU 
member.  Box  810,  Editor  &  Publisher. 


32-YElAR-OLD  ASSISTANT  Production 
Manager  with  printing  management  de¬ 
gree  eager  to  find  Production  Manager’s 
position  with  medium  to  large  news¬ 
paper  or  newspaper  group.  Have  con¬ 
verted  to  cold  type  and  have  strong 
union  experience.  Outstanding  refer¬ 
ences  available.  Reply  to  Box  821,  Edi¬ 
tor  ft  Publisher.  (AGENCY) 


PUBLIC  RELATIONS 


COLLEGE/INSTITUTIONAL  position 
sought  by  experienced  newsman.  Re¬ 
porter  2  years  on  100,000  Zone  5  daily, 
4  years  UPI,  4  years  Navy  public  aJf- 
fairs  specialist,  college  editor.  Age  29. 
degree  in  Communications.  Will  work 
in  any  Zone,  accept  temporary  position. 
Box  765,  Editor  ft  Publisher. 


VERSATILE  PR  MAN  late  50s  can 
provide  well-rounded,  sound  PR  pro¬ 
gram  or  fit  into  your  present  program. 
Experienced  in  preparing  speeches, 
newsletters,  pamphl^,  publications, 
news  releases,  backgrounders,  employee 
publications,  testimony,  institutional 
ads,  visual  aids,  radio-TV  materials. 
Mature  judgment,  honest,  dependable, 
no  bad  habits.  Box  762,  Elditor  ft  Pub¬ 
lisher. 


EXPERIENCED  NEW  YORK  Reporter, 
32,  currently  in  Europe  seeks  creative, 
challenging  PR  position  anywhere  in 
U.S.  Prefer  major  university,  institu¬ 
tional  work.  Background  sports,  general 
assignment,  features,  desk.  Box  '708, 
Editor  ft  Publisher. 


INFORMA’nON  POSITION  with  col¬ 
lege,  government  agency  or  company. 
3  years  experience  as  Public  Informa¬ 
tion  Officer  with  large  Federai  program. 
Age  25.  Zone  7  or  8.  Box  802,  Editor  ft 
Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
There  ought  to  be  a  law 


After  reading  about  a  “kid”  of  31  years 
winning  $50,000  in  a  major  golf  tourna¬ 
ment  when  he  only  took  up  the  game  at 
age  19,  we  decided  to  hang  up  the  “magic 
wands”  for  good.  For  the  last  45  years  we 
have  been  proven  to  be  a  hopeless  case. 

But  we  want  to  file  an  informal  com¬ 
plaint  with  the  Federal  Trade  Commis¬ 
sion,  which  is  intent  on  policing  advertis¬ 
ing  claims,  and  we  think  millions  of 
duffers  will  join  in. 

If  you  read  the  advertising  claims  for 
golf  balls  and  golf  clubs,  appearing  most¬ 
ly  in  golf  publications,  you  might  become 
convinced  that  a  new  this  or  a  new  that 
will  solve  your  problems.  They  all  seem  to 
say  so.  None  of  them  seem  to  admit  there 
might  be  some  manpower  problem  or  hu¬ 
man  frailty  behind  the  ball  and  the  club. 

Any  guy  whose  swing  is  as  inconsistent 
as  the  weather  (you  have  a  50-50  chance 
of  being  right),  as  ours  is,  will  be  inter¬ 
ested  to  know  golf  club  advertisers  claim: 

“Helps  make  shots  that  start  off  a  little 
less  than  perfect  end  up  a  little  more  on 
target.”  With  us  it  is  usually  a  rock  or  a 
tree. 

“Concentrates  the  weight  where  you 
need  it,  helping  those  slightly  mis-hit 
shots.”  Ever  miss  a  shot  “slightly?” 

“And,  once  again  you’ve  got  a  better 
chance  of  hitting  the  ball  squarely.”  Pros 
all  over  the  country  have  given  us  up  in 
despair. 

“The  repositioned  weight  gives  you  the 
additional  benefit  of  making  solid  contact 
more  consistently.  The  result  for  you  is 
greater  accuracy  and  distance.”  We  flunk 
consistently  on  both. 

“Finest  shot-making  instruments  in 
golf.”  But  you  gotta  know  what  to  do  with 
it. 

“Designed  a  club  that  forgives  your  less 
than  perfect  swing.”  Now  we’re  getting 
somewhere. 

“Air  drag  and  vacuum  that  forms  be- 


SDX  joins  move  for 
world  press  freedom 

The  officers  and  directors  of  the  Society 
of  Professional  Journalists,  Sigma  Delta 
Chi,  at  its  annual  meeting  in 
Williamsburg,  Va.,  gave  unanimous  ap¬ 
proval  to  the  World  Press  Freedom  Com¬ 
mittee  declaration  signed  by  the  Inter 
American  Press  Association  and  the  In¬ 
ternational  Press  Institute  last  fall 
(E&P,  Oct.  27, 1973,  page  10). 

The  organization  will  join  as  signatory 
in  the  statement  which  says  “that  an  at¬ 
tack  on  any  medium  of  information  and 
opinion  anywhere  in  the  world  is  an  av 
tack  on  all  media”  and  establishes  liaison 
for  concerted  action  on  a  worldwide  basis 
“in  situations  of  extreme  gravity.” 

The  SDX  board  adopted  measures  af¬ 
fecting  by-laws,  convention  financing,  etc., 
and  issued  “guidelines”  for  the  implemen¬ 
tation  of  the  Code  of  Ethics  adopted  in 
1973. 


hind  conventional  woods  is  reduced.”  So 
that’s  the  cause  of  it ! 

“They  truly  help  you  direct  the  ball 
toward  the  hole.” 

“Designed  for  maximum  feel  and 

maneuverability.” 

“The  club-head  hits  the  ball  more 
squarely  than  any  conventional  blade.” 

“All  to  supplement  the  golfer’s  own 
natural  ability  to  improve  his  game.” 
What  natural  ability? 

And,  so  on  and  so  on.  There  are  many 
others. 

When  you  come  to  the  golf  balls,  the 
claims  are  consistency,  accuracy,  distance, 
durability.  Some  of  them  claim  all  four. 
And  we  soon  realized,  after  reading  the 
ads,  that  “maximum  distance”  means  only 
as  far  as  you  can  hit  it.  They  certainly 
don’t  cater  to  the  guy  who  hits  a  four  iron 
as  far  as  he  hits  a  seven  iron. 

The  only  ad  we  saw  that  didn’t  claim  to 
improve  our  game  was  for  a  golf  bag. 

So  we  think  the  FTC  should  look  into 
this  if  only  to  make  them  refrain  from 
making  us  duffers  break  our  repeated 
resolutions  to  give  up  the  game. 

• 

Station  sale  confirmed 

Robert  A.  Burnett,  president  and  chief 
operating  officer  of  Meredith  Corporation, 
confirmed  speculation  that  negotiations 
are  being  conducted  for  the  sale  of  WOW- 
tv,  Omaha,  Neb.,  to  Pulitzer  Publishing 
Company,  St.  Louis,  Mo.  WOW-am  and 
KEZO-fm,  Omaha,  also  owned  by  Mere¬ 
dith  Corporation,  are  not  involved  in  the 
negotiations.  Pulitzer  publishes  the  St. 
Louis  Post-Dispatch  and  the  Tucson  Star 
and  is  the  licensee  of  KSD-am-tv,  St. 
Louis,  and  KOAT-tv,  Albuquerque,  N.M. 


Year  Book  correction 

The  telephone  number  for  the  Boston 
Globe,  appearing  on  page  128  of  the  1974 
Editor  &  Publisher  Year  Book,  is  incor¬ 
rect.  The  correct  number  for  the  newspa¬ 
per  is  Area  code  617-288-8000. 


Thomas  E.  Worrell  Jr. 
appointed  president 

Worrell  Newspapers,  Inc.,  which  oper¬ 
ates  33  newspapers  in  14  states,  this  week 
announced  a  re-alignment  of  management 
titles  and  responsibilities. 

T.  Eugene  Worrel,  president  of  Wor¬ 
rell  Newspapers  since  it  was  founded, 
moved  up  to  chairman  of  the  board  of  the 
group  and  Thomas  E.  Worrell,  Jr.,  execu¬ 
tive  vicepresident,  was  named  president. 

Herman  Giles,  senior  vicepresident  and 
publisher  of  the  afternoon  Bristol 
(Va.-Tenn.)  Virgina-Tennessean,  will  also 
become  publisher  of  the  morning  Bristol 
Herald  Courier.  He  has  been  associate 
publisher  of  the  Herald  Courier  since 
1961. 

Corporate  offices  of  the  firm,  which 
have  been  maintained  both  in  Bristol  and 
Charlottesville,  Va.,  will  be  consolidated 
in  Charlottesville  in  late  summer  or  early 
fall  when  T.  Eugene  Worrell  moves  there 
to  join  the  corporate  management  staff. 

A  native  of  Bristol,  the  new  president 
received  his  B.A.  degree  from  the  Univer¬ 
sity  of  Virginia  and  his  law  degree  (DjS) 
from  the  University  of  Tennessee. 

After  practicing  law  for  a  brief  period 
with  Sen.  Howard  Baker’s  firm  in 
Knoxville,  Tenn.,  Worrell  returned  to  the 
University  of  Virginia,  where  he  received 
a  master’s  degree  in  business  administra¬ 
tion.  Shortly  after  graduation,  he  joined 
Worrell  Newspapers  and  established  the 
firm’s  second  corporate  office  in  Charlot¬ 
tesville. 

Giles  has  been  associated  with  the  Wor¬ 
rell  organization  for  more  than  20  years. 
Before  joining  the  group,  he  held  various 
news-editorial  positions  with  the  Kings¬ 
port  (Tenn.)  Timea-News,  the  Nashville 
(Tenn.)  Tennessean,  and  the  Louisville 
(Ky.)  Times. 

• 

Fair  trial  survey 

The  American  Society  of  Newspaper 
Editors  is  distributing  a  survey  question¬ 
naire  to  its  membership  for  the  American 
Bar  Association  on  voluntary  fair  trial- 
free  press  agreements. 

The  ABA  has  informed  the  ASNE  that 
the  results  of  the  survey  will  be  used  to 
“guide  our  direction  for  undertaking  coop¬ 
erative  activities  to  help  reduce  court- 
news  media  conflicts”. 


present  your 
case  to  congress 

Place  your  Institutiijnal  Mes.sage  in  the 

Washington  Star-Heuis 
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Harris  2200/TxT  system 
is  setting  new  records  at  Benton  Harbor. 

News-Palladium  officials  report  that  the  Harris  2200/TxT 
combination  permits  them  to  produce  more  advertising 
with  fewer  people.  They  estimate  this  reduction  in  work 
force  and  increased  productivity  will  pay  for  the  equip¬ 
ment  in  three  years. 

For  more  information  on  our  efficient  2200/TxT  ad 
setting  system,  write  Harris  Corporation,  Harris  Com¬ 
position  Systems  Division,  P.O.  Box  2080,  Melbourne, 
Florida  32901. 


■HARRIS 


The  2200/TxT  System  of  display  ad  processing  is  turning 
out  to  be  one  of  the  most  profitable  investments  ever 
made  by  the  Benton  Harbor  (Mich.)  News- Palladium. 

Ad  copy  is  arranged  on  Harris  2200  Video  Layout  screens. 
The  operator  fits,  sizes,  and  positions  copy  to  match  adver¬ 
tisers’  layouts.  Copy  appears  in  actual  point  sizes  and  line 
lengths.  Hyphenation  and  justification  are  automatic. 

Then  the  Harris  Fototronic  TxT  takes  over,  and  delivers 
complete  one-piece  area  composition. 


L. 


COMMUNICATIONS  AND 
INFORMATION  HANDUNG 


Photo  by  Mel  Schieltz 

Even  though  this  is  our  hackyard  playground, 
the  one  to  rememher  in  Denver  still  tries 
to  place  its  papers  where  the  people  are 


The  one  to  remember  in  Denver  has 

just  taken  another  giant  step  forward 
in  its  quest  to  capture  the  daily 
circulation  dominance  and  take  a  big 
slice  out  of  the  Sunday  difference. 

The  one  to  remember  in  Denver  has 

just  registered  daily  circulation 
gains  of  7,481.  That  resulted  in  a 
News  market  gain. 

The  one  to  remember  in  Denver  has 

just  posted  Sunday  circulation  gains  of 
9,356,  a  News  market  gain. 


Fas/Fax  Report  March  31,  1974;  Publisher's  Statement  March  31,  1973. 


The  one  to  remember  in  Denver  now 

has  a  daily  circulation  of  221,971. 

The  one  to  remember  in  Denver  now 

has  a  Sunday  circulation  of  246,259. 

The  one  to  remember  in  Denver  is  the 

Rocky  Mountain  News.  Morning. 
Tabloid.  Talk  to  us  or  the 
Scripps-Howard  office  nearest  you. 


Rocky  Mountain  News 

a  Scripps-Howard  newspaper 


